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HOACHIOBAJIBHA 3AITHCKA

BinkpuTicTh CydyacHOTO YKPaiHChKOTO CYCIIJIBCTBA, aKajileMiuHa MO-
GITBHICTD CTYIEHTIB 1 MIKOISPiB, HAYKOBI KOHTAKTH Ta OOMIHH, SICKPaBO
BUpakeHa mpodecilina CIIPIMOBaHICTb BUBYCHHS iHO3EMHIX MOB BU3HA-
4aI0Th BUCOKUI COTIaIbHUI IPECTUK JITHTBICTUYHOI OCBITH. 30KPEMa, Cy-
YyacHUi cremiaaict y 6yab-sKiii cepi 3HaHb Ta AisS/IbHOCTI Ma€ BOJIOIITH
xoua 6 OJ[HI€I0 iHO3eMHO0 MOBO. HarayibHow moTpeboto € TAKOXK TTi/BY-
IIEeHHST KOMYHIKaTUBHOT KOMIIETEHTHOCTI.

Oco6IMBO BaXKJIUBUM € YCBIIOMJIEHHSI CYCILILCTBOM (haKTYy, 1[0 BUB-
YeHHSI IHO3EMHMUX MOB 1 KYJIGTYP CIIPUSIE HE TIJIBKM PO3BUTKY OKPEMOI
0COOUCTOCTI Y CBIT, 110 TUHAMIYHO 3MIHIOETHCS, & il TADMOHIITHOMY PO3-
BUTKY BCHOTO CYCIIJIbCTBA, BUXOBYE TIOBAry /IO PiIHOI KYJIBTYPH, PO3BU-
Ba€ FOTOBHICTD /IO IaJIOry, TOJIEPAaHTHICTb y CTaBJEHHI /10 1HIMNX MOB i
KYJIBTYD, 3/TaTHICTD /10 Mi>KKYJIBTYPHOI B3aEMO/III.

Ykpaina — HOBa He3aIe)KHA IePrKaBa, KA 3MINCHIOE HU3KY BasKJIMBUX
3axXO0/IiB st TOTO, 1100 YBi#iTH y CBiTOBY cribHOTY. EKOHOMIUHI Ta m0JIi-
TUYHi pechopMU CTANN IPUIMHOIO K iHTepHAIliOHAJi3al1lii YHiBEpCUTETIB,
TaK i 3pocTaHHst MOGITBHOCTI BUKJIaAauiB i crysentiB. CycIiabeTBO TOT-
pebye Bee Gigbliie CreriamicTiB, IKi MOKYTh TIPAIIOBATH HA Mi)KHAPOHO-
MYy piBHi.

Came TOMY OCTaHHIM 4acoOM 3HAYEHHS JIiJIOBOI aHTJIIHCHKOI MOBU SIK
3aco0y [JI0BOTO CITJIKYBaHHS HA0YJI0 HAJ3BUUYANHOI Bard B OCBITI B Ha-
rii Kpaiui.

Mema susuenns xypcy “JlinoBa iHo3eMHA MOBAa” — TPAKTUYHE OIla-
HYBaHHSI CTY/ICHTAMU CUCTEMU QHTJIICHKOI MOBH Ta HOPMATUBHOI Oasu
ii pyHKITIOHYBaHHS B KOMYHIKAaTHBHO-MOBJICHHEBUX CHUTYaIisX y chepi
MaiibyTHBOI TIPOheciiHOl MiSTBHOCTI, sIKICHA THATOTOBKA JI0 IHITOMOBHO-
o cHiKyBaHHs y podeciiiHiii cepi Ha OCHOBI CBITOBOTO OCBIY Ta pe-
KoMmeHzaniin Pajgu €spornn.

B ocHOBYy Kkypcy moknazeHi IPUHITANIN CUCTEMHOCTI, KOMYHIKaTUBHOI
Ta 1podeciiiHoi CIPSIMOBAHOCTI HaBYAHHS, IHTEPAKTUBHOCTI, iHTErpartii
Ta MOBJIEHHEBO-PO3YMOBOI aKTUBHOCTI.

3aCBOEHHS CTPYKTYPU MOBH Bi/I0YBAETHCS B TUIIOBUX KOMYHIKATHB-
HUX KOHTEKCTaX i OCHOBHMX BHUJ/IaX MOBJIEHHEBOI JIislTbHOCTI (ay/1itoBaH-
HsI, TOBOPIHHS, YNTAHHS, MICHMO).

IMepenbayaeTbess TAKOXK POZBUTOK Y CTYJAEHTIB HABUYOK CAMOCTIHHOT
poboTH, IO BKIIOYAE BAKOHAHHS IOMAIITHIX 3aBIaHb (UUTAHHSI, IEPEKIIAJ
Ta MepeKa3 TEeKCTY, JIEKCUKO-TpaMaTU4Hi BIIPaBU, ITMCbMOBUI TTE€PEKJIA],



I rOTOBKA MOBIZIOMJIEHB TOIIO); BUKOHAHHS KOHTPOJBHUX POOIT; IHANUBI-
JIyaJibHe TIPOCJIYXOBYBAHHS ay/lioKaceT; MePEerJisijl BijjeoMarepiasiis; moc-
TiiiHe Ha0yTTsI HABUYOK YMTaHHS Ta PO3YMIHHsI aHIJIIIChKOI crielianizo-
BaHOI JTITEPaTypy B KOHTEKCTI Cy4aCHOTO KUTTS 1 IeBHOI cchepr TPyA0BOI
JUSJIBHOCTI.

Jucnmmmina “/lisoBa iHO3eMHa MOBA” € HACTYITHOIO JIJII BUBUYEHHS
cTy/meHTaMn Hanpsmy “ExoHoMiKa i TAITPUEMHUIITBO” MiCJI BUBUYEHHS
auciuriian “IHozemHa MoBa (aHrutiiichka)”. TakuM 9MHOM, KypC J1T0BOI
iHO3eMHOI MOBH Iepeadayac BUKOPUCTaHHs HAOyTHX Il Yyac BHBYEHHS
MoTIepeIHbOI HABYAJIBHOI INCIIUTIITIHY 3HAHb, YMiHb i HABUYOK JIJIST 1X T10-
JIAJIBIIIOTO YZIOCKOHAJIEHHST Ta PO3BUTKY.

Ocnoeni sagdanms Kypcy:

* HaBYUTH MalOyTHHOIO (haxiBIsl BiIbHO OPIEHTYBATHUCS B Cy4aCHO-

My iH(GOPMAIITHOMY TIOTOIIi 3 METOIO BJIOCKOHAJIEHHST IHITOMOBHIX
YMiHb | HABUYOK;

* YIOCKOHAJIIOBATH KOMYHIKaTUBHI YMIHHS I HABUYKU BOJIO/IIHHST aH-
TJIICHKOI0 MOBOIO TIPU CHIJIKYBaHHI Ha Tpodeciiiii TemMu;

* (hopMyBaTH y CTYy/IEHTIB Cy4YacHi ysIBI€HHs 1TPO peasiii JKUTTS B iH-
NIOMOBHMX KpaiHax;

* PO3BUBATH YMiHHS a/IEKBATHO IMOBOJUTHUCS B PI3BHOMAHITHUX JKUT-
TEBUX CUTYAIIISIX [[IIOBOTO CIIJKYBAHHST;

* TOTyBaTH MaiibyTHHOrO (haxiBIls 0 HAYKOBOI AiAIBHOCTI, IPOIOB-
JKEHHSI OCBITH.

Hanpukinii kypcy cTy/ieHTr TOBUHHI 8Mimu:

* 3IHCHIOBATU ay/IifOBaHHS OPUTIHATLHUX TEKCTIB PI3HUX CTUJIIB y
Me)Kax TPOTPAMHOI TEMAaTHUKH, aHaIi3yBaTH Ta KOMEHTYBaTH IMPO-
CIIyXaHUII MaTepia;

 BecTH Gecimy-aiaor mpodJIeMHOTO XapaKkTepy BiANOBIAHO 10 1IPo-
TPaMHOI TEMAaTUKN Ta KOMYHIKaTUBHOI (DYHKITIT;

* pobUTH caMOCTIlHI YCHI MOHOJIOITYHI TOBIZOMJIEHHST aHIJIIHCHKOIO
MOBOIO 32 TEMATHKOIO KypCy;

* pedepysBatu (yCHO Ta TUCbMOBO) OPUTIHATBHI PIBHOCTUIIHOBI TEKC-
T™H;

* 3MINCHIOBATH a/IeKBATHUI TMEPEKJIaJl 3 aHTJINChKOI MOBU Ha VK-
PaiHChKY 1 HaBMAKU TEKCTIB, IO BiIIOBIZIAIOTh TEMATHUII Ta PiBHIO
CKJIQJIHOCTI KypCY.



TEMATHYHHH IIJIAH
oucuuniinu .
“NIJIOBA IHO3EMHA MOBA (AHIJITUCBKA)”

Ne Hassa 3micToBOrO MonyJsid i TeMu
mop.
1 2
3microsuii Moyb 1. Il[o Take ekoHOMiKa
1 | IIIo € exoHOMIKA 1 UM HE € EKOHOMIKA
2 | ExonomicTi
3 | Exoromika K HayKa
4 | OcHOBHI €EKOHOMIYHI TTOHATTS
5 | PosyMiHHS IKepes eKOHOMIYHOrO GaraTcTBa
6 | OcHOBHI TUTAHHS EKOHOMIKH
7 | Lo neo6xXigHO 3HATU EKOHOMICTY
3microswuii Moxyas 1. Ak nie punok
8 | Punox
9 | Buau punkis
10 | OmrToBi pUHKH
11 | PunkoBa eKOHOMIKA
12 | Brpyuanns ypsi/ly B EKOHOMiKY
13 | CBoboma punky
14 | KpuTnka pyHKOBOI €EKOHOMIKHI
15 | Sk ;mie puHOK
3microsuiit Moays I11. Tlonurt i mpono3wuiis
16 | BigkpuTTs 3aKOHIB TOMUTY 1 TPOTIO3UILiT
17 | 3 icropii monuTy i mporo3uirii
18 | Ilomut
19 | I[Tpomoswuttis
20 | 3aKOHM TOMUTY i TPOTIO3MUIIii
21 | BperysoBaHHsI pUHKY




1 2

22 | Enactuunictb pUHKY
23 | Ilina BuGopy

24 | Ilina

25 | LlinoyTBOpeHHS

Pasom rogun: 108

3MICT
oucuunninu
“TIJTIOBA IHO3EMHA MOBA (AHIJIIHCHKA)”

3microsuii moaynb I. Ilo Take exonomika (What is economics)

Tema 1. I11o € exoHoMika i unm He € exoHomika. (What is economics.

What economics isn't).

Tema 2. Exonomictu (Economists).

Tema 3. Exonomika sik Hayka (Economic science).

Tema 4. Ocnosni exonomiuni nousarra (Big ideas of Economics).

Tema 5. Posyminns axepen ekoHomiuroro 6aratcrsa (Understanding

the sources of economic wealth).

Tema 6. OcHoBHi tuTanHs ekonomiku (Big economic questions).

Tema 7. 1o HeoOxinno suatu ekonomicty (What economists do).
Jlimepamypa: ocnoBHa [1-8]

nozatkoBa [9—35]

3microsuii moayab I1. SIk aie punok (How markets work)

Tema 8. Punox (Market).

Tema 9. Buau punkis (Types of markets. Marketplace).

Tema 10. Onrosi punku (Wholesale markets).

Tema 11. Punkosa exoHomika (Market economy).

Tema 12. Brpyuanug ypsiay B ekoHoMiky (Government intervention).
Tema 13. CoGoma punky (Market freedom).



Tema 14. Kpurtuka punkoBoi exoHomiku (Criticism of market
economy).
Tema 135. Sk nie punok (How market works).
Jlimepamypa: ocnosHa [1-8]
nozxatkoBa [9-35]

3microswuii Mmozyb I11. Ilonut i mpono3uis

Tema 16. Bigkputrs 3akonis momwmty i mpornosmuiii. (Discovering the
laws of Demand and Supply).
Tema 17. 3 icropii monuty i mponosutii. (History of demand and
supply).
Tema 18. ITonut (Demand).
Tema 19. TIponosutiis (Supply).
Tema 20. 3akonu noruty Ta nponosuiiii (Laws of demand and supply).
Tema 21. BperynoBanus puaky (Market clearance).
Tema 22. Enacruunicts punky (Elasticity).
Tema 23. Ilina subopy (Opportunity costs).
Tema 24. [lina (Price).
Tema 23. [linoyrBopenns (Pricing).
Jlimepamypa: ocaoBHa [1-8]
noxatkoBa [9—35]

BKA3IBKH 0 CAMOCTIHHOTIO BHBYEHHA
IIPOI'PAMHOI'O MATEPIAJIY

PO3BUTOK y CTYIEHTIB HABUYOK CaMOCTIHHOT poboTH mepenbadae Bu-
KOHaHHS JJOMAIIHIX 3aBJalb (YU TaHH, llepeKJIajl i iepeKas TeKCTY, JIeKCHU-
KO-TpaMaTU4Hi BIIPaBU, TUCHbMOBHIT TIEPEKJIAJ, MiZITOTOBKA TIOBiIOMJIEHD
TOIIO); BUKOHAHHS KOHTPOJBHUX POOIT; IPOCTYXOBYBaHHS ayliOKACET,
TIeperJisi/L BijleoMaTepiais.

3HauHa yBara B CaMOCTIiHII poOOTI IPUAIISETHCS MiATOTOBII YCHUX
TTOBI/IOMJIEHb, [IAJIOTIB 1 MOHOJIOTIB aHTJIIHCHKOI0 MOBOIO, CAMOCTIITHOMY
BUBYEHHIO OKPEMUX MTUTAHb TEM KYPCY, OISy PEKOMEHIOBAHOI JliTepa-
TYPH aHTTIHCHKOIO MOBOIO, TIEPEKJIa/ly 3 aHTJTHChKOI MOBH HA YKPATHCHKY
Ta 3 YKPalHChbKOI MOBU Ha aHTJHCHKY.



DOPMHU IIOTOYHOIO TA III/ICYMKOBOI'O KOHTPOJIIO

[ToTounnit KOHTPOJIb 3HAHD 3INCHIOETHCS MIJITXOM YCHOTO OMMUTYBaH-
Hsl BUBUCHUX TeM KyPCY, YCHOI'O Ta IMCbMOBOLO [IepeKasy 3 aHIJIiHCbKOI
MOBHU Ha YKPATHCBHKY 1 HaBIIaKMU.

[TircymMKOBUI KOHTPOJIb 3HAHb MPOBOJUTHCS HAIPUKIHIL ceMecTpy
HIJITXOM TTPOBE/IEHHST YCHOTO 3aJIiKy/iCIIUTY 32 YMOBU HAsIBHOCTI 1103M-
TUBHUX OI[iIHOK MIOTOYHOTO KOHTPOJIIO.

ExsamenariiifiHa KapTKa CKJIQJIAETHCS 3 TPHOX 3aB/IaHb!

1. UnrtaHHS, TIepekyIajl Ta Teperasd aHTIiHCchKOI0 MOBOIO TEKCTY Bifl-
MTOBIJTHOTO HAIIPSIMY, TIOSICHEHHS TEPMIiHiB.

2. BibHa Gecijia Ha 3apOIIOHOBAHY TEMY KYPCY.

3. [lepexsiaj pedyeHb 3 yKPaiHCHKOI MOBU Ha aHTJIIHCHKY.

BuUMoOr™ Ao Iciaury

1. IIpounTaTh, mepeksacT Ha YKPAiHCHbKY MOBY Ta MepeKa3aTh aHT-
Ji#IchKOK0 MOBOYO opuriHanbHuit TekeT. O6cst Texery — 1500—-2000 apy-
KOBaHUX 3HAKiB.

2. 3pobuTn ycHe TOBIIOMJIEHHS 32 OJHIEIO 3 IMHUPOKOTO CIEKTPY TEM,
BUBYEHUX YIPOAOBK POKY. MOHOIOTIUHE BUCJIOBJIIOBAHHS 0OOB’SI3KOBO
MMOBUHHE BKJIOYATH JIEKCUKO-TPAMATUYHUN MaTepias, 3aCBOEHUI TIPOTSI-
TOM CEMECTPY, BiIMOBIIaTH MOBHUM HOPMaM, OYTH JIOTTYHUM i OCJIiI0B-
num. O6¢sar — 10—15 pedens.

3. YcHO mepekIacTi peYeHHs 3 yKPaiHChbKOI MOBM Ha aHTJIHCBKY (32
TEMaTHKOI, BU3HAYECHOIO JIJIsi KOKHOTO eTamy HaBuaHHs). Ob6csar nepe-
KJIaIy — O PEYeHb.

Yac #a miarotosky — 30 XBUIHH.

HIHTAHHA JJJI1 CAMOKOHTPOJIIO

. IIo Take exonomika. (What is economics.)

. Exonowmika sk nayka. (Economic science.)

. OcnosHi nutanns ekoHoMikd. (Big economic questions.)
Jlxxepena ekonomiuroro Gararcrsa. (Sources of economic wealth.)
. OcHoHi exoHomiuHi IoHATTsL. (Big ideas of Economics.)

. ITina BuGopy. (Opportunity cost.)

. Iepesaru i crumyi. (Margins and incentives.)

N ULA W~
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. Ho6posinbrauii o6min. (Voluntary exchange.)
9. Bauu punky. (Market failure.)
10. Butparu, moxin ta Bapricts npoaykiii. (Expenditure, income and
value of production.)
11. IIpoxyxrusnicte. (Productivity.)
12. Tadaania. (Inflation.)
13. Bespobirts. (Unemployment.)
14. Mikpoekonomika. (Microeconomics.)
15. Maxkpoekonomika. (Macroeconomics.)
16. Punox. (Market.)
17. Sk nie punok. (How market works.)
18. Buau punkis. (Types of markets.)
19. Punxose micue. (Marketplace.)
20. Onrosi punku. (Wholesale markets.)
21. Tarepuer-punku. (Internet marketplaces.)
22. Punkosa exonomika. (Market economy:.)
23. Exonomixka BizpHoro punky. (Free market economy.)
24. 3osHinHi npossu puHky. (Market externalities.)
25. TIpomnoswutist. (Supply.)
26. TTomur. (Demand.)
27. 3akonu nonuty i npomosuii. (Laws of supply and demand.)
28. VYperymosanus puHky. (Market “clearance”.)
29. Enacruunicts punky. (Elasticity.)
30. Icropis momury i mponoswuttii. (History of supply and demand.)

BKA3IBKH 0 BUKOHAHHA CAMOCTIHHOI POBOTH

CTynenTu 3a04HOI Ta [UCTaHIiiTHOI (popM HAaBYAHHS TTOBUHHI BUKO-
HATH TIMChMOBI 3aBIaHH s CAaMOCTiiiHOI poboTu. BapianT camocTiiiHOT
pPo6GOTH CTYIEHT 0OGUPAE 3a OCTAHHBOK IUGPOI0 HOMEPa CBOET 3aiKOBOT
kaKKH. CaMocTiitHy po60Ty HEOOXiTHO O(OPMUTH B OKPEMOMY 30IIIUTI;
3a3HAYNUTH CBOE IPIi3BUILE, iM'a Ta 110 6ATHKOBI, IHAEKC TPYIIX Ta BapiaHT
3aBJaHHA CaMOCTIiTHOI POOOTH.

PoGora Mae OyTr BUKOHAHA CBOEYACHO, YITKIM TOYEPKOM, MATH TIOJIsI
JUUIs1 3ayBaskKeHb Ta METOAMYHUX BKa3iBOK BUKJIaJlaua, SKUH MepeBipsaTh-
Me po6ory. CTyaeHT Mae mojaTu pobOTy /It IEPEBIPKU Y BCTAHOBJICHUIT
BUKJIa/[a4eM TEPMiH.

OpnepskaBim mepeBipeHy poboTy, CTYAEHT MOBUHEH TPOAHATI3yBaTH
MOMIJIKY T ypaxyBaTH 3ayBaskeHHs Ta pekoMer/aitii. [TorpiGHO mOBTOP-



HO OIIpallfoBaTH Marepias, B SKOMY OYJIO JOIYIIEeHO IIOMUJIKH, 1 BUIIPAB-
JIEHW BapiaHT MO/IaTH BUKJIA/Iavy.

I[TepeBipeHi pobOTH € HaBYAJIBHUMU JOKYMEHTaMU 1 30epiraloThbes 10
3aKiHYEHHS TePMiHY HABUAHHSI.

3ABJJAHHA JIJIA CAMOCTIHHOI POBOTH

Bapianr 1
1. Ilepexnadimvs mexcm 3 anzUCLKOL MOBU HA YKPATHCHKY.

WHAT IS ECONOMICS

Economics is the branch of social science that studies the production,
distribution, and consumption of goods and services. The term economics
comes from the Greek for oikos (house) and nomos (custom or law), hence
“rules of the house(hold).”[1]

Modern economics developed out of the broader field of political
economy in the late 19th century, owing to a desire to use an empirical
approach more akin to the physical sciences.[2] A definition that captures
much of modern economics is that of Lionel Robbins in a 1932 essay: “the
science which studies human behaviour as a relationship between ends
and scarce means which have alternative uses.”[3] Scarcity means that
available resources are insufficient to satisfy all wants and needs. Absent
scarcity and alternative uses of available resources, there is no economic
problem. The subject thus defined involves the study of choices as they
are affected by incentives and resources.

Areas of economics may be divided or classified into various types,
including:

* microeconomics and macroeconomics;

* positive economics (“what is”) and normative economics (“what

ought to be”);

 mainstream economics and heterodox economics;

* fields and broader categories within economics.

One of the uses of economics is to explain how economies, as economic
systems, work and what the relations are between economic players
(agents) in the larger society. Methods of economic analysis have been
increasingly applied to fields that involve people (officials included)
making choices in a social context, such as crime, education, the family,
health, law, politics, religion, social institutions, and war.
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2. llocmaeme 5 3anumans 00 mexcmy.

3. MMepexnadims 3 yxpaincokoi Mosu Ha aH2TUCHKY.

1. Exonomika — cortiasbHa HayKa, 1[0 BUBYAE CYCITIIBHUH MPOIIeC Toc-
TTO/IAPTOBAHHSI.

2. Exonomika TryKa€e BiZITIOBi/li HA 3aNIUTAHHS: 10, CKIJIBKHN, SIKUM YU -
HOM 1 JI7TST KOTO BUPOOJISTH 3 BIITTOBIAHUM TOCITIUKEHHAM aTbTEPHATHB ¥
BUKOPHUCTaHHI 00MEKEHIX PECypPCiB Ta 3ac00iB.

3. OcHOBHUMU DPO3iaMU €KOHOMIKM € MIKPOEKOHOMIKa Ta MaKpo-
€KOHOMIKa.

4. MikpoeKkoHOMiKa JOCTIIKYE TPOTIeCH TOCTIOIaPIOBAHHS Y TAKMX 1H-
CTUTYTIISX, K MATIPUEMCTBA, (HipMA TOTITO.

5. MakpoeKkoHOMIKa [OCJI/IKYE EKOHOMIUHI TIPOIECH Y CYCIITbCTBI B
LijoMy.

BapiauT 2
1. Ilepexnadimo mexcm 3 aHeAiicbk0i MOBU HA YKPATHCHKY.

MARKET

Ineconomics, the concept of amarketisany structure that allows buyers
and sellers to exchange any goods, services and information. The exchange
of goods or services for money is a transaction. A market consists of all the
buyers and sellers of a good who influences its price. This influence is the
objective of economists and has given rise to several theories and models
in economics concerning the basic market forces of supply and demand.
There are two roles in markets, buyers and sellers. The definition implies
that at least three actors are needed for a market to exist; at least one
actor, on the one side of the market, who is aware of at least two actors
on the other side whose offers can be evaluated in relation to each other.
The market facilitates trade and enables the distribution and allocation
of goods and services in a society. Markets allows any tradable item to be
evaluated and priced. A market emerges more or less spontaneously or
is constructed deliberately by human interaction in order to enable the
exchange of rights (cf. ownership) of services and goods.

The historical origin of markets is the physical marketplaces which
would often develop into small communities, towns and cities.

A marketplace is a location where goods and services are exchanged.
The traditional market square is a city square where traders set up stalls
and buyers browse the merchandise. This kind of market is very old, and
countless such markets are still in operation around the whole world.

11



The Roman term for market, still in use in a related sense, is forum.
The modern shopping mall can be seen as an extension of this concept.

2. Ilocmaeme 5 3anumans 00 mexcmy.

3. Mepexnadimv 3 ykpaincokoi Mo6U HA AHZTTUCHKY.

1. PurOK — Miciie B3aeMOziii TPO/IaBIIiB i TIOKYIIIIIB /IJIT BU3HAUCHHS
L[iHK1 Ta HeOOXIHOI KiJIbKOCTI TOBapYy.

2. IToxXOsKeHHS IILOTO CJIOBA MOB’SA3YI0Th 3 HIMEIIbKIM CJTOBOM “Ting”,
1110 O3HAYAE KiJIbIIE, OCKIJILKHU IEHTP CEPEAHbOBIYHOIO MicTa SIBJISIB COOO0I0
101y 3 OyZAMHKOM MaricTpary (paryliier) y neHTpi Ta Oy IMHKaMu J[0B-
KoJa (KiTbIleM).

3. Sk mpaBuUIIO, MiC/st HAIAHHS MiCTy Mare0yp3bKOro MpaBa Ha Takiil
TJIOMI TIePIOINYHO TMPOBOAMJINCH SIPMApPKU, a 3TOAOM PO3MIIIYBATNChH
KPaMHHUIII Ta TOPTOBI STKU.

BapiauT 3
1. Ilepexnadimo mexcm 3 aHeACLKOT MOGU HA YKPATHCHKY.

TYPES OF MARKETS

In supermarkets, industrialized countries, such as this one in
Netherlands, sellers periodically change prices for classes of goods in
response to market conditions, rather than negotiating the price of each
good with each buyer.

Although many markets exist on the traditional sense — such as
a flea market — there are various other types of markets and various
organizational structures to assist their functions.

A market can be organized as an auction, as a private electronic market,
as a shopping center, as a complex institution such as a stock market, and
as an informal discussion between two individuals.

In economics, a market that runs under laissez-faire policies is a free
market. It is “free” in the sense that the government makes no attempt
to intervene through taxes, subsidies, minimum wages, price ceilings, etc.
Market prices may be distorted by a seller or sellers with monopoly power,
or a buyer with monopsony power. Such price distortions can have an
adverse effect on market participant’s welfare and reduce the efficiency
of market outcomes. Also, the level of organization or negotiation power
of buyers, markedly affects the functioning of the market. Markets where
price negotiations do not arrive at efficient outcomes for both sides are
said to experience market failure.
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Most markets are regulated by state wide laws and regulations. While
barter markets exist, most markets use currency or some other form of
money.

Markets of varying types can spontaneously arise whenever a party
has interest in a good or service that some other party can provide. Hence
there can be a market for cigarettes in correctional facilities, another for
chewing gum in a playground, and yet another for contracts for the future
delivery of a commodity. There can be black markets, where a good is
exchanged illegally and virtual markets, such as eBay, in which buyers
and sellers do not physically interact. There can also be markets for goods
under a command economy despite pressure to repress them.

The market can be divided into several types according to various
functions. Most investors prefer investing in two markets, the stock
markets and the bond markets. NYSE, AMEX, and the NASDAQ are the
most common stock markets in the US.

2. Ilocmaeme 5 3anumans 00 mexcmy.

3. lMepexnadims 3 yxpaincoKoi Mo6U HA AH2TTUCHKY.

1. Tlonwt i IPONO3ULiA — E€KOHOMIYHI KaTeropii TOBapHOro BUPOO-
HUIITBA, N[0 BUHUKAIOTH i (DYHKIIOHYIOTh HA PUHKY, Y cdepi TOBapHOTO
0OMiHy.

2. Y PUHKOBIll eKOHOMIIII 11i KaTeropii HalexXaTh 0 (hyHAaMEHTAb-
HUX.

3. TomuT — mpejicTaBjieHa HA PUHKY TIOTPeba y ToBapax.

4. TIporoswilist — MPOJIYKT, KU € Ha PUHKY abo Moke OyTH [0CTaB-
JIEHUH Ha HBOTO.

5. OHUM 3 eKOHOMIYHUX 3aKOHIB TOBAPHOTO BUPOOHUIITBA € 3aKOH
MOTIUTY 1 TTPOTIO3UILi1, SKWH TTOJIATAE B €THOCTI MOTUTY 1 MPOITO3UIIil Ta iX
00’ €KTUBHOMY TIPArHEHHI /[0 BiJIIIOBITHOCTI.

Bapiaur 4
1. Ilepexnadimo mexcm 3 aHAiiCbK0T MOBU HA YKPATHCHKY.
WILL ELECTRONIC COMMERCE DRIVE

THE WORLD ECONOMY?

Few years ago, electronic commerce did not exist. In 1997, about $26
billion in commercial traffic could be attributed to electronic transactions.
A recent study of electronic commerce by the Organization for Economic
Cooperation and Development determined that by 2003, this figure rose
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to $1 trillion — a 4,000 %-plus increase in volume. While there is no easy
way to estimate the impact of electronic commerce on the world economy,
the statistics presented by this study make its future seem impressive
indeed.

But OECD officials say these amounts are a drop in the bucket of
total world commerce. In fact, today about 80 % of electronic commerce
is US-based. While the US share of global e-commerce is expected to
drop to two-thirds within the next five years, it is still expected that
global business-to-business electronic commerce will comprise only 54 %
of direct marketing sales in the US alone. Global business-to-consumer
commerce will play an even smaller part, accounting for no more than
20 % of total e-commerce revenues in five years.

So what is holding back a significant boom in electronic commerce,
particularly outside the United States? The issues vary around the world,
but probably the biggest single reason is the enormous difference between
the number of people connected to the Internet in the US compared to
other parts of the world. This is expected to improve in the near term, but
if policymakers in emerging markets want their countries to benefit from
electronic commerce, they will need to address the following concerns:

High cost of connectivity. Internet users often pay high per-minute
fees to telecommunications monopolies for access to the Internet. Access
costs will have to be brought down.

Poor communication lines. Users in many parts of the world have
limited or poor access to the high-speed data access lines that electronic
commerce relies on. More bandwidth will be needed.

Expensive computers. For consumers and small businesses in emerging
market countries, the cost of purchasing a computer requires the outlay of
a significant portion of income. Costs for setting up e-commerce will have
to come down.

2. Ilocmaeme 5 3anumans 00 mexcmy.

3. lepexnadimv 3 yxpaincokoi Mo6U HA AH2ZTTUCHKY.

1. EjleKTpoHHA KOMEPIlist — Iie MMPOKUN HAaOIp iHTEPaKTUBHUX Me-
TO/IiB Be/IEHHS [iSITbHOCTI 3 HJIAaHHSI CIIO’KMBAaYaM TOBAPiB Ta MOCJIYT.

2. TakoX il eJIEKTPOHHO KOMEPIE PO3yMitOTh Oy/ib-s1Ki (hopmu
JIIJIOBUX OIepalliil, /e CTOPOHN B3aEMOJIIIOTH Yepes3 eJIeKTPOHHI TeXHOJI0-
rii, a He B mporieci hisnuHOro OOMIHY Y1 KOHTAKTY.

3. 3arazom eJIeKTPOHHA KOMEPILis — 1€ BUKOPUCTAHHS eJIeKTPOHHUX
KOMYHIKaIli{f Ta TexHOJIOTi i 06poOKY 1 poBOT iHPOPMAIIii /JIsT BCTAHOB-
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JIEHHSI Ta 3MiHM BiTHOCWH MiXK OpraHi3allis MU Ta MiK OpraHizallisiMi Ta
IH/IMBITaMU.

4. EJleKTpOHHA KOMepIlist — 11e BeleHHs Oi3Hecy B PeKUMI OH-JIaliH,
sKe Ha ChOTO/[HI ICHYE B YOTHPHOX HACTYIMHUX cepax: mpsami mpopaxi
TOBapiB 1 ocayr; GaHKiBChKaA cripaBa Ta (pakTypyBaHHs (IJIaTiKHI cucTe-
MH); GeslieuHe po3MilieHHs iHhopMallii; KOpHopaTHUBHI 3aKyIiBJII.

5. Ipsimi mpojaski — HaWAABHIINIA BUJ €JIEKTPOHHOI KOMEPIIii, IKUi
CTaB NEPIIOI0 CXOAUHKOIO 10 CKJIIHIINX KOMEPIIHHNX ottepailii g 6a-
raThbOX KOMITaHi.

Bapianr 5
1. Ilepexnadimvs mexcm 3 anziicvK0i MOBU HA YKPATHCHKY.

GLOBAL BENEFITS OF GLOBAL INFORMATION
INFRASTRUCTURE

Expanding the economy. Developing the Gil will add billions of dollars
to the world economy. Integrating computing and information networks
into the economy will make companies more productive, more competitive,
and more adaptive to changing conditions. New job opportunities will be
created in the processing, organizing, packaging, and dissemination of
the commercial, information, and entertainment products that will flow
through the Gil. One of the most critical issues will be reforming education
systems and training programs to prepare citizens to take advantage of
emerging and future opportunities. Similarly, economies may need to
adjust in order to produce goods and services more marketable in a global,
networked economy.

Improving productivity. Expanding productivity is vital to the long-term
economic viability of nations because firms are increasingly insisting on
using fewer resources to create, provide, and maintain goods and services.
As a result, overall costs will decrease while valuable resources will be
freed to invest in other sources of economic growth and productivity. For
example, electronic trading will save stock buyers and sellers millions of
dollars annually and permit more efficient trading.

Sector benefits. Gil applications will assist manufacturers in coping
with the complexities of exchanging information and data about product
development between companies and across international borders.
Gll will also continue to improve health care access and quality while
reducing medical costs. Efficient access to adequate and reliable data can
help determine how nations and societies can grow efficiently without
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damaging the environment. Information technology is also revolutionizing
education around the world and changing the ways teachers instruct and
students learn.

2. llocmaeme 5 3anumans 00 mexcmy.

3. epexnadimo 3 ykpaincokoi Mo6U HA aAH2ITUCHLKY.

1. CrioskuBaui Ta mpecTaBHIKN MaJIoro GisHECY MOKYTh 36KOHOMUTH
wac Ta KOIITH, 3/[iHCHIOI0YM OaHKIBCHKI omepallii uepe3 [HTepHeT.

2. Crrata paxyHKiB, 3/iICHEHHS TPAH3aKITiN MiXK PaxyHKaMH, KyIIiB-
JIS-IPOJAK aKIii, obJiraiiii — Bce 1e MOKe BUKOHYBATUCS 3a JOIIOMO-
roio [HTEepHETY.

3. ]l GaraThox BUIB GisHecy iH(OpMallist € X HaUI[IHHIIINM aKTh-
BOM.

4. HesBaskatoun Ha Te, 10 [HTEPHET [a€ 3MOTY OCBOIOBATH Harato
HOBUX PUHKIB, MapajieJlbHO BUHUKAE MUTAHHS Oe3neku iH(opMariiHol
Ta {HTEJEKTYyaJIbHOI BIACHOCTI, SIKe PO3B’si3y€e MU(MPOBUIT TIPABOBUI Me-
HEJIKMEHT.

5. Takosx [HTEpHET [Ta€ MOKJIMBICTH 3a0MIAANTH HAraTo Yacy i KoIuTis
Ha KOPIIOPATUBHUX 3aKyIiBJISX.

Bapiaur 6
1. Ilepexnadimo mexcm 3 AHACLKOT MOBU HA YKPATHCHKY.

DEUTSCHE BANK’S SHOPPING SPREE

BUILDING a global investment bank is a famously tricky business.
Buy other firms and you risk losing many of the people that you paid a
fortune for. Develop your own business slowly, and you might never make
it to the top. Deutsche Bank is doing things rather differently. Since it
bought Morgan Grenfell, a British merchant bank, in 1989, it has avoided
another purchase, despite the fact that its rivals have been fighting to snap
up tempting firms. But Deutsche has not been content with slow internal
growth, either. It has been fishing in other people’s ponds.

Since October 1994, when the bank announced a full merger of all
its investment-banking operations, renamed Deutsche Morgan Grenfell
(DMG) last July, it has plundered over 200 bankers from other firms,
including many senior managers. Some hires have been truly spectacular.
Indeed, the firm can justifiably boast that it has reeled in some of the
best investment-banking talent in London and New York. Nor has the
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poaching stopped. In March Hilmar Kopper, Deutsche Bank’s chairman,
said he wanted 200 more.

But at what cost? Managers at three rival firms, each the victim
of a DMG raid, tell a similar tale. The German bank, they say, is using
ridiculously expensive bait to attract new staff. It doubles their salaries
and guarantees this figure as a minimum payment for their services for two
years. For its part, DMG vigorously denies that any such compensation
policy exists. It admits that, on occasion, it has offered guaranteed
bonuses to those joining the firm, but points out that this practice is fairly
widespread in the industry. And it claims to be paying no more than the
market rate for its hires.

Michael Dobson, DMG'’s chief executive, who is about to join the
management board of Deutsche Bank, reckons this approach is the most
cost-effective. Buying an investment bank would mean paying a premium
to its book value (the historical value of a bank’s assets). Because this
“good will” must be written off over time, it can make a dent in earnings
for years to come.

Moreover, instead of buying a bagful of activities, Mr Dobson can also
afford to be more selective in his shopping. The old Morgan Grenfell was
strong in giving companies advice on mergers and acquisitions, and had
fashioned a flourishing business trading emerging-market debt. But there
were gaping holes. Deutsche’s own foreign-exchange and bond-dealing
operations were in a mess. The firm had racked up some painful losses
gambling in the bond markets in 1994. Sources at DMG say the combined
bond and foreign-exchange operations lost DM300m ($185m) that year.
It was also weak in equities and—like many European investment banks—
in America.

To plug the gaps, last year DM G hooked four important recruits. From
Britain’s S. G. Warburg came Maurice Thompson and Michael Cohrs,
who together had built a highly respected international equities business
at the bank. From America’s Merrill Lynch, DMG hired Edson Mitchell,
the firm’s head of fixed-income business. In his 15 years at the firm, he
had built Merrill’s bond operation into a world-beater. And from Morgan
Stanley, another American bank, came Carter McClelland, the company’s
former chief strategist. Mr McClelland now heads up DMG’S North
American business.

The bank has allowed these new recruits to go on their own hiring
sprees. Mr Thompson, who is now head of investment banking at DMG,
has lured around 50 analysts, traders, salesmen and others from his
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former firm. Mr Mitchell has been just as busy, poaching almost 50 of
his favoured cronies from Merrill. Mr McClelland has just got started.
In January, he hired Jonathan Wendell, Morgan Stanley’s former head of
strategic planning. And in April, he lured away an entire team of bankers
specialising in high technology. (Its boss is said to have been offered a
guaranteed package worth $20m over three years).

2. Ilocmaeme 5 3anumans 00 mexcmy.

3. Mepexnadimv 3 yxpaincokoi Mo6u Ha AH2TUCHKY.

1. Bak — KpeauTHO-(hiHAHCOBA YCTAHOBA, sika 30epirae KOIITH i Ka-
MITAJIOBKJIA/IEHHS, HA/IA€ KPEJAUTHU Ta 3IHCHIOE MOCAYTH 3 (hiHAHCOBUX
oriepartiit /yist (bisUIHUX 1 OPUIUIHIX OCI0.

2. B Ykpaini (OyHKIIOHYIOTH /[Ba JepP/KaBHIX OAHKW: €KCIOPTHO-1M-
MTOPTHUH Ta OIAHUH.

3. Pemmta 6aHKiB € TMPUBATHUMHE i MAIOTh CTATYC aKI[IOHEPHUX TOBa-
PHCTB i TOBAPUCTB 3 0GMEKEHOIO BiIMOBIAIBHICTIO.

4. CreriasizoBani 6GaHKH 0OMEXKYIOTH CBOKO JiSVIBHICTH HEBEJTUKUM
KOJIOM oriepaiiiii a0 (GyHKI[OHYIOTh ¥ By3bKOMY CEKTOPI PUHKY, a00 06-
CJLYTOBYIOTH OKpeMi ranysi ekoHoMiku (ommazHi, inoredti, GaHKK CIIOKM-
BUOTO KpeAuTy, GAHKHU IHTPUMKH, TapaHTilHi, PO3paxyHKOBi (KJipHH-
roBi) GaHKHU abo TaaT).

5. VHiBepcasibHi GaHKW BUKOHYIOTH IMTUPOKUN CIEKTP GaHKIBCHKIX
omnepaliii, OXOIIOITh Garato CEKTOPIB IPOLIOBOTO PUHKY Ta rajyseil
€KOHOMIKH.

BapiauT 7
1. Ilepexnadimo mexcm 3 AH2AUCLKOT MOBU HA YKPATHCHKY.

MARKET ECONOMY

A market economy or free market economy is an economic system in
which the production and distribution of goods and services take place
through the mechanism of free markets guided by a free price system. In
a market economy, businesses and consumers decide of their own volition
what they will purchase and produce, and in which decisions about the
allocation of those resources are without government intervention. In
theory this means that the producer gets to decide what to produce,
how much to produce, what to charge customers for those goods, what
to pay employees, etc., and not the government. These decisions in a
market economy are influenced by the pressures of competition, supply
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and demand. This is often contrasted with a planned economy, in which a
central government decides what will be produced and in what quantities.
Market economy is also contrasted with mixed economy where there are
market operations though the markets system is not entirely free but
under some government control that is not extensive enough to constitute
a planned economy. In the real world, there is no nation that has a pure
market economy.

Although no country has ever had within its border an economy in
which all markets were absolutely free, the term typically is not used in
an absolute sense. Many states which are said to have a market economy
have a high level of market freedom, even if it is less than some parts of the
population would prefer. Thus, almost all economies in the world today
are mixed economies which varying degrees of free market and command
economy traits. For example, in the United States there are more market
economy traits than in Western European countries.

2. llocmaeme 5 3anumans 00 mexcmy.

3. Mepexnadimv 3 ykpaincokoi Mo6U HA AH2ZTTUCHKY.

1. PunkoBa ekonomika — chopma opraHizailii EKOHOMiKH, 32 SIKOi ITPO-
JYKT, 10 BUPOOJISETHCS, CTAE TOBAPOM, TOOTO BUPOOJSIETHCA 3 METOIO
MPOJIAKY HA PUHKY.

2. JloBijibHa CTPYKTYPa, SIKA Ja€ MOKJIUBICTD MOKYIIISIM BCTYIIaTH B
KOHTAKT 3 TIPO/IABIISIMU, HA3UBAETHCS PUHKOM.

3. PUHKOBA eKOHOMIKA JTA€ MOKJIMBICTD JIIOSAM KYITyBaTH Te, 110 BOHN
XOUYTh, & TAKOXK Peaji3oByBaTH BUTOTOBJIEHI HUMU TOBApH.

4. [Tpu nboMy IiHM BU3HAYAIOTHCS PIBHEM ITOIUTY HA TOBAPH 11X KiJIb-
KiCTTO.

5. XapakrepHi pucu: npuBaTHa BJACHICTb, 0OMEKeHa POJIb JIePrKaBH,
cBo6o/1a BUOOPY, MIHOBUI MEXaHi3M, MAPKETUHTOBA CUCTEMa YIIPABJIIHHS
BUPOOHUIITBOM, THYUYKICTh CHCTEMU.

BapianT 8
1. Ilepexnadimo mexcm 3 aHAiiCbK0T MOBU HA YKPATHCHKY.

FINANCIAL MARKET

In economics, a financial market is a mechanism that allows people to
easily buy and sell (trade) financial securities (such as stocks and bonds),
commodities (such as precious metals or agricultural goods), and other
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fungible items of value at low transaction costs and at prices that reflect
the efficient market hypothesis.

Financial markets have evolved significantly over several hundred
years and are undergoing constant innovation to improve liquidity.

Both general markets (where many commodities are traded) and
specialized markets (where only one commodity is traded) exist. Markets
work by placing many interested buyers and sellers in one “place”, thus
making it easier for them to find each other. An economy which relies
primarily on interactions between buyers and sellers to allocate resources
is known as a market economy in contrast either to a command economy
or to a non-market economy such as a gift economy.

In Finance, Financial markets facilitate —

¢ The raising of capital (in the capital markets);

* The transfer of risk (in the derivatives markets);

* International trade (in the currency markets)

— and are used to match those who want capital to those who have it.

Typically a borrower issues a receipt to the lender promising to pay
back the capital. These receipts are securities which may be freely bought
or sold. In return for lending money to the borrower, the lender will expect
some compensation in the form of interest or dividends.

The term Financial markets can be a cause of much confusion.

Financial markets could mean:

1. organizations that facilitate the trade in financial products. i. e.
Stock exchanges facilitate the trade in stocks, bonds and warrants.

2. the coming together of buyers and sellers to trade financial products.
i. e. stocks and shares are traded between buyers and sellers in a number of
ways including: the use of stock exchanges; directly between buyers and
sellers etc.

In academia, students of finance will use both meanings but students
of economics will only use the second meaning.

Financial markets can be domestic or they can be international.

2. Ilocmaeme 5 3anumans 00 mexcmy.

3. Mepexnadimv 3 yxpaincokoi Mo6uU HA AHZITUCHKY.

1. DiraHCOBUIT pUHOK — CHCTEMa eKOHOMITHMX i TIPABOBUX BiTHOCHH,
MOB’sI3aHKX 3 KYIIBJICIO Ta MPOIaskeM ab0 BUITYCKOM Ta 00iroM (hinaHco-
BUX aKTHUBIB.
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2. TpouioBuii puHOK — 11e 0COOIMBUI CEKTOP PUHKY, HA IKOMY 3Jiiic-
HIOETHCS KYTIBJIS Ta MPOJIAXK TPOIel gk crerudigaoro Toapy, popmy-
I0ThCS TTOTIUT, TIPOTIO3MIIis Ta I[iHA Ha 1€l TOBap.

3. TpormoBmii pUHOK — YacTWHA PUHKY IMO3MKOBUX KAIliTaJIiB, jie 37ilic-
HIOIOTHCS TTEPEBAZKHO KOPOTKOCTPOKOBI (Bi/l OIHOTO JIHST 10 OJTHOTO POKY )
JIENO3UTHO-TIO3MKOBI orepallii, 1o 00CAyroByOTh TOJOBHUM YHHOM PyX
06opoTHOro Karitasxy ¢GipM, KOPOTKOCTPOKOBUX pecypciB GaHKIB, ycTa-
HOB, JICP/KABU 1 IIPUBATHUX 0CI0.

4. 3 pO3BUTKOM Mi’KHAPO/IHUX KPEAUTHUX 1 BATIOTHUX BIZTHOCHH cop-
MYyBaBCs MI>KHAPOAHUI TPOIOBUI PIHOK.

5. Haii6iapmumn y cgiti punkamu rpomeii € Hpio-Mopkebkuii, a Ta-
kozx puakn JIonmona, Tokio, [Tapmka.

Bapiaunt 9
1. Ilepexnadims mexcm 3 anzicvLK0i MOBU HA YKPATHCHKY.

PROGRESS AND PROBLEMS

Great progress has been made in industry, science and medicine.
Widespread mechanization, the introduction of completely automated
lines and computerized management are advancing in every sphere of our
economy. New remote areas in the North, beyond the Polar Circle, in the
Far East and Siberia are being opened up and developed. To tap their huge
natural resources, pipelines and electric power stations, new railroads and
highways are being built. The vast territory beyond the Urals produces
most of the oil, gas, coal and minerals extracted in the Soviet Union. From
the deposits in Western Siberia, oil and gas are piped to the European
part of the country and, even farther, to countries of Eastern and Western
Europe.

It cannot be denied, however, that the price for rapid industrial
development is very high: natural resources are exhausted, the ecological
balance of the planetis disturbed, some species of flora and fauna disappear.
Progress can be blamed for all these environmental problems.

To preserve Nature and keep the air and water clean, strict control
is necessary. In Ukraine numerous purifying systems for treatment of
industrial wastes have been installed; measures have been taken to
protect rivers and seas from oil wastes. Wildlife reservations, models of
undisturbed nature, have developed all over the country.

Free market environmentalism is a theory that argues that the free
market, property rights, and tort law provide the best tools to preserve the
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health and sustainability of the environment. This is in sharp contrast to
the most common modern approach of looking to legislative government
intervention to prevent destruction of the environment. It considers
environmental stewardship to be natural, as well as the expulsion of
pollutors and other aggressors through individual and class action.

2. llocmaeme 5 3anumans 00 mexcmy.

3. epexnadimo 3 ykpaincokoi Mo6U HA aAH2ITUCHKY.

1. Choro/iti, B yMOBax ;KOPCTKOTO PUHKY, BaKKO 3HAWTH j00pe orLia-
qyBaHy POOOTY, ajie JIETKO Oy TH 3BIJIBHEHUM Yepe3 CKOPOUEHHST TITaTY.

2. TToTpibHO yTpuMyBaTH OaTAHC MiK KITBKICTIO TPOTITEH Ta KiTbKICTIO
TOBapiB.

3. dx i Bci KOMepIIiitHi ycTaHOBH, OaHKM iCHYIOTH, 100 OTPUMYBATH
pUOYTOK.

4. ITpoekt Ko1ITyBaB [ysKe JOpPoro, i ToMy aJMiHicTpaliisa He 1ocliina-
J1a 3 TPUHHATTSIM PillleHHS.

5. SIK1Io B MeHe HEMA€E rOTIBKU, PO3PAXOBYIOCh KPEIUTHOIO KAPTKOIO.

BapianT 10
1. Ilepexnadimo mexcm 3 AH2AUCLKOT MOBU HA YKPATHCHKY.

PRICE

Price in economics and business is the assigned numerical monetary
value of a good, service or asset. The concept of price is central to
microeconomics where it is one of the most important variables in
resource allocation theory (also called price theory). Price is also central
to marketing where it is one of the four variables in the marketing mix
that business people use to develop a marketing plan.

Defination In general terms price is a component of an exchange
or transaction that takes place between two parties and refers to what
must be given up by one party (i. e., buyer) in order to obtain something
offered by another party (i. e., seller). Yet this view of price provides a
somewhat limited explanation of what price means to participants in the
transaction. In fact, price means different things to different participants
in an exchange:

Example — Price is commonly confused with the notion of cost as in
“I paid a high cost for buying my new plasma television”. Technically,
though, these are different concepts. Price is what a buyer pays to
acquire products from a seller. Cost concerns the seller’s investment (e.

22



g., manufacturing expense) in the product being exchanged with a buyer.
For marketing organizations seeking to make a profit the hope is that
price will exceed cost so the organization can see financial gain from the
transaction. Finally, while product pricing is a main topic for discussion
when a company is examining its overall profitability, pricing decisions
are not limited to for-profit companies. Not-for-profit organizations, such
as charities, educational institutions and industry trade groups, also set
prices, though it is often not as apparent. For instance, charities seeking
to raise money may set different “target” levels for donations that reward
donors with increases in status (e. g., name in newsletter), gifts or other
benefits. While a charitable organization may not call it a price in their
promotional material, in reality these donations are equivalent to price
setting since donors are required to give a contribution in order to obtain
something of value

2. Ilocmaeme 5 3anumans 00 mexcmy.

3. Mepexnadimv 3 ykpaincokoi Mo6uU HA AH2ZTTUCHKY.

1. Ilina — BUpaxkeHa y TPOIOBii (hopMi BAPTiCTh OIMHUII TOBApY.

2. Kosin Bu BiKpuBaTHMETE paxyHOK Y OaHKy, Bac mompocsith 3aos-
HUTH CIIel[ialbHUI OJIaHK.

3. Tporii TpUCKOPIOIOTH MPOIIEC KYIBJII Ta MPOAaKy, 00 HaM He TI0T-
piOHO syMaTH, SIK 3HATH HEOOXiAHUIT TOBAP, 1106 0OMIHATH Horo Ha Hap-
Tep.

4. JloroBipHa 1iHa — IIiHA, IO BCTAHOBIIOETHCS 32 IOMOBJICHICTIO MijK
BUPOOHUKOM (IIPOJIaBIieM) i crioskuBaueM (TIOKYIIEM ) TIPOYKITI.

5. OmrroBa (rypToBa) MiHa — I[iHA, 3a STKOIO TAMPUEMCTBA I OpraHisza-
il peasizytoTh BUPOOJIEHY HUME TIPOYKILO HIIIUM IHAMPUEMCTBAM Ta
OpTaHi3aIisM, KPiM HaceTeHHS.
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