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HOACHIOBAJIBHA 3AITHCKA

Hagyanpna puctinirina “IlpakTudaHuii Kypc Apyroi iHO3eMHOI MOBU
(anruiiicbka)” € HEeBITITBHOIO CKITAIOBOIO MiZITOTOBKY CIeTianicTa 3 Bif-
nosizHoro Harpsimy B MAVYII. HaBuasbHuil Kypc CKJIAJAETHCS 3 TIPaK-
TUYHWUX 3aB/IaHb, SKi (hOPMYIOTh HABUUKHM TOBOPIHHS Ta TIEPEKJIAILY 3 aH-
riificbkoi MoBu. IIporpamy npusHadeHo st GakaaaBpis (igoIoriyHUX
CHeIiabHOCTEeH.

ITporpama nepeabdadae KOMIJIEKCHE HaBYaHH aHTJIiHcbKoT MOBH. (Do-
HEeTUYHUHN, TEKCUIHUN, TPAMATUIHAN aCTIeKTH aHTJIIIChKOI MOBU Ta eJie-
MEHTH TIEPEKIATY BUKJIAJCHO Y HEPO3PUBHOMY 3B’SI3KY Ta TTAPAJIETbHO 10
PO3BUTKY MOBJIEHHEBUX YMiHb Ta HABUUOK Y ITPOTIECi CIIJIKyBaHHS. Bripo-
JIOBX yCiX eTalliB HaBYaHHS CTY/€HTH OMAHOBYIOTb METO/INKY CaMOOCBi-
TH.

ITporpamoro Kypcy mepeibaueHo BUBYECHHSI €IEMEHTIB TIEPEKJIA/LY Pis-
HUX aCTIeKTiB aHTIIHCHKOI Ta YKpaiHChKoi MOB. Harosomerno #a crmocobax
nepesavi JIEKCMYHUX Ta TPAaMaTUIHUX TPYAHOIIIB aHTJiIICbKOI MOBHU YK-
paiHchbkoto Ta HaBHaku. IIporpama 1moeaHye HalKpali TpaniliitHi MeTo-
1IN 13 CyJaCHUMMU TIiAX0aMU 10 HaBUYAHHS aHTJIiIChKOI MOB.

Merta HaBYaHHS: TPAKTUYHE BOJIOIHHS YCHOIO Ta IMICbMOBOIO aHTJTi -
CBKOIO MOBOIO.

Y mporieci TOCATHEHHS TIi€l METH Peali3ylOThCs TaKOK BUXOBHI Ta
OCBITHI 3aB/IaHHA, IKi € YJACTUHOIO 3aTAJIbHOOCBITHBOI TTPOTPAMMU.

OcHoBHI 3aBJaHHA:

e (dopMyBaTH Y CTY/IEHTIB YMIHHS Ta HABUYKH ayi10BaHHs, MOHOJIO-
riYHOro, MiaJoriYyHOro Ta MUCEMHOIO MOBJEHHSI, HaBYAlO4OTO Ta
OTJISIZIOBOTO YUTAHHSA XYA0KHBOI, CYCILIBHO-TIONITHYHOL JiTepaTy-
pu;

e BUUTH BeCcTH Hecijty 3a 3MICTOM MPOYUTAHOTO Ta MPOCTYXAHOTO TEK-
CTY.



TEMATHYHHH IIJIAH
oucuuniinu
“IIPAKTHYHHH KYPC JJPYTOI IHO3EMHOI MOBH
(aneniiicoxa mosa)”

Hasga 3micToBOrO MOMYJISI Ta TEMU

2

1 kypc
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3microBuii Moayis 1. Berym
Anrilicbka MOBa y CBiTi
DoHeTHYHMI CKIIAJ CYJaCHOI aHTJIi HChKOT MOBU

Tenepimniit Ta MunyJmii yac. [iecaoso to be B TenepimapoMy
Ta MUHYJIOMY 4aci

ITpocre peuennst. [Tigmer y HasuBHOMY Bigminky. Oco6oBi
3aliMeHHUKHY B poJi miamera. [lopsiiok ciB y mpocToMy pedeHHi

3microsuii moayis I1. Poxuna

Oco6oBa inenTudikamis: BiK, HalliloOHAIBHICTh, Ipodecis
Cim’a, pizHi, 1py3si

CiMmeiini BiHocuHM Ta 000B’A3KU

Pomnna. Imennnk. HeosnaueHnuit Ta 0O3HAUEHUT apTUKJIb 31
3J1IUyBaHUMU IMEHHUKAMHU

Kareropis uncra. MHOXKIHA iMEHHITKA

3microsuii moxys I11. JKurio

Ocend: fiM i KBapTHpa

[To6yToBi putaau, MebJTi TOTIO

JKurrsa runoBoi cim’i B Anriii

JKutTa cydacHoi ykpaincpkoi poanHn. /liaToriuae MOBIECHHS.
BoxuBanHs 03HAUEHOTO Ta HEO3HAUEHOTO aPTUKJTIB
3aiimenank. OcobO0BMiT 3aliIMEHHNK Y Ha3UBHIl Ta 06 €KTHill
opmax

Kouctpykiiii there is, there are. TIOHATTS TIPO YKUCTIBHUKA
MopasbHi mieciosa can, may, must

3microsuii Mmoays IV. Jlioguna Ta ii npodecis
SOBHIIITHICTD, XapaKTep

Most ipodecis
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Tunosuii pobounii 1eHb
Buxigni. [IpoBesenss BiibHOTO yacy

Iiecnoso. Tenepinniii yac giecaoa. MailGyTHill yac gieciosa.
[Topsimox ciaiB y pedenni. Turnu 3anutanb

3microswuii Moxyas V. Ilorona

1 | Yacikanenmap. [lorona. [lopu poxy. Bruims gisimbHOCTI JifoanHMA
Ha (DOPMYBaHHS CyJacHOI Moroan. JIexcmaHui MaTepian

2 | BkasiBHuii 3aiimeHHuK. [IpucBiitHi 3aiiMeHHUKN, AGCOTIOTHA
(hopma IpHCBiliHOTO 3aliMEHHIKA

3 | HeosnaueHi 3aiiMeHHNKHN some Ta any. YncaiBauk. KitbkicHi
Ta MOPSIAKOBI YUCTIBHUKA

4 | HiecaoBo. Munymii yac Ta hopMu OTIOMIKHUX JII€CTIB.
Kouctpykitist used to BUNIAJK BAKUBAHHS
3microBuii Moayib VI. IloBesKkieHHE SKUTTS JIIOMHHA

1 | Isxa, npurorysanng ixi. Kyxus napozis csity. Ilocyzn. Crososi
npubopu. Hanncanus perernra

2 | Tokynku, marazunu. /[03Bisis (Mo0poxKi, Bi/iBilyBaHHS
TeaTpiB TOIIO)

3 | HdiecmoBo y popmi nepdeKTHUX YaciB
[MacvBHMIT cTan /iecioBa y BUI0-4acOBUX (hOPMaX. Y3TO/KEHHS YaciB.
[TpucaiBauk. CTpyKTypa Ta 3HAYEHHSI

2 xypc

3microBuii Mmozys I. KyaeTypa B *KUTTI OAHHH

1 | Kpainuu ta kyssrypu. Kyasryphi crepeorurnn. @enomen
AIOHCBKOI KYJILTYPU

2 | Teorpadist aHTJIOMOBHUX KpaiH

3 | Imennwk. BskuBanHs apTUKIIIB 1Iepesl iIMCHHUKAMN

4 | BskuBaHHS apTUKJIA i3 BJaCHUMNI Ha3BaMU
3microsuii moayas I1. [IpoGaemu Ta 3aBJaHHs CyYaCHOT
OCBITH

1 | Ocsita. Hapuanus

2 Casara ta ocobmusi gatu. Tpaguiii cBATKyBaHH: Ta 3BUYAl

3 | Mpii Ta mnany Ha MaiibyTHE, IIAaHyBaHHs 0COOUCTOIL Ta

nipodeciiinoi cgep
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[TpukmeTHUK
3aliMeHHIK
3microswuii Moxyas I11. 5Kutrs Mmosozi B cBiTi

Cruii JKUTTS cy9acHOl MOJIOI

[TosuTwBHI Ta HETaTUBHI PeaKilii JIOIMHN

[iecioBo

[IpucaiBaNK

3microBwuii Moayis IV. Teatp, My3uka KiHO
Kysibrypa i MUCTEITBO HAIO1 KpaiHu

BinBimyBanHs TeaTpiB, My3eiB

Jliecsi0BO

[Ipsma Ta HEeTpgMa MOBa

3micToBuii Moayab V. OxopoHa 310pOB’s Ta BiIIOYHHOK
310poB’a moauHu, IpodiaakTrdHi 3acobu 60pOTHON.
JIikyBaHHs Ta JIKYW y 3aXi/IHII MeUINHI

Xo00i Ta 3aX0IIeHHA

Moga, mpecTr:k Ta iMiK

[Ipuiimennnk

3microBuii Moayap VI. JIjig yoro noTpiona podora?

Bubip pobotu, cydacHi miaxou

3Mi6HOCTI JTIOANHI

I'pouui Ta ix pousib y sxuTTi Jtoaunu. bisnec

CunTtakcuc. CKIaIHOCYPS/IHI, CKIAIHOMIIIPSAIHI peUeHHS
3microBuii Mmoayiap VII. 3aco6u macoBoi indopmarii Ta
OXOpPOHAa HABKOJIMIIHBOTO CepeI0OBUIIA

CyuacHhi 3aco6u CIiJIKyBaHHS

Hocaimxenns Beecesity. /JloBKins

YMOBHUIA cTaH JliecjioBa

3 Kypc

3mictosuii Moayas 1. HaBuanmst

CyuacHa ciM’si: 3MiHU Ta TIpoGIeMu

HapuanHs1, criocoOu 3amaM’iTOBYBaHHSsI Ta 3aCBOEHHsT 1H(OpMaIlii

[IpukmeTHUK
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3microswuii Moayis 1. Ilomoposki. CTHIIb KUTTS

1 Mangpu. HaiiBigominmi Ta HaiIIikaBinm MicTa cBiTy

2 | Biorpadii, icTopii uTTs

3 | Hepenaya MaitbyTHBOT il
3microswuii moyb I1I. Macmepia. Kyasrypa

1 | 3acobu macoBoi iHpopmaiiii. Pagio- Ta reenporpamu

2 | Texniuna pesosroris. HaitBumatHiim BUHaxXoau B icTOpii
JIIOZICTBA

3 | BaxmBi npeaMeTn MaTepiaiibHOI KyJIBTYPU

4 | BrpyuaHHs B IPUPO/LY: YU € BOHO OOIPYHTOBaHE

5 | 3aiiMeHnHUK

6 | Ilpuitmennuk
3microBuii Mmoays IV. HopMu noBeiiHKH B CyCHiJIbCTBI

1 | CorianbHa MOBe/IiHKA B PI3HUX KpaiHAX: eTUKETHI HOPMH,
3BUYal, TpajuIlii

2 | IMoBeaiHka Ta JOTPUMAHHST CYCIIJIBHIX IIPABIII 1 HOPM: cBOOOIA
91 OOMEKEHHST CBOOON?

3 | 3axoH Ta MPaBOMOPSAOK Yy CYCHIIbCTBI

4 | MopanbHi miecsioBa Ta 1XHI €KBIBAJIEHTH

5 | BskuBanus MOfaIbHAX MIECTIB 3 TIePHEKTHUM
indiniTHBOM
3microBuii Moayab V. MaitGyTHE IO UHI

1| dxum Mu 6aurMo Hallle MaitbyTHE: OITUMICTHYHI Ta
MIeCUMiCTUYHI TPOTHO3U

2 | Haue munysie. IcTopii skutTs BigoMux ocobuctocTei

3 | IlacuBHuil cTau giecjioBa

4 | Cunrakcuc

5 | Iligpsiani pedeHHst yMOBH Ta 4acy

4 kypc

3microBuii Moayab I. MunyJie, Tenepimse Ta Maii0yTHE

1 | Koporka ictopist XX ct. JIiogctBo Ha mouatky XXI cT.

2 [TosuTuBHI Ta HETaTUBHI €MOITil

3 | llpukmeTHuK
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3microBuii Mmoxys II. Po3ym, emorii, mouyTTs

1 | IIpuroau ta pusuk. 3anobiranHs HeraTUBHUX HACAKIB,
HeOoOyMaHUX il

2 | Posym mogunun

3 | 3aliMeHHUK

3microBwuii Moxyas I11. CBiToBI OCSATHEHHS

1 | Jocarnenus y s>KuTTi JIOAUHY

Orusizt Bui0-9acoBux (hopM MUHYJIOTO

w N

OrJIsi/1 TPUBAJIOTO ACTIEKTY BCiX BUI0-4aCOBUX (hOPM

3microsuii Moayb IV. JKurrs Mmosiozi Ta MOJIO/Ti?KHI OpraHi3arii
Hasuanng Ta iciutu

JKutrs Mosiofti Ta MOJIOTIPKHI opraHizariii

Oco6MBOCTI BAKMBaHHS IIACKBHUX CTPYKTYP

Heoco6oBi ¢hopmu ieciosa

Boxusanns gopm iHdiniTHBA Mic/asT MOJAIBHUX JIIECIIIB

DD ULk W N -

lepynmianbhi Ta indiHiTUBHI KOHCTPYKIIi. /lienprukMeTHIK
3microBwuii Moyb V. Hapoani 3Buuai ta Tpauitii

Bupartni nofii, cBsta, kapHaBasiu, (hecTUBAJ B Pi3HUX KpaiHax
2 [Homitrane xutTa kpainn. [Homitinani normasaau. Bunatai
MOJIITUYHI T4l

3 | MopampHi giecsoBa Ta (hpasu

—_

4 | Orasim yMOBHOTO €Oco0y

5 | CemanTuuni 0cO6IMBOCTI Ai€CTIB

3microBuii Moysb VI. Taemuuili B icTopii oacTea

1 HesBuuaiine Ta 1uBHEe B JKUTTI JIIOJUHN: IK 3HAWUTU JIOTIYHE
ITOSICHEHHST ?

2 | Cunrtakcuc. Y3ropKeHHs: MixK I1i/IMETOM Ta TIPUCYIKOM

3 | Emdaruuni koucTpykiii 3 it, what

3microsuii moaysas VII. 3aco6u Mmacoroi indopmarrii

1 | Cyuacsi 3acob6u MacoBoi iHhopmartil: m'sita Biaaga. Brms 3MI
Ha CBITOTJISI]] JIIOUHI

2 | Ictopis crBopenns kananry CNN
3 | ATpubyTuBHI HiAPAAHI PeYEHHS
4 | Ilynxryartis

Paszom rogun: 1926




TPAMATHYHHUH MATEPIAJI

1 kypc

Imennuk. MHOXMHA IMEHHUKIB. 3araJbHUI Ta TPUCBIHHWI BiIMiHKU.
Heosnauenuii Ta o3HaueHU apTUKIIb 31 37114yBaHUMU iMeHHUKaMU. Biku-
BaHHA apTUKJA 3 He3JiYyBaHUMU IMCHHUKaMU. MHOXNHHA iIMEHHMKA.
Oco6mBocTi (GopM MHOKUHI: 3aII03MYEHHS 13 JIATUHI Ta TPEIBKOI MOBH.
IMenHUKH, 110 BXKUBAIOTLCA SK 3J14yBaHi/He3/114yBaHi B Pi3HUX 3HAUYCH-

HAX.

ITpuxkmeTtHuk. CryneHi NOpiBHAHHSA TPUKMETHHUKA.

3aiimennuk. OcoboBuil 3aliMEHHUK y Ha3UBHIN Ta 00'€KTHIN (hopmax.
BxasiBuuii saiimenuuk. Ilpucsiiini saiimennuku. AGcosorHa (opma
NpucBiitHOTO 3aliMeHHNKa. Heo3HaueHi 3aiiMeHHUKY some Ta any

Yucaipauk. KinbKicHi Ta MOPSIAKOBI Y CJIiBHUKH.

Aptuknb. O3HaueHUi Ta HEO3HAYEHU I APTUKIIb, IPABUJIA B)KUBAHHS.

Miecaora. /lieciioBo to be y ipocTomy TEHEPilHBOMY Yaci Ta mpocTo-
My MunyJiomy 4aci. /liecioBo y ¢hopmi TenepinHboro mpocToro, Terepii-
HBOT'O TPUBAJIOrO Ta MalOyTHHOTO 4acy. /liecsioBo y dhopmi nepdekTHux
vacis. Bsxusanns giecnis do and make. Ilacusuuii ctaH giecioBa y BULO-
yacoBuX hopmax. Y3ro/pkeHHs yaciB. MogasibHi fiecioBa

IIpucaiBuuk. CTpyKTypa Ta 3HAYEHHSI.

Hpuitmennuk. [IpuiiMeHHUKY, 1TI0 BUPAKAIOTh MPOCTOPOBI Ta YacOBi
BITHOIIIEHHSI.

Cunrakcuc. [lopsok ciiiB y IpOCTOMY HEMOIIUPEHOMY Ta IIPOCTOMY
nomupeHomy pedenHi. [Tutanbhi, 3anepedti Ta okaM4YHI peyeHHsd. Tunm
3aIUTaHb.

2 kypc

Imennuk. B:xyBaHHS apTUKIIIB Tlepe/l iIMEHHUKAMU 3 TIPETIO3UTHBHU-
MU Ta TIOCTIO3UTUBHUMHU O3HAYEHHSIMU JIECKPUTITUBHOI Ta JIMIiTYyI04O01
CeMaHTUKHU. [pamMaTmaHa KaTeropis 03HAYEHOCTi/Heo3HaueHOCTi. Biku-
BaHHSI apTUKJIS i3 BiracHUME HazBamu. OcoO/ MBI BUTTAJKK B)KUBAaHHS ap-
THUKJISL: CTaJI CJIOBOCIIOJTYYEHHST, HasBU 3akyaiiB (prison, school, college,
hospital, church To1o0), cjoBa Ta CJOBOCIOJIYYEHHS, 1[0 TTO3HAYAIOTH
TIOPH POKY, PiK, MiCAIb, /IeHb, YACTUHY JIHS TOIIO.

IIpuxmeTHuk. [lopiBHAIBbHI KOHCTPYKITii.

3aiimennuk. OcobIMBOCTI BKUBAHHST HCO3HAUEHUX Ta 3aIlepeyyBaJib-
HUX 3aliMEHHUKIB.



HiecnoBo. Heoco6oBi hopmu aiecsioBa: repyHaill, iHiHITHB, Hienpu-
kMmeTHUK. [IpsiMa Ta Henpsima MoBa.
IpucniBauk. CTyrieHi MopiBHSAHHS TPUCJIiBHUKIB.
IIpuiimennuk. IlpocTi, ckmagni Ta ckaazeHi mpuiiMeHHUKN. [Ipn-
HMEHHUKH, 1110 BUPAKAIOTh a0CTPAKTHI BIHOIIEHHS MK IIPEJMETaMHU.
Cnoxyuynuk. MopdosioridyHa cTpyKTypa Ta 3HAUEHHSI.
Cunrakcuc. CkialHOCYpsI/THI Ta CKJAIHOIIIPSIIHI pPEYeHHS. Y3ro-
JUKEHHSI YaciB y CKJIQJHOTIIPSITHUX PEYEHHSIX Ta HEelpsiMa MOBa.
Indinitus. [IpaBuia BxuBanHs, BUHATKN. DyHKIT iHbiHITHBA.
Tepynniii. [IpaBuia BiKUBaHHS, BUHSTKH.
Peuenns ymoBHoOro tumy. 1-if, 2-it, 3-if Ta 3MilaHuN TUITN.
IMacusHuii cran. OcoOJMBOCTI MACUBHUX KOHCTPYKINiA. IpamarnyHa
KaTeropis agent.
Maii6yTtHi yacu. Future Continuous, Future Perfect.
[TousaTTs hOpMATBHOTO Ta PO3MOBHOTO CTHJIIB aHTJIiICHKOI MOBH.
3 kypc
IMpukmernuk. TTopiBHSIBHI KOHCTPYKIIIi Ta JIeKCUYHI 3ac00U TIOPIiB-
HSHHS.
3aiimenHuk. OrJisi/i OCHOBHUX CEMAaHTUYHUX KJIACiB 3aliMEHHUKA.
Hiecaoso. Oyukiiii giecis to, be, to do, to have. TpamaTnuni Ta jiek-
CUYHI 3ac00M BUPaKeHHs Jii y MailGyTHbOMY. [TacuBHUIT cTaH [i€cIoBa:
0co0JIMBOCT]I ByKMBaHHA. MoOjaIbHi Ji€cjoBa Ta IXHI €KBIBAJIEHTH, 1[0
pearizyioTh 3HaYeHHsT HeOOXITHOCTI Ta O3BOJY Y TETEPIITHBOMY Ta M-
HyJioMy daci. OcobJUBOCTI BYKUBAHHS MOIAIBHIX JI€CIIB 3 ep(heKTHUM
iHdiriTHBOM: (hOpMU Ta 3HAUECHHSA. YMOBHUN CTaH JIiECTOBA.
Ipuitmennuk. [TomiceManTUYHI TPUHMEHHUKH.
Cunrakcuc. OcoOJUBOCTI CTPYKTYPH Ta 3HAYEHHSI CKJIIEHOTO JT0/IAT-
ka. [TigpsHi peyeHHs: yMOBHU Ta Yacy, 0COOIMBOCTI IX BAKMBAHHSI.
Subjunctive 1, 2.
11 BunajkiB BikuBaHHs iH(iHITHBA GE3 YaCTKH L0.
Kopotka chopma iadinitusa.
I'pamaruuna xkareropig ellipses.
[Tepenaya HepeaaTbHNUX YMOB B aHTJTIHCBKIN MOBI.
PisHu1ig Mizk OGpUTAHCHKOIO Ta aMEPUKAHCHKOIO (POPMaMu aHIJIIHCHKOT
MOBH.

4 kypc

ITpuxkmernuk. Oco0IMBOCTI BAKUBAHHS IPUKMETHUKIB Y (DYHKIIT 01~
HOPIJIHMX O3HAYEHD: TOPSAIOK CJIiB.
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3aiimeHHuK. BXXUBaHHS Bi/[HOCHUX 3aiIMEHHUKIB.

IHiecaoBo. JlomomixHi giecioBa Ta ix 3HadeHHs1. OTJisi BUI0-9aCOBUX
dhopm MuHy10r0. OTJIsi yeiX BUA0-4acoBUX (GOPM MalGyTHBOIO Ta JIeK-
CHYHMX 3aC00IB BUPAKEHHS 3HAYeHHS MaiOyTHhOTO. OIS TPUBAIOTO
ACTIEKTY BCiX BUJI0-4acoBUX (HOPM: MOPiBHSIbHA XapakTepucTuka. Oco-
GJIMBOCTI BAKMBAHHS [TACUBHUX CTPYKTYP Ta ajibrepHatuBHUX hopm. Heo-
coboBi Gopmu giecimosa: nacushi, mnepdextHi Ta nepdeKTHO-IACUBHI
(opmu repynig Ta iHdiHiTHBA; TpUBAIL hopmu iHbiHiTHBA. BikrBaHHS
opm irbiHITHBA TSI MOTATBHUX Ai€ciB. [epyHianbHi Ta iHdiHITHBHI
koucrpykii. Jlienpukmernuk. @opmu ta 3uavens. Hesameskuuii fie-
MPUKMETHUKOBHUH 3BopoT. MozasibHi fiecioBa Ta ¢pasu. SGHAUYEHHS, 1110
XapaKTepU3YITh TEepiliHi Ta MUHYJI Ail. OTJIst yMOBHOIO CIIOCO0Y Jie-
cJ10Ba Ta 3aco6u Mepeaayvi BiAIOBI IHUX 3HaYe€Hb YKPaiHChKOI0 MOBO0. Ce-
MaHTHYHI OCOOJIMBOCTI AI€C/IB, AKi BUKOPUCTOBYIOThCS [Isl Tepepaui
3MICTYy pedeHb y HEMpPsIMiil MOBI.

Cunrtakcuc. Y3ro/pkeHHsT MiXK IIMETOM Ta MPUCYAKOM: CKJIAJHI BU-
nazxu. OTJig/L MOPSIAKY CJIiB B aHIJIINChKOMY PedeHHi: TTPUCTIBHUKH, 1110
BUPAKAIOTh YACTOTY Jlii, IPUUMEHHWKHU B IUTAJIbHUX PEYEHHSX TOIIIO.

Emdaruuni koHCTpyKLii 3 it, what: emdarnyte 3HAYEHHS JOIOMIK-
HUX JIECIIB Y CTBEPKYBAJIBHUX PEYEHHX; IHBepCcia. ATprOyTUBHI M-
PSTHI pedeHHs

ITyukryamist. BxkuBaHHSA KoMUY 1epel arpuOyTUBHUME T APSIHUMIE
PEYEHHSIMU.

Peuenns 3minmanoro Tuiry.

Koucrpykuist be + Infinitive.

Koucrpykiist be + Progressive.

Koucrpykuist be + to.

Koucrpykuist be + about to.

Cuabka Ta cuiibHa (popMu MailGyTHBOI'O Yacy.

Bukopucrants gieciosa shall y pedeHHIX YMOBHOTO THILY.

Dopma get 3aMicTb TOMTOMIKHOTO /IIECTOBA B TTACUBI.

Cywminr a|TJiiCchKOl Ta iCTTaHChKOT MOB.
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3MICT
oucuunuinu
“IIPAKTHYHHH KYPC JJPYTOI IHO3EMHOI MOBH
(aneniiicoxa mosa)”

1 kypc

3microBuii Mmoxyas I. Beryn

Tema 1. Anrificbka MoBa y cBiTi. AHIIIOMOBHI Kpainu cBity. Ocobui-
BOCTI (DyHKITIOHYBaHHST aHTJIilicbKoI MOBU. KopoTki BizloMOCTi TIpo BU-
HUKHEHHSI aHTJIIICBKOI MOBH.

Tema 2. Donernunuii ckiaj cydacHoi anruiiicbkoi moBu. losocHi Ta
nipurosiocHi. J[ndronrn. Harosoc. [nTonartis.

Tema 3. TenepimmHiii Ta MunyHi yac. /liecioso to be B temepinHboMy
Ta MUHYJIOMY 4Yaci.

Tema 4. TTpocre peuenns. [Tixmer y HasuBHOMY BiamMiHKy. OcoboBi 3a-
WMeHHUKH B poJi migMeta. [lopsok ciiB y mpocToMy peveHHi. 3arajbHe
TECTYBaHHS.

Jimepamypa: ocuosHa [1; 3; 10];
nozxatkoBa [15; 17

3microsuii moayb I1. Poauna

Tema 1. Oco6oBa igenTudikaiiis: Bik, HallioHaJAbHICTD, podecis. Jlek-
cuYHUiT KoMeHTap. IMeHHNK. MHOXMHA IMEHHUKIB. 3arajbHUN Ta MpU-
CBITHUU BIMIHKU.

Tema 2. Cim’4, pinni, 1py3si. IMennuk. Jlekcnunuii KomenTap. MHOXKH-
Ha IMEHHUKIB. 3arajJbHuil Ta NPUCBIHUN BiqMinku. Imennuk. MHuokuHa
IMEHHUKIB. 3araJbHUil Ta TPUCBIHHUI BiJIMIHKH.

Tema 3. Cimelini BijjHocunu ta 0608 13xu. MoHOJIOTIYHE Ta Aiajioriy-
He MOBJIEHHS. IMeHHUK. MHOKMHA IMEHHUKIB. 3arajibHUii Ta TPUCBIiHHUI
BIIMIHKU.

Tema 4. Ponuna. Jlo3siss. Jlekcnunuii komenTap. Imennnk. MuoXM-
Ha IMEHHUKIB. 3arajibHUN Ta NpucBiitHuil BiaMinku. Heosnauenuii ta
O3HAYeHUI apTUKJIb 31 3/1iuyBaHUMM IMEHHUKAMHU.

Tema 5. Kareropis uncira. BykuBantist apTUKIIsE 3 HE3JIIUyBAHUMU iMEH-
HukaMu. MuoxuHa imenanka. OcobamBocTti (hopM MHOKHUHN: 3aMI03UYEH-
Hs 13 JITATUHI Ta rPerbKol MOBU. IMEHHUKH, 1110 B)KUBAIOTHCS SIK 3J114yBaHi/
He3JIiuyBaHi B PI3HUX 3HAUEHHSX. 3arajibHe TeCTYBaHHSI.

Jlimepamypa: ocaosHa [1-3];
nomatkosa [15; 17]
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3microBwuii moxys I11. FKutio
Tema 1. Ocesns: gim i kBapTupa. Jlekcuanuii komenTap. [lousaTTs apTu-
KJ151. BakUBaHHST 03HAYEHOTr0 Ta HEO3HAYEHOTO apTUKJIIB.
Tema 2. [To6yrosi npunaau, Me6i. Jlekenunuii komenrap. [ToHATTS
apTUKJIL. BKUBaHHS 03HAUEHOTO Ta HEO3HAUEHOTO apTUKJIIB.
Tema 3. JKutta tunosoi ciMm'i B Anrmii. Jlekcnuawiit komenTap. Bixu-
BaHHs 03HAYEHOT0 TA HEO3HAYEHOTO APTUKJIIB.
Tema 4. JKutTd cyyacHoi ykpaincbkol pojunu. /liasorivne MOBJIEHHS.
B:xuBaHHS 03HAYEHOTO Ta HEO3HAYEHOTO APTHUKJIIB.
Tema 5. 3aiiventk. OcobOBUIT 3aifiMENHNK Y HA3WBHIH Ta 06’ €KTHIi
bopmax.
Tema 6. Koncrpyxiiii there is, there are. IIonarTsa n1po YUCHIBHUKIL
MopasbHi miecioBa can, may, must. 3arajibHe TECTYBAHHSI.
Jlimepamypa: ocnosua [ 1; 5; 10];
nonatkosa [14; 17]

3microBwuii Moxyas IV. Jlioauna Ta ii npodecis
Tema 1. 3oBHimHicTh, XapakTep. [IcnxoI0riuHi XapaKTepUCTUKU MOBU
tisa. [Ipukmernuk. Cryneni nmopiBHIHHS TPUKMeTHUKIB. HemnpaBuibhi
(hopmu nopiBHSHHSL.
Tema 2. Mos ipodecis. Tumnum mpodeciii, tekcunannii Matepian. HosiT-
Hi Busm ipoeciii.
Tema 3. TunoBuii pobounii geb. JIEKCHKO-TpaMaTHUHIIT MaTepial.
Tgip.
Tema 4. Buxinni. [IpoBenenns BisbHOTO yacy. TBip.
Tema 3. [lieciioso. Tenepimniit yac giecioBa. MaitOyTHiil yac giecsio-
Ba. [lopsazok caiB y peuenni. Tunu sanuTtanb. 3arajbHe TeCTYBAHHS.
Jlimepamypa: ocuosna [1; 3; 10; 11];
nmonatkona [3; 10; 11]

3microwuii moayas V. Iloroga
Tema 1. Yac i kanenzap. [loroma. [lopu poky. ABuiia npupoau. Brums fi-
SABHOCTI JITOJIMHU Ha (DOPMYBaHHS CydacHOi MOrojin. JIeKCHaHwiT MaTepias.
Tema 2. Braziuuii 3aiimennuk. [Tpucsiiini 3aiimeHHIKH. AGCOTIOTHA
(opma ipucBiiinoro 3aiiMenHunKa. TecTyBaHHS.
Tema 3. Heosnaueni 3alimeHHUKYN some Ta any. Yuciaisauk. KinbkicHi
Ta OPsIAKOBI ynciBHuKH. DopMyBaHHs JIEKCUKO-TPAMATIHIHIX HABUIOK.
Tema 4. [liecnoBo. Munynuii yac ta (hOpMU JOTMOMIKHUX JIIE€CTIB.
Koncerpyxkiiist used to Bumajku BXUBaHHsL. 3arajbHe TECTYBAHHSL.
Jlimepamypa: ocnosua [ 1; 5; 10];
nozxatkosa [15; 16]
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3microBuii Moxyib V1. IloBCSKI€HHE SKUTTS JIIOUHHA
Tema 1. Ixxa, npuroryBanus ixi. Kyxus naponuis csity. [locyn. Ctonosi
npubopu. Hammcamst periernra. PO3BUTOK JIEKCUIHUX HaBUYOK. JIexcuy-
HWH TECT.
Tema 2. [Tokynku, marazwan. /[0o3Bists (MMOA0POKI, BIABIAYBaHHS Te-
aTpiB TOMIO). JIEKCMIHUIT TECT.
Tema 3. /liecioBo y dopmi nepdexrtnux yacip. @opmyBaHHs rpama-
TUYHUX HABIYOK.
Tema 4. [lacuBHmii cTaH miecioBa y Bu0-4yacoBuX (opMmax. Y3ro-
JUKEHHST 9aciB. YCHE O TYBaHHSI.
[IpucaiBauk. CtpykTypa Ta 3HadeHHs. JlekcMKo-TpaMaTUdHe TecTy-
BaHHSI.
Jlimepamypa: ocaosHa [1; 3; 10; 11];
nozxatkoBa [14; 15]
2 xypc

3microsuii Moxyas I. Kyibsrypa B SKUTTI JIOAMHA

Tema 1. Kpainu ta kyssrypu. Kysasryphi crepeorunu. Brums riobasi-
3ailii Ha PO3BUTOK Cy4acHUX KyJbTyp. DEeHOMEH SIMOHCHKOI KYJbTypH.
YcHe onuTyBaHHS.

Tema 2. Teorpadis aHr7IOMOBHMX KpaiH. 3MiHM B Cy4aCHOMY CTHJIi
SKUTTS.

Tema 3. Imennuk. BikuBaHHS apTUKIIB TIepesl IMEHHUKAMU 3 TIPETIO-
3UTUBHUMU Ta OCTIIO3UTUBHUMY O3HAYEHHSIMHU J€CKPUIITUBHOI Ta JIiMi-
TyI04O0i ceMaHTHKU. [pamMarnyna KaTeropist 03HAY€HOCTi /HEO3HAUEHOCTI.

Tema 4. Brxuparus apTukiis i3 Baacuumuy HazBamu. OcoO/MBi BUTTAIKI
BYKMBAHHS aPTUKJISL: CTAJI CIOBOCIIOYYEHHST, HA3BU 3aKJIa/iiB (prison, school,
college, hospital, church ta in.), cjioBa Ta CIOBOCIIOJIYYEHH], 1110 II03HAYAIOTh
TIOPH POKY, PiK, MiCsIIIb, IeHb, YACTUHY JIHS T iH. 3arajbHe TeCTYBAHHSI.

Jlimepamypa: ocuosHa [1; 2; 4];
nozxatkosa [14; 15]

3microBuii moayp II. TIpoGiemu Ta 3aBAaHHS Cy4aCHOI OCBITH

Tema 1. Ocgita. Hasuanss. (Ykpaina ta aHrsiomoBHi kpaian). [pana-
11is1 BYEHNX cTyIeHiB. HaBuambHi eHTpy HOBOTO THILY.

Tema 2. Cpara Ta ocobuusi gatu. Tpaauilii CBATKYBaHHS Ta 3BHYal
(Yxpaina Ta aHTJIOMOBHI KpaiHN). YCHE OTIMTYBaHHSI.

Tema 3. Mpii ta rmiaHu Ha MaiiGyTHE, MJIaHYBaHHS OCOOMCTOI Ta TIPO-
eciiinoi cep. Ycue ommrysanns. Tsip.
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Tema 4. [Ipuxkmernuk. [lopiBHsaabHI KOHCTPYKILii. [pamarnune TecTy-
BaHHS.
Tema 5. 3aiimennuk. OcoOIMBOCTI BKUBAHHA HEO3HAYEHUX Ta 3alle-
PEYHWX 3aiIMEHHUKIB. 3arajibHe TeCTYBAaHHSI.
Jimepamypa: ocuosHa [1; 2; 11];
nozxatkoBa [15; 17

3microsuii moayb III. JKutts mosiozi B cBiTi
Tema 1. Pizui cruii sxkuttst. Excrpemasnbhi npodecii. [lo3simis (cBsarta
HAITIO] KPaiHM Ta aHTJIOMOBHUX KPaiH). YCHE OMUTYBAHHS.
Tema 2. [To3uTHBHI Ta HETATUBHI €MOITiFHI PeaKITii JIIOAUHY Ta IX MOXKJII-
BUI BITUB Ha podeciiiny chepy KUTTS JToAnHU. JIeKCnIHmii MaTepial.
Tema 3. /liecsoBo. BeaocoGoBi opmu jiecioBa: TepyHil, iHDIHITHB,
JUENTPUKMETHUK, 3arajibHi aHi. [pamaTuyHe TecTyBaHHSI.
Tema 4. [IpucaiBauk. CTyreHi MOPiBHAHHS TPUCTiBHUKA. JIeKCHKO-
rpaMaruvHe TecTyBaHHs. MojyibHa KOHTPOJIbHA PoboTa.
Jlimepamypa: ocuosna [1; 4; 11];
nomatkosa [15; 16]

3microswuii moxyas I'V. Teatp, My3uka KiHO

Tema 1. Kysnwrypa i muctenTBo Haioi kpainu. Kysabsrypa i muctenrsa
AHTJIOMOBHUX KpaiH. Po3BuTOK cBiTOBOI KiHematorpadii. Icropist kiHo.
YcHe onuTyBaHHS.

Tema 2. BizgimyBanns teatpiB, My3eiB, KiHO TOI110. [cTOpisg BUKpaseHb
nosioreH-1re/ieBpiB. IcTopisg crBopenns kaptunu “Mouna Jliza” Jleonapio
na Binyi. Jlonosize. Tsip.

Tema 3. [liecsioo. Ysromxenns yaciB. Criomyunuk. Mopdosioriuyna
CTPYKTYypa Ta 3HaueHHs. TecTyBaHH:I.

Tema 4. [Ipsma Ta Henpsima MoBa. [pamaTuyHe TeCTyBaHHSI.

Jlimepamypa: octosna [1; 5; 11];
nonarkosa [15; 18]

3microBuii Moxyis V. OxopoHa 310pOB’s Ta Bi/INIOYHHOK

Tema 1. 310pos’s ouHK, npodinakTuuHi 3acobu 60poThOH. XBOPO-
6u Ta ix cuMnromaruka. JIIKyBaHHsS Ta JIKW y 3axiAHIA MeIMIIHHI.
JlekcuKo-rpaMaTUyHE TeCTYBAaHHS.

Tema 2. X06i Ta 3axX01IeHHST. BIJIMEB 11bOr0 BU/LY /isIbHOCTI HA PO3BHU-
TOK ocobucrocti ogunu. TBip.

Tema 3. Moza, mpectuk ta imimk. DopMyBaHHsT CTEPEOTHITHUX IT0-
LB y cydacHiil Moai. lonoBijib.
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Tema 4. [Ipuitmennuk. [IpocTi, ckmagni Ta cKIageHi MPUHMEHHUKN.
[TpuiiMEHHUKY, 10 BUPAKAIOTh aOCTPAKTHI BiIHOIIEHHS MiK [IPEAMeTa-
MU. 3arajbHe TeCTyBaHHs.

Jlimepamypa: ocuosHa [1; 2; 3];
nozxatkoBa [15; 16]
3microsuii Mmoayap VI. st yoro moTpiona podora?

Tema 1. Bubip poGoru, cywacui migxoan. CywsacHuii cBiT i pobora.
CriBBigHOIIEHHST 0COOUCTICHUX Ta TIPodeciiHuX stkocTel y pestome. Ha-
MTACAHHS PE3IOME.

Tema 2. 31i6HOCTI JTOMMHA, SIKi BiTOBITAIOTEH CYyYacHIi mapagurmi.

Tema 3. I'pori Ta ix posb y skutTi moanau. Crioco6u 3apobIIsTHHS TPO-
nreit. Tporri sik 6i3HeC-MOHATTSI, pi3HOBUAN Oi3HECY.

Tema 4. Cunrakcuc. CKIagHOCYPSIIHI, CKJIATHOIMIIPSIHI PeYEHHS.
Y3rokeHHsT 4aciB y CKJIQHOMIIPIAHNX PEUYEHHSIX Ta HempsiMa MOBA.
TectyBamnns.

Jlimepamypa: ocunosua [1; 2; 11];
noxatkoBa [15; 17]
3microsuii moayss VII. 3acob6u macoBoi indopmaiiii Ta oxopoHa
HaBKOJIMITHHOTO Cepe/I0BHINA

Tema 1. CyuacHi 3acobu cmiikyBauHst. PisHoBujn KomyHikarii. He-
BepOasibHa KOMYHIKallist Ta XapakrepucTrka (BpisiorHoMiku. AyiloBaHHs.

Tema 2. Tocuimkennst Beecesity. ToBkimis. TIpobaeMn oXopoHU Ha-
BKOJIUIITHBOTO CEPEIOBUIIA Ta MOIIYKHU CI10co0iB ix BupimteHHst. CydacHi
JOCTIJKEHHST Y KOCMiYHiH rasysi. YcHe onuTyBaHHs. [HTEpB'10.

Tema 3. YMoBHMIT cTaH fi€cioBa. 3araJbHIH TECT.

Jlimepamypa: ocaosna [1-3];
nozxatkosa [15; 17]

3 kypc

3microBuii Moayap I. Hapuannsa. [Ipo6iemu ciMeliHOro HaBYaHHs

Tema 1. CyuwacHa ciM’s: 3minm, 1pobiemu Ta ix Brmms. Cimeiini
0608’ 13Ku Ta ix posnoxii. CydacHi cimeiini ninxocri. uckycis. [areps’io.

Tema 2. Hapuanns, 3acBoeHHs1 iH(opMaliii Ta crocobu 3amam’sito-
ByBanus. Cekperu hororpadiunoi nam’siri. [locmimkenns nokropa Jloza-
HoBa. /I[MKTaHT.

Tema 3. [IpukMertuK. [TopiBHSAIbHI KOHCTPYKIIII Ta JIEKCHYHI 32061
nopiBHAHHA. TecTyBaHHS.

Jlimepamypa: ocnoBHa [1—4];
nozatkoBa [15; 17]
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3microswuii Moxyis II. Ilomoposki. CTUIb SKUTTS

Tema 1. Manapu. Haiisizomimi Ta Hatiiikasimni micta csity. [IpaBumia
MTOBEIIHKM TIi/] 9ac MOI0POXKi. YCHE OTTUTYBaHHSI.

Tema 2. Biorpadii BujiaTHux mocrareit cyqacHoCTi, iCTOPil JKUTTS ak-
TopiB. Pivapg bpencon — BumaTHUIT mianpreMeIrs Ta aktop. PisHi cTuii
sxutta. Jlonosins. Hanmcanus tBopy.

Tema 3. [liccaoso. Dyukiii giecuis to be, to do, to have. Tpamarnuti
Ta JIEKCUYHI 3ac00U BUPaKeHHs il y MailOy THbOMY. 3arajibHuii TecT.

Jlimepamypa: ocuosHa [1; 3; 4; 11];
nonatkosa [17; 18]

3microBwmii Moxyas III. Macmenia. Kyisrypa
Tema 1. HoBunu Ta 3acobu Macosoi indopmarii. ITpodecia resnepe-
noptep. Pazio- Ta TesmenporpaMu, TOHATTS peUTUHTOBOCTL. MOHOIOTIUHE
MOBJICHHS. YCHE ONMUTYBaHHS.
Tema 2. Texuiuna peBosortis. HaliBugaTHiI BUHAXOIM B icTOPIi 101 -
CTBa Ta iX BIVIMB Ha Cy4yacHy nuBiisaiiio. /[omosip.
Tema 3. Baxusi npejiMeru MaTepiaibHol KyJibTypu. Bunaxo/u Jioji-
ctBa. Jluckycis.
Tema 4. BrpyuasHs B mpUpO/LY: 4 € BOHO 0OrpyHTOBaHe? DopmyBaH-
HS HAaBUYOK MOHOJIOTIYHOTO Ta MiaIOTIIHOTO MOBJIeHHS. TBIp.
Tema 5. 3aiimentuk. O/ OCHOBHIX CEMAHTUYHUX KJIACIB 3aliMeH-
HUKa. 3arajbHe TeCTyBaHHS.
Tema 6. IIpuiimennuk. [losicemanTuyni npuiimerarky. TecTyBaHHS.
Jlimepamypa: ocnosna [1; 3; 11];
nomatkosa [15; 16]

3mictoBwuii Moayas IV. HopMu nmoBeiHKH B CyCHiJIbCTBI

Tema 1. CoriasibHa MoBejliHKa B PI3HUX KpaiHaX: eTMKETHI HOPMH,
3Buuai, Tpajauiii. Jlekcuunnii komentap. Po3BUTOK HABUUOK MOHOJIOTIY-
HOT'O Ta JIiaJIOTiYHOr0 MOBJIEHHSI.

Tema 2. TToeminka Ta 1OTPUMAHHS CYCITLIBHUX TIPABUI 1 HOPM: CBO-
6oza un obmeskenHs csoboan? Hamvcanus Topy.

Tema 3. 3akoH Ta IPABOIOPSI/IOK Y CYCIIbCTBI. YU BapTO TOPYIILyBa-
TH 3aKOH. AJIBOKaTChKa AisJIbHICTD. /[{0IIOBIiAb 32 TEMOIO.

Tema 4. MopasbHi iecsioBa Ta IXHi €KBIBAJIEHTH, 1110 PEATI3YIOTh 3HA-
YeHHsI HeOOXiZHOCTI Ta J03BOJIy Yy TENepilllHbOMY Ta MHUHYJOMY 4Yaci.
DopmyBaHHs TPAMATUIHUX HABUYOK MOBJIEHHS. JIeKCHKO-TpaMaTHIHUI
TECT.

17



Tema 5. OcobaMBOCTI BAKMBAHHS MOJAJbHUX JIECHIB 3 ep(EKTHUM
iHdiniTHBOM: (hopMU Ta 3HAUEHHS. TecTyBaHHSI.

Jlimepamypa: ocnosHa [1-3];

noxatkoBa [14; 15]

3microBuii Moayip V. MaiibyTHe oauHu

Tema 1. dxkum Mu GaunMO Hallre MaitbyTHE: OIITUMICTHYHI Ta ecumic-
tuani nporuosu. Jlekcuunuit komentap. MopmyBarHs HABUYOK iaioriv-
HOTO MOBJICHHS.

Tema 2. Hame munyJie. Ictopil :kutts Bigomux ocobucrocteit. IIpo-
Gsiemu Ta pitneHHst. [IPUITHATTS Ba)KKUX pitieHb, Bubip: mpaBubHUN un
HETPAaBUJIbHU?

Tema 3. TTacuBHUIT cTaH Ai€ca0Ba: 0COOJIUBOCTI BXKUBaHHS. BUKOHAH-
HS JICKCUKO-TPAMAaTUIHIX BITPAB.

Tema 5. Cunrakcuc. OcobaMBOCTI CTPYKTYPH Ta 3HAYEHHS J0/1aTKa.

Tema 6. ITigpsHi pedyeHHs YMOBU Ta 4acy, 0COOJIMBOCTI IX BKUBAHHSI
TectyBaHHs.

Jlimepamypa: ocuosua (1; 3; 9);
nomarkosa [ 16; 18]
Kypc 4

3wmicrosuii momyss I. Mumnyie, TemepinHe ta MaiibyTHe

Tema 1. Kopotka ictopist XX ct. JItonctBo Ha mouarky XXI ct. 3netn
ta matinHs. MopMyBaHHs TIPOTHO3Y Ha MalOyTHE. JlOTIOBI/ID.

Tema 2. IlosutusHi Ta HeratusHi emorrii. [lcuxomoriuamii ctam JroLmn-
HU Ta Horo BinB Ha (isnuynmii cran. TexHiku penakcaiiii Ta 60pornda i3
HeTaTUBHUMU HacJligkamu ctpecis. Ece.

Tema 3. TIpukmerauk. Ocob6AUBOCTI BKUBAHHS TPUKMETHUKIB ¥
(hysKI1ii OHOPITHNX O3HAYEHB: TOPSIOK CyiB. PO3BUTOK rpaMaTmaHNX
HaBUYOK. TecTyBaHHS.

Jlimepamypa: ocnosua [1-4];
noaarkosa [12-14]

3microBwuii Moayas I1. Po3ymM, emoltii, HoYyTTs

Tema 1. IIpuroam ta pusuk. 3anobiraHHs HEraTMBHUX HACJIAKIB,
HeoOayMaHuX i, ExcTpeManbHi (opMu BIAMOYMHKY CYyYacHOT MOJIOII.
[urepB’io.

Tema 2. Posywm soguan. [HTENEKT Ta 110oT0 BUMipioBaHHA. PO3BUTOK
intenexty. Emortiiina spimicts moaunn. Teopis HJIIL Jocrimkenns de-
HOMeHYy rinepMmHesii. Hanncanns ece.

18



Tema 3. 3aiimenHuk. BikuBanHs BilHOCHUX 3aliMeHHUKIB. /liecsioBo.
[loromizkHi tiecoBa taix sHayenHss. DopMyBaHHs JIEKCUKO-TPAMaTUIHUX
HaBUYOK. TecTyBaHHSI.

Jlimepamypa: ocuosna [1; 2; 4; 11];
nonatkosa [12; 16]

3microBwuii Moyab III. CBiTOBi 1OCATHEHHS

Tema 1. /locsarHeHHs y KUTTI JouHu. HaliBuaaTHINm 10CATHEHHS
JIFOJICTBA 32 OCTaHHI CTOJMITTs. IcTOpist HAOLIBITMX BUHAXO/IB. Tomac
Enncon. [Jomnosine. Ece.

Tema 2. Oryax Bugo-yacoBux Gopm Munysoro. Orisag ycix BUIO-
qacoBUX (HOPM MAHOYTHHOTO Ta JIEKCUIHUX 3aCO0IB BUPaKEHHS 3HAUCHHST
MaitbyTHbor0. MOpMyBaHHS JIEKCUKO-TPAMAaTUIHUX HABUYOK,

Tema 3. OrJisizi TPUBAJIOTO ACMIEKTY BCIiX BUI0-4aCcOBUX (hOpPM: MOPiB-
HAJIbHA XapaKTepUCTuKa. TecTyBaHHS.

Jlimepamypa: ocuosHa [1; 2; 4; 11];
nozxatkosa [15; 16]

3mictoBuii Moxyas IV. JKuTTsa Mosoi Ta MOJIOTi*KHI OpraHi3aiii

Tema 1. Hasuanns Ta icnutu. TpenyBanng mam’siti. CydacHi MeToaun
06po6ku iHGOpMaTUBHUX AaHUX. JIOMOBIb /10 TEMOIO.

Tema 2. JKutTst MoJIozii Ta MOJIOZII>KHI opraHizartii. Brms mMoJoix-
HUX OpTaHi3alliil Ha (POPMYBaHHS Cy4aCHOI MOJIOJII.

Tema 3. OcobanBOCTI BKUBAHHS TTACMBHUX CTPYKTYP Ta ajJbrepHa-
tuBHUX hopM. [IpakTrKa /iaoTiIHOr0 MOBJIEHHSI.

Tema 4. Heocobosi dhopmu zmiecmosa: macusHi, nep@ekTHi Ta 1mep-
(exrHO-NIacUBHI (hopMu TepyHis Ta iH(iHITHRA; TpUBaAJi hopmu iHDIHI-
tuBa. OpMyBaHHS JTEKCUKO-TPAMATHYHIX HABUYOK.

Tema 5. Bskusanus ¢dopM iHbiHiTHBA THCAS MOAQJIBHUX IECTIB.
Dyukiii indiniTusa. TecTyBaHHSI.

Tema 6. Tepynmianbhi ta iHdIHITUBHI KOHCTPYKIIii. /[iENPUKMETHUK:
cdopmu ta 3Havenns1. Hesanexxuuii nienpukMmeTHIKOBUIT 3B0pOT. Dopmy-
BaHH4 JICKCUKO-TPAaMaTUYHUX HABUYOK. TecTyBaHHA.

Jlimepamypa: ocuosHa [1; 3; 11];
nonatkosa [16; 17]
3microBwuii Moxyas V. Hapoani 3Buyai ta Tpaauuii

Tema 1. Buzarui mozii, cBsita, KapHaBasiu, (hecTUBaJi B PI3HUX Kpai-

Hax. IcTopist Gpasuibcbkoro kapHasasy. Kapuasaiu y Beneril. Dopmy-
BaHHS JIEKCUYHUX HAaBUYOK. J[OTIOBI/Ib.
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Tewma 2. ITomitTuane xutts kpaiau. [Homgitnani norasau. Buaarai mo-
gitnyni gigai Criosmyuennx [ItatiB AMepuky, iX BIJIUB Ha PO3BUTOK aMe-
pukaHchKoi Hairii. Ece.

Tema 3. MonanbHi fiecnioBa Ta (hpasn: 3HAUEHHS, 110 XapaKTePU3yoTh
Tenepinrai Ta MunyJi ii. @opMyBaHHS JIEKCUKO-TPAMAaTUYHUX HABUYOK.
TectyBaHHs.

Tema 4. Oruisii yMOBHOTO crioco0y jiecioBa Ta 3aco0u mepejayi Bia-
MOBIZTHUX 3HAUYE€Hb YKPAIHChKOIO MOBOIO. Ay/IiTOBaHHS.

Tema 5. CemaHTHuHI 0COOIMBOCTI IIECIIB, SKI BUKOPUCTOBYIOTHCS IS
riepe/iavi 3MiCTy pedeHb y Heripsimiii MoBi. [ IpakTika /lialoriaHOr0 MOBJTEHHS.

Jlimepamypa: ocuoBHa [1; 2; 4];
nonatkosa [12; 13; 17]

3microBuii Moxyns V1. Taemumuii B icTopii oicTBa

Tema 1. HesBuualine Ta [UBHE B JKUTTI JIOAWHW: K 3HAUTU JIOTiYHE
nosicHeHHs? Besinki 3arajiku i TaeMHUII B icTopii JozcTBa. /lomoBias 3a
temoto. Hammmcanns ece.

Tema 2. CunHTaKcuC. Y3TOMKEHHS MiK ITiJIMETOM Ta IPUCYIKOM:
ckyaHi Bunaaku. [lopsiok ci1iB B aHIIHICbKOMY peYeHHi: TPUCITiBHUKH,
10 BUPAKAIOTH YACTOTY i1, MPUIMEHHUKH B MU TATHHUX PEUEHHSX Ta iH.
DopmyBaHHs rpaMAaTUYHUX HABUYOK.

Tema 3. EmbaTtiuni KOHCTPYKIII 3 it, what: embartiune 3HaUCHHS J[0-
MTOMIKHUX JIIECITIB Yy CTBEP/KYBATbHUX PeueHHsX; iHBepcis. [Ipaktnka
JHaJIOTTYHOTO MOBJICHHSI.

Jlimepamypa: ocnosna [ 1; 5; 8];
nonatroBa [12; 13; 18]

3microBuii Mmoaysp VII.3aco6u macoroi indopmairii

Tema 1. Cyuacni 3aco6u Macosoi indopmanii: 'aTa Biaza. Biuus
3MI na cBiTorsaa monuau. 3MI gk 3acib BIUIMBY Ha TPOMAACHKY LYMKY.
Po3BUTOK KOMYHIKAaTUBHUX HABUYOK CIIJIKYyBaHHS. [HTEPB'I0.

Tema 2. Ictopisa crBopennst kanamy CNN. Tex Tepuep Ta inmti BugaTHi
noctati teseinayctpii. Buaus HTII Ha po3sutok Teseinayctpii. Jloro-
BI/Ib 32 TEMOIO.

Tema 3. ATpuOyTuBHI MiAPSAAHI PEYEHHS Ta IX BKUBAHHS B YCHOMY
MoBJieHHi. DOPMyBaHHS JIEKCUKO-TPAMATUYHUX HABUYOK.

Tema 4. Ilynkryauig. Bkusanug xomu nepes arpuOyTHUBHUMM IIij-
psAnHuMEU pedeHHAMU. TecTyBaHHS.

Jlimepamypa: ocuosHa [1; 3; 5];
nonarkosa [12; 13; 17]
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DOPMHU IIOTOYHOIO TA III/ICYMKOBOI'O KOHTPOJIIO

[ToTounnit KOHTPOJIb 3HAHD 3INCHIOETHCS MIJITXOM YCHOTO OTMUTYBaH-
Hsl BUBYUCHUX TeM KYPCY, YCHOI'O Ta IMCbMOBOLO [IepeK/iasy 3 aHIJIIHCbKOI
MOBH Ha YKPaiHCbKY i HAaBITaKN.

[TircymMKOBUI KOHTPOJTH 3HAHD TTPOBOIMTHCST HAITPUKIHII CeMeCcTpy 3a
YMOBU HasBHOCTI MO3UTUBHUX OIIHOK TOTOYHOTO KOHTPOJIO MIISXOM
MIPOBE/ICHHS YCHOTO 3aJiKy /iCTIUTY.

Ex3ameHnariifiHa KapTKa CKJIa/Ia€ThCS 3 OJTHOTO TEOPETUIHOTO MUTAHHS
1 ABOX IMIPaKTUYHUX 3aB/laHb:

e UYNTAHHS, ITepeKIa Ta MepeKa3 TEKCTY BiJTIOBIHOTO HAIPSIMY, TO0-

SICHEHHS TePMiHiB;
e BijbHA Gecijia Ha 3aIIPOMIOHOBAHY TeMY KYPCY;
e TIEepeKJIa/l PeUYeHb 3 YKPAiHChKOI MOBU Ha aHTJIIHCHKY.

Bumoru nio icnuty

1. IIpounTaTy, MeperIACTH YKPATHCHKOI0 MOBOTO Ta MepeKa3aTH OPUTi-
HambHui Teket. Obesr rekery — 1500—-2000 gpyKoBaHUX 3HAKIB.

2. 3pobuTtu ycHe TOBIIOMIIEHHSI 32 ITUPOKUM CIIEKTPOM Te€M, BUBUCHUX
VIIPOZOBIK ceMecTpy. MOHOJIOTIYHE BUCIOBIIOBAHHS OG0B’ I3KOBO 110-
BUHHE BKJIIOYATU JIEKCUKO-TPAMAaTUUYHUN MaTepias, 3aCBOEHUN TPO-
TATOM CEMECTPY, BIJTIOBiZaTH MOBHUM HOPMaM, OyTH JIOTTYHIM i 110-
caigopunm. O6car — 10—15 peyens.

3. YcHO nepekacTu pedyeHHs 3 YKPaiHChbKOi MOBU aHTJIICHKOIO (3a Te-
MAaTHUKO0, BUBHAYEHOIO JIJIST KOJKHOTO eTairy HaBuauHs ). O0csr mepe-
KJIay — 3 PeyueHb.

IIHTAHHA J1JIA CAMOKOHPOJIIO
Po3moBHa TeMaTHKa
. biorpadis.
. Popunni ctocynku.
. HaBuanns.
. Bubip npodecii.
. Pobouuii genn.
J1o3B1J1I4.
[Toxynkmu.
Kyxmns.
. [lomopox.
. Tpaucmnopr.

S O ONDUA W~

—_
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11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
217.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
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Y nikapHi.

Ha mromi.

Kurino.

Micro.

CislbChbKe JKUTTSI.

XapuyBaHHSI.

3OBHINTHICTH Ta XapaKTep JIOANHI.
Criopr.

Kyusbrypa.

[Tpupona.

IToroza.

Tpamanii.

Ykpaina.

AHTJIOMOBHUI CBIT.

CrinkyBaHHsI.

JlirepaTypa.

[TomiTnune JKUTTS.

[Tpeca Ta TesebadeHHs.

JleprkaBa Ta O TUYHI IHCTUTYTII.
Exonowmixka.

Bunathi nogiii, cBaTa, KapHaBasd, (hecTUBATI B PI3HUX KPaiHaxX CBITY.
[TomiTrane KATTS KpaiHM.

Bugarai mosituyi isgyi.

HesBuuaitte Ta 1uBHE B JKATTI JIIOIMHUA.
Besmki 3arajikut i TaEMHUIIL B iCTOPIi JTIO/ICTBA.
CyuacHi 3acobu MacoBoi iH(opMarrii.
Briins 3MI na cBiTorisa ioinHn.
[TpobyiemMu €KoJIOrii B Cy4acHOMY CBITi.
[IpaBusia moBeiHKY.

JKuTTd MOJI0/1i B @aHTJIOMOBHMX KpaiHax.

IpamaTuunmit MaTepian

. BigminioBanus iMeHHUKA.
. YTBOPEHHSI MHOKMHY IMEHHUKA.

APTUKIID.

. Present Simple.

. Hakazosuii crioci6 mieciiis.

. [TpaBusibHI Ta HENIPABUIIbHI /IIECTOBA.
. Past Simple.



20.
21.
22.
23.
24.
25.
26.
217.
28.
29.
30.
31.
32.
33.
34.
33.
36.
37.

38.
),
40.
41.
42.

. Present Continuous Tense.
. Future Simple.

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.

Present Perfect Tense.

Past Continuous Tense.

Future Continuous Tense.

Present Perfect Continuous Tense.

Past Perfect Tense.

[TacuBHu cTan mieciB.

Y3ropKeHHs yacis.

YMoBHMI cociO.

MotanbHi mieciosa.

[IpukMeTHUK: cTyleHi MOPIBHAHHS TPUKMETHWKIB, BiJIMIHIOBAaHHS,
MOTTUPEHi O3HAYEHHSI.

3aliMeHHUKI: 0COOOBI, IPUCBIiTHI, BKA3iBHi.
3alilMeHHUK some, any, no.

HuciBHUK: KIJBKICHI T2 TTOPS/IKOBI.
[IpucaiBaMK, cTyNEH] TOPIBHSIHHS MPUCJIiBHUKIB.
[IpuitmeHHUK.

[IpocTe peueHHS: MOPSIAOK CIIB.

CkragHe pedeHHs: TOPSIIOK CJIiB.

CxutaiHOCY PSI/THI peYeHHSI.

[lixpsaHi togaTKOBI.

[lizpsiaHi o3HavaNbHi peYeHHS.

[TizpsimHi yMOBHI pedeHHs.

[TizpsimHi peyenHs yacy.

[lizpsiHi peyeHHsT METH.

[TizpsimHi pedyeHHsT TPUYNHU.

[MigpsiHi 1oTyCTOBI PeYeHHST.

[Tpsima Ta HerpsiMa MoBa.

Beszocobosi popmu gieciosa.

Oco6amBOCTI BAKMBAHHSA MOJAJBLHUX Ai€CHiB 3 nepdekTHum iHdini-
THUBOM.

CuJibHa Ta cyiabka hopMu MailGyTHBOTO Yacy.
[pamaTtmyuna kaTeropis eJiric.

Koporka dpma iHbiHITHBY.

Ipamarmuna kareropis agent.

[Tepenaua 3anmaHOBaHUX [IiHA.
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KOHTPOJIbHI 3ABJIAHHA JIJIA CTYJEHTIB 3A0YHOI
DOOPMU HABYAHHA

3apmanng 1

L IIpouumaiime mexcm ma nepexnadimo 1ozo.
THE TERGET MARKET

. The marketing strategies of determining product, price, placement,

and promotion are not planned in isolation. Marketing analysts
often look at a combination of these four factors. This combination
of the four P’s is known as the marketing mix. The elements of the
marketing mix focus on the consumer. In order to develop a successful
marketing mix, researchers first ask two questions: who is going to
buy the product? What is the potential to sell this product?

. The group of customers or consumers who will probably buy the

product is known as the target market. The company directs its
marketing efforts towards this group of potential customers who form
the target market.

. A successful marketing mix depends on the knowledge about

consumers and their buying habits gained through market research
as well as correct identification of the target market. Strategies of
product, price, placement, and promotion are blended in order to
reach a chosen group of consumers.

AIRLINE ADVERTIZING

. Advertising is a forum of communication intended to promote the sale

of a product or service. Airline advertising in particular is intended
to increase passenger-cargo carriage, to popularize transport services
offered by the airline, to provide information about flights, fares and
about everything that is new in air transport services.

. The purpose of advertising is to influence the minds of the people to

whom it is addressed. It is delivered to its audience through various
media. Advertising media can be classified as follows: or printed
media (newspapers, magazines, books, booklets leaflets, brochures,
catalogues, calendars etc.), an aerial medium or radio, kinetic or
moving media (films, television tapes), direct mail media (sent directly
to individuals-letters, postcards, booklets, calendars, etc.), outdoor
media (sings, posters, electric displays, show window displays etc.).
Air shows, record flights, airlines uniform are also kinds of advertising
media.



II. Bnaiidimo y mexcmi ma unUWIMs eKEi6AIeHMU HACTYNHUX CIIG Ma
COBOCNONYHUCHD: MEMA, ULILOGULL PUHOK, MAPKEeMUNZ06E 00CHIONCeHHS, (PaK-
MOPU MAPKeMUNH2Y KOMNAHIL, CRONCUBAY, KIAIEHTN, DEKIAMMT 3ACO0U, IUCTNIG-
Ka, meneponuKu, Npsama po3cUiIKa, niaKxamu, Usicka, el1ekmpopexiama.

111. /latime 6i0noeidi na 3anumanmsi.

1. What is the marketing mix?
2. What do the elements of the marketing mix focus on?
3. What is the group of customers who will probably buy the product
known as?
. What does a successful marketing mix depend on?
. What is the function of Airline advertising?
6. What are the advertising media? (you are advised to make up
a scheme).

IV. [locmasme 0o mexcmy wicmv numars — 084 3a2AIbHUX MA LOTNUDU

CNeYLanbHUX.

SN

3apmanus 2

L IIpouumaiime mexcm ma nepexiacimo 1ozo.
ASPECTS OF THE AIRLINE PRODUCT

1. The major components of the airline product are as follows: 1) aircraft
type; 2) schedule; 3) price; 4) customer service. Customer Service is
the umbrella term, which covers all of the product features offered
by airlines. In a highly competitive market, understanding what
constitutes customer service can help to see why a given airline has
a share of the market. Customer service is especially important in
securing the repeat business of the regular traveler.

2. The different elements which comprise the overall feature of customer
service are as follows:

customer service at the point of sale; customer service at the airport (home

and destination); in-flight service; post-flight service. Total quality
concept

3. Many airlines are now moving away from the practice of treating the
elements of the airline’s product separately. Instead, they are trying
to achieve total quality throughout the entire company — this is
known as the total quality concept. It holds that every person and
every concept in the airline either immediately or ultimately affects
the customer and the product-therefore customer satisfaction is
everyone’s responsibility.
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. Increasingly, it is becoming clear that airlines who do not put the

total quality concept into practice are in danger of falling behind in
the market place. As the market becomes ever more competitive, the
“service” aspect of the airline business becomes more and important.

II. 3uaidimv y mexcmi ma GuUNUWIMb eKGIGALCHMU HACTMYNHUX CIi6

Ma cr080CNONYUEHb: 00CIY208YBANH KIIEHMIB, PUHOK 3 BUCOKUM PiGHEM
KOMKYPeHUil, nOCMIUHULL nacaxcup, 06ciy2z08yeants 6 noivbomi, nicis-
noavomme 06CAY208Y6anis, 6i0N08I0ALLHICb, KOHUENYIs MOMALLHOT
AKOCMA.

II1. Ilocmasme 0o mexcmy wicms nUmMans — 084 3a2a bHUX MA YOMUDU

CReYLatbHux

1

2
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3aBaanns 3

L IIpouumaiime mexcm ma nepexiadimo 1102o.

AIRCRAFT OPERATING COSTS AND PROFITABILITY

. One of the most important functions of an airline marketing manager
is to formulate and implement policies which will gain the maximum
profit per unit of capital invested in the business. These policies are
affected by the cost of the product. Cost also has a heavy influence
on two other important aspects of the airline business: a) the level
of service, which an airline can offer to its customers; b) the airline’s
competitiveness.

Airline Cost Structure:

1) Direct Operating Costs
2) Indirect Operating Costs
3) Overheads.

. Direct Operating Costs (DOCs) occur if and only if a given flight
is actually operated. There are two types of Direct Operating Costs:
a) Aircraft Related DOCs (fuel and oil, maintenance, landing fees,
en route/navigation fees, handling fees, crew expenses); b) Traffic
related DOCs (passenger and cargo commission, airport load fees, in
flight catering, general passenger related costs).

. Indirect Operating Costs include aircraft standing charges, flight
crew pay, cabin crew pay, maintenance labour, etc. These costs remain
the same once a certain level of flying programme has beenchosen.
In other words, if the flight programme, is changed (due to a flight
cancellation, for example), none of the costs in any of the above
categories will be reduced. All of these costs are directly affected by
aircraft type.



4. Overheads include sales costs, administration, accounts, general
management, and employment/personnel departments.

5. An understanding of aircraft costs and how they are allocated is
essential to an airline marketing manager. This is because his policies
are directly affected by the cost of his company’s product. Added to
this, he must also have a clear understanding of costs comparison
parameters and profitability analysis:

a) costs per aircraft kilometer, seat kilometer and tone kilometer; b)
profitability and the break-even load factor (which is the percentage of an
aircraft’s total capacity which must be filled in order to at least cover the
costs of the operation, i. e. the load factor at which operating revenues will
equal operating costs). In the airline industry, three basic parameters are
relevant when assessing profitability:

e the revenue per RTK (or revenue tone kilometer)

e the cost per CTK (or capacity tonne kilometer)

e the load factor

If fares began to fall at the same time as costs began to rise, two things
would happen. First, the revenue per RTK would decrease and secondly,
there would be a substantial change in the break-even load factor.

2. Bnaildimv y mexcmi ma eUNUWIMD eKGIGALCHMU HACMYNHUX CIi6 Ma
CLOBOCNONYUEHD: KOHKYPEHMOIOAMHICb, ONEPAitinG GUMPamiL, npsi-
Mi onepauiini sumpamu, Henpami onepaviini eumpamu, HaKiaoui
sumpamu, cCKacysanus pelcy, aaunsamicmn, sapmicmo aimaxa. [Ipu-
6ymox, micmxicmo, mexuiune 00CAY208Y6anHs, NAAMA 34 NOCAOKY
Jimaxa, y 0oposi, Xapuyeanms y noivomi, Gaxmop 3aeanmaxiceis

“npu ceoix” (6e3 npubymxy ma 36umxia), smenuysamucs, 6i00in ka-
opis.

3. /laiime 6i0no6idi na nacmynmi s3anumans.

1) What are the two types of Direct Operating Costs?

2) What do Indirect Operating Costs Include?

3) What do overheads include?

4) What does “profitability analysis” imply?

3aBnaHus 4

L IIpouumaiime mexcm ma nepexiadimo 11o2o.

THE MARKET
1. Most people are able to understand the terms market price and market
demand, but many are not clear as to what constitutes a market. Certainly
the term includes places that have a physical location, such as a local
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produce or fish market. But, in broader terms, a market really refers to any
exchange mechanism that brings buyers and seller’s of a product together.
There may be times when we need to inspect or get further on-the-spot
information about a product before we buy it, and this is the purpose of
the retail market. But there are other times when we possess sufficient
information about a product or a producer that it’s not necessary to
actually see either of them before we purchase. This applies, for instance,
if you wish to buy stocks and bonds or make a purchase on the Internet.
Increasingly, in these days of higher costs of personal service and greater
availability of electronic communication, markets are becoming both
wider and more accessible. The market for commodities such as copper,
gold or rubber, for instance, is both worldwide and anonymous, in that
the buyers and sellers seldom meet in person.

2. By a market, then, we mean any environment in which buyers and
sellers can communicate, which is relatively open and operates without
preference. When we talk of the market price, then, we mean the price
available to all buyers and sellers of a product; by market demand we
mean the total quantities demanded; and market supply refers to the
quantity made available by all suppliers at each possible price.

3. There is a variety of different types of markets, some of which work
very well and others that work poorly, if at all. The market is very
(economists call it “perfectly”) competitive. It is necessary to mention
that a perfectly competitive market is, among other things, one in which
there are many small producers, each selling an identical product.

II. Bnaiidimv y mexcmi ma UNUWIMb eKEI6AICHMU HACTYNHUX CIIG MA
COBOCTIONYHUEHD: PUNKOBULL NONUM, Mexanism o00Miny, dodamiosi Oaui,
ocmanns tHpopmayis, purokx po3opionoi mopeieni, eorodimu, Kynyeamil,
sanac axyiil, oonizauii, sumpami, HAsS6HULL, 3Ycmpiuamu 00un 001020, NO-
cmauanms Ha PUHoK.

II1. I[locmasme 0o mexcmy wicms numans — 084 3a2a bHUX MA YOTMUDU
CReYIanvHux

3aBaaHHs D
L IIpouumaiime mexcm ma nepexiadimo 1ozo.
SETTING THE PRICE

How are prices set? Through most of history, prices were set by buyers
and sellers negotiating with each other. Sellers would ask for a higher price
than they expected to receive, and buyers would offer less than they expected
to pay. Through bargaining, they would arrive at an acceptable price.
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“Setting one price for all buyers is a relatively modern idea. It was
given impetus by the development of large-scale retailing at the end of the
nineteenth century. F. W. Woolworth, Tiffany and Co., John Wanamaker,
J. L. Hudson, and others advertised a ‘strictly one-price policy’ because
they carried so many items and supervised many employees.

Price has operated as the major determinant of buyer choice. It is one
of the most important elements ‘determining company market share and
profitability. Price is the only element in the marketing mix that produces
revenue; the other elements represent costs. Yet many companies do not
handle pricing well. The most common mistakes are: pricing is too cost
oriented; price is not revised often enough to” capitalize on market
changes; price is set independently of the rest of the marketing mix rather
than as an intrinsic element of market-positioning strategy; and price is
not varied enough for different product items and market segments.

Companies handle pricing in a variety of ways. In small companies,
prices are often set by top management rather than by the marketing or
sales department. In large companies, pricing is typically handled by
divisional and product-line managers. Even here, top management sets
the general pricing objectives and policies and often approves the prices
proposed by lower levels of management. In industries where pricing is a
key factor (aerospace, railroads, oil companies), companies will often
establish a pricing department to’ set prices or assist others in determining
appropriate prices. This department reports either to the marketing
department or top management. Others who exert an influence on pricing
include sales managers, production managers,, finance managers, and
accountants.

II. Bnaiidimo y mexcmi ma sunUWims exeiealenmu HACMynHux cié ma
CLOBOCNONYUEHD: NPOBEOEHHS NEPe2oBOPIs, YKAAeHH Y200u, CINUMYL, €0U-
Ha uina, WwupoKomacumadna po3opiona mopeiens, Kepyeamii, 4acmka pun-
Ky, NPUCYMKOBICIb, NPUOYMOK, GUMPAMIU, HANCUBAMU KANIMAL HA YOMYCh,
SHAUHUIL eJleMenm, pezyio8amu, KepieHuK (iriany, 6niusamu.

II1. I[locmasme 0o mexcmy wicms numans — 064 3a2a bHUX MA LOTMUDU
CReYLaIbHUX.

3aBxanus 6

L IIpouumaiime mexcm ma nepexiadimo 1ozo.
PLACING GOODS IN THE MARKET PLACE
1. In the quartet of the P’s (product, price, placement and promotion),
placeisthe shorthand description for the means by which the matching
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process between the needs of the market and the offering of the firm is
finally achieved by getting the product to the right place at the right
time.

2. The channel of distribution is the route that a product takesin reaching
its end users. Outlets must be created which enable the product and
the customer to be physically brought together, and which enable the
customer to buy.

3. A fundamental issue regarding channels of distribution, whether on
the trading or the physical side, is whether the producer should take
the product direct to the end-user himself, or whether intermediaries
should be used. Intermediaries are in fact used more often then
not. and channels of distribution often amount to chains of such
intermediaries.

4. The use of any intermediaries at all is bound to result in some degree
of loss of direct contact with the market place and loss of control
over key areas such as customer service policy. So why, in fact, are
intermediaries used?

5. One reason for their use is that intermediaries specialize in particular
activities. Hence, economies of specialization are achieved and the
channel as a whole benefits from division of labor. The intermediary
may also achieve economies of scale through high volume at high
throughput levels that are normally unavailable to a single firm doing
the same tasks on its own account.

6. The use of intermediaries also reduces ‘contractual costs’. These are
the costs of the contacts that need to be made between buyers and
sellers to distribute a product.

II. Bnaiidimv y mexcmi ma UNUWIMs eKei6aAIeHMU HACTMYNHUX CIG Ma
CLOBOCNONYUEHD: MOPZIBENLHO-PO3NOOLILHA MEPEeNCa, PUHOK 36ymy, Oasami
MOJNCTUBICTL, OCHOBHE NUMAHHS, NOCEPEOHUK, 00 NEGHUX GUMPAT, NPUHO-
CUMU KOPUCTD, 3G2aAT0M, POINOOLL NPAli, NPONYCKHA CRPOMONCHICTID, 3HU-
AHCYBAMU, BUMPAMIL.

II1. I[locmasme 0o mexcmy wicms numans — 084 3a2a bHUX MA YOTMUDU
CREYLATILHUX.

3aBmanus 7

L IIpouumaiime mexcm ma nepexiadimo 11ozo.
THE PROMOTION MIX
1. Advertising’s public nature suggests that the advertised product is
standard and legitimate. Advertising lets the seller repeat a message
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many times, and it lets the buyer receive and compare the messages of
various competitors. Large-scale advertising by a seller says something
positive about the seller’s size, popularity, and success. Advertising is
very expressive, letting the company dramatize its products through
the artful use of print, sound, and color. Advertising can reach masses
of geographically spread-out buyers at a low cost per exposure.

. Advertising also has some shortcomings. Although it reaches many
people quickly, advertising is impersonal and cannot be as persuasive
as a company salesperson. Advertising is able to carry on only a one-
way communication with the audience, and the audience does not
feel that it has to pay attention or respond. In addition, advertising
can be very costly. Although some forms, such as newspaper and
radio advertising, can be done on small budgets, other forms, such as
network TV advertising, require very large budgets.

. Personal selling. Personal selling is the most effective tool at certain
stages of the buying process, particularly in building up buyers’
preferences, convictions, and actions. As compared with advertising,
personal selling has several unique qualities. It involves personal
interaction between two or more people, so each person can observe the
other’s needs and characteristics and make quick adjustments. Personal
selling also lets all kinds of relationships spring up, ranging from matter-
of-fact selling relationship to a deep personal friendship. The effective
salesperson keeps the customer’s interests at heart in order to build
a long-run relationship. Finally, the buyer usually feels a greater need
to listen and respond, even if the response is a polite ‘no thank you’.

. Sales promotion. Sales promotion includes a wide assortment of
tools — coupons, contests, cents-off deals, premiums, and others —
and these tools have many unique qualities. They attract consumer
attention and provide information that may lead the consumer to buy
the product. They offer strong incentives to purchase by providing
inducements or contributions that give additional value to consumers.
And sales promotions invite and reward quick response. While
advertising says ‘buy our product’, sales promotion says ‘buy it now’.

II. Bnaiidimv y mexcmi ma suUnUWIMb eKGIBALEHMU HACTYNHUX CI6 Ma

COBOCNONYHUCHD: CIMANOAPMHUTL, JIUEHIIHULL NPOOYKM, WUPOKOMACUUMAD -
HA PeKIama, 3G HUSLKOIO 6APMICIIO, 3 YPAXYSEAHHAM PUSUKY, HEOONIK, Oymu
NePEKOHIUBUM, NePEe6aza i NePEKOHAHNS NOKYNUSL, BUHUKATNU, DEKLAMYEAH -
1S MPOOAdKCis, HAOABAMU 3HAUHOZ0 CIMUMY.LY.

III. [Tocmasme do mexcmy wicmos numMans — 084 342albHUX MA YOMUPU

CNeuianvHUx.
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3aBaanus 8

I IIpouumaiime mexcm ma nepexaadimo 11020.
MANAGEMENT FUNCTIONS
1. Management plays a vital role in any business or organized activity.
Management is composed of a team of managers who have charge
of the organization at all levels. Their duties include making sure
company objectives are met and seeing that the business operates
efficiently. Regardless of the specific job, most managers perform four
basic functions. These management functions are planning, organizing,
directing and controlling.
2. Planning involves determining overall company objectives and
deciding how these goals can best be achieved. Organizing is the
process of putting the plan into action. This involves allocating
resources, especially human resources, so that the overall objectives
can be attained. Staffing, choosing the right person for the right job,
may also be included as part of the organizing function.
3. Third is the day-to-day direction and supervision of employees. In
directing, managers guide, teach, and motivate workers so that
they reach their potential abilities and at the same time achieve
the company goals that were established in the planning process.
Effective direction, or supervision, by managers requires ongoing
communication with employees.
4. In the last management function, controlling, managers evaluate how
well company objectives are being met. If major problems exist and
goals are not being achieved, then changes need to be made inthe
company’s organizational or managerial structure. In making changes,
managers might have to go back and replant, reorganize and redirect.
1. Bnaidims y mexcmi ma 6UNUWIMY eKGIBAIEHMU HACMYNHUX Ci6 Ma
COBOCNONYHUENb. BNEGHIOBAIUCS, MeMA KOMNANil, docszamu, nomenyiini
30i6nocmi, epexmusne KepisHuumeo, po3noodil pecypcie, Pynxuii ynpasiin-
Hsl, NPOUEC NAAHYBAHHS, NOCMIUHULL 36 S30K.

111. /lauime 6i0noeioi na numanus.

1) What do the duties of managers include?

2) What does planning involve?

3) What do managers do in the organizing phase?

4) 4. What does effective direction require?

5) What could a manager discover in performing the controlling function?

1V. ITocmasme 0o mexcmy wicmv numans — 084 3a2aJbHUX MA YOMUPU
CReYLaIbHUX.
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3aBaanus 9
I IIpouumaiime mexcm ma nepexiadimo 10zo.
AIRLINE MARKETING

1. No study of air transport economics would be complete without
reference to the role played by the airline marketing department and the
man who runs it. A definition of marketing might be “Getting the right
services in the right quantity to the right place at the right time- and
making a profit out of the operation”. Marketing is not merely a matter
of selling a product. It is concerned with what is to be sold, how it is
to be sold, when it is to be sold and where it is to be sold. Basically,
marketing fills the need of management, as an intelligence service to
provide an assessment of the market’s potential both in its scope and of
the people who make up that market. In other words, discover where
the customers are to be found, how many they are, what they want (or
can be persuaded they want) and whether their number will tend to
grow or diminish. An important task for the marketing manager is to
study the attributes and shortcomings of competitors and to assess the
degree of competitive merit they enjoy in the market place.

2. Marketing has to concern itself with the promotion and presentation
of the airline product, through advertising, merchandising,
demonstration and other forms of presentation. Since marketing
does often invade the territory of other departments within an
organization, the marketing manager must possess a capacity for
dealing with other people, have qualities of persuasion and be capable
of winning the cooperation of others. He operates through a team and
must have the ability to inspire enthusiasm for his ideas and plans.
It has been said that the real marketing manager of a company is its
Chairman or President. Certainly he will require the fullest support of
top management.

3. Marketing is not a concept to be left entirely to the marketing
department. Its principles must be applied to all sectors of the
company and to all levels of management, it is concerned with the
likes and dislikes of the customers, so a customer-oriented policy is to
be maintained

II. 3naidimo y mexcmi ma unuwimo exeieaienmu HACMYNHUX Ci6:
npubymox, npodasamu, po3gioka, 600d, OUiHIEAMU, NoJIMuKa 30ymy, ne-
PEKOHYBAMIL, CRONCUBAY, KOHKYPEHM, KLIOKICTNb, 3SMEHULYBAMUCS, SKICTD.

Ilocmasme do mexcmy wicmo numans — 064 3a2aNbHUX MA YOMUPU
CReYLanbHUX.
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3asnanus 10

L IIpouumaiime mexcm ma nepexaadimo 1102o.
BRANDING DECISIONS

1. Brand decisions are an important part of product strategy. The
company must first decide: Do we develop a brand or not? Historically,
most products went unbranded. However, today branding has grown
so strong that almost everything is branded. Apart from a phase in the
late ‘70s when there was a return to unbranded or generic products,
a brand name has become a vital part of a product’s identity.

2. The issue of branding raises some questions. Why have branding in
the first place? Who benefits from branding? How do they benefit?
What is the cost of branding?

3. Having decided to brand a product, the manufacturer has three
sponsorship options: Do we launch it under the manufacturer’s own
label? Would it be better to launch it through middlemen under
a private label? Or should we combine these two strategies and use
both labels? As an example, in the fashion industry the use of private
labels has increased dramatically and some marketers predict that
middlemen’s brands will eventually knock out all but the strongest
manufacturer’s brands.

4. Two of the questions which must be answered are: Does the company
want to tic its name and therefore reputation to the product’s success?
Do we want to save on advertising costs in the long run by establishing
a strong family name for a line of products?

5. Finally, we come to the actual choice of name. Most large marketing
companies have developed a formal brand name selection process. In
all cases these are some of the questions which must be asked about
a proposed name:

II. 3naidimv y mexcmi ma 6unuwimy exeieaienmu HACMYNHUX Ci6:
NPULHATINS. Pitenist U000 MOP2ieesvHol MAPKU, SHAUHA YACTUHA, POOO-
eull (3azanvhuil), cynepewiuse NUMAants, Mamu KopUcmy, 2apanmosauil
8UOIP, NPe3eHMysamu Ha PUHKY, NePEeMaAzamu, Ypeuwmi-pewn, Gumpamii na
DPEKTAMY, NPONOHYBAMIUL, BIOMIHHULL, 10PUOUYHULL 3AXUCTI, NOPYULYBATNU.

111. /laiime 6i0nogsioi na numans.

1) Does it suggest something about the product's benefits and qualities?

2) Is it easy to pronounce, recognize and remember?

3) Is it distinctive — does it stand out from its competitors?

4) Does it translate easily into other languages?

5) Can it be registered for legal protection? Brand names, which infringe

on existing brands or are merely descriptive, may be unprotectable?
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IV. [locmasme 0o mexcmy wicmov numans — 084 342AIbHUX MA YOTMUDU
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