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HOACHIOBAJIBHA 3AITUCKA

CamocriiiHa po6oTa CTYJIEHTIB € CKJIaJ0BOK HAaBYAJBHOTO TPOIIECY,
BAXJIMBUM UYMHHUKOM, SIKUH (OPMY€ BMiHHS HABYATHCS, CIPUSE aK-
THUBi3allii 3aCBOEHHS CTyeHTOM 3HaHb., CaMocTiliHa PoOOTa CTYAEHTIB €
OCHOBHMM 32c000M OTIaHyBaHHsI HABYAJIBHOTO MaTepialy y mo3aayauTop-
HUI Jac.

Mera caMocTiiiHOI POOOTH CTYJEHTIB — CIIPUSATU 3aCBOEHHIO B I10B-
HOMY 00cs131 HaBYAJIbHOI porpaMu Ta GOPMYBAHHIO CAMOCTIHHOCTI STK
0COOUCTICHOT PUCH Ta BaKJINUBOI MPOGMECIHHOI SKOCTI, CYTHICTD SIKOI 110~
JigTa€ B YMIiHHI CMCTeMaTU3yBaTH, TIJTaHYBATH Ta KOHTPOJIIOBATH BJIACHY
MISJIbHICTD.

OCHOBHI 3aB/IaHHS:

HABYUTU MailOyTHHOTO (haXiBIls BITbHO OPIEHTYBATHCS B Cy4acHO-
My iH(hOPMaIIITHOMY TTOTOIII 3 METOIO YZIOCKOHATEHHS iHIIOMOBHIX
YMiHb i HABUYOK;

YAOCKOHATIOBATA KOMYHIKaTUBHI YMIiHHS I HABUYKY BOJIOTIHHS aH-
TJIIACHKOIO0 MOBOIO TIPH CITLJIKYBaHHI Ha podeciiini TeMu;
PO3BUBATU YMIHHS a/IeKBaTHO TTOBOJIUTHCS B PI3HUX KUTTEBUX CH-
TyaIlisiX /1iJIOBOTO CITIJIKYBaHHST;

roTyBaTh MallGyTHHOTO (haxiBIls 10 HAYKOBOI AisIBHOCTI, TPOIOB-
SKEHHSI OCBITH.

Hanpukiniii kypcy cTy/IeHTH TOBUHHI BMITH:

BecTH Geciy-iaior mpobJIeMHOr0 XapakTepy BiAIOBIAHO [0 IIPO-
TPaMHOI TEMAaTUKK Ta KOMYHIKaTUBHOI (DYHKILiT;

POGUTH caMOCTiiTHI yCHI MOHOJIOTIYHI TTOBiIOMJIEHHS aHTJIHCHKOTO
MOBOIO 32 TEMATHUKOIO KYpCY;

pedepysaru (yCHO Ta TMCHMOBO) OPUTIiHATBHI PI3BHOCTUIIBOBI TEKC-
T™H;

3IICHIOBATH aZIcKBAaTHUI TICPEKJIQJ 3 aHTJINCHbKOI MOBH Ha YK-
PpaiHChKY Ta HaBIAKW TEKCTIB, 1110 BiIMTOBIIaI0Th TEMATHUIII Ta PiBHIO
CKJIQJTHOCTi KyPCY.

HEPEJIK TEM JIJI1 CAMOCTIHHOIO BUBYEHHA

1. 3uaitomcrBo. BisutHa kaprka. (Introductions. Business card.)
2. [linoBa komysikaiis. (Business communication.)
3. Posmoga 1o testedony. (Speaking on the phone.)
4. Tinose yuctyBanst. (Business correspondence.)



5. [linosi syctpiui. (Business appointments.)
6. 36opu. (Meetings.)
7. ®inancu. Banku. (Finance. Banking.)
8. ITeperosopu. (Negotiations.)
9. [IpesenTartii. (Presentations.)
10. Mapkerunr. (Marketing.)
11. Menemxment. (Management.)
12. Exonowmika. (Economy:.)
13. Imnopr Ta excropt. (Import and export.)
14. Konrpaxru. (Contracts.)
15. Mixnapoauuii 6isHec. (International business.)
16. Toprisis. (Trade.)
17. Odic. (Office.)
18. Ipanesnamrysants. (Employment.)
19. bisnec. (Business.)
20. TTonut Ta nponosuiis. (Demand and supply.)
21. Posnopin. [locraska. (Distribution. Shipping.)
22. Opranizartis. Komnanis. @ipma. bpenn. (Organization. Company.
Firm. Brand.)
23. Peksama. (Advertising.)
24. Konkypeniiis. (Competition.)
25. Bigpsymskenns. (Business trips.)
26. Crpaxysanns. (Insurance.)
27. Bupobuuirso Ta mociayru. (Production, manufacturing and ser-
vices.)
28. Tpormi. Ilinu. (Money. Prices.)
29. Iinosa etuka. (Business ethitcs.)
30. MutHung. (Customs.)

IIKAJIA CAMOOIIIHIOBAHHS ITPO®ECIHHHUX
MOBJIEHHEBHX YMIHb
(3rigHo i3 pekoMeHnatlissMu Pagn €Bporn)

Ockimbku YKpaina 3asiBUJIa ITPO CBili HaMip cTaTH PiBHOIPaBHUM ITap-
THEPOM B paMKaxX BOJIOHCHKOTO TIPOIIECY, TO OUYIKYETHCH, IO YKPATHCHKI
BH3 6yayTh 3/ilicHIOBaTH HaBYAJIbHUII IPOIIEC BiAIOBIAHO 10 €BPOIIEH-
CbKUX CTaHApTiB BOJIOMIHHS MOBOIO. BpaxoByroun pesysbraTi Hallio-
HaJIbHO1 pedOopM M BUKJAJAHHS aHTJINCHKOI MOBU Y 3araJbHOOCBITHIX
IKOJIAaX Ta Oepydud [0 yBark MiKHApOAHY IPAKTHKY MOBHOI OCBITH y
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BH3, BcranosieHo, 1o MiHiMaJbHO TPUHHSITHUM PiBeHb BOJIOAIHHS MO-
Boto (PBM) mis 6akanaspa € B2 (Hesanexuuii kopucrysau). Kpurepii
JUISL IBOTO PiBHST 6A3yIOThCS Ha JECKPUIITOPAX, 3alIPOIIOHOBAHIX 3arajib-
HOEBPOITEICbKMMU peKOMeH/allissMu 3 MoBHOI ocBitr (2001 p.);. Ha BU-
MOTax OCBiTHbO-KBasidikariitanx xapakrepuctuk (OKX) BUmMycKkHUKIB,
3aTBep/PKeHnX MiHICTEPCTBOM OCBITH 1 HAYKM YKpaiHW; HA KOHKPETHUX
HOCAJIOBUX IHCTPYKIIsAX, 10 PO3poOJEeHi Ta 3aTBepisKeHi Mmigmpuemc-
TBaMU, OPraHi3allisiMU, IHCTUTYTaMU; Ha Pe3yJbTaTax JAOIPOEKTHOTO JI0-
CJT/IKeHHST BUKJIQ/IAHHS aHTJIIHCHhKOI MOBU MPOGhECITHOTO CIPSIMYyBaHHS
(2004 p.) ta onutyBaHHs (haxiBIliB, BUKJIAa4iB i cTy/eHTiB BH3.

Buxigauit PBM B2 it 6akasiaBpiB cJIiji OIIHIOBATH I Yac iCIUTy
B KiHIli Kypcy. MOBHY KOMIIETEHIIif0 BUITYCKHUKIB CJIi/l TIEPEBIpsTH BiJl-
MOBi/THO /IO CTaH/IAPTIB IOCSATHEHD, CKJIaJICHIX HA OCHOBI [ay3eBux cTaH-
JIapTiB BUIIOI OCBITH 3 MMOCUJIAHHSIMU Ha JIeCKpUNITOpH piBHA B2 3aranb-
HoeBportelicbknx pekomenatiii (2001 p.).

Jlnst oTpuMaHHs cTyneHs GakajaBpa CTyAeHT KpiM npodeciiHux Ha-
BUYOK TTOBUHEH YMIiTH e(eKTUBHO CHIJIKYBATHUCS aHTJIIIICHKOIO0 MOBOIO Y
npodeciitHoMmy cepeaoBuiii, moo:

006roBOPIOBATH HABYAJIbHI Ta OB A3aHi 31 crierianizalieio nuTanHs,
JUISE TOTO 1100 JOCATTH MMOPO3YMIHHS 31 CIIIBPO3MOBHIKOM;
roTyBaTH yOJIiYHI BUCTYIIN 3 BEIMKOI KiJIbKOCTI rajly3eBUX [IUTaHb,
3aCTOCOBYIOUM BiANOBiAHI 3aco61 BepOabHOT KOMYHIKaIIil Ta ajek-
BaTHI GOPMU BeIeHHsI AUCKYCiii 1 mebaTis;

3HAXOIMTU HOBY TEKCTOBY, rpadiuny, ayiio- Ta Bijseoindopmariiio,
IO MiCTUTBCSI B AaHIJIOMOBHMX TaJy3eBUX MaTepianax (SK y IpyKo-
BAHOMY, TaK 1 €JIEKTPOHHOMY BUTJISI/I ), KOPUCTYIOUMCH Bi/ITOBI/THN-
MU TIOTITYKOBUMY METO/IAMHU 1 TEPMiHOJIOTIEIO;

aHaJi3yBaTH aHTJIOMOBHI JKepesa iHdopMaltii /1711 OTpUMaHHS /1a-
HUX, [0 € HEOOXIIHUMU JIJIsI BUKOHAHHS NpodeciiiHuX 3aBaaHb i
TIPUAHSTTS TPOQECiTHNX PillleHb;

nucatu mpodeciiiii TEKCTH 1 IOKYMEHTH aHTTHChKOI0 MOBOIO 3 Ta-
JIy3€BUX MTUTAHD;

MCcaTu JIiJIOBI Ta TpodeciitHi INCTH, IEMOHCTPYIOYN MiZKKYJIBTYP-
He PO3yMiHHS Ta Tolepe/iHi 3HAHHST Y KOHKPEeTHOMY TIpodeciiiHOMy
KOHTEKCTI;

TepeKJIaZiaTH aHTJIOMOBHI MPodeciiiHi TeKCTU Ha PiTHY MOBY, KO-
PHUCTYIOUKCH IBOMOBHUMHY TEPMiHOJIOTIYHUMY CJIOBHUKAMMU, €JIEKT-
POHHUMMU CJIOBHUKAMM Ta IPOrPaMHUM 3a6e3IeYeHHAM IepeKiaga-
I[BKOTO CITPSIMyBaHHSI.



B1

B2

C1

4 Moy posymiTu
KopoTKi iHopmariitai
IIOB1/IOMJICHHS, IHCTPYK-

S Moky posymiTu po3rop-
HyTe MOBJICHHS aKajieMiu-
HOTO Ta 1podeciitHoro

ST Mooy Ges HaaMip-
HUX 3yCHJIb PO3YMITH
JIOBTOTPUBAJIC MOBJICHHS

g | uii, ocHOBHWMII 3MiCT xapakrepy (JeKIrii, 3BiTH, |Ha abCTpakTHI Ta CKIaIHI
Z | 36opis, gonosigeii, paxio- | npesenraii, Auckycii, TeMU aKaJeMiqHoTro abo
g ta TB mporpam 3 koJa pazio- Ta TB mporpamu) | mpodeciittoro crpsi-
E . .
§ | suaifoMuX HaBYAILHIX CTaH/IaPTHOIO MOBOIO Y MYBaHHs, PO3Ii3HAI0YH
< | a6o npodeciiHUX NUTaHb, | HOPMATLHOMY TEMIII. LIUPOKUI Jliania30H
KOJIM MOBJICHHSI YiTKe 1 iiloMaTUYHUX BUPa3iB,
CTaH/apTHe. TEpMIHIB Ta peecTpiB.
S Moy 3 1esiko10 51 Mo’ky 3 BUCOKNM piB- S Moy 3 JerkicTio unTa-
JIOTIOMOTOIO YUTATH 1 HEM CaMOCTIHHOCTI YUTa- | TH I PO3YMITH B IETAJISIX
PO3YMITH ITPOCTi TEKCTU | TH 1 PO3YMITH CKJIA/IHI CKJIA/IHI TEKCTHU aKajieMid-
3 (hakTnuHOIO iHGOPMA- | TEKCTH aKa/[eMiYHOTO Ta | HOTO Ta podeciitnoro
Ii€I0 3 HABUAIBHOI Ta npodeciitHoro XapaxkTepy, |3MicTy.
npodeciitaoi chep. B SIKNX aBTOPHU BHCJIOB- S Mo’y posmizHaBaTi
= S moxy posmnisHaBaTi JIOIOTB MIeBHE CTABJIEHHSI i | BeCh Jliana3oH npodeciii-
Z | HeBeJMKHMIA JlianasoH BJIACHY TOUKY 30DY. HOI TepMiHOJIOTII, 3pifKka
£ | repminosorii HaByanmbHoi | S MoKy posmisHaBaTi KOPUCTYIOYNCH 0BIIKO-
5 | a6o mpodeciiinoi coep, MIUPOKUH Aialla3oH TePMi- | BUMU PecypcamMi.
KOPHCTYIOUHCH JIOBI/IKO- | HOJIOTIi Ta CKOPOUEHb 3
BHUMU PeCypcamiu. HaBYAIbHOI i podeciii-
HOI cep, KOPUCTYIOUNChH
BUOIPKOBO OBIIKOBUMHU
pecypcamu.
S MoKy 6e3 maroToBKK | Sl MOKY BUKOPHCTOBY- 51 6es 3ycuib MOKY
BCTYIIATH Y PO3MOBY/IIi/I- | BATH MOBY HEBUMYIIEHO, | OpaTi y4actb y Oyab-
TPUMYBATH PO3MOBY Ha TOYHO i1 e(heKTUBHO SIKIN PO3MOBI UM IUCKYCii
E 3HAOMi TeMu, OB’sI3aHi | JIJISI CIIJIKYBAaHHS HA Ha abCTpaKTHi, CKIaHi
§ 3 HaBYAHHSIM Ta IIPO- pi3HOMaHITHI TEMH, Ta He3HaloMi TeMHu,
g | decieo. OB’sI3aHi 3 HABUAHHSIM MOB’sI3aHi 3 HABYAHHSM 1
= | 51 MOXY CIIPaBUTHCH 3 Ta npodeciero. I MOXKy rpodeciero.
; GLIBLIICTIO CUTYaILiif, 10 | OpaTH aKTUBHY y4acThy | SI MOXKY CIIJIKyBaTHCh
'E MOXYTb BUHUKHYTU B PO3TOpHYTHX Oeciflax Ta | aleKBaTHO, HEBUMYIIEHO i
5 | akazemiuHOMYy a60 IIpo- | AMCKYyCisAX HA GLIBIICTD | CIIOHTAHHO, HE BAralouKCh
= deciiiHOMY cepeIoOBUII. | 3araJIbHUX aKaeMidHITX mig6uparu cioBa.

a6o npogeciiinux Tem,
HABOJAYH Ta OOTPYHTOBY-
104U BJIACHI OIS/,




MoHuoJioriuse MOBJIEHHA

$1 MoKy GyryBaTH IIpocTi
3B’I3Hi BUCJIOBJIIOBAHHS 3
Pi3HOMaHITHUX HABYAJIb-
HUX Ta MTPODECIITHIIX TEM.
$1 MOKY KOPOTKO 06-
IPYHTYBATHU CBOI JLyMKH,
TJIaHu i il

S MoKy poOHTH YiTKi,
JleTaJIbHI OITUCH Ta TTpe-
3€HTallii 3 ITIPOKOT0 KOoJia
HaBYAJIBHUX 1 Tpodeciii-
HUX TEM, PO3TOPTAIOYH

Ta MATPUMYIOUH i€l
Bi/IIIOBiTHUMU TIPUKJIA-
JIAMU i BAKOPUCTOBYIOUHT
Bi/ITIOBiTHY T€PMiHOJIO-
rifo.

S MoKy poOUTH UiTKi,
JIeTAJIbHi, CTPYKTYPOBaHi
OTIVICHU Ta TIPe3eHTAallii 3i
CKJIQJIHIX HABYAIBHUX

i mpodeciiinux TeM,
BPAXOBYIOUH TiATEMH

i eTaizyioun okpemi
OJIOKEHHST 3MICTY.

IIucemo

S Moy nucaTu 1npocri
3B’sI3Hi TEKCTH HA HaB-
yaJibHi Ta podeciiini
TEeMH.

S Moy ncbMoBO 1epe-
Jat npocty indopma-
1[{f0: CKJIACTH TIaH 260
AQHOTALLi0, 3BiT ITPO CBOIO
PO6OTY, 3aIIOBHUTH CTaH-
NapTHUl GJIaHK, HATIHCATH
MIPOCTOTO JIIJIOBOTO JINCTA.

S Moy nucaTu 4iTki,
JleTaJIbHi TeKCTH Ha TEMH,
10B’s13aHi 3 HABYAJIb-
HOIO Ta 1podeciiiHon
chepamu, y3araJabHIO0YN
indopmartiio 3 pisHux
JKEpeJt Ta Ol HIOIOYH 1.
S Mosky mucaru pizsi
THUIIH JIITIOBYX JIMCTIB,
peKoMeH/allii, aHoTallii Ta
pesioMe Pi3HUX Pecypcis,
J06UpaIouy BiATIOBIAHMIT
CTUJIb.

$1 MoKy BUCJIOBUTHCS Y
YiTKUX CTPYKTYPOBAHUX
TEKCTaX aKajleMiyHoTO Ta
npoceciitHoro cupsmy-
BaHH:, PO3rOPTAIOYH,
[iTPUMYIOUH i leTasi3y-
104U [OTJIS/IN JIOJIATKOBU-
MU JIyMKaMU, HaBOJSYN
apryMeHTH i IPUKJIAJIH.

Sl MoKy IEICATH TIEPEKOH-
JIVIB JIUCTH, IITAHOGIMBO
3BEPTAIOUYUCH JI0 a/[pecarTa.

KOHTPOJIbHHH ITEPEJIIK ITPO ®ECIHHHX MOBJEHHEBHX
YMIHbD JIJIA CAMOOIIIHIOBAHHA

IIpodeciiini BMiHHS, SIKi 51 MO3KY BUKOPUCTOBYBAaTH

iHO3€eMHOIO MOBOIO

BUKJagaya

Tak, g BMit0
Hymka
Mos meTa

AyniloBaHHS

S MoKy PO3yMiTH CTAaHAAPTHI yCHI TEKCTH HA HaBYaJIbHI Ta rpodeciitui
TeMU HOPMATHBHOIO MOBOIO Y HOPMAJIbHOMY TEMITi.

S MoKy pO3yMiTH OCHOBHY iH(OpMAIiio JIeKItii, 6eci, 10MoBiIel, mpe-
3eHTaIlill, MCKyCili Ha HaBYaJIbHI Ta podeciitHi TeMi HOPMATUBHOIO
MOBOIO y HOPMaJbHOMY TEMTIi.

S MoKy PO3yMiTH OCHOBHUIT 3MiCT PO3MOBH 3 HOCisIMU MOBH Y HOP-
MaJTbHOMY TEMIIi B HABYAIBHOMY UM TPOGECIiTHOMY OTOUEHHi.




S1 MO3KY PO3yMiTH GLJIBIIICTD 3alCAHUX a00 TPAHCIBOBAHKX ay/i0-
MarepiajiB HOPMaTUBHOIO MOBOIO, SIKY MOXKY TIOUYTH Y CYCIIJIbLHOMY,
npoeciitHoMmy a6o HaBYAIBHOMY JKUTTI, I BUBHAYMTH CTaBJIEHHS MOBILS,
a TaKkoK 3MicT indopMmartii.

S MoKy PO3YMiTH OTOJIONIEHHS, IOBiIOMJIEHH Ta iHCTPYKIii 110710
KOHKPETHUX 41 aOCTPAKTHUX HaBYAJIbHUX i IIpodeciiiHux TeM HOpMa-
THUBHOIO MOBOIO Y HOPMaJIbHOMY TEeMIIi.

Jliasioriune MOBJIEHHST

S MOXKy aKTHBHO IIATPUMYBATH PO3MOBY UM ANCKYCIIO HA 3arajIbHi HaB-
YasbHi Ta TpodeciitHi TeMu, HABOASTYH Ta OOTPYHTOBYIOUN BJACHI TTOTJISI/IN.

£ MoKy 3p0O3yMiJIO if YiTKO BUKJIACTH BJIACHI /1€l Ta MOTJISIIN Ha HaB-
yasbHi i mpoeciiiii TeMu, HajaTH HeOOXIi/IHiI MOSICHEHHST 1 KOMEHTapi,
00TPYHTOBYBATH BJIACHY TOUYKY 30py B oiniitniii i Heodiriiiniit Gecizi.

S MoKy HamiiiHO TIepeaTh JeTaubHy HaBYaabHy a0o npodeciiiny
ingopmalliio, CHHTEe3yI0UH JaHi 3 IeKiTbKOX JIPKePe.

S1 MOKY IPHCKOPHUTH BUKOHAHHS POOOTH, TIPOIIOHYIOUN 1HIIM TIPUE/-
HATUCST, BUCJIOBUTHCS.

S Moy posymiTu netanbHi npodeciitai iHCTPyKILii i BigpearyBartn
Q/IeKBATHO.

51 Moy nipoBouTH e(heKTHBHE IHTEPB'I0, PO3MOBJISTIOUH IBU/IKO i
BJIYYHO, CTIOHTAHHO Bi/ICTYIIAIOUN BiJl Ii/ITOTOBJIEHUX 3AIIUTAHD i CTAB-
JIsT9m GLIBIN IeTaMbHI 3aITMTAHHSI.

ST Moy B3ATH Ha cebe iHiliaTUBY y IPOBEJEHH CIiBOECiin, po3ropTaio-
4I Ta PO3BMBAIOYH ijiel Malizke 6e3 MiATPUMKM iHTEPB 10epa.

Sl MO3KY HOBOJIUTHUCE i pearyBaT BJIyYHO Y 3araJibHUX CYCIIJIbHUX,
HABYAJIBHUX 1 TPOGECIiTHIX CUTYAITISIX TTOBCSKAEHHOTO JKUTTS 1 3HATO
MPaBUJIA TIOBEIIHKY B TAKUX CUTYAITisIX (JKeCTH, 30POBHIT KOHTAKT,
0COGUCTHIA TPOCTIP i MOBY TiJia y KOXKHIl cuTyartii).

MoHoJioTiuHEe MOBJIEHHS

S MoKy fOKJIaIHO 1 4iTKO OIMCATH i IIPe3eHTYBATH MIUPOKUH CIIEKTP
HABYAIBHUX 1 (DaXOBUX MUTAHD, TIOSICHIOIOYH i7Iei Ta T IKPECTIOI0UH 1X
BI/IMOBI/THUMU TIPUKJIA/IAMU.

Sl MO3KY leTaJIbHO TIPE3EeHTYBATH OCHOBHI ITOJIOXKEHHS IeBHUX HPO-
deciliHuX TUTaHb, BXKUBAIOYH BiZITIOBiZHY TEPMiHOJIOTIIO.

$1 MoKy PO3TOpTATH CHCTEMY [IOBOJIIB 3 AKTyaTbHUX HABYATBHUX i
npoeciitHUX MUTAHb, BUAIISATH BaXKJIIMBI MOMEHTH i MiAKPITIIOBATH
TBEP/IKEHHS I0PEYHOIO IeTATBHOIO iHdopMaliieio.

S MoKy BifiTTOBicTH HA 3aTUTAHHS TTiCJIS IONOBII, IEMOHCTPYIOUN
TaKe JKBaBe MOBJIEHHS i PEAKIIilo, 0 aHi cIyXadi, aui s He BiIyBaeMo
HE3PYYHOCTEN.




Yuranus

S MoKy 1OCUTB caMOCTIITHO OTpUMYBaTH iH(OpPMAaIlio, izei Ta norasaan
3 IMIMPOKOTO KOJIa HABYAJIBHUX i IpodeciiiHuX JpKepest, IPaBUIbHO Po-
3yMmitoun TepMinU it aGpeBiaTypu Ta BUOGIPKOBO 3aCTOCOBYIOUH JIOBIIKOBI
JuKepeia.

S MoKy MIBUJIKO BUBHAYUTH 3MICT 1 JOPEYHICTb HOBUX JiKepeJ, cTaTeil
i 3BiTiB 3 MeTOIO TTONIYKY iH(pOPMAIlii 3 HIMPOKOTO KOJIa HABYAJIbHUX i
npodeciiiHuX TeM.

51 Moy 3aiiicHoBaTH TTONIYK iH(OpMariii y mepexi [HrepHer.

$1 MO3KY JIETKO 3HAXOANTH HEOOXiIHY HABYAIbHY Ta IPodeciiino opieH-
ToBany indopmaiiio y 6i61i0TeqHIX KaTajorax.

S MoKy PO3yMiTH CTATTi, 3BiTH i IOMOBIi/Ii 3 CyYacHOi HABYAIBHOI i TPO-
deciiinoi TeMaTHUKU, PO3YMiTH TTIO3UIIII0 ABTOPA Ta BULJIATH HATBaXK-
JIMBIII MicIid.

S MoKy PO3yMiTH IITTOBY KOPECIIOH/ICHILIIO, [IOB I3aHy 3 MOIM HaBYaJIb-
HUM 260 mpodeciiiHuM cepeloBHILeM, i YCBIIOMIIIOBATH HAIICYTTEBIIIIE.

S MoKy PO3yMiTU PO3TOPHYTI IHCTPYKILii Ta IIpaBUIa, IHKOIM BUKOPUC-
TOBYIOUU CJIOBHUKU 1 JOBI/IKOBY JIiTEPATYPY.

ITucsmo

S Mosky BecTr TIOTOUHE [iT0Be i Tpodeciiiiie TMCTYBaHHS, BICBITIIIO-
1041 0COOMCTE 3HAYCHHST TTOIIN Ta BAACHHUIN TOCBI/l Y HABYAIBHOMY 1
nipoeciitHoMy KUTTI

S MoKy HammcaTy ece Ha HaBYAJIbHI Ta IPOdeCiiiHi TeMH, y SKOMY HaBO-
JISITBCST APTYMEHTH 32 UM TIPOTH TIEBHOT lyMKH, IIOSICHIOIOTBCSI TIepeBary i
HEJIOTIKY Pi3HUX TTO3UILIIA.

$1 MoKy mEcaTH 3BiTH CTAaHAAPTHOTO (DOPMATY HA HABYAJIbHI Ta
rpoeciiiii TeMu, BIEBHEHO BUCJIOBIIOIOUHN BIACHY TOUKY 30pY 1O/I0
HaKoIU4ueHoi GakTu4Hoi iHhopMarii.

S1 MoKy TCaTH KOPOTKi Ci1ysKOOBI 3aIUCKH, 10 MiCTSITh AOIIBHY
HaByasbHy a60 mpodeciiiy iHdopMaliino 1 anpecaTa Ta aIEKBATHO
nepesaoTh Halicy TTeBinti ifei.

S MoKy IpUIHATH 1 3anucaT HOBIZOMJIEHHS Ha Ipodeciiiii TeMu, 110
MICTSITh 3aIIUT Ta HOSICHIOIOTH IIPOOJIEMU.

$1 MO3Ky 3aHOTYBATH HaBasKJIMBIII i/ i yac 4iTKOi, J06pe CTPYKTY-
poBaHoi JIeKIiii, ceminapy, KoHbepeHitii, 360piB TOIIO.

S Moy cknamaTy anoTaiii Ta pecdepyBaTi NIMPOKe KOJIO 3MiCTOBUX
HABYAJIBHUX TA TIPOPECINHUX TEKCTiB, KOMEHTYIOYH MPOTHIEKHI TOUKHI
30pY i1 OCHOBHI TIOJIOKEHHSI.




3ABJTAHHA JIJIAA CAMOCTIHHOI POBOTH CTY/IEHTIB

Task 1
1. Read, translate (into Ukrainian) and retell (in English) the text.

Introduction Letters

Get your foot in the door with a well-written introduction letter
and make a powerful first impression!

7 tips for writing an effective introduction letter to introduce
yourself:
1. Whenever possible, address your letter to a specific person.
2. Begin your letter by stating your name and your position or role, if
relevant.
3. Tell how you got the reader’s name, if applicable.

. Give the purpose for your letter.

5. Indicate what it is that you hope to accomplish by sending your
letter (for example, setting up a time that you can meet in person
with the reader) or what you would like the reader to do in response
to your letter (such as grant you an interview).

6. Include any other important information about yourself or the
purpose of your letter (such as your contact information, brief
history of your organization, your goals, or the like).

7. Close by thanking the person, and end on a positive note.

7 tips for writing a letter to introduce another individual:

1. As you begin, mention the person by name.

2. Identify your association with the person, whether it be personal,
professional, etc. Briefly tell the reader about your experience with
the person.

3. For a business contact, you might want to include the person’s qual-
ifications or positive qualities, or mention past projects he/she has
worked on or companies he/she has worked for.

4. Identify the purpose of your letter and what you hope to accomplish
by sending it.

5. If you would like to give the reader the opportunity to meet with the
person you are introducing, include the person’s contact informa-
tion or mention when and possibly where the individuals might be
able to meet. However, do not put the reader under any obligation.

6. Especially for business contacts, you might include the person’s
business card, if possible.

IS
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. Close your letter by indicating your confidence that the meeting

would be a positive experience for both individuals, by reaffirming
your hope that they can meet, by restating your esteem for the indi-
vidual, etc.

8 tips for introducing a company, organization, product, or service:

1.
2.

8.

Identify the name of your company or organization.

Tell about the company or organization. Mention how it was started,
how long you’ve been in business, your mission or business objective
or goals, and so forth.

. If appropriate, identify the product(s) or service(s) you provide, and

identify the benefits of buying or using these products or services.
Tell why they are better than the competition; how they will save
the reader time/money, make his/her quality of life better, or help
him/her to accomplish a certain goal; and so on. In short, tell the
reader why he/she must have the product or service you offer.

. Invite the person to an open house, grand opening, sale, etc. if

applicable.

. If you represent an organization, describe the benefits of the

organization, such as the good they do in the community, what they
have been able to accomplish in the past, the benefits of membership
(if applicable), and so forth.

. Invite the reader to be your customer or to join your organization,

or include information on how he/she can purchase your product or
service, whether at a physical store, online, over the phone, etc.

. Include information that will allow the reader to find out more if

desired about your company or organization or the products or
services you provide.

Close by expressing your hope that the person will want to join your
organization or become a customer.

7 tips for introducing a new product or service to an established
customer:

1.
2.
3.

Thank the reader for his/her past business.

Describe the new products or services you are offering.

Indicate why the reader should purchase the product or service (i.
e., mention the benefits of the product or service).

. If possible, include a pamphlet, brochure, catalog, etc. that shows

and describes the new products or services.

. If you are making a special promotional offer or having a special sale

on the new products or services, include information about it.
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6. Indicate how the person can find out more information or tell how
he/she can buy your product or service.

7. Close by reiterating how valuable the customer is to you and, if
desired, by mentioning your hope that the reader will buy the new
product(s) or service(s) you are offering.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. 3 nmaBHIX-/IJaBeH TIPEJCTAaBHUKU PIi3HUX HAPOJIiB, 3yCTPIYAIOUNCh,
pisHMMHU criocoOGaMu BiTaroTh OAUH oxHOro (OaxkaoTh M06pa, IacTs i
3710poB’s). 2. BiTaHHS — HAWTOMMPEHINNN 3BUYAA Y [IJIOBOMY CITiJi-
KyBaHHI 1 BUMarae TaktoBHOCTI. 3. KoskHOMY Hapojy, KOXKHIN coIlialb-
HIill TPyTi BJacTWBa BJacHa MaHepa npusBiTaHHd. 4. Tak, MoHTOM Ta iH-
JIOKATAWII BUSIBOM BBIUJIMBOCTI BBa)KAIOTh MOTUPaHHS Hoca, a y Hosilt
3emaHzii BITAlOTh OQMH OJHOTO, JOTUKAIOUNCh Hocamu. 5. Cepen HapoiB
Hirepii BUsiBOM 1oBaru € J0THUK JJOOOM JI0 MijiIorH, a och skuteai Tube-
Ty, BITAlOUMCh, 3HIMAIOTH FOJIOBHUI yOIp IPaBOO PYKOIO, JiBY 3aK/aajga-
I0Th 32 BYXO 1 ITpU 1[bOMY BUCOBYIOTb si3uka. 6. B fAmonii 3acTocoByoTbcs
TPU BUJM TIOKJIOHIB: HAWHWKYMN — callKeupeli, cepe/iHiil — i KyTOM
30° i merkmuit — mig kytom 15°. 7. Ha Cxoii xapaKTepHOIO 03HAKOIO MPH-
BITAaHHSI € HAXWJ KOpPIyca 3 OHOYACHUM BUKHUIAHHSM PyK. 8. ¥ Kpai-
Hax, Je 30epircss MOHapXiuHWU Yu HammiBPeoJaJbHUN PEKUM, ICHYIOTh
[PUBITAHHS y BUIJISIA KOJIHOCXHMJIEHHS: TIOBHOTO (Ha 000X KoJiHax) i
HeroBHOTO (Ha oxHOMY). 9. B €Bpormi 3a3Bnuail BiTAlOTh OJIUH OIHOTO,
TPOXM MiAiiMaloun JIiBOI0 PYKOI Kareaoxa i poOssuu JEerkuil yKJIiH
rosioBoto. 10. [TopyiennsiM eTukeTy € MIyMHI, HECTPUMaHI TTPUBITAHHSI.

Task 2
1. Read, translate (into Ukrainian) and retell (in English) the text.

Exchanging Business Cards: Do’s and Dont’s of Business
Introductions (by Christopher J. Brunner)

Exchanging business cards can be a smooth transaction, or it could be
an awkward sitation. Use this guide to plan ahead so that you are ready
when someone asks for your business card.

Do be prepared Always have a handful with you to present to potential
clients or other business associates, even on the weekends. You'll find that
many important contacts and business card exchanges can take place in
the most unlikely places.
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Don’t hand out torn or worn business cards Make sure they are clean
and crisp with no frayed edges or pen marks. The best method of keeping
your cards in neat form is a business card case. With designs ranging from
techie to artsy to formal, you are bound to find one that fits your style and
personality.

Do make it a point to hand out business cards It doesn’t take a large
convention to bring customers and business owners together. Informal
meetings are one of the best times to network and exchange business cards.
If the person you are speaking with seems interested in your product or
service you represent, offer that person a business card.

Do receive a business card properly When accepting a business card,
have a good look at it for a few seconds. In your conversation, offer a
compliment about the logo, design, etc.

Don’t hand out more than one card to a new contact Only give one
business card to your new contact. Leaving two or three may give the
signal that you want them to make contacts for you which is tacky and
unprofessional. Unless a prior agreement is made to exchange more than
one card, keep the focus on person-to-person contact.

Do exchange business cards smoothly When you first meet someone,
it’s ok to request a business card from them. However, If the person is of a
higher position than yourself, you should wait for them to offer their card
to you first. Remember if they want you to have a card, they will give you
one!

Don’t place it in a bag, pocket or wallet Place the card you receive in
a planner, notebook or business card case. Never place the card in a wallet
that will be put in your back pocket. Doing so shows disrespect and an all
around lack of organization on your part.

Do take advantage of free advertising Local restaurants often hang
a bulletin board near the front counter for business cards to be posted.
You can also place your business card in the collection cups for drawings
or mixers. They’re offering you free advertising, so be ready to take
advantage.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Y Ham yac Bi3WTHA KapTKa BPY4a€ThC JIIO/IMHI, 3 KOO XOUYTh MO3-
HailomuTHCa GarKde ab0 30UPAIOTHCA MPOJOBKUTHU JLJIOBI BiIHOCHHMU.
2. TlignpueMieBi peKOMEHLYEThCS 3aBKAN MaTh TIpU cobi He MeHIIe Jie-
caTy BisuTHUX KapTok. 3. Ha cmandapmuii éisummiil xapmuyi mpONUCHUM
mpu@TOM APYKYEThCA MPI3BUIIE, iMs, T0-0aTHKOBI; MAJIMMU JIiTepaMK —
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mocaza, aapeca dipmu i TesedoH, iHozi dakc. 4. Ha nesskux BismTKax BKa-
3Y€EThCS TIMbKY afipeca i TesedoH hipMu — 1€ Tak 3BaHi Kapmru gipmu.
5. IIpu 3HAllOMCTBI TIEPIITMM BPyYa€ Bi3UTHY KapTKy TOU, 4uil paHr a6o 1mo-
cajga HiK4i. 6. JKII0 maprHepy 3aiiMaioTh TPUOIM3HO OJHAKOBI TIOCAIH,
TO TIEPHINM Bi3UTKY MAa€ BPYUYUTH MOJIOJIIIN 3a BikoM. 7. AKio i mocaza,
i Bik O/IHAKOBi, TO He MA€ 3HAUEHHS, XTO MEPITUM BPYYHUTbh Bi3UTHY KapT-
Ky. 8. Ilix yac fimoBoi 3ycTpivi 3 iHO3eMHUMU TTapTHEPAMU Y Bttt (ipmi
HepUIMMYU IOBUHHI BpyYUTH BisuTHy KapTKy Bu. 9. Ko Bu nepebysacre
32 KOP/IOHOM, TO TIEPIIMMU Bi3UTHI KAPTKYU BPy4aroTh Bati naptaepu. 10.
[Tiz yac meperoBOPiB Bi3WTHI KaPTKU PEKOMEHIYETHCS PO3TAIIOBYBATH
HA CTOJI y TOMY TIOPSZIKY, Y IKOMY CUATD mapTHepu. 11. BisuTHi kapTkn
HaiiyacTine Bpy4aioth ocoducto. 12. IIpu 1boOMy He IPUITHATO BUCIOB-
JIFOBATH TOJAKY a00 sKi-HeOyab iHmm mouyTTs. 13. BisuTHi KapTK1 MOXKHA
3aJumaTi B OyIMHKY ajpecaTa Ha MOMEHT Horo BijcyTHocTi. 14. SIkino Bu
JOCTABUJIN KAPTKY OCOOUCTO, TO MOKETE Bi/IITHYTH MPaBUii BEPXHIN KyT.
15. Taky KapTKy 3aJIAIIAIOTH ¥ THX BUIIA/IKAX, KOJIW Ye€pe3 sIKiCh TPUUNHN
Bac He Moryiu npuiinaTu. 16. 3arvn Ha KapTii 03HAUYaE, 1[0 BU OCOOUCTO
SIUIIIN BI3UTHY KapTKY Ha 3HAK TJIMOOKOI MOBAru.

Task 3
1. Read, translate (into Ukrainian) and retell (in English) the text.

BUSINESS COMMUNICATION

Business Communication is communication used to promote a
product, service, or organization; relay information within the business;
or deal with legal and similar issues.

Business Communication encompasses a variety of topics, including
Marketing, Branding, Customer relations, Consumer behaviour, Adver-
tising, Public relations, Media relations, Corporate communication,
Community engagement, Research & Measurement, Reputation mana-
gement, Interpersonal communication, Employee engagement, Online
communication, and Event management.

The Business Communication message is conveyed through various
channels of communication, including the Internet, Print (Publications),
Radio, Television, Ambient, Outdoor, and Word of mouth.

Business Communication is a common topic included in the curricula
of the Masters of Business Administration (MBA) program of many
universities.

There are several methods of business communication, including:
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« Web based communication — for better and improved commu-

nication, anytime anywhere...

« e-mails, which provide an instantaneous medium of written

communication worldwide;

« telephoned meetings, which allow for long distance oral

communication;

« forum boards, which allow people to instantly post information at a

centralized location; and

« face to face meetings, which are personal and should be succeeded

by a written followup.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. [lisloBa po3mMoBa BUMAra€ PeTesbHOI MiJITOTOBKU, OCKIJIbKU Hali-
yacTillle MeperoBopr — €[nHa MOKJIUBICTD TIePEKOHATH CITiIBPO3MOBHUKA
CITBIIpAIIOBATU 3 BaMU. 2. Byib-aKoMy TiIpUEMIIEB] HEOOXIAHO H06pe
3HATW TpaBUJIa BEJACHHS [iT0BOI po3MoBU. 3. PO3MOBY MOYMHAE TiCTh,
ajie JIJI0BY YaCTUHY PO3MOBHU MOBUHEH BECTH TOMH, XTO MPUIMaE rocrei.
4. IniniaTvBa B Gecizii 3aJ1eKUTh Bijl Ballol akTMBHOCTI, iHTYI1ii Ta iHdop-
MoBaHocTi. 5. He citig camkat roctst 3a ¢Bii muchbMoBuit cTis. 6. Beciay
OPUHHATO BECTH 32 CIEIaTbHO MPU3HAYCHUM IS I[bOTO CTOJIOM, TIPU
IIbOMY TiCTh TOBUHEH PO3TAIOBYBAaTHCS ITpaBopyy Biz Bac. 7. Ilix yac ni-
JIOBOI Geciiit He CJII TMiBUIIYBATH TOJIOC, IPATYBATUCS, TAJIUTH CUTape-
TH y TIPUCYTHOCTI HEKYPIIiB, HA3UBATU HA iM’sT JIFOJIMHY, siKa OyJIa MIOWHO
npezcrasieHa Bam. 8. He corij sHiMaTh 1mipKak, SKIoO iHI He poOJaaTh
poro. 9. Cimprhi Hanoi i Jac aioBoi Oeciau He nogatorbes. 10. Ha
CTiJI MOKHA TIOCTABUTU MiHEPAIbHY a00 (hPYKTOBY BOJLY, TIOKJIACTU CHUTa-
peTH, a XBUJIMH 32 IT'ATh-AeCATh 3anmpononyBaT kaBy unm vait. 11. [licas
3aKiHYeHHs Oeciu npuiiMaoumit 060B’I3KOBO TIOBUHEH TIPOBECTH TOCTEN
110 KOPUIOPY.

Task 4
1. Read, translate (into Ukrainian) and retell (in English) the text.

TELEPHONE TIPS
1. Speak slowly and clearly
Listening to someone speaking in a second language over the telephone

can be very challenging because you cannot see the person you are trying to
hear. However, it may be even more difficult for the person you are talking
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with to understand you. You may not realize that your pronunciation isn’t
clear because your teacher and fellow students know and understand you.
Pay special attention to your weak areas (such as “r’s” and “I's” or “b’s”
and “v’s”) when you are on the phone. If you are nervous about using the
phone in English, you may notice yourself speaking very quickly. Practise
or write down what you are going to say and take a few deep breaths
before you make a phone call.

2. Make sure you understand the other speaker

Don’t pretend to understand everything you hear over the telephone.
Even native speakers ask each other to repeat and confirm information
from time to time. This is especially important if you are taking a message
for someone else. Learn the appropriate expressions that English speakers
use when they don’t hear something properly. Don’t be afraid to remind
the person to slow down more than once. Keep your telephone in an area
that is away from other noise distractions such as a radio or television.

3. Practise with a friend

Ask another student to practise talking on the phone with you. You
might choose one night a week and take turns phoning each other at a
certain time. Try to talk for at least fifteen minutes. You can talk socially,
or role play different scenarios in a business environment. If you don’t
have access to a telephone, you can practise by setting two chairs up back
to back. The most important thing about practising telephone English is
that you aren’t able to see each other’s mouths. It is amazing how much
people lip-read without realizing.

4. Use businesses and recordings

There are many ways to get free telephone English practice. After
business hours, you can call and listen to recorded messages. Write down
what you hear the first time, and then call back and check if your notes
are accurate. Use the phone in your everyday life. Call for a pizza delivery
instead of going out to eat. Call a salon to book a hair appointment.
You can even phone the movie theatre to ask for the listings instead
of using the newspaper. Some large cities have free recordings you can
call for information such as your daily horoscope or the weather. (Make
sure that you aren’t going to get charged for these numbers first.) Some
products have free phone numbers on the packaging that you can call for
information. Think of a question you might want to ask and call the free
number! For example, call the number on the back of the cereal box and
ask for coupons. You will have to give your name and address. Make sure
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you have a pen handy so that you can repeat the information and check
your comprehension.

5. Learn telephone etiquette (manners)

The way that you speak to your best friend on the phone is very
different to the way you should speak to someone in a business setting.
Many ESL speakers make the mistake of being too direct on the telephone.
It is possible that the person on the other line will think that you are being
rude on purpose if you don’t use formal language in certain situations.
Sometimes just one word such as “could” or “may” is necessary in order to
sound polite. You should use the same modals you would use in a formal
“face-to-face” situation. Take the time to learn how to answer the phone
and say goodbye in a polite manner, as well as all the various ways one can
start and end a conversation casually.

6. Practise dates and numbers

It only takes a short time to memorize English Phonetic Spelling, but
it is something that you will be able to use in any country. You should also
practise saying dates and numbers aloud. You and a friend can write out a
list of dates and numbers and take turns reading them over the phone to
each other. Record what you hear. Swap papers the next day and check
your answers. Click here to learn more about numbers.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Y mamnpyskeHOMY JKUTTI JIJIOBUX JIIOZIEN CITIJIKYBaHHS IO Tesedo-
HY € He3aMiHHOI0 MOKJIMBICTIO 7S TIBUIKOTO PO3B’SI3aHHS MPOOGIIEM.
2. OHaK 1epir Hixk TesiehOHYBaTH Y BasKJIMBIii CIIpaBi, 0COGIMBO M0 JIfo-
JMHU, CTATyC SIKOI BUILKI, a 1i pillleHHs MaTUMe BasKJIMBe 3HauUeHHsI, Tpeba
croyarky ao0pe 0OMIpKyBaTH MOKJIMBHIA 1epebir MailGy THBOI PO3MOBIL.
3. st boro Tpeba ySIBUTH cO6i JIOUHY, 3 IKOIO IOBEAETHCS PO3MOBIIS-
TH, 1 PO3MOBY OyzyBaTH, BpaxoByoun ii ocobausocri. 4. J{o Toro x Tpeda
3BajKaTH Ha Te, IO B Hei oOMaJb yacy i He BOHa € iHiliaropom Oeciau.
5. Beciza mae BigOyBaTHCs [OETAIIHO: B3a€MHE TIPUBITAHHS, YBEIEHHS
CTiBPO3MOBHUKA B KYyPC CITPABH, 0OTOBOPEHHS MPOOJIEMH, 3aKJIIOUHI CIT0-
Ba. 6. Buksagaoun mpobiaeMy 1o TejedoHy, cig A0TpUMyBaTHCh MaK-
CUMAJIbHOI JIAKOHIYHOCTI (ppas, TOUHOCTI (pOpMyITIOBaHb, O/IHO3HAYHOCTI
BUCJIOBJIIOBaHb, YiTKOCTI UKIli. 7. YMOBHO Tesie(pOHHY PO3MOBY MOKHA
MO/IIJINTH Ha oiyiiny 1 npusamny. 8. TenedoHHA pO3MOBA, K TTPABUIIO,
MOYNTAEThCs 3 mpuBiTaHH. 9. He cuijf 3anmTyBatu: 3 KUM 5T TOBOPIO?
9. Yacro B IepKaBHUX yCTAHOBAX MOKHA TIOYYTH MTabJIOHHY (hpasy — Typ-
6ye Bac Takuii-To... 10. [{izioBa TeedonHa po3MOBa B POOOTI yCTAaHOBH YU
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3aKJIaJly aXk HisiK He Mojke TypOyBatH, 60 BOHA JIJIST IIHOTO 1 TIPU3HAYEHA.
11. BasksiuBUM € BMIHHS CJIyXaTH cIIiBpo3MoBHuKa. 12. BuxoBana joauna
He Gy/ie mepebUBaTH CIiBPO3MOBHUKA YK TONPaBJsaTH. 13. 3a eTukeroM
3aBepIrye TesehOHHY PO3MOBY SIK Y JIJIOBOMY, TaK i TPUBATHOMY CITLJIKY-
BaHHi, i iHiniaTop. 14. 3aBepiryioun TejaedOHHY PO3MOBY, 000B I3KOBO
Tpeba momnpomarucsa. 15. Bapro mam’arary, 1o HaaMipHA BBIYJIUBICTS,
YJIeCJUBICTD He IIPUKPAIIAIOTh CIIIBPO3MOBHUKA, 1le, HaBIIAKHU, CBIUNTD
PO WOTO HU3bKNII eTUIHUH PiBeHb 1 MOKe BUKJIUKATH PO3/[PaTyBaHHSI.

Task 5
1. Read, translate (into Ukrainian) and retell (in English) the text.

BUSINESS CORRESPONDENCE
(BY LESLIE TEBBE, SALARY. COM CONTRIBUTOR)

Business correspondence serves a variety of purposes throughout the
career cycle, but most of all it reflects professional courtesy during the job
search.

It can be quite time-consuming to correspond personally with everyone
you encounter during a job hunt, but each person has the potential to
play a role in your job-hunting network. While generally not required,
correspondence through formal letters, memos, or email also provides an
opportunity to remind the company and the people you have contacted of
your interest.

Cover letters

More than a mere formality, a cover letter can spark interest in your
special skills and give extra information. Cover letters help explain
anomolies that may stand out in a resume, such as a move or career change,
salary requirements, or your special link to the company.

Keep the letter to a few brief paragraphs. Avoid generalizations, even
when you send out a mass mailing. Be clear about where you are, what you
have to offer, what you want, and when you want it.

Mention only positive things. For example, instead of stating: “Even
though I only have two years experience in the industry,...” leave out the
negative clause and write: “I doubled my experience in the industry by
spending two years in a highly competitive company”.

Be formal, yet friendly and open. Use statistics, highlighted statements,
or bullets. Because recruiters often skim, make sure vital information can
be easily spotted.
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Personalize

Address the cover letter to a specific person if you can. Use the head of
human resources as a contact if you cannot pinpoint the manager for the
particular job you want. If you know someone at the company, or if you
have some recognizable and attractive qualification the recruiter would
jump at, put it in the first sentence.

Vary your approach

There are a number of reasons why you might be contacting an
employer during a job search and it is important to highlight the strengths
of each approach in your cover letter.

« When responding to a job posting, refer to where and when you
saw the advertisement. Tailor your letter to the job as described
by showing how your skills and experience perfectly match its
requirements.

« If you send a resume blindly, you have the opportunity to show off
your ambition as a proactive rather than reactive job seeker. This
drive could be something potential employers applaud. Point it
out.

+ Your best shot at being hired comes from someone referring you to
the job or by using a mutual contact's name. Include in your job
search people your friends have mentioned, people you have met
or heard about at a social gathering, and professional contacts from
your current job. Mention the contact's name in the first sentence
and refer to any previous meetings or conversations.

Say why you fit

Explain what intrigues you about the position and the company. If
there are aspects of the job that would enhance your career, state them.

Use the cover letter to show how and why you are a perfect match.
Highlight a couple of skills from your resume. Get specific. If you
are answering an ad, respond directly to the points raised in the job
description.

Keep an eye on the industry and the companies you are looking at
to spot trends or developments. Mention a company’s recent media
exposure or incorporate relevant industry news into your cover letter.
Be creati-ve.

Start the communication ball rolling

Sometimes a cover letter is just a heads-up that you will be calling.
Add a paragraph at the end saying when you plan to follow up and how
you can be contacted.
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Say thank you

Thank-you letters remind employers of your presence in the applicant
pool. If eloquently written, they might help tip the balance in your favor.
They cannot hurt, even if the company has already settled on you. They
restate your interest in the position, give thoughts in response to the
interview, and reaffirm the next step. The thank-you can be handwritten,
typed, or emailed, but should be brief.

Respond to rejection

You are not expected to respond to a rejection letter. But if you get
one, the company clearly values formality and a response would show
your professionalism. The letter should be brief, leaving open mention of
the future.

Decline with finesse

If you have more than one offer, or you feel that a position does not
meet your satisfaction, send a letter politely declining the job. You may
need or want to communicate with this employer in the future and you
will want to maintain good relations. In a couple of short paragraphs,
thank the recruiter for his/her time and be vaguely positive about future
contact.

Formally accept

Beyond the obvious statement of thanks for having been offered a
position, the acceptance letter formalizes your agreement to the terms of
the job as described in the offer letter. It can be a good legal move as well
as a polite one. After the statement of thanks, briefly restate your duties,
salary, and benefits package as you understand them.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. HesajieskHo Bij 3MicTy, CTUJIb JiJI0OBOTO JIMCTA IIOBMHEH MaTH A00-
PO3UYIUBUH, TAPTHEPCHKUIT XapakTep. 2. Y HbOMY MOEAHYIOTH TPUPO/IHI
eTUYHI HOPMU JIFOJICbKHX BIZIHOCHH Ta IHTEPECH CIIPABH, He I KPECTIOI0Th
3HAYYIIICTh BIACHOTO CJYKOOBOrO CTAaHOBHIIA. 3. YCIO KOPECIIOHIEHIII10
MOJKHA TOJIiTUTH Ha (opMaibHy Ta HedopMmaibhy. 4. DopmasbHi Jinc-
TH — TIiITOTOBJIEH] BiJl iMeHi miaAmpueMcTBa, ¢pipMu iHIIN dipMi Ta Ma-
10Th odimiitHuil xapakTep. 5. HeopMaibHi THCTH — CKIAZAIOTHCS TCISI
OiIiifHOTO 3HATOMCTBA, TICJIsI BCTAaHOBJIEHHS MapTHEPCHKUX BiTHOCHH
MizK IPaI[iBHUKAMU OJHOTO PiBHS (HAIIPUKJIAL, MEHEIKePOM 3i 30yTy o
Hi€il (pipMu aHATIOTIYHOMY MeHe [Kepy iHIIOi (hipMu) 3 TIPOMO3HUITIEIO TIPO
0COOUCTY 3yCTpid it OGrOBOPEHHs ALJIOBUX MUTaHb, 0OMiHY iH(pOpMa-
Li€ro.
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Task 6
1. Read, translate (into Ukrainian) and retell (in English) the text.

BUSINESS APPOINTMENTS

From time to time we all need to cancel or postpone an appointment
due to unforeseen circumstances and, for the most part, we can do this
verbally over the phone or in person.

There are, however, occasions where it’s necessary to confirm this in
writing. Sometimes it is mandatory and other times we may simply do this
as a courtesy gesture or to provide ourselves with written confirmation
as back-up that we have cancelled or postponed an appointment in case
there might be legal ramifications and/or charges attached if a company,
for example, decides to take action against us for failing to notify them.

More often than not, charges or legal action associated with
cancellations tend to be with regard to purchase agreements we have
entered into and not appointments we have failed to keep. However, as
a precautionary measure, it makes sense to send a written notification in
these instances too in order to avoid any confusion. For example, you may
cancel a dental appointment over the phone but, for whatever reason, it
might not have been entered onto the system correctly and you might
find yourself receiving a letter down the track in which your dentist is
charging you a fee for your apparent ‘failure’ to keep the appointment.

On the other hand, letters of this kind are often sent as a courtesy and
to allow others to amend their diaries and also to, perhaps, make the most
of their busy schedule. This will often be associated with business where a
meeting might be arranged but where one of the parties involved have to
cancel or postpone for some reason.

A letter informing somebody of your need to cancel or postpone an
appointment can be quite brief. You should firstly apologise that you
cannot honour the appointment and state the date and time that it was
due to take place. It’s also courteous to state the reason why you have had
to postpone or cancel. If it’s a postponement, you should give the recipient
a date and time you can re-arrange it for, or, alternatively, it is often better
to ask them to get back to you with an alternative date and time.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Byzb-sika 3ycTpid, a TuM Oijibliie Ii0Ba, BiOYBAETHCS 3 EBHOIO
MeTo10. 2. KpurepisiMu OIliHKY Pe3yJIbTaTiB B3aEMO/Iii OKPIM JIOCATHEHHS
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GaxaHOI MeTH € (DaKTOPH, 10 BiZoOpaskalTh peCypCHi BUTPATH YYaCHMU-
KiB; yac, CTYIiHb HAIIPYKEHOCTI 1 XapakTep BigHOCHH Mixk Humu. 3. [I1o6
eEeKTHBHO ITPOBECTH JILJIOBY 3YCTPiy, 10 Hel HEOOXiAHO CepHO3HO mii-
rOTYBaTKCh 1 IPOAYMaTH Bee A0 ApiOHMIb. 4. IIpo ainoBy sycTpiy mpu-
WHSTO JIOMOBJISITUCS 3a3/1aJI€Ti/[b, TIPU I[bOMY YaC MiXK /IOMOBJEHICTIO i
BJIACHE 3YCTPIUYIO 3aJIeKUTh BiJl KOHKPETHUX OOCTaBHMH Ta ii Mporpami.
5. Y Mekax OHOTO PerioHy HaWIOIi/IbHIIIE JOMOBJISTHCS 3a 2—3 [Hi.
6. 3anuiaHoBaHa 3a JECATOK JHIB [LJI0BA 3yCTPiv yacTo OYBa€E IiAroToBJIe-
Ha TipIIie JuIIe yepes3 MCUXoJIoTiuHi mpuyuHu. 7. CrioyaTKy Hade € 4ac /i
PO3B’sI3aHHS OPTaHI3aIlilHNX TUTAHb Y HACTYITHI JIHI, a TOTiM, 3 OTJISITY Ha
MOJKJIMBI HerepeabaueHi 00CTaBMHH, Yacy MOJKe IIPOCTO HE 3aJIUIITUTHCH.
8. OcobarBoI peTesibHOCTI moTpebye opratisallist 3yCTpivi 3 iIHO3eMIISIMIL
9. [To Takoi 3ycTpiui oTpiOHO, Ge3IepeyHo, TOTYBATHCS 3aBYaCHO, Tepe-
n0AYMBIIA BCi €JIEeMEHTH MPOTpaMHK iX Iepe0yBaHHS: MOPSIAOK 3yCTpiui;
MEPCOHANBHUN CKJIAJl YYACHUKIB; yIaCTh IIPEJCTABHUKIB ITPECH; BPYYEHHS
KBITIB; BiTaJbHI TTPOMOBH; PO3MIIIIEHHS y TOTEJ; /IlJIOBA YaCTUHA; Bi/Bi-
JMyBaHHSI KyJBTYPHUX 00’€KTIB; MOI3AKU KPaiHO; HeodiliiiHi mpuidoMu;
nposoju. 10. IIpo opranizaiifo 1ijloBOI 3yCTpiui MOKHA JIOMOBJISITUCS 32
JIOTIOMOTOTO €JIEKTPOHHOI TIOIITH, TI0 (hpaKcy M, HAWTIPOCTillle,— o TeJie-
dony. 11. Ilepes TuM, IK B3ITH B pyKu TesieOHHY TPYOKY, IPOIIOHYEThCS
HaKpPeCJUTH BCi BAXKJIMBI opraHisamiiiHi MomeHTH 3ycTpivi. 12. Ockinbky,
SIKIIO IOCh 320y TH, BUXOAUTH IIOBTOPHO Ha 3B’I130K Oy/Ie He 30BCIM 3py4-
Ho. 13. IIpoTokosOM Tiepe0adaloThesl TaKi OCHOBHI MOMEHTH JOMOBJIE-
HOCTI: TIPEZIMET JIJI0BOI 3yCTPivi; MicIle TTPOBE/IEHHST; YaCOBI MEXKi.

Task 7
1. Read, translate (into Ukrainian) and retell (in English) the text.
MEETINGS

(from Wikipedia, the free encyclopedia)

Meetings are sometimes held around conference tables.

In a meeting, two or more people come together for the purpose of
discussing a (usually) predetermined topic such as business or community
event planning, often in a formal setting.

In addition to coming together physically (in real life, face to face),
communication lines and equipment can also be set up to have a discussion

22



between people at different locations, e. g. a conference call or an e-
meeting.

In organizations, meetings are an important vehicle for human
communication. They are so common and pervasive in organizations,
however, that many take them for granted and forget that, unless properly
planned and executed, meetings can be a terrible waste of precious
resources.

Because of their importance, a career in professional meeting planning
has emerged in recent years. In addition, the field of Meeting Facilitation
has formalized with an internationally-recognized “Certified Professional
Facilitator” designation through the International Association of
Facilitators (IAF)

Meetings are often held in conference rooms

Meetings fall into ten categories:

1) Status Meetings, generally Leader-led, which are about reporting
by one-way communication.

2) Work Meetings, which produce a product or intangible result such
as a decision.

3) Staff meeting — typically a meeting between a manager and those
that report to the manager (possibly indirectly).

4) Team meeting — a meeting among colleagues working on various
aspects of a team project.

5) Ad-hoc meeting — a meeting called together for a special purpose.

6) Management meeting — a meeting among managers.

7) Board meeting — a meeting of the Board of directors of an
organization.

8) One to one meeting — a meeting between two individuals.

9) Off-site meeting — also called “offsite retreat” or “retreat” and
known as an Awayday meeting in the UK.

10) Kick-off Meeting— is the first meeting with the project team and
the client of the project to discuss the role of each team member.

Meeting styles

« stand-up meeting

« breakfast meeting

« off-site meeting

Meeting frequency options

Since a meeting can be held once or often, the meeting organizer has
to determine the repetition and frequency of occurrence of the meeting.
Options generally include the following:
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« A one-time meeting is the most common meeting type and covers
events that are self-contained. While they may repeat often, the
individual meeting is the entirety of the event. This can include
a 2006 conference. The 2007 version of the conference is a stand-
alone meeting event.

A recurring meeting is a meeting that recurs periodically, such as an
every Monday staff meeting from 9:00AM to 9:30 AM. The meeting
organizer wants the participants to be at the meeting on a constant
and repetitive basis. A recurring meeting can be ongoing, such as a
weekly team meeting, or have an end date, such as a 5 week training
meeting, held every Friday afternoon.

« Aseries meetingis like a recurring meeting, but the details differ from
meeting to meeting. One example of a series meeting is a monthly
“lunch and learn” event at a company, church, club or organization.
The placeholder is the same, but the agenda and topics to be covered
vary. This is more of a recurring meeting with the details to be
determined.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Tlepuiuii KPoK 0 yCIiXy ALIOBOI 8yCTpiui — 1€ MpaBUIbHUI BUOIp
vacy i aHst TvokHsL. 2. Tpu 3ycTpivi Biu-Ha-Biy HeoOXigHO OpaTH 10 yBaru
06CTaBUHU JILJIOBOTO JKUTTS NapTHepa i ioro 6iopurmu. 3. Ilpu Benukii
KIJIBKOCTI y4aCHUKIB 6akaHO OyTH B KYPCi CIIpaB y¢ixX i KOKHOIO 1 BpaxoBy-
BaTH Ji/10BI 3BUYKK TTapTHepiB. 4. 11106 3ycTpiv BiaOysach Ha HAIEKHOMY
PiBHI, IICUXOJIOTH TIPOIIOHYIOTH BpaxoByBaTu Jesiki akropu. 5. He mra-
HyBaTH 3yCTpiu Oe3rocepeiHbo mepe 00i0M: MOCIiX Ta JyMKH PO iKYy
Jiiie 3aBaxxaTuMyTh. 6. ITpubiisHo 06 11 roausi opranism Bike norpedye
i A3apsIIKI, TOMY, SKIIO 3yCTPid BKe nependadeHa, Oye qo6pe y mporeci
MEePEroBOPiB 3aMPOIIOHYBATH IMapTHEPaM YallKy KaBH, IOCh ToicTu. 7. Ile
migbaaboputh 06mABI ctoponu. 8. He ciia mianysatu 3ycTpid i oxpasy
micas 06iny, ii 6askaHo IPOBOAUTH X0oua O Yepes roAWHY, HaJaBIIU Map-
THepaM MOJKJIMBICTb 3i0paThcs 3 AyMKaMU i MepersgHyTH iHGopMallio,
1o Hagiiia. 9. Y NOHeIIOK JI0AaM HOTPpibeH Jac, o6 HalalTyBaTHCs
Ha pobounii put™ micis Buxignux. 10. Xoua, 3 iHIIOr0 60KY, y HOHEILIKA
€ nepepara “cBixoi rosioBu”, i B 1iell JeHb MOKHA 3yCTpivaTHCS IJIs 00T0-
BOPEHHS BaXKJIUBUX IIPOOJIEM, IJIAHYIOUM 3aKIHYMTH IX A0 KiHIS THIKHSL
11. ¥V m’aTHuIio o1 BXXe OYiKyOTh BUXIIHUX, 1Iell /leHb — He HallKpa-
WU Ui I0JIaTKOBOTO HANPYsKyBaHHs ayMok. 12. O6rosoproiite Tpu-
BasticThb 3ycTpivi. 13. Moske cTaTucs Tak, 1110 Ball HenoTiepei>KeHnH mapT-
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Hep Yepes MiBroAWHY IC/Is II0YaTKy 3yCTpiui BUOAYNTHCS i, TIOCAABIINCH
Ha HeOOXiAHICTh BUKOHAHHS CBOIX He MEHII BayKJIUBUX CIIPAB, 3aJIUIIUThH
Bac. 14. OGyMOBIJIEHOTO Yacy MPOBEIEHHS 3yCTPidi IPUIHHATO AOTPUMY-
BaTHCh 060B’A3K0BO. 15. Y BUIIAJKY, AKIIO Y BAIIOr0 NapTHEPA BUSBUTHCS
WibHUI rpadik pobOTH, OpraHisyiiTe IMPOBEJEHHS AiJI0BOI 3ycTpivi Ta-
KUM YMHOM, 1106 OyB Yac He JIMIIE AJI BUKJIAAEHHS BalIol MO3UI, a i
711 MOKJIMBYX BiATIOBiZIel HA 3alIUTaHHS i HEOOXIAHUX ITOSICHEHb, He ITOT-
Jig1atoun Ha roguHHuK. 16. [loMoBUBIINCH TTPO Yac TPOBEIEHHS 3yCTPivi,
Oynsre TounuM. 17. 3amisHeHHsI BBaXKa€ThCsl 3HEBArOK A0 IMPUIMAOUO]
ocobu 1 MOsKe TIO3HAYMTUCh Ha XOji meperoBopis. 18. ¥ Bumaaky mpu-
MTyCTUMOI 3aTPUMKHN HaMaraiTech 3HAUTH MOXKJIWBICTh, HEXall HABITH 3a
KOPOTKUIA 4ac, MonepeauT napruepa i Biagnosiano subauntucs. 19. Ipu-
MMAIOUMii Ma€ MOPAJIbHE MPABO, TIOYEKABIIN TOCTSI HAJIE)KHY YBEPTH I'O-
JIVHY, 3aMHSTHCS CBOIMM CIIPaBaMU, TIePEIOPYYUBIIHN IT€PETOBOPH CBOIM
3acTyIHUKaM, ab0 B3arajii B Iieil IeHb BiIMOBUTHCH BiJl 3yCTpiyi

Task 8
1. Read, translate (into Ukrainian) and retell (in English) the text.

FINANCE

Finance studies and addresses the ways in which individuals,
businesses, and organizations raise, allocate, and use monetary resources
over time, taking into account the risks entailed in their projects. The
term finance may thus incorporate any of the following;

« The study of money and other assets;

« The management and control of those assets;

« Profiling and managing project risks;

« The science of managing money;

« As a verb, “to finance” is to provide funds for business or for an

individual’s large purchases (car, home, etc.).

The activity of finance is the application of a set of techniques that
individuals and organizations (entities) use to manage their money,
particularly the differences between income and expenditure and the risks
of their investments.

An income that exceeds its expenditure can lend or invest the
excess income. On the other hand, an entity whose income is less than
its expenditure can raise capital by borrowing or selling equity claims,
decreasing its expenses, or increasing its income. The lender can find a
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borrower, a financial intermediary, such as a bank or buy notes or bonds in
the bond market. The lender receives interest, the borrower pays a higher
interest than the lender receives, and the financial intermediary pockets
the difference.

Abank aggregates the activities of many borrowers and lenders. A bank
accepts deposits from lenders, on which it pays the interest. The bank then
lends these deposits to borrowers. Banks allow borrowers and lenders, of
different sizes, to coordinate their activity. Banks are thus compensators
of money flows in space.

A specific example of corporate finance is the sale of stock by a company
to institutional investors like investment banks, who in turn generally
sell it to the public. The stock gives whoever owns it part ownership in
that company. If you buy one share of XYZ Inc, and they have 100 shares
outstanding (held by investors), you are 1/100 owner of that company.
Of course, in return for the stock, the company receives cash, which it
uses to expand its business in a process called “equity financing”. Equity
financing mixed with the sale of bonds (or any other debt financing) is
called the company’s capital structure.

Finance is used by individuals (personal finance), by governments
(public finance), by businesses (corporate finance), etc., as well as by awide
variety of organizations including schools and non-profit organizations.
In general, the goals of each of the above activities are achieved through
the use of appropriate financial instruments, with consideration to their
institutional setting.

Finance is one of the most important aspects of business management.
Without proper financial planning a new enterprise is unlikely to be
successful. Managing money (a liquid asset) is essential to ensure a secure
future, both for the individual and an organization.

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. IIpoBigHOIO JIaHKOIO (PiHAHCOBOI CUCTEMH Jiep:KaBU € (DiHAHCH TIif-
MIPUEMCTB YCiX (POPM BIACHOCTI, SIKi Uepe3 CUCTeMY TOIATKiB TIepepaxoBy-
I0ThCA 110 OfoKeTiB yeix piBHiB. 2. IIpu BuB4YeHHI (iHAHCIB MiANPUEMCTB
HeoOXiIHO BpaXxoByBaTH PisHi (HOPMU BJACHOCTI: JeprKaBHY, aKI[iOHEPHY,
openzny i npusatHy. 3. DiHaHCOBI pecypcu MiANPUEMCTBA — 1€ HOTO
IpoIIOBi 3ac00H, 10 HepedyBaoTh y HOro MOCTiHHOMY a0 4aCTKOBOMY
BOJIOZIIHHI [/ 3a0e3meueHHs yMOB Oe3nepebiiitHol AisIbHOCTI, a TAKOK
JIOCTATHIX JIOXO/iB 1 HaKomM4eHb. 4. /[xkepenoM dhiHAHCOBUX pecypciB €
CTBOPIOBAHUI ITiZIITPUEMCTBAMU YHCTUI TPOJIYKT Y IPOIOBOMY BUPasKEH-
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Hi. 5. DiHaHCcOBa caMOCTIHHICTD I AIPUEMCTB IOTPeOy€E aKTUBHOI (hiHAH-
COBO-TOCIIONAPCHKOI [HAJBHOCTI, sika 3abesnedyBaja O MOXKJIUBICTD He
JIMIIe TIOKPUBATH BUPOOHUYI BUTPATH, & i CTBOPIOBATU MPUOYTOK.

Task 9
1. Read, translate (into Ukrainian) and retell (in English) the text.

BANKING

A bank is a commercial or state institution that provides financial
services, including issuing money in various forms, receiving deposits of
money, lending money and processing transactions and the creating of
credit. A commercial bank accepts deposits from customers and in turn
makes loans, even in excess of the deposits; a process known as fractional-
reserve banking. Some banks (called Banks of issue) issue banknotes
as legal tender. Many banks offer ancillary financial services to make
additional profit; for example, most banks also rent safe deposit boxes in
their branches.

Currently in most jurisdictions commercial banks are regulated
and require permission to operate. Operational authority is granted by
bank regulatory authorities which provides rights to conduct the most
fundamental banking services such as accepting deposits and making
loans. A commercial bank is usually defined as an institution that both
accepts deposits and makes loans; there are also financial institutions that
provide selected banking services without meeting the legal definition of
a bank.

Banks have influenced economies and politics for centuries.
Historically, the primary purpose of a bank was to provide loans to
trading companies. Banks provided funds to allow businesses to purchase
inventory, and collected those funds back with interest when the goods
were sold. For centuries, the banking industry only dealt with businesses,
not consumers. Commercial lending today is a very intense activity, with
banks carefully analysing the financial condition of their business clients
to determine the level of risk in each loan transaction. Banking services
have expanded to include services directed at individuals, and risk in these
much smaller transactions are pooled.

A bank generates a profit from the differential between the level of
interest it pays for deposits and other sources of funds, and the level of
interest it charges in its lending activities. This difference is referred to as
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the spreadbetween the cost of funds and the loan interest rate. Historically,
profitability from lending activities has been cyclic and dependent on the
needs and strengths of loan customers. In recent history, investors have
demanded a more stable revenue stream and banks have therefore placed
more emphasis on transaction fees, primarily loan fees but also including
service charges on array of deposit activities and ancillary services
(international banking, foreign exchange, insurance, investments, wire
transfers, etc.). However, lending activities still provide the bulk of a
commercial bank’s income.

The name bank derives from the Italian word banco “desk/bench”,
used during the Renaissance by Florentines bankers, who used to make
their transactions above a desk covered by a green tablecloth. However,
there are traces of banking activity even in ancient times.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Ik Gymp-sike MIAIPUEMCTBO, OAaHK € CAMOCTIIHO TOCIIOAAPIOIOYNM
cy0’eKTOM, Ma€ TPaBa IPUIMIHOI 0COOHU, BUPOOIISIE Ta Peasi3ye MPOAYKT,
BUKOHYE TIOCJYTH, /Ii€ HA MPUHIMIIAX TOCMPO3paxyHKy. 2. Bin Bupinrye
MUTaHH, TIOB'A3aHi i3 33/[0BOJIEHHSIM CYCIIIBHUX TTOTPpe6 ¥ CBOEMY TTPO-
JYKTi Ta IOC/ayrax i peajisali€io Ha OCHOBI OTPUMaHOIO MPUOYTKY CO-
IMiaJIbBHUX Ta €KOHOMIUHWX 1HTEPECiB SIK YJIeHIB HOTo KOJEKTHUBY, Tak i
iHTepeciB BacHMKa MaiiHa GaHKy. 3. BaHk Moske 3ziiicHiOBaTH Oyab-SAKi
BUIM TOCIOAAPCHKOI MisTBHOCTI, SIKIIO BOHM HE CyIlepeuaTh 3aKOHAM
KpaiHU Ta BUILIMBAIOTH i3 cTaTyTy OaHKy. 4. BaHku “Kyiyrors” pecypcH,
“nponatoTs”, GYHKIIOHYIOTH Y cepi mepeposIoAily, CIpUsOTh 0OMiHy
ToBapaMu. 5. Bark — 11e i KpeauTop, i MO3UYaNbHUK, i TIOCEPEIHUK MikK
OPUANYHUMU 1 (isMIHUME 0cO0OaMHM, i MOCEPEHUK Y TPOLIOBUX PO3pa-
XYHKaX, Y IIUX SKOCTSIX BiH PO3KPUBAE CBOIO CYTh.

Task 10
1. Read, translate (into Ukrainian) and retell (in English) the text.

NEGOTIATIONS

Broadly speaking, negotiation is an interaction of influences. Such
interactions, for example, include the process of resolving disputes,
agreeing upon courses of action, bargaining for individual or collective
advantage, or crafting outcomes to satisfy various interests. Negotiation
is thus a form of alternative dispute resolution.
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Negotiation involves three basic elements: process, behaviour and
substance. The process refers to how the parties negotiate: the context
of the negotiations, the parties to the negotiations, the tactics used by
the parties, and the sequence and stages in which all of these play out.
Behaviours to the relationships among these parties, the communication
between them and the styles they adopt. The substance refers to what
the parties negotiate over: the agenda, the issues (positions and — more
helpfully — interests), the options, and the agreement(s) reached at the
end.

Skilled negotiators may use a variety of tactics ranging from a straight
forward presentation of demands or setting of preconditions to more
deceptive approaches such as cherry picking. Intimidation and salami
tactics may also play a part in swaying the outcome of negotiations.

Negotiation occurs in business, non-profit organizations, government
branches, legal proceedings, among nations and in personal situations
such as marriage, divorce and parenting. See also negotiation theory.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. TleperoBopu IOBUHHI IIPUBECTH 10 TAKOI YrOAH, sIKa 6 MaKCUMaJIb-
HO 3aJJ0BOJIbHsIJIa IHTEPECH KOJKHOI CTOPOHM, CIIPABEIJINBO PEryJIoBaa
CyIepevyHoCTi, GyJia J0BrOCTPOKOBOIO 1 Gpasia 10 yBara iHTepecH CyCIIiib-
crBa. 2. [Teperosopu MatoTh OyTH eeKTHBHI, 03 BTpaT, IKUMH, SIK IPABU-
JIO, CYIPOBOKYIOTCSI YTO/IM, OB’ A3aHi 13 IparHeHHSAM He IOCTYNaTHCS
cBoiMU nto3utlisiMu. 3. CTOCYHKM Misk CTOPOHAMU TTOBUHHI MTOKPANITUTHCS
4y, IMOHANMEeHTIIe, He 3ircyBaTtncs. 4. ABTopaMu MIPUHIIUIIOBOTO MiXO1Y
JI0 TIPOBEJIEHHS TTEPEroBOPiB € aMePUKaHChKi criermiaiictu [apBapachkoi
nrkosiu rpasa P. @imep i Y. I0pi, siki BukIamm itoro B ¢Boiit kuuai “IILasx
110 3roau i neperosopu 6e3 nopasku”. 5. I1i;roroBKa /10 11eperoBOpiB BKJIIO-
Yae JiBa OCHOBHI HAIIPAMU POOOTH: BUPIIEHHS OpraHi3aliiiHuX MUTaHb i
BiZIIIPAI[FOBAHHA OCHOBHOTO IIPOIIECY [1EPETOBOPIB.

Task 11
1. Read, translate (into Ukrainian) and retell (in English) the text.

EFFECTIVE PRESENTATIONS

An essential aspect of any research project is dissemination of the
findings arising from the study. The most common ways to make others
aware of your work is by publishing the results in a journal article, or

29



by giving an oral or poster presentation (often at a regional or national
meeting). While efforts are made to teach the elements of writing a
journal article in many graduate school curricula, much less attention is
paid to teaching those skills necessary to develop a good oral or poster
presentation — even though these arguably are the most common and
most rapid ways to disseminate new findings. In addition, the skills needed
to prepare an oral presentation can be used in a variety of other settings —
such as preparing a seminar in graduate school, organizing a dissertaton
defense, conducting a job interview seminar, or even addressing potential
philanthropic sources!

Presentations skills are very useful — for business, sales, training,
public speaking and self-development. Presentations format, media and
purpose vary a lot — oral, multimedia, powerpoint presentations, short
impromptu presentations, long planned presentations — but every
successful presentation uses the principles explained here. Aside from
presentations techniques, confidence and experience are big factors. You
are not alone if the thought of speaking in public scares you. Giving a
presentation is worrying for many people. Presenting or speaking to an
audience regularly tops the list in surveys of people’s top fears — more
than heights, flying or dying. Put another way, “Most people would prefer
to be lying in the casket than giving the eulogy” (ack. Michelle Ray).

A common physical reaction to having to speak in public is a release
of adrenaline and cortisol into our system the equivalent to drinking
seven cups of coffee. Our primative brain shuts down normal functions
as the ‘fight or flight” impulse takes over. (See FEAR under the acronyms
section — warning — there is adult content among the acronyms for
training and presentations.)

But don’t worry — your audience wants you to succeed. They're on
your side. They’re glad it’s you up there and not them. All you need to do
is follow the guidelines contained on this page, and everything will be fine.
Don’t try to get rid of the butterflies — just get them flying in formation.

Good preparation is the key to confidence, which is the key to you
being relaxed.

Good preparation and rehearsal will reduce your nerves by 75 %,
increase the likelihood of avoiding errors to 95 %, and let’s face it, your
audience will know if you’ve not done it. (presentations statistics from
Fred Pryor Organisation)

2. Make 5 questions to the text and answer them.
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3. Translate into English.

1. TlpeseHTallis — Ile KOMYHIKaTUBHUII Ipolec, TOOTO IiepenaBaH-
HA iHgopMallii MmeBHill ayauTOpii 3 TIEBHOIO METOI0 i y MeBHIH (HopMi.
2. TIpesenTaliisi — BUIPOOYBaHUH 3acib IPUBEPHYTH yBary, MeTa IPE3cH-
Tallii — mepeKoHaTH YW HaBUMUTU ayauTopifo. 3. [osoBHe mpaBuio mpe-
3€HTAallil — IOBECTH CIyXayeBi, 110 3a I0NIOMOTOIO TpeMeTa ITpe3eHTarlii
BiH MOKe TIOJIIIIIUTYA CBOE KUTTS. 4. MUCTEITBO Ipe3eHTallil BBAKAIOTh
O/IHI€IO 3 TOJIOBHUX HABUYOK, HeOOXigHUX KepiBHUKOBI. 5. Hanssuyaiino
Ba)KJIMBO BMIiTH OOrpyHTYBaTH, 1o Baia izes rigna miarpumku a6o 1o
Bam niporpamuuii npoaykt Bapto kynysaTu. 6. [lifBuienss ycrmintHocTi
Mpe3eHTallil, IKII0 BOHU ITPOBE/ICHI 3 BAKOPUCTAHHIM CYYaCHUX IEMOHC-
TpanifiHuX 3ac00iB, He TLABKU IHATBEPAKEHO JOCIIKEHHSIMHU, a I OIi-
HeHO KimbKicHO. 7. [lepmmii i3 pesysnbrartiB orpuMano y MiHecoTcbkoMy
yHiBepcureti CIITA. 8. JlocniiHUKN CTBEP/XKYIOTh: SIKIIIO Bu rnpoBoute
MPE3EHTAIIII0 3 BUKOPUCTAHHIM JEMOHCTPAIiNHUX 3ac00iB, TO WMOBIp-
HICTDb MEPEKOHATHU ayIUTOPIiIo 3pocTtae Ha 43 %. 9. Maiixke B miBTOpa pasn!
10. IIpu mpOMY, SKIIIO METOIO TIPE3eHTAllil € TPO/Iak TOBAPY YU MOCIYTH,
TO KJIIEHT, IIOKYIIeIb Y1 HOTEHIIHUH IIOKy1Ie1b Oy /e FOTOBUIA 3aIlJIaTUTH
Ha 26 % Gisibliie rporeii 3a TOM e caMyil TTPOLYKT YU HOCayTy!

Task 12
1. Read, translate (into Ukrainian) and retell (in English) the text.

MARKETING

Marketing is the process of identifying the consumers’ wants and needs
and making the product to satisfy these. The term includes advertising,
distribution and selling of a product or service. It is also concerned with
anticipating the customers’ future needs and wants, often through market
research.

In popular usage, “marketing” is the promotion of products, especially
advertising and branding. However, in professional usage the term has
a wider meaning which recognizes that marketing is customer centered.
Products are often developed to meet the desires of groups of customers or
even, in some cases, for specific customers. E. Jerome McCarthy divided
marketing into four general sets of activities. His typology has become so
universally recognized that his four activity sets, the Four Ps, have passed
into the language.
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The four Ps are:

« Product: The product aspects of marketing deal with the
specifications of the actual goods or services, and how it relates to
the end-user’s needs and wants. The scope of a product generally
includes supporting elements such as warranties, guarantees, and
support.

« Pricing: This refers to the process of setting a price for a product,
including discounts. The price need not be monetary — it can simply
be what is exchanged for the product or services, e. g. time, energy,
psychology or attention.

« Promotion: This includes advertising, sales promotion, publicity, and
personal selling, and refers to the various methods of promoting the
product, brand, or company.

« Placement or distribution refers to how the product gets to the
customer; for example, point of sale placement or retailing. This
fourth P has also sometimes been called Place, referring to the
channel by which a product or services is sold (e. g. online vs. retail),
which geographic region or industry, to which segment (young
adults, families, business people), etc.

These four elements are often referred to as the marketing mix,!'l which

a marketer can use to craft a marketing plan. The four Ps model is most
useful when marketing low value consumer products. Industrial products,
services, high value consumer products require adjustments to this
model. Services marketing must account for the unique nature of services.
Industrial or B2B marketing must account for the long term contractual
agreements that are typical in supply chain transactions. Relationship
marketing attempts to do this by looking at marketing from a long term
relationship perspective rather than individual transactions.

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. MapkeTuHT — 11€ T€Opist i IPpaKTUKA YIIPABJIiHHS, Jie TOJIOBHUM YWH-
HUKOM TIPU TIPUUHSTTI pillleHb € KOMILIEKCHUI aHaJli3 PUHKOBOTO cepe-
noBumia. 2. PUHKOBI mepeTBOpeHHS B YKpaiHi BUCYHYJU B Psiji TEPINO-
YeproBUX 3aBjaHb Ii/IFOTOBKY BUCOKOIpodeciiHnX (HaxiBIliB, 3/[aTHUX
NpUIMATH CKJIAAHI yupaBiiHCchbki piments. 3. s mporo iM HeoOXimHi
rMOOKI eKOHOMIYHI 3HAHHA. 4. MapKeTHHT — 1€ JOCIPKeHHS [[1Ib0BOI
ayAANTOpil, BUBUEHHS CUTYAIlil i TPOTHO3YBaHHS 3MiH Ha PUHKY, a TAaKOX
KOMILJIEKC [Iiif, CIPSIMOBAaHUX HA 3aJy4YeHHS ITOTEHI[IHHUX KJIIEHTIB.
5. S KicHMiT aHaIi3 CTATUCTUKK JOIIOMOsKE 3PO3yMiTH II0TpedH i iHTepecu
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MOTEHIIHHNX KJIIEHTIB, OIIHUTH METON IXHBOTO 3a7Ty4Y€HHs 1 yTPUMaHHS,
BUSIBUTU NPUYHMHM, YePe3 sIKi BOHU He 3aIliKaBUJINCST BAIIUM MTPOJIYKTOM
YU [TOCJTyTaMU.

Task 13
1. Read, translate (into Ukrainian) and retell (in English) the text.

MANAGEMENT

Management comprises directing and controlling a group of one or
more people or entities for the purpose of coordinating and harmonizing
that group towards accomplishing a goal. Management often encompasses
the deployment and manipulation of human resources, financial resources,
technological resources, and natural resources. Management can also refer
to the person or people who perform the act(s) of management.

The verb manage comes from the Italian maneggiare (to handle —
especially a horse), which in turn derives from the Latin manus (hand).
The French word mesnagement (later minagement) influenced the
development in meaning of the English word management in the 17th and
18th centuries.

Management has to do with power by position, whereas leadership
involves power by influence. Compare stewardship.

Management operates through various functions, often classified as
planning, organizing, leading/motivating and controlling.

+ Planning: deciding what needs to happen in the future (today, next
week, next month, next year, over the next five years, etc.) and
generating plans for action.

« Organizing: making optimum use of the resources required to enable
the successful carrying out of plans.

« Leading/Motivating: exhibiting skills in these areas for getting
others to play an effective part in achieving plans.

« Controlling: monitoring — checking progress against plans, which
may need modification based on feedback.

In for-profit work, management has as its primary function the
satisfaction of a range of stakeholders. This typically involves making a
profit (for the shareholders), creating valued products at a reasonable cost
(for customers), and providing rewarding employment opportunities (for
employees). In nonprofit management, add the importance of keeping the
faith of donors. In most models of management,/governance, shareholders
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vote for the board of directors, and the board then hires senior manage-
ment. Some organizations have experimented with other methods (such
as employee-voting models) of selecting or reviewing managers; but this
occurs only very rarely.

In the public sector of countries constituted as representative
democracies, voters elect politicians to public office. Such politicians
hire many managers and administrators, and in some countries like the
United States political appointees lose their jobs on the election of a new
president/governor/mayor. Some 2500 people serve at the pleasure of the
United States Chief Executive, including all of the top US government
executives.

Public, private, and voluntary sectors place different demands on
managers, but all must retain the faith of those who select them (if they
wish to retain their jobs), retain the faith of those people that fund the
organization, and retain the faith of those who work for the organization.
If they fail to convince employees of the advantages of staying rather
than leaving, they may tip the organization into a downward spiral of
hiring, training, firing, and recruiting. Management also has the task of
innovating and of improving the functioning of organizations.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. MeHemxkMeHT — I1e TIpoliec TJIaHyBaHHS, OpraHisailii, MpuBeeHHs
B JIi10 Ta KOHTPOJTh OpPraHi3aillii 3 MeTOIO JOCSITHEHHS KOOPAWHAIIi1 JIIOCh-
KUX 1 MaTepiaJlbHUX PeCypPCiB, HEOOXIAHUX I ePeKTHUBHOIO BUKOHAHHS
3aB/laHb. 2. MeHe/PKMeHT MTPOHU3YE BCIO OPTaHi3alliio, TOPKAEThCS TPaK-
TUYHO BCix cdep il gisibHoCcTi. 3. TepMiH menedscmenm yTBOPUBCS Bix
aHTJTCHKOTO JIiEcoBa to manage (KepyBaTh), IKe, y CBOIO Yepry, IOX0-
JIUTh BiJl KOPEHs JIATUHCHKOTO cyioBa manus (pyka). 4. MeHe/sKMeHT sIK
HayKa BUHWK i PO3BUBAETHCA Y 3B'I3KY 3 HEOOXIHICTIO MOSCHUTH, YOMY
Ta BHACJIIIOK YOTO MPOIIBITAIOTH YK PYHHYIOThCsT opraHisaiiii. 5. Haykos-
Il B rajTy3i MEHEKMEHTY TIUITXOM BUTIPOOYBAHb Ta MPAKTUKY B Taysi
YIPaBIiHHS METOIOM CITPO6 Ta MOMUJIOK BiAMOBIAIOTH HA TUTAHHS: Yum
BUSABASIEMBCSL Ycnix opezanidayii? 6. BiAmoBinb HA 1€ TMTAHHS /TO3BOJISIE
BiaoBicTy Ha Gibin IparMaTrdHe nuTaHus: II{o mojce 3pooumu Kepishux
05 3abesneuenns ycnixy opeanizayii? 7. Opranizallil CKIaJal0Th OCHOBY
CBITY MEHe/[’KEPiB, caMe B HUX CIIOCTEPITAIOTHCS MPOIIECH | CTaHH, SIKi €
NPUYIHOIO iCHYBaHHSI MeHekMeHTY. 8. IlepmmoyeproBe 3aBmaHHS Me-
HEJKMEHTY TI0JISITAE Y CTBOPEHHI OPraHi3alliitHoi KyJIbTypH, TBOPYOTO iH-
HOBAIlIMTHOTO KJIIMATY, SIKi CTUMYJIIOIOTh TIPAIliBHUKIB HA HOBOBBEJIEHHSI.
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Task 14
1. Read, translate (into Ukrainian) and retell (in English) the text.

ECONOMY

An economy is the system of human activities related to the production,
distribution, exchange, and consumption of goods and services of a country
or other area.

The composition of a given economy is inseparable from technological
evolution, civilization’s history and social organization, as well as from
Earth’s geography and ecology, e. g. ecoregions which represent different
agricultural and resource extraction opportunities, among other factors.

Economy refers also to the measure of how a country or region is
progressing in terms of product.

The word “economy” can be traced back to the Greek word oikonomos,
“one who manages a household”, derived from oikos, “house”, and nemein,
“to manage”. From oikonomos was derived oikonom, which had not only
the sense “management of a household or family” but also senses such as
“thrift”, “direction”, “administration”, “arrangement”, and “public revenue
of a state”. The first recorded sense of the word “economy”, found in a
work possibly composed in 1440, is “the management of economic affairs”,
in this case, of a monastery. Economy is later recorded in other senses
shared by oikonomi in Greek, including “thrift” and “administration”.
What is probably the most frequently used current sense, “the economic
system of a country or an area”, seems not to have developed until the
19th or 20th century.

The globalization pushes national economies and rules in the
backyard. The global and controversial discussion on the politics of the
World Bank, the World Trade Organization and Global Players within
the World Economic Forum as well as the discussion of global ecology
and sustainability issues influences the definition of economy. Joseph E.
Stiglitz today defines economy to be a global public good. Economists like
Peter Barnes and Alexander Dill are reclaiming the commons and give
new definitions including new phenomena like freeware. Game theorists
such as Ernst Fehr and Klaus M. Schmidt are disproving the self-interest
hypothesis. A so-called gift economy is the topic for widespread activities
of grassroot movements as well as of the credit programs of Nobel laureate
Muhammed Yunus. The Wealth of Nations Report 2006 of theWorld
Bank for the first times tracks social and human capital. The change of
definitions is to be continued. There’s also neoclassical economics.
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2. Make 5 questions to the text and answer them.
3. Translate into English.

1. ExoHomika — 11e BCi BUM AiSJIBHOCTI JITOJIEl, MO Ial0Th 1M 3MOTY
3abesneuyBaTii o0l MaTepiajbHi yMOBU KUTTA. 2. BoHa cTBOproe Kap-
Kac IUBiizalii, apke TpuMae Ha cobi BCl iHIN IHCTUTYTH KUTTEIisIIb-
HOCTIi JIIOJICLKOTO CYCITJIbCTBA: JIEPKaBY, HAYKY, OXOPOHY 3/I0POB’SI TOTIIO.
3. Exonomict — yuenuii, ¢axiBeilb 3 €KOHOMIKHN, €KOHOMIYHUX HayK,
caysx6oBelb, (axiBellb 3 €KOHOMIYHUX NMUTaHb. 4. IlepBicHe 3HAYEeHHS
cloBa “eKOHOMiKa” — BiJl TPENBKOTO “yIPABIIHHS TOCIOAApPCTBOM” —
MUCTEITBO BeIEHHs JIOMAIIHBOTO TOCHomapcTBa. 5. EkoHOMika — co-
IiaTbHa HAyKa, [0 BUBYAE CYCIIJIBHII ITPOIIEC TOCIIOIAPIOBAHHS; ITYKAE
BIINIOBi/I HA 3aITUTAHHSL: 1110, CKIILKY, SKWUM YUHOM 1 J1JI KOTO BUPOOAATH
3 BIANOBIAHUM JOCJIIZKEHHSAM aJbTePHATHB Y BUKOPUCTAaHHI 0OMEKEHUX
pecypciB Ta 3aco0iB. 6. OCHOBHUMM PO3AiJTaMU €KOHOMIKH € MiKPOEKO-
HOMiKa (JIOCJI/IPKY€E MTPOTIECH TOCTIOAPIOBAHHS Y TAKUX IHCTUTYIIISX, K
MIZITPUEMCTBA, (PipMU TOMIO) Ta MAaKPOEKOHOMiKa (€KOHOMIYHI TIporiecu
Y CyCHiTbCTBI B 11isioMy). 7. CBiTOBa €KOHOMIKa — 1€ CyKYITHICTh HAITiO-
HAJIBHUX TOCITO/IAPCTB, TIOB I3aHUX OJIUH 3 OJTHUM CHCTEMOIO MisKHAPOTHO-
ro nozisry npami (MIIIT), ekoHOMiYHUMY 1 TTOJII TUIHUMW Bi/IHOCUHAMMU.

Task 15
1. Read, translate (into Ukrainian) and retell (in English) the text.

IMPORT AND EXPORT

In economics, an import is any good or commodity, brought into one
country from another country in a legitimate fashion, typically for use
in trade. Import goods or services are provided to domestic consumers
by foreign producers. Import of commercial quantities of goods normally
requires involvement of the Customs authorities in both the country of
import and the country of export.

Import may refer to:

« Importing goods and services; see Import (international trade) and

International trade.

« Import scene, the subculture that revolves around modifying

imported brand cars.

In economics, an export is any good or commodity, transported from
one country to another country in a legitimate fashion, typically for use in
trade. Export is an important part of international trade. Its counterpart
is import.
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Export goods or services are provided to foreign consumers by domestic
producers. Export of commercial quantities of goods normally requires
involvement of the Customs authorities in both the country of export and
the country of import.

The advent of small trades over the internet such as through Amazon,
e-Bay and the like, have largely by-passed the involvement of Customs
in many countries due to the low individual values of these trades.
Nonetheless these small exports are still subject to legal restrictions
applied by the country of export, particularly in respect of strategic export
limitations.

Think of starting an import export business just like you are setting
out on a trip around the world. Imagine the excitement and anticipation
of going to new places and seeing new things in places you have never been
or ever thought you would visit. You will discover that learning how to
start an import export business can be exciting and filled with adventure.

If you were planning a worldwide travel adventure, wouldn’t you
begin by first learning about where you wish to go, what you want to see
and mapping out a plan so you get the most from your trip?

The Start an Import Export Business toolkit is your comprehensive
plan or roadmap to help you reach your destination or in this case, your
success in international trade or the enhancement of your international
business career.

Did you know that the fastest growth of exports over the last 10 years
has been from small and mid-sized companies? That is about $200 billion
a year or more than 30 % in the last ten years and in many other countries
it is growing even faster.

There is a surprise hidden in all those statistics (one that is possibly
your ticket to international trade success): most small to medium sized
companies are not exporting their products.

Now for those of you located outside the USA, you may be wondering if
the toolkit is just a roadmap someone located in the USA. The good news
for you is that the start an import export business toolkit is a roadmap to
how international trade is conducted worldwide and the import export
processes are basically the same throughout the world.

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. ImmiopT — BBe3eHHs TOBapiB, MOCayT (iHOAI MOXKe BXKUBATHUCST CTO-
COBHO KaIliTasy, 3HaHb, TeXHOJOTi#). 2. ToBapu i mocsryru, 1m0 ofHa Kpai-
Ha [POJAE IHIIN AJIsI BHYTPINIHBOIO BUKOPUCTaHHS, 0OPOOKHU 4K Iiepe-
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nponaxy (ToHKOHT, HAPUKJIAJ, CEPHO3HO 3aTEKUTh Bl IMIOPTY /I
CBOET €KCIIOPTHOI AisibHOCTI). 3. IMmopT Moxke 6yTH BUAMMUM (TOBapH)
i HeBuauMEUM (TT0oCyrn). 4. Buzisisiors Takox peimmopr. 5. IMmopt To-
BapiB — 11e KyIiBJs (y TOMY YHCJIi 3 OIJIATOIO He y TPOIIOBiit hopMi) B
iHO3eMHHUX Cy0’€KTIB rOCHOAAPCHKOI MisITIBHOCTI TOBAPIB 3 BBE3EHHAM ab0
6e3 BBE3eHHsI [IUX TOBAPiB Ha TEPUTOPi0 YKPaiHU, BKIIOYAIOUN KYIIiBIIIO
TOBaPIB JJIs1 0COOUCTOTO CIOKUBAHHSI yCTAHOBAMU Ta OpraHisaiisMu YK-
paiHu, po3TalioBaHUMU 3a ii Me;kaMu. 6. EkcriopT — BUBi3 i3 MUTHOI Tepu-
TOpIi KpaiHu 3a KOPAOH TOBaPIB 1 OCAyT 6e3 30008’ sI3aHHSI IX 3BOPOTHOTO
noBepHeHHsT. 7. MakT eKcopTy (hiKCyETHCS B MOMEHT TIEPETUHY TOBAPOM
MUTHOTO KOPJIOHY, HaJIaHHS TOCJayT Ta iH. 8. /lo eKkcropTy Hajekartb: TO-
Bapu, BUPOOGJIeHi, BUpolieHi un 100yTi y KpaiHi; ToBapu, paHilie BBe3eHi
3-32 KODZIOHY, 110 Oy nepepobJieHi i nmepepobka sIKuX 3ailCHIOBaIACh
M7l MUTHUM KOHTpoJieM. 9. BapTicTh ekcniopTy pasoM i3 BapTicTiO iM-
nopry $hopMy€e 30BHIIHbOTOPriBEAbHINA 000poT. 10. EKCriopT — mpomask
TOBapiB iHO3eMHUM Cy0’€KTaM rOCIOAAPChKOI MisllIbHOCTI Ta BUBE3EHHSI
TOBapiB Yepe3 MUTHUI KOPAOH YKPaiHH, BKJIIOYAIOUN PEEKCIIOPT TOBAPIB,
KpiM IlepeaBaHHs MailHa Cy0’€KTOM 30BHIITHbOEKOHOMIUHOI Ais/IbHOCTI
iHO3eMHOMY Cy(6’€KTY TOCHOAAPCHKOI MisITIBHOCTI 32 KOPAOHOM SIK HaTy-
PaJbHOI YacTKY y4yacTi y GOpMyBaHHI CTaTyTHOTO KaIliTaly MMPU CIIIbHIN
rocniofiapchkiil pissibHocTi. 11. Ilpm 1bomy TepMmin peekcriopty (peexc-
HOPT TOBapiB) 0O3HAYAE MPOJAAK IHO3EMHUM Cy0’€KTaM 30BHINIHbOEKOHO-
MIYHOI [iSITBHOCTI Ta BUBE3EHHS 32 MeXKi YKPaiHU TOBaPiB, paHile iMIIop-
TOBAHUX HA TEPUTOPIIO0 YKpaiHM.

Task 16
1. Read, translate (into Ukrainian) and retell (in English) the text.

CONTRACTS

A contract is a legally binding exchange of promises or agreement
between parties that the law will enforce. Contract law is based on the
Latin phrase pacta sunt seroanda (pacts must be kept). Breach of contract
is recognised by the law and remedies can be provided. Almost everyone
makes contracts every day. Sometimes written contracts are required, e.g,
when buying a house. However the vast majority of contracts can be and
are made orally, like buying a law text book, or a coffee at a shop. Contract
law can be classified, as is habitual in civil law systems, as part of a general
law of obligations (along with tort, unjust enrichment or restitution).
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Perhaps the most important feature of a contractis that one party makes
an offer for abargain that another accepts. This can be called a ‘concurrence
of wills’ or a ‘meeting of the minds’ of two or more parties. There must be
evidence that the parties had each from an objective perspective engaged
in conduct manifesting their assent, and a contract will be formed when
the parties have met such a requirement. An objective perspective means
that it is only necessary that somebody gives the impression of offering or
accepting contractual terms in the eyes of a reasonable person, not that
they actually did want to contract.

In the U. S, the general rule is that in “case of doubt, an offer is
interpreted as inviting the offeree to accept either by promising to perform
what the offer requests or by rendering the performance, as the offeree
chooses”.

Offer and acceptance does not always need to be expressed orally or
in writing. An implied contract is one in which some of the terms are not
expressed in words. This can take two forms. A contract which is implied
in fact is one in which the circumstances imply that parties have reached
an agreement even though they have not done so expressly. For example,
by going to a doctor for a checkup, a patient agrees that he will pay a
fair price for the service. If he refuses to pay after being examined, he has
breached a contract implied in fact. A contract which is implied in law is
also called a quasi-contract, because it is not in fact a contract; rather, it
is a means for the courts to remedy situations in which one party would
be unjustly enriched were he or she not required to compensate the other.
For example, say a plumber accidentally installs a sprinkler system in the
lawn of the wrong house. The owner of the house had learned the previous
day that his neighbor was getting new sprinklers. That morning, he sees
the plumber installing them in his own lawn. Pleased at the mistake, he
says nothing, and then refuses to pay when the plumber hands him the
bill. Will the man be held liable for payment? Yes, if it could be proven
that the man knew that the sprinklers were being installed mistakenly, the
court would make him pay because of a quasi-contract. If that knowledge
could not be proven, he would not be liable. Such a claim is also referred
to as “quantum meruit”.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Y npaxruiii Mi>kHapOHOI TOPTIiBJIi MUPOKO BUKOPUCTOBYIOTHCS Pi3-
Hi Tunosi GopMu KoHTpakTiB. 2. BoHu cTamu po3pobiasaTucs BeJIUKUMU
excrioprepamu i immoprepamu e B kinni XIX cr. 3. CkiaaganHs Oyb-
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AKOTO KOHTPAKTY, y T. Y. KOHTPAKTy KYyHiBJi-IPOJAKy — Jy»Ke KJIOIIIT-
Ka pobOTa, sTKa BUMAra€ BEJINKUX BUTPAT, 3yCuib i 9acy. 4. Tomy mimosi
JIO/IM 3/1aBHA MIPATHYJIU AKOCHh YHI(DIKyBaTH, CTaHAAPTU3YBATH, 3POOUTH
iX TUTTOBUMU. 5. 32 JIETKUMU TiIPaxXyHKaMU, HA CBITOBOMY PUHKY ChOTO/I-
Hi BUKOPHUCTOBYEThCS Oiibie 10 MJIH. TUIIOBUX KOHTPAKTIB. 6. Tunosuit
KOHTPAKT — Iie PO3POOJIeHUEl Y BiAMOBIAHOCTI 10 BCTAHOBJIEHUX TIPABIIT
NOKYMEHT, SIKUH MiCTUTD PsiJl yHi(hiKOBAaHUX yMOB, IPUNHATUX Y TPAKTUILI
MizKHApPOAHOI TOPriBJji, TOOTO HibU Halepel Y3TOAKEHUX, TUIIOBUX YMOB.
7. JIpyry 4acTMHY THUIIOBOTO KOHTPAKTy CKJIAJAl0Th CTATTi, YMOBU SAKUX
BUMAararoTh y3rojkeHHs. 8. Ile crarTi, Ki MiCTITh YMOBH TIPO TIPEAMET
KOHTPAKTY, IiHy TOBapy, HOTO SIKiCTh, TEPMiH MTOCTABOK, YMOBHU ILJIATEKY
Ta iH. 9. TUIIOBI KOHTPAKTH HA CBITOBOMY PUHKY MOXKYTb BUKOPUCTOBYBa-
tucsa B pisaux dopmax. 10. Ak npaBuio, BOHU CKJIJI0ThC Ha OJaHKaX,
BUTOTOBJIEHUX y /pyKapHi. 11. Hafinonmpeninioo ¢hopMoio € Takuii TH-
MOBUI KOHTPAKT, B IKOMY BUKJIQJAIOTHCA i (DOPMYIIOIOTHCA HATIEKHUM
YUHOM CTATTi, 1[0 MIiCTSITh 3arajibHi YMOBM KyTiBJi-mipogaxy. 12. A B tux
CTATTAX, YMOBU SKUX BUMAraloThb y3TOKCHHS, 3aIUIIAETLCA Miclle JJ1d
yrouHeHHs. 13. Ilicss y3roKeHHST B KOHTPAKT BHOCSTLCS iHIMBITyasb-
Hi YMOBH YTOJIH, i BiH TOTOBMIA 10 miAnucanusd. 14. [Hkomm y BCix myHK-
Tax 3aJMNIAETHCS Miclie it yTounenHst. 15. Tunosi opmMu KOHTPaKTIB
PO3POGIAIOTECS B OCHOBHOMY BETUKUME €KCTIOPTEPAMU TIEBHOTO BUIY
MPOAYKILii, 00’ €IHAHHIMN TIPOMUCJIOBIIB 1 THIPUEMINB, acOI[aIlisiMu,
COI03aMU, TOPTOBO-TIPOMHUCJIOBUMHE TTAJIaTaMU, Gip;KOBUME KOMITETAMHU.,

Task 17
1. Read, translate (into Ukrainian) and retell (in English) the text.
INTERNATIONAL BUSINESS

International business is a term used to collectively describe topics
relating to the operations of firms with interests in several countries.

Such firms are sometimes called Multinational corporations (MNC'’s).
Points of discussion with this topic may include cultural considerations,
which itself may include differences in law and legal systems, language
barriers, living standards, climate and more. These have to be overcome
for a MNC to be successful in an overseas venture. A form of company
in international business is an IBC. An IBC (international business
corporation) is a form of offshore company. IBCs include banks, insurance
companies, and trading firms.
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Well known examples of MNCsinclude fastfood companies McDonald’s
and Yum Brands, vehicle manufacturers like General Motors and Toyota,
consumer electronics companies like LG, Sony, Siemens A. G. and General
Electric.

MNCs generally have a subsidiary or an interest over a company in the
country of venture.

One of the results on the increasing success of International Business
ventures is Globalization.

A multinational corporation (MNC) is a corporation or enterprise
that manages production establishments or delivers services in at least
two countries. Very large multinationals have budgets that exceed those
of many countries. Multinational corporations can have a powerful
influence in international relations and local economies. Multinational
corporations play an important role in globalization; some argue that a
new form of MNC is evolving in response to globalization: the ‘globally
integrated enterprise’.

Transnational corporate structure

Multinational corporations can be divided into three broad groups
according to the configuration of their production facilities:

+ Horizontally integrated multinational corporations manage
production establishments located in different countries to produce
the same or similar products. (example: McDonalds)

« Vertically integrated multinational corporations manage
production establishments in certain country/countries to produce
products that serve as input to its production establishments in
other country/countries. (example: Adidas)

- Diversified multinational corporations manage production
establishments located in different countries that are neither
horizontal nor vertical nor straight, nor non-straight integrated.
(example: Microsoft)

Large multinational corporations can have a powerful influence in
international relations, given their large economic influence in politicians’
representative districts, as well as their extensive financial resources
available for public relations and political lobbying.

Multinationals have played an important role in globalization.
Countries and sometimes subnational regions must compete against one
another for the establishment of MNC facilities, and the subsequent tax
revenue, employment, and economic activity. To compete, countries and
regional political districts offer incentives to MNCs such as tax breaks,
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pledges of governmental assistance or improved infrastructure, or lax
environmental and labor standards. This process of becoming more
attractive to foreign investment can be characterized as a race to the
bottom, a push towards greater freedom for corporate bodies, or both.

An inaccurate claim is that out of the 100 largest economies in the
world, 51 are multinational corporations. This claim is based on a
miscalculation, where two numbers describing totally different things are
compared: the GDP of nations to gross sales of corporations. The problem
with the comparison is that GDP takes into account only the final value,
whereas gross sales don’t measure how much was produced outside the
company. According to Swedish economist Johan Norberg, if one were to
compare nations and corporations, then one should be comparing GDP
to goods only produced within the particular company (gross sales do not
take into account goods purchased from 3rd party vendors and resold,
just as GDP does not take into account imported goods). That correction
would make only 37 of 100 largest economies corporations and all of them
would be in bottom box: only 5 corporations would be in top 50.

Because of their size, multinationals can have a significant impact on
government policy, primarily through the threat of market withdrawal.l?!
For example, in an effort to reduce health care costs, some countries have
tried to force pharmaceutical companies to license their patented drugs
to local competitors for a very low fee, thereby artificially lowering the
price. When faced with that threat, multinational pharmaceutical firms
have simply withdrawn from the market, which often leads to limited
availability of advanced drugs. In these cases, governments have been
forced to back down from their efforts. Similar corporate and government
confrontations have occurred when governments tried to force companies
to make their intellectual property public in an effort to gain technology
for local entrepreneurs. When companies are faced with the option of
losing a core competitive technological advantage and withdrawing from
a national market, they may choose the latter. This withdrawal often
causes governments to change policy. Countries that have been most
successful in this type of confrontation with multinational corporations
are large countries such as India and Brazil, which have viable indigenous
market competitors.

Multinational corporate lobbying is directed at a range of business
concerns, from tariff structures to environmental regulations. There is
no unified multinational perspective on any of these issues. Companies
that have invested heavily in pollution control mechanisms may lobby for

42



very tough environmental standards in an effort to force non-compliant
competitors into a weaker position. For every tariff category that one
multinational wants to have reduced, there is another multinational that
wants the tariff raised. Even within the U. S. auto industry, the fraction of
a company’s imported components will vary, so some firms favor tighter
import restrictions, while others favor looser ones.

In addition to efforts by multinational corporations to affect
governments, thereismuch government action intended to affect corporate
behavior. The threat of nationalization (forcing a company to sell its local
assets to the government or to other local nationals) or changes in local
business laws and regulations can limit a multinational’s power.

Enabled by Internet based communication tools, a new breed of
multinational companies is growing in numbers. These multinationals
start operating in different countries from the very early stages. These
companies are being called micro-multinationals. What differentiates
micro-multinationals from the large MNCs is the fact that they are small
businesses. Some of these micro-multinationals, particularly software
development companies, have been hiring employees in multiple countries
from the beginning of the Internet era. But more and more micro-
multinationals are actively starting to market their products and services
in various countries. Internet tools like Google, Yahoo, MSN, Ebay and
Amazon make it easier for the micro-multinationals to reach potential
customers in other countries.

Contrary to the traditional powerful image of the large MNCs, the
micro-multinationals face the limitations and the typical challenges of
a small business. In most cases, the micro-multinational companies are
being run by technically savvy people who can use various Internet tools
to overcome the challenges of remote collaboration, customer service and
sales infrastructures.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. BisHec (cmpasa, AiJI0) — MANPUEMHKIIbKA, KOMEPIiiHa 4n Oy/Ib-
sKa 1HIIA AiSJIbHICTD, IO HE CYNIePeYnTh 3aKOHY i CIIPSIMOBAaHA HAa OTPHU-
ManHs1 mpu6yTKy. 2. JKomHa 3 Tpbox dopM opranisauii 6isHecy He € yHi-
BepcaybHoW0. 3. OmHOOCIOHUI GisHEC Mae Taky Iepepary, sIK IPOCTOTA.
4. TTapTHepcTBO crpusie 06’ €IHAHHIO KAIITAIIB i TalaHTiB AEKIILKOX 0Ci.
5. Kopmopaiiii npomnonyorh 06MexKeHy BiANOBiAaJbHICTE 1 HeoOMesxKe-
Hy AisIbHICTh camoi oprasizamii orpumanHsa npulyTky. 6. IleHTpanbHa
nocraTh OyAb-sIKOro 0i3HeCy — MeHeIKepH, sIKi (POPMYIOTh OpraHisalliii-
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HY CTPYKTYpy Oi3Hecy, KOHTPOJIOIOTb B3aEMOJiI0 BCIX PeCypCiB TOIIO.
7. Ilic/is HpOToJIONIEHHS AeP:KaBHOI He3aneKHOCTI B Yipaiuni 6i3Hec pos-
BUBAETHCS HA OCHOBI Pi3HUX (pOPM BIACHOCTI, 110 OPMYIOTHCS BiIITOBI/I-
HO /10 YMHHOTO 3aKOHO/IaBCTBA.

Task 18
1. Read, translate (into Ukrainian) and retell (in English) the text.

TRADE

Trade is the voluntary exchange of goods, services, or both. Trade is
also called commerce. A mechanism that allows trade is called a market.
The original form of trade was barter, the direct exchange of goods and
services. Modern traders instead generally negotiate through a medium
of exchange, such as money. As a result, buying can be separated from
selling, or earning. The invention of money (and later credit, paper money
and non-physical money) greatly simplified and promoted trade. Trade
between two traders is called bilateral trade, while trade between more
than two traders is called multilateral trade.

Trade exists for many reasons. Due to specialisation and division of
labor, most people concentrate on a small aspect of production, trading
for other products. Trade exists between regions because different
regions have a comparative advantage in the production of some tradable
commodity, or because different regions’ size allows for the benefits
of mass production. As such, trade at market prices between locations
benefits both locations.

Trading can also refer to the action performed by traders and other
market agents in the financial markets.

Patterns of organizing and administering trade include:

« State control — trade centrally controlled by government

planning.

« Lawsregulating trade and establishing a framework such astrade law,
tariffs, support for intellectual property, opposition to dumping.

« Guild control — trade controlled by private business associations
holding either de facto or government-granted power to exclude
new entrants.

« In contemporary times, the language has evolved to business and
professional organisations, often controlled by academia. For
example in many states, a person may not practice the professions
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of engineering, law, law enforcement, medicine, and teaching unless
they have a college degree and, in some cases, a license.

« Free enterprise — trade without significant central controls;
market participants engage in trade based on their own individual
assessments of risk and reward, and may enter or exit a given market
relatively unimpeded.

« Infrastructure in support of trade, such as banking, stock market.

« Technology in support of trade such as electronic commerce, vending
machines.

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. Toprisisg — nporec 0OMiHY TOBapaMu, MOCTyTaMH, IiHHOCTSIMU
i rpomuMa. 2. Y MUPOKOMY PO3yMiHHI — BW/L MiJIITPUEMHUIIBKOI [TisITb-
HOCTI, TTOB’SI3aHNIA 3 KYIIIBJIEO-TTpoIaxkeM ToBapiB. 3. TopriBisi BUHNUKIA
3 TOSBOIO POBIOALLY Mpali K 0OMIH HaUIMIIKAaMK TIPOAYKTIiB, BUPOOiB,
110 BUPOOIIsiinch. 4. OOMiH clIOYaTKy MaB HaTypaJlbHUIl XapaKTep; 3 BU-
HUKHEHHSIM TPOIIeil BUHUKJIW ITEPEyMOBH JIJIsl BCTAHOBJIEHHS TOBAPHO-
rponoBux BizHocu. 5. OnToBa TOPriBasg — AISAIbHICTD i3 NMPUAOGAHHS 1
BiJITTOBIZTHOTO TIePETBOPEHHS TOBApiB /IJisI HACTYIHOI iX peasisarii mij-
IPUEMCTBOM PO3APIOHOI TOPTiBII, IHIIMM Cy6 €KTOM IiAIPUEMHUIIBKOT
JistbHOCTI. 6. Po3piOHa TOPriBisl — TOPTIBJISA TOBApaMU, a TAKOXK BUKO-
HAHHSI TP 1[bOMY CYIYTHIX POGIT (ITOC/IyT) 3a FOTIBKOBI KOIITH, 8 TAKOK
3a IHIII TOTIBKOBI 11aTiZKHI 32c001, BKIIOYAIOUN KPeJUTHI KapTKu. 7. Mic-
1e TOpriBJji — Micie peasisalii ToBapis, oOiajHaHe €JIEKTPOHHUM KOHT-
POJIBHO-KACOBKM ariapatoM abo 3abesiedeHe TOBAPHO-KAaCOBOK KHHUTOIO,
Jie hiKCy€eThCsT BUPYUYKa Bijl TPOAAXKY aJKOTOJbHUX HAIOIB 1 TIOTIOHOBUX
BUPOOIB HE3AJIEKHO Bijl TOTO, Y 0POPMIISETLCSA Yepe3 HUX IIPOJAK 1H-
IITUX TOBapiB.

Task 19
1. Read, translate (into Ukrainian) and retell (in English) the text.

INTERNATIONAL TRADE

International trade is the exchange of goods and services across
international boundaries or territories. In most countries, it represents
a significant share of GDP. While international trade has been present
throughout much of history (see Silk Road, Amber Road), its economic,
social, and political importance has been on the rise in recent centuries.
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Industrialization, advanced transportation, globalization, multinational
corporations, and outsourcing are all having a major impact. Increasing
international trade is basic to globalization®.

Traditionally trade was regulated through bilateral treaties between
two nations. For centuries under the belief in Mercantilism most nations
had high tariffs and many restrictions on international trade. In the 19th
century, especially in Britain, a belief in free trade became paramount and
this view has dominated thinking among western nations for most of the
time since then which led to the general decline of Great Britain. In the
years since the Second World War, controversial multilateral treaties
like the GATT and World Trade Organization have attempted to create
a globally regulated trade structure. These trade agreements have often
resulted in protest and discontent with claims of unfair trade that is not
mutually beneficial.

Free trade is usually most strongly supported by the most economically
powerful nations, though they often engage in selective protectionism for
those industries which are strategically important such as the protective
tariffs applied to agriculture by the United States and Europe. The
Netherlands and the United Kingdom were both strong advocates of free
trade when they were economically dominant, today the United States,
the United Kingdom, Australia and Japan are its greatest proponents.
However, many other countries (such as India, China and Russia) are
increasingly becoming advocates of free trade as they become more
economically powerful themselves. As tariff levels fall there is also an
increasing willingness to negotiate non tariff measures, including foreign
direct investment, procurement and trade facilitation. The latter looks
at the transaction cost associated with meeting trade and customs
procedures.

Traditionally agricultural interests are usually in favour of free trade
while manufacturing sectors often support protectionism. This has
changed somewhat in recent years, however. In fact, agricultural lobbies,
particularly in the United States, Europe and Japan, are chiefly responsible
for particular rules in the major international trade treaties which allow
for more protectionist measures in agriculture than for most other goods
and services.

During recessions there is often strong domestic pressure to increase
tariffs to protect domestic industries. This occurred around the world
during the Great Depression leading to a collapse in world trade that
many believe seriously deepened the depression.
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The regulation of international trade is done through the World
Trade Organization at the global level, and through several other
regional arrangements such as MERCOSUR in South America, NAFTA
between the United States, Canada and Mexico, and the European Union
between 27 independent states. The 2005 Buenos Aires talks on the
planned establishment of the Free Trade Area of the Americas (FTAA)
failed largely due to opposition from the populations of Latin American
nations. Similar agreements such as the MAI (Multilateral Agreement on
Investment) have also failed in recent years.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. MixxHaposHa TOPTIBJS — TOPTIBJS MiXK Pe3neHTaMU Pi3HUX Je-
pokas. 2. [Tpu MizKHAPOIHIN TOPTriBJIi TOBapaMK BiI0OYBa€ThCS MEPeMilieH-
Hs TOBapiB uyepe3 MUTHI KOPAOHU Pi3HUX AepskaB. 3. [Ipm mikHapoaHii
TOPTiBJISA MMOCTYyTaMU KJIIEHTU Ta Ti, XTO HA/IAIOTh TIOCIYTH, € PE3UECHTA-
MU Pi3HUX KpaiH. 4. Pe3ysbraTtoM MiKHAPOAHOI TOPTiBJII € BUHUKHEHHS
CBITOBOrO PUHKY Ta MiKHapPOAHUU mozin mpaiii. 5. CBiToBa opraHisariis
toprieai (COT) — 11e mpoBigHAa MiKHapoHAa €KOHOMIUYHA OpraHisailis,
yieHaMu kol Bxke € 150 kpain. 6. Ha oo 1ux kpain npunajae 61musn-
K0 96 % o6c¢sriB cBiToBOI Toprisii. 7. OymkiissMu COT € BcTaHOBIEHHS
MTPaBUJI MisKHAPO/ITHOI CICTEMU TOPTIiBJIi i BUPIIIIEHHS CITipPHUX MTUTAaHb MiX
KpaiHaMK-YJIeHaMH, 1o I rucanucs mig 6usbko 30 yrogamu opraxisa-
mii. 8. Ilicns npueananus psay KpaiH, SKi 3apa3 € KaHAuAaTaMu Ha BCTYII,
y Mmeskax COT 37ilicHIOBAaTUMETBCST MaiiKe BeCh CBITOBUI TOPTOBEJTHHUN
oboport ToBapis Ta nocayr. 9. OKpiM CyTO eKOHOMIYHMX MepeBar, sKi 10-
CATAIOThC TIUISIXOM 3HUZKeHHsT 6ap’epis y Toprisii, cucrema COT nosu-
TUBHO BIJINBAE HA MOJITUYHY 1 COMIAIBHY CUTYAIlif0 B KpaiHaX, a TaKOX
Ha IHAUBIAyaibHIT 10OpOOYT TPOMAJSIH.

Task 20

1. Read, translate (into Ukrainian) and retell (in English) the text.

OFFICE

An office is generally a room or other area in which people work, but
may also denote a position within an organisation with specific duties
attached to it (see officer, office-holder, official); the latter is in fact an
earlier usage, office as place originally referring to the location of one’s
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duty. When used as an adjective, the term office may refer to business-
related tasks. In legal writing, a company or organization has offices in any
place that it has an official presence, even if that presence consists of, for
example, a storage silo rather than an office.

An office is an architectural and design phenomenon and a social
phenomenon, whether it is a tiny office such as a bench in the corner of
a “Mom and Pop shop” of extremely small size through entire floors of
buildings up to and including massive buildings dedicated entirely to one
company. In modern terms an office usually refers to the location where
white-collar workers are employed during the day.

An office allows an environment for office politics.

There are many different ways of arranging the space in an office and
whilst these vary according to function, managerial fashions and the
culture of specific companies can be even more important. Choices include,
how many people will work within the same room. At one extreme, each
individual worker will have their own room; at the other extreme a large
open plan office can be made up of one main room with tens or hundreds of
people working in the same space. Open plan offices put multiple workers
together in the same space, and some studies have shown that they can
improve short term productivity, i. e. within a single software project. At
the same time, the loss of privacy and security can increase the incidence
of theft and loss of company secrets. A type of compromise between open
plan and individual rooms is provided by the cubicle, possibly made most
famous by the Dilbert cartoon series, which solves visual privacy to some
extent, but often fails on acoustic separation and security. Most cubicles
also require the occupant to sit with their back towards anyone who might
be approaching; workers in walled offices almost always try to position
their normal work seats and desks so that they can see someone entering.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Odic (anrm. office, Bin nar. of ficium — 060B 130K, cJiykba) — B aH-
[JIOMOBHUX KpaiHaxX — YCTaHOBA, KOHTOPA, KAHIIEJSPist, IPEJACTABHUIITBO
KoMIIaHii, cry:k0a, ciyk060Be npuMitieHHs. 2. Pobode Miciie Ma€ CIPUSATH
[paliBHUKOBI ¥ BUKOHaHHI poboTH. 3. BcTaHOB/IEHHS Ta BUKOPUCTAHHS
JIOZIATKOBUX €JIEKTPOHHUX MPUCTPOIB — KOMI'IoTepa, Tenedony, Tese-
(bakcy — Mae moJiernryBatH, a He YCKJIAJHIOBATH TOJIEHHY TIpaIfio. 4. Jlist
3a0e3MeyeHHsT MaKCMMAJIbHOI TIPOAYKTHBHOCTI Ta eDEeKTUBHOCTI Iparli
odicHI TpUMIIIIeHHST TOBUHHI MaTH BIiIIIOBIIHY TTPOCTOPOBY KOHITrypa-
ifo Ta BiamosigHe ymeOmoBaHHs. 5. Tenep icHye KuileHbKOBHI odic.
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6. 3a po3MipoM BiH He Oibline MOGiIBHOTO TesieOHY, ajle BiH ClpaBKHil
riraHT 3a CBOIMM MOXKJIUBOCTAMM. 7. Bin moennye B cobi TenedoH, daxc,
€JIEKTPOHHY TIONITY, [HTepHET, apecHy KHUTY i KaJeH ap.

Task 21
1. Read, translate (into Ukrainian) and retell (in English) the text.

EMPLOYMENT

Employment is a contract between two parties, one being the
employer and the other being the employee. An employee may be defined
as: “A person in the service of another under any contract of hire, express
or implied, oral or written, where the employer has the power or right to
control and direct the employee in the material details of how the work is
to be performed”. Black’s Law Dictionary page 471 (5th ed. 1979).

In a commercial setting, the employer conceives of a productive
activity, generally with the intention of creating profits, and the employee
contributes labour to the enterprise, usually in return for payment of
wages.

Employment also exists in the public, non-profit and household
sectors.

In the United States, the standard employment contract is considered
to be at-will meaning that the employer and employee are both free to
terminate the employment at any time and for any cause, or for no cause at
all. However, if a termination of employment by the employer is deemed
unjust by the employee, there can be legal recourse to challenge such a
termination. In unionised work environments in particular, employees who
are receiving discipline, up to and including termination of employment
can ask for assistance by their shop steward to advocate on behalf of the
employee. If an informal negotiation between the shop steward and the
company does not resolve the issue, the shop steward may file a grievance,
which can result in a resolution within the company, or mediation or
arbitration, which are typically funded equally both by the union and the
company. In non-union work environments, in the United States, unjust
termination complaints can be brought to the United States Department
of Labor. In the Canadian province of Ontario, formal complaints can be
brought to the Ministry of Labour (Ontario). In the province of Quebec,
grievances can be filed with the Commission des normes du travail.
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To the extent that employment or the economic equivalent is not
universal, unemployment exists.

Employment is almost universal in capitalist societies. Opponents of
capitalism such as Marxists oppose the capitalist employment system,
considering it to be unfair that the people who contribute the majority
of work to an organization do not receive a proportionate share of the
profit. However, the Surrealists and the Situationists were among the
few groups to actually oppose work, and during the partially surrealist-
influenced events of May 1968 the walls of the Sorbonne were covered
with anti-work graffiti.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Cyuvacna kazposa mosituka mignpuemcTBa (bipMu, Kopropaitii)
Mae OyTH CIIpMOBaHa Ha PUHKOBI yMOBHM TocriogapioBatHs. 2. ToyoBHa ii
MeTa [oJIsira€ B 3abe3leueH i HUHi 1 B MailGyTHbOMY KOKHOTO POOOYOro
MiCIIs, KOSKHOI TTOCaIN ITEPCOHAJIOM BiZITTOBIAHUX MPodeciii Ta cIermiaib-
HOCTel 1 HajekHoi kBastidikarii. 3. JlocsTHeHHS KiHIIEBOI METH KapOBOi
HOJITUKU Cy0’€KTOM roCIofiapioBaHHs Ma€ nepeadayatu BUKOHAHHS Ta-
KX OCHOBHUX (DYHKILiil: po3po06Ka i KOpUryBaHHsI cTpaTerii popMyBaHH
Ta BUKOPUCTAHHS TPY/IOBOTO MOTEHINAIy BiJIIIOBIIHO /IO 3MiH B YMOBaX
rocrogaploBanHst; Habip i hopMyBaHHSI HEOOXIHUX KaTeropiil mepcoHa-
ay (Bigbip, npodeciiina opieHTallis, HAUMaHHsI, ajalTallis); MiAroTOBKa
HepPCOHAJLY /10 BiANOBiAHOI IpodeciitHoi AisibHOCTI (BUPOOHUYO-TEXHIY-
He YYHIBCTBO, 3arajibHa MpodeciiiHa Mi/Ir0TOBKA, i/ BUIEHHS KBasidi-
Kallii, IpocyBaHHa Ha cirysk0i); oliHKa rnepcoHaxy (KOHTPOJIb BiANOBia-
HOCTI NePCOHANY KOHKPETHUM MoTpebaM BUPOOHUITBA YM iHIIOI chepu
JUSLTBHOCTI, aHAJI3 IJTOBUX SIKOCTEH MPAIliBHUKIB, BUCYHEHHS HA TIEBHY
nocazmy, cry:k00Be TepeMillleHHs1); MOTUBAIlis JOTPUMAHHS HAJIEKHOTO
pPeRUMY TPYIOBOI [iSLITBHOCTI Ta BUCOKOI MIPOLYKTUBHOCTI TIPaIli; TIOCTIH-
HUT MOHITOPUHT Ge31eku mpari (BUpOOHUIO-TOCIIOAAPCHKOIL MislIbHOCT);
3abe3MeyeHHs COLliaIbHOI 3aXMIIEHOCTI IlepcoHaty manpueMcTsa (pip-
MU, KOPTIOpaIllii); peaiisailisi MOCTIHHUX KOHTAKTIB MiXX KepPiBHUIITBOM
(KepiBHUKaMU BCiX PIBHIB) 1 TpeNCTaBHUKAMH TPYAOBUX KOJEKTHUBIB
(npodeminkamu). 4. ITi ta geski iHmi QyHKIIT pealisyloThes CryKOaMu
nepcoHasy (BifiTaMu KaJ[piB) y TICHIN CIiBIpaIli SIK 3 TeHepaJbHOIO
IMpeKIiero (HalpuK/Ia, IMUTAaHHs 3arajJbHol cTpaTerii abo BUCYBaHHS
Ha M0Ca/IN ), TaK i 3 Bi/IMOBIAHUMI CTPYKTYPHUMU TIAPO3/IIJIaMU ITi/[ITPH-
€MCTBA, SIKi 6epyTh y4acTh y po3polili Ta peanizalii KaApoBOI MOJITHKA.
5. PesynpratuBHicTb (e)eKTUBHICTH) TOCHOAAPIOBAHHS Ha ITiIIPUEMCTBI
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BEJINKOTO (SIKIO HE BUPIMIATHHOI) MIPOI0 3aJI€KUTD BiJl SIKOCTI YUHHOI
CUCTEMH YTIPABJIiHHS TIEPCOHAJIOM.

Task 22
1. Read, translate (into Ukrainian) and retell (in English) the text.

BUSINESS

In economics, a business is a legally-recognized organizational entity
existing within an economically free country designed to sell goods and/
or services to consumers, usually in an effort to generate profit.

In predominantly capitalist economies, where most businesses are
privately owned, businesses are typically formed to earn profit and
grow the personal wealth of their owners. The owners and operators of
a business have as one of their main objectives the receipt or generation
of a financial return in exchange for their work and their acceptance of
risk. Notable exceptions to this rule include cooperative businesses and
government institutions. This model of business functioning is contrasted
with socialistic systems, which involve either government, public, or
worker ownership of most sizable businesses.

The etymology of “business” relates to the state of being busy either as
an individual or society, doing commercially viable and profitable work.
The term “business” has at least three usages, depending on the scope —
the singular usage (above) to mean a particular company or corporation,
the generalized usage to refer to a particular market sector, such as “the
record business”, or the broadest meaning to include all activity by
the community of suppliers of goods and services. However, the exact
definition of business, like much else in the philosophy of business, is a
matter of debate.

Business Studies, the study of the management of individuals
organizing to maintain collective productivity toward accomplishing
particular creative and productive goals (usually to generate profit), is
taught as an academic subject in many schools.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Bisuec (anru. business — cripaBa, JJ10) — MiAMPUEMHUIILKA, KOMEP-
1iliHa uu Gy/b-AKa iHIIA JiATBHICTD, SIKA HE CYTIePEYnTh 3aKOHY i CIPSIMO-
BaHa Ha oTpuManHst npubyTKy. 2. Y CIIA 6isHec po3BUBAETHCS HA OCHOBI
IHAWBiyaTbHOI, TAPTHEPCHKOI Ta KOPIOpPaTUBHOI (hopmM BiacHocTi. 3. Ha
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IHAMBIiAYaIbHIN BJACHOCTI 3aCHOBaHMI Oi3HeC, B IKOMY BJIACHUKOM 1 IIijI-
IPUEMIIEM € OJfHa 0c00a, [II0 OTPUMYE BCI IOXO/H i Hece BiAOBiAaIbHICTh
3a Benenns crpasu. 4. Y CIITA takux BracHukiB monaz 15 mutH. (75 % Bix
3arayibHOI KiJIBKOCTI IIIPUEMCTB), ajle BOHH OTPUMYIOTh Juiie 10 9 %
IPOIIOBUX HAAXOMKeHb. 5. [ Majioro GisHecy XapaKkTepHi He3aJleKHUI
MeHEe[;KMEHT, BJIaCHUM KalliTaJl, JIOKAJIbHUIH pailoH oreparliii, HeBeJIuKi
posmipu. 6. Bin Bigirpae suauny posib y sabesnedenni saiiasarocti (8 CIIIA
Maiike TpeTrHa pobouMxX Micipb npunagac Ha GipMu, A€ Ipaioe MeHIe
100 oci6), meBHOO Mipoto 3a6e3Ieuye HACUYEHHS PUHKY CIIOKUBYUMU TO-
BapaMHM Ta [IOCTyTaMH, CIPUSIE MOCTa0JEHHIO MOHOIIONI3MY, PO3BUTKOBI
KOHKYDEHIIii, CTPYKTYPHiii 1epedyn0oBi €KOHOMIKH, € 3aC000M JOCATHEH-
Hs ocobucToro yerixy. 7. Maymii 6isHec — BaskJIMBe PKEPEJIO IHHOBAII.
8. Jlo BUHAXO/IB, 3pOOJEHUX HUM, HAJIEKATH JITAKK, TEAIKOITEPH, TIEP-
COHAJIBHI KOMII'I0TepH, aepo30Jib To1o. 9. Ha ocHoBI mapTHepchbKoi (Tpy-
10Boi) (hOPMU BJIACHOCTI PO3BUBAEThC OizHec H0OPOBLIBHO OMimiiiHO
3apeecTpoBaHmX acomialiil 7Box i 6iabine oci6. 10. ITapTHepu cTBOpIO-
I0Th KOMIIaHii, TOBapMCTBA Ta iHII OpraHi3allii i CTaloTh CIiBBIaCHIKAMHU
criapHOl BiaacHocti. 11. ITlapTHepeTBO cTaHOBUTD Maiixke 8 % obesry mia-
MPUEMHUIIBKOI [STIBHOCTI 1 4 % BCixX mignpueManbkux goxomis y CIITA.
12. Ha xopnopaTtussiii ¢opmi BIacHOCTI 3acHOBaHUI BeanKUi OisHec.
13. Kopniopatii iCHYIOTb sIK He3aJIeKHi I0pUandHi cy0’eKTH, BiAMOBigab-
HICTD aKIioHepiB 3a 30608’ a3aHHAM (DipMHU, 32 IPABOBUMU [IPETEH3IAMU
10 Hei oO6MexXyeTbes iX BHeceHMMM TpomoBumy komrtamu. 14. Koana
3 TpboX (popM opranizaiii GisHecy He € yHiBepcasibHow. 15. OqHO0CIO-
Huil 6izHec Mae Taky nepesary, sik npocrora. 16. IlaprHepeTBo cripusie
o0’eHaHHIO KamitaniB i TajanTis jekinbpkox oci6. 17. Kopropartii mpo-
HOHYIOTh OOMEKEHY BiANOBiZAJIbHICTD i HEOOMEKEHY MisIbHICTh caMol
opranisauii orpumanHs npuOyTKy. 18. IleHTpasbHa ocraTh Oyab-IKOTO
GisHecy — MeHeKepH, K1 (hOpMYyIOTh OpraHisalliiiHy cTpyKTypy GisHecy,
KOHTPOJIIOIOTH B3AEMO/IIT0 BCIX PECYPCIB TOTIO.

Task 23
1. Read, translate (into Ukrainian) and retell (in English) the text.

SUPPLY AND DEMAND

In economics, supply and demand describe market relations between
prospective sellers and buyers of a good. The supply and demand model
determines price and quantity sold in the market. The model is fundamental
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in microeconomic analysis of buyers and sellers and of their interactions
in a market. It is also used as a point of departure for other economic
models and theories. The model predicts that in a competitive market,
price will function to equalize the quantity demanded by consumers and
the quantity supplied by producers, resulting in an economic equilibrium
of price and quantity. The model incorporates other factors changing such
equilibrium as reflected in a shift of demand or supply.

When people’s actions are based on self-interest, people respond to in-
centives, that is, to costs and benefits. When the costs of an activity are
raised or the benefits reduced, people do less of the activity. Economists
have found that they can use this simple idea of action based on costs and
benefits to construct a model (or theory) that explains how many markets
work. This model, the model of supply and demand, is perhaps the most
basic of the models economists use to explain the world around us.

Given the model’s importance in the way modern economists think,
it is surprising that one does not find the model in the writings of Adam
Smith, David Ricardo, Thomas Malthus, or John Stuart Mill, though all
of these pioneers in economics used the words “supply” and “demand”
frequently. The modern supply-and-demand model did not appear until
1890, when Alfred Marshall published his Principles of Economics.

The model of supply and demand also applies to various specialty mar-
kets.

The model applies to wages, which are determined by the market for
labor. The typical roles of supplier and consumer are reversed. The sup-
pliers are individuals, who try to sell their labor for the highest price. The
consumers of labors are businesses, which try to buy the type of labor they
need at the lowest price. The equilibrium price for a certain type of labor
is the wage.

The model is applies to interest rates, which are determined by the
money market. In the short term, the money supply is a vertical supply
curve, which the central bank of a country can control through monetary
policy. The demand for money intersects with the money supply to deter-
mine the interest rate

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. ITonuTt i NPOIO3UILiA — €KOHOMIYHI KaTeropii ToBapHOro BUPOOHUIL-
TBa, 1[0 BUHUKAIOTh 1 (DYHKIIIOHYIOTh HA PUHKY, y cepi TOBApHOTO 0OMi-
Hy. 2. Y PUHKOBII €KOHOMIII T1i KaTeropii HajaxaTh /10 (DYH/aMEHTATb-
HuX. 3. IIpu 1[bOMY [OIIUT — MPeICTaBJeHa HA PUHKY moTpeba B ToBapax,
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a MIPOIIO3UIIisI — IPOAYKT, IKMIA € Ha PUHKY a00 MOsKe OYTH JI0CTaBIeHUI
Ha HBOTO. 4. OJIHUM 3 €KOHOMIUHMX 3aKOHIB TOBAPHOTO BHUPOOHUIITBA €
3aKOH ITOINTY 1 TPOTIO3UILii, IKW TTOJIATAE B €AHOCTI TONUTY 1 TPOTIO3UILi1
i ix 00’eKTUBHOMY IIparHeHHi 10 BignosigHocti. 5. Buepiie ¢pasy “mo-
nuT Ta npunosutliss’ Bukopuctas /xkeitmc /lenxem CTioapT y cBOili mipa-
i “ITpuHIMITHN O THYHOT eKoHOMii”, 1o GyJia omybrikoBana y 1767. 6.
ITeit TepMmin Takox GyB 3aCTOCOBaHUIT TAKMMHU BUIATHUMHU €KOHOMICTa-
Mu-kjaacukam, Sk Agam Cwmit Ta [laBuj Pikapo BifioBiiHO Y IXHIX ITpa-
ngax “Ilpuuynnu 6ararcTBa Hapoais® ta “IIpuHIMNIN NOJITUYHOT eKOHOMIT
Ta onogarkyBatHs”. 7. Ilonmut — 11e 3anuT (aKTUIHOTO 260 MOTEHITIHHOTO
MOKYIILS, CIOKABAYa Ha IPUAOAHHS TOBAPY 3a HASABHUX y HHOTO KOIITIB,
10 NpusHayeHi 11g iei nokynku. 8. [lonut Bizobpakae, 3 0LHOro OOKY,
noTpedy MOKYIIIIS B JesIKUX ToBapax abo mociayrax, 6axaHHs npuadatu
11i ToBapu abo TOCAYTH B MEBHI KIJIBKOCTI i, 3 1HIIIOTO OOKY, MOKJIUBICTD
CILJIATUTH 32 IMMOKYITKY 3a I[IHAMU, 110 3HAXO/ITHCS B MEXKaX “/I0CTYTHOTO”
mianasony. 9. IIponosulisa xapakTepusye MOK/IMBICTD 1 GaKaHHs IPOJAB-
s (BUpOOHMKA) TIPOIIOHYBATH CBOI TOBapH I peajizallii Ha PUHKY 3a
nesHuMu miHaMu. 10. Take BUBHaUEHHS 3MaIbOBYE TIPOIO3UIIITO 1 BioO-
paskae ii cyTb 3 IKiCHOTO GOKY.

Task 24
1. Read, translate (into Ukrainian) and retell (in English) the text.
DISTRIBUTING AND SHIPPING

Distribution is one of the 4 aspects of marketing. A distributor is the
middleman between the manufacturer and retailer. After a product is
manufactured it is typically shipped (and usually sold) to a distributor.
The distributor then sells the product to retailers or customers.

The other three parts of the marketing mix are product management,
pricing, and promotion.

Frequently there may be a chain of intermediaries, each passing the
product down the chain to the next organization, before it finally reaches
the consumer or end-user. This process is known as the ‘distribution chain’
or the ‘channel.” Each of the elements in these chains will have their own
specific needs, which the producer must take into account, along with
those of the all-important end-user.

A number of alternate ‘channels’ of distribution may be available:

« Selling direct, such as via mail order, Internet and telephone sales

« Agent, who typically sells direct on behalf of the producer
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« Distributor (also called wholesaler), who sells to retailers

« Retailer (also called dealer or reseller), who sells to end customers

+ Advertisement typically used for consumption goods

Distribution channels may not be restricted to physical products
alone. They may be just as important for moving a service from producer
to consumer in certain sectors, since both direct and indirect channels
may be used. Hotels, for example, may sell their services (typically rooms)
directly or through travel agents, tour operators, airlines, tourist boards,
centralized reservation systems, etc.

Shipping is physical process of transporting goods and cargo. Virtually
every product ever made, bought, or sold has been affected by shipping.
Despite the many variables in shipped products and locations, there are
only three basic types of shipments: land, air, and sea.

Land or “ground” shipping can be either by train or by truck. Trucking
is easily the most popular form of shipping. Even in Air and Sea shipments,
ground transportation is still required to take the product from its origin to
the airport or seaport and then to its destination. Ground transportation
is typically more affordable than air shipments, but more expensive than
shipping by sea. Trucks are also much faster than ships and rail but slower
than planes.

Many trucks will take freight directly from the shipper toits destination
in what is known as a door to door shipment. Vans and trucks of all sizes
make deliveries to sea ports and air ports where freight is moved in bulk
also.

Much shipping is done aboard actual ships. An individual nation’s
fleet and the people that crew it are referred to its “merchant navy“ or
“merchant marine”. Merchant shipping is essential to the world economy,
carrying the bulk of international trade. The ships are also extremely
expensive constructions themselves, being some of the largest man-made
vehicles ever. The term originates with the shipping trade of wind power
ships, and has come to refer to the delivery of cargo and parcels of any size
above the common mail of letters and postcards.

Ground shipping can be cheaper and less restrictive to size, quantity,
weight, and type of freight than by air transport. Air transport is usually
reserved for products which must be sent within a shorter time frame.
Some carriers offer ground shipping that operates on an exact timeline as
air does. This is a recent development becoming mainstream among major
carriers since the late 1990s. UPS and FedEx both offer guaranteed day
ground shipping.

35



Shipping can more generally refer to the transport of freight
(“shipments”), independent of the mode of transport.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. O6OB’I3KOBOI0 YMOBOIO CTaJIOr0 BUPOOGHUUOIO MIPOIIECY € CBOEYAC-
He 1 TIoBHe 3a0e31eueH sl Horo HeoOXiTHUMU MaTepialbHUMU PECYPCaMIL.
2. llumMu TUTAaHHSIMA Ha TiATPUEMCTBI 3aliMAEThCS CITEMiaTbHIH TiPO3-
JIJT — BiZiIiJIMaTepialbHO-TEXHIYHOTO TIOCTaYaHHS, CKJIAZChKi I TpPaHCIIOP-
THi carysk6u. 3. OcobMBY yBary IPUALISIOTH [bOMY [LJIAHOBUH i TEXHIUHMIA
BiJITIJTH, TOJIOBHI aiMiHiCcTpaTopu mianpueMctsa. 4. Mepeska, uyepes siKy
3/IICHIOETHCS PO3TIOJILI MATEPIaIbHOTO TIOTOKY, € 3HAUYIIIUM €JIEMEHTOM
Jorictuanoi cucremu. 5. IToGym0Ba MePEKi PO3MOILIBUNX IEHTPIB CyTTE-
BO BIIMBA€E HAa BUTPATH, SIKi BAHUKAIOTh y MIPOIIECi JIOBEIEHHSI TOBAPiB 0
CMIOKMBAYiB, a Uepe3 HUX i Ha KiHIIeBY BapTiCTh Peajli3oBaHOr0 TPOIYKTY.
6. Posmozibunii 1IeHTp — I1€ CKIa/IChKUT KOMILJIEKC, SKUH OTPUMYE TOBa-
PH Bij miAnprueMcTB-BUPOOHUKIB a0 Bijl IIIIPUEMCTB OIITOBOI TOPTIBJI
(HanmpuKJIaz, sIKi 3HaX0AAThCS B IHIIUX perioHax Kpainu abo 3a KOPIAOHOM)
i posnoziisie iX APIOHIIMME TapTiAMU 3aMOBHHMKaM (IiAIPUEMCTBAM
APiGHOONTOBOI Ta PO3APIOHOL TOPTiBJIL) Yepes cBO0 abo iX TOBAPOIIPOBI-
Hy Mepexy. 7. 3a TpaauliiiHoto kiaacudikaiiicio, pospobiero Exrapom
IyBepowm, icHy€ Tpu MPUHIIATIOBI CTPATETii PO3TANTyBaHHS PO3MOIIBYNX
CKJIafliB: MOOIU3Y BiJ pUHKIB 30yTy, OOIU3Y BiJ BUPOOHUITBA ab0 IIPO-
MizkHe posTarnyBaHHs. 8. JloctaBka (poc. docmaska, anri. delivery, HiMm.
lieferung f) — nepemilieHHst Ha Miclie IPU3HAYEHHST MaTepia/iB, MalIH
i MexaHi3MiB, pisHMX BaHTaxiB. 9. TpaHCIOpT — CYKyIHiCTh 3aco0iB,
MIPU3HAYEHUX TSI TTepeMiTIeH s JTIoIei, BAaHTasKiB, CUTHAJIIB 1 iHdopMartii
3 oxHOTO Mictid B inte. 10. Tepmin “mparcnopm” moXoauTh Bif JIaT. mparc
(“uepes”) u portare (“vectu”). 11. IIOHATTS TPAHCIOPTY MICTUTH Y c0Oi
KiJIbKa acIIeKTiB: iH(PacTPYKTYypPy, TPAHCIIOPTHI 3ac00M 1 KEpyBaHHSI.

Task 25
1. Read, translate (into Ukrainian) and retell (in English) the text.

ORGANIZATION

An organization (or organisation — see spelling differences) is a
social arrangement which pursues collective goals, which controls its own
performance, and which has aboundary separating it from its environment.
The word itself is derived from the Greek word gyaror (organon) meaning
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tool. The term is used in both daily and scientific English in multiple
ways.
In the social sciences, organizations are studied by researchers
from several disciplines, the most common of which are sociology,
economics, political science, psychology, management, and organizational
communication. The broad area is commonly referred to as organizational
studies, organizational behavior or organization analysis. Therefore, a
number of different theories and perspectives exist, some of which are
compatible, and others that are competing.
« Organization — process-related: an entity is being (re-)organized
(organization as task or action).

« Organization — functional: organization as a function of how
entities like businesses or state authorities are used (organization as
a permanent structure).

« Organization — institutional: an entity is an organization
(organization as an actual purposeful structure within a social
context)

An organization is defined by the elements that are part of it (who
belongs to the organization and who does not?), its communication (which
elements communicate and how do they communicate?), its autonomy
(Max Weber termed autonomy in this context: Autokephalie)(which
changes are executed autonomously by the organization or its elements?)
and its rules of action compared to outside events (what causes an
organization to act as a collective actor?).

By coordinated and planned cooperation of the elements, the
organization is able to solve tasks that lie beyond the abilities of the single
elements. The price paid by the elements is the limitation of the degrees
of freedom of the elements. Advantages of organizations are enhancement
(more of the same), addition (combination of different features), and
extension. Disadvantages can be inertness (through co-ordination) and
loss of interaction.

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. Opranizartiiss — 1me kommanisi (MATPUEMCTBO), 3apEECTPOBaHA Y
BCTAaHOBJIEHOMY MTOPSIZIKY, OJIHUM 3 OCHOBHUX HAIPSIMKIB AisITBHOCTI SIKO1
€ obcaryroByBaHHsa HacesleHHs. 2. BoHa Mae BianoBigHuii ceprudikar Ha
[paBO BUKOHAHHS BiANOBiAHUX BUAIB pobiT. 3. Opranisalicio Moxke GyTH
CaMOCTiiTHe MTiIMTPUEMCTBO (EKCILTyaTaHT). 4. Y MUHYJIOMY BUOKPEMJTIOBA-
JIV 3€MJIIO, IIPAIII0 i KAITiTasl sIK KJIUYOBI YMHHUKN BUPOOHUIITBA; HUHI 10
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HUX JI0IaI0Th HOBUI YNHHUK — T ATTPUEMHUIIBKIH MTOTEHITiaT (TOTEeHIIi -
HY MOJKJIUBICTh MaKCUMaJbHO e(eKTUBHOIO BUKOPUCTAHHS CYKYITHOCTI
KaJPOBUX, MaTepiaJbHUX 1 HeMarepiaabHux pecypciB). 5. MopmyBaHHsS
il BUKOPUCTAHHSI IIHOTO MOTEHITiATy — 1€ MIPAKTUYHO i € CYTTIO TIOHSTTS
“HiANPUEMHUNTBO”, sIKe BBAKAIOTh 0COOIMBOIO cepoio BUPOOHUYO-TOC-
HOZAPChKOI abo 1HIIOI AiSJIBHOCTI 3 METOIO OJEepP/KaHHS IIEBHOTO 3KCKY.
6. IligznpreMHUIITBOM, STK TIPABUJIO, HA3WBAIOTH 1HIIIATUBHO-CAMOCTIHHY
TOCTIO/IAPCHKO-KOMEPIIINHY iSIBHICTh OKpEeMUX (DI3MUYHUX Ta IOPUINY-
HUX 0Ci6, 110 i [[IJIKOM 30piEHTOBAHO Ha OfiePKaHHS MPUOYTKY (A0X0Ly).
7. Taka AisIIbHICTD 3A1HCHIOETHCS BiJl CBOTO iMEHi, Ha BJACHWH PU3UK 1 i
0coOUCTY MAalTHOBY BiIIIOBIaIbHICTh OKPEMOi (hi3HuHOI 0cO6U — MmiApu-
eMilg abo PUANYHOI 0codu — mianpuemcrsa (oprasisaiii).

Task 26
1. Read, translate (into Ukrainian) and retell (in English) the text.

COMPANY

A company is a form of business organization.

There are various types of company that can be formed in different
jurisdictions, but the most common forms of company are: There are
several and they are:

« a company limited by shares. The most common form of company

used for business ventures.

« a company limited by guarantee. Commonly used where companies
are formed for non-commercial purposes, such as clubs or charities.
The members guarantee the payment of certain (usually nominal)
amounts if the company goes into insolvent liquidation, but
otherwise they have no economic rights in relation to the company.

« a company limited by guarantee with a share capital. A hybrid entity,
usually used where the company is formed for non-commercial
purposes, but the activities of the company are partly funded by
investors who expect a return.

« an unlimited liability company. A company where the liability of
members for the debts of the company are unlimited. Today these
are only seen in rare and unusual circumstances.

The foregoing types of company are generally formed by registration

under applicable companies legislation. Less commonly seen types of
companies are:
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« charter corporations. Prior to the passing of modern companies
legislation, these were the only types of companies. Now they are
relatively rare, except for very old companies that still survive (of
which there are still many, particularly many British banks), or
modern societies that fulfil a quasi regulatory function (for example,
the Bank of England is a corporation formed by a modern charter).

« statutory companies. Relatively rare today, certain companies have
been formed by a private statute passed in the relevant jurisdiction.

« companies formed by letters patent. Most corporations by letters
patent are corporations sole and not companies as the term is
commonly understood today.

Inlegal parlance, the owners of acompany are normally referred to as the
“members”. In a company limited by shares, this will be the shareholders.
In a company limited by guarantee, this will be the guarantors.

Some offshore jurisdictions have created special forms of offshore
company in a bid to attract business for their jurisdictions. Examples
include “segregated portfolio companies“ and restricted purpose
companies.

There are however, many, many sub-categories of types of company
which can be formed in various jurisdictions in the world.

Companies are also sometimes distinguished for legal and regulatory
purposes between public companies and private companies. Public
companies are companies whose shares can be publicly traded, often
(although not always) on a regulated stock exchange. Private companies
do not have publicly traded shares, and often contain restrictions on
transfers of shares. In some jurisdictions, private companies have maximum
numbers of shareholders.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. 3akpuTa KOMIIaHis — KOMIIaHisl, SIKa KOHTPOJIOETHCS I'AThbMa ab0
MEHIIIe yYaCHUKaMU, KOTPi € IMPEKTOPaMH I1i€i komTaHii. 2. Akio 3akpu-
Ta KOMIIaHis TOTPATJISE i KOHTPOJIb iHIIO1 KOMITaHii, TO BOHA HE PO3-
TIISaeThest K 3akputa. 3. HoBa kommanist (anri. Start-up) — KoMmnaHis
Ha paHHIN CTafil PO3BUTKY, aKIlii SIKOi e He TTPOAAI0THCS TPUBCEITIOIHO.
4. AxuionepHa kommaig (Joint-Stock Company) — ropuguuHa ocoba,
CTBOPEHA /IS BEJICHHs KOMEPIIHHOI 260 BUPOOHUYOI [AiSIJIbHOCTI 3 METOIO
oJlepsKaHHs IPUOYTKY; KalliTasl i€l KOMIIaHil AIIUThCSA Ha OKpPeMi 4acTu-
Hu (akuii abo mai), siki Hajie)KaTh IPUBATHUM ocobaM i 3a iX pillleHHsIM
MOKYTb OyTH Iepejani iHimuM ocobam. 5. [HBecTHIliiiHa KOMIIaHis, iHBEC-
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tuniiHuii houn (Investment Company (Investment Fund) — xommawis,
sKa BUKOPHUCTOBYE CBIWl KamiTas /i iHBECTYBaHHSI B 1HIN KOMIIAHII.
6. Touipusa komnanis (Affiliate company) — kommaHnis, 1o nepeGyBae mig
KOHTPOJIEM YW TIOB’SI3aHa 3 1HIIO KOMIIAHI€. 7. Y [MesIKuX BUMA/KAX,
SKIIO JIOYipHi KOMIIaHIi HeBeJUKi, KepIBHUIITBO 000X KOMIAaHii Moke
OyTH 3arajJbHUM.

Task 27

1. Read, translate (into Ukrainian) and retell (in English) the text.

FIRM AND BRAND

Firm or The Firm can have several meanings:

« Any company or business such as a partnership, limited liability
partnership, or corporation. This more general meaning is used in
macroeconomics (in terms such as ideal firm size).

« The word firm is sometimes used in a more restrictive sense to refer
to a business group of professionals, such as law firm, architectural
firm, securities/financial firm (such as private equity), or consulting
firm. This use can be seen in phrases such as white shoe firm. Contrast
with sole practitioner.

« British slang phrase for a criminal gang or football hooligans (see
list of hooligan firms).

« Organizations called The Firm:

The Firm, a criminal gang active in the East End of London, once
run by the Kray twins

The British Royal Family, allegedly referred to as the “the Firm”
by family members

Secret Intelligence Service (SIS or MI6), one of the United
Kingdom intelligence agencies

McKinsey & Company, a large multinational management
consulting firm

Firmaet, an anti-communist private intelligence agency in
Demark run by former Danish resistance movement leader Arne
Sejr

Abrand includes a name, logo, slogan, and /or design scheme associated
with a product or service. Brand recognition and other reactions are
created by the use of the product or service and through the influence
of advertising, design, and media commentary. A brand is a symbolic
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embodiment of all the information connected to the product and serves to
create associations and expectations around it.

Brands in the field of marketing originated in the 19 century with the
advent of packaged goods. According to Unilever records, the world’s first
registered brand was Pears Soap. Industrialization moved the production
of many household items, such as soap, from local communities to
centralized factories. When shipping their items, the factories would
literally brand their logo or insignia on the barrels used. These factories,
generating mass-produced goods, needed to sell their products to a wider
market, to a customer base familiar only with local goods, and it turned
out that a generic package of soap had difficulty competing with familiar,
local products. The fortunes of many brands of that era, such as Uncle
Ben’s rice and Kellogg’s breakfast cereal, illustrate the problem. The
packaged goods manufacturers needed to convince the market that the
public could place just as much trust in the non-local product. Campbell
soup, Coca-Cola, Juicy Fruit gum, Aunt Jemima, and Quaker Oats were
among the first American products to be ‘branded’, in an effort to increase
the consumer’s familiarity with the products.

Around 1900, James Walter Thompson published a house ad explaining
trademark advertising, in an early commercial description of what we
now know as branding. Companies soon adopted slogans, mascots, and
jingles which began to appear on radio and early television. By the 1940s,
Mildred Pierce manufacturers began to recognize the way in which
consumers were developing relationships with their brands in a social/
psychological /anthropological sense. From there, manufacturers quickly
learned to associate other kinds of brand values, such as youthfulness,
fun or luxury, with their products. This began the practice we now know
as branding, where it is felt that consumers buy the brand instead of the
product. This trend arose in the 1980s into what has been described as
“brand equity mania”. In 1988, when Phillip Morris purchased Kraft for
six times what the company was worth on paper, it was felt that what they
really purchased was its brand name.

April 2, 1993, labelled Marlboro Friday, was marked by some as the
death of the brand. On that day, Phillip Morris declared that they were
going to cut the price of Marlboro cigarettes by 20 %, in order to compete
with bargain cigarettes. Marlboro cigarettes were notorious at the time
for their heavy advertising campaigns, and well-nuanced brand image. On
that day, Wall street stocks nose-dived for a large number of ‘branded’
companies: Heinz, Coca Cola, Quaker Oats, PepsiCo. Many thought the

61



event signalled the beginning of a trend towards “brand blindness” (Klein
13).

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. PuakoBa ekoHOMIiKa BUCYHYJIa HallecdeKTUBHIITY (hopMy opraHizartii
(pyHKITIOHYBaHHS €KOHOMIYHUX areHTiB — JloMorocnofapctBo (dipmy).
2. To0BHOIO /11110B0I0 0c06010 (hipMu € mignpuemMerb. 3. Y pUHKOBii exo-
HoMini pipma 3aBkAM € BUPOOHUKOM i crioskuBadeM. 4. IToseainka gipMu
y cdepax BUpOOHMITBA i 0OMiHY BU3HAYa€TbCcs OGaraThMa YMHHHKAMU:
BUTpaTaMi BUPOOHUIITBA 1 00iroM, KOPUCHICTIO 1i IPOAYKIIii, BEJIMYMHOIO
HOCTIHHOTO i 3MIHHOTO KariTa/ly, iHaM1 Ha 1i MPOAYKIIi0 i cyOCTUTYTH,
[[iHAMK Ha CUPOBMHY 1 KOMILIEKTYIOUI BUPOOH, JOXOJaMU MOKYIILIB, 10
KYIYIOTh 11 TPOYKIIIO, CTAHOM KOHKYPEHIlii Ha PUHKY, PIBHEM pPiBHO-
Bard PUHKY. 5. Y mpaxkTuili BUPOOHMYIO-KOMEPLIHHOI AiS/IBHOCTI CKJIa-
Jlocsl Taka MiATpUEMHUITbKA (dhopMa, IK iHAWBiAyaJbHE MiAITPUEMCTBO.
6. Bpenn (anri. brand)— KOMILIEKC TIOHATb, 10 Y3arabHIOIOTh YSIBJIEH-
H# JIIOZIEN TIPO BIANOBIAHUIT TOBAP, MOCIYTY, KOMIIaHit0 a60 0COOUCTICTD.
7. IIMpoKo BUKOPUCTOBYETHCS B MAPKETUHTY Ta PeKJiaMi, TpoTe € (hiHaH-
COBUM TIOHATTSIM. 8. BpeH i Moske GYyTH y BUIJISII BJACHOTO iMEHI, CUMBO-
Jy a6o rpadivyHOro 306pakeHHs, SIKe [IPEACTABJIAE eKOHOMIUHII 06 €KT
Ta OZIHO3HAYHO 3 HUM aCOIIOETHCSA B CBiloMOCTI crioxkuBavis. 9. Icaye
KiJIbKa OCHOBHMX TpakTyBaHb 6peHzy. 10. 3rizHo i3 neprunm, OpeH — 1e
CyMa BCiX OYyTTiB, CIIOTa/[iB, 00pPa3iB Ta eMOIIiil, SIKi BUHIUKAIOTh Y JIOU-
HU, KOJIM BOHA 3 HUM cTHKaeThes. 11. 3rigHo i3 apyrum, e 000B I3K0BO
Jy’Ke O3UTUBHUI 00pas, IKUl FOBOPUTH IIPO BUCOKY SAKICTh Ta FapHY pe-
MyTallilo CBOTO BJIACHUKA.

Task 28
1. Read, translate (into Ukrainian) and retell (in English) the text.

ADVERTISING

Advertising is paid, one-way communication through a medium
in which the sponsor is identified and the message is controlled by
the sponsor. Variations include publicity, public relations, product
placement, sponsorship, underwriting, and sales promotion. Every major
medium is used to deliver these messages, including: television, radio,
movies, magazines, newspapers, video games, the Internet (see Internet
advertising), and billboards.

62



Advertisements can also be seen on the seats of grocery carts, on the
walls of an airport walkway, on the sides of buses, heard in telephone hold
messages and in-store public address systems. Advertisements are usually
placed anywhere an audience can easily and /or frequently access visuals
and/or audio.

Advertising clients are predominantly, but not exclusively, profit-
generating corporations seeking to increase demand for their products or
services. Some organizations which frequently spend large sums of money
on advertising but do not strictly sell a product or service to the general
public include: political parties, interest groups, religion-supporting
organizations, and militaries looking for new recruits. Additionally, some
non-profit organizations are not typical advertising clients and rely upon
free channels, such as public service announcements. For instance, a well-
known exception to the use of commercial ads is Krispy Kreme doughnuts
which relies on word-of-mouth.

The advertising industry is large and growing. In the United States
alone in 2005, spending on advertising reached $144.32 billion, reported
TNS Media Intelligence. That same year, according to a report titled
Global Entertainment and Media Outlook: 2006—-2010 issued by global
accounting firm PricewaterhouseCoopers, worldwide advertising
spending was $385 billion. The accounting firm’s report projected
worldwide advertisement spending to exceed half-a-trillion dollars by
2010.

While advertising can be seen as necessary for economic growth, it is
not without social costs. Unsolicited Commercial Email and other forms
of spam have become so prevalent as to have become a major nuisance
to users of these services, as well as being a financial burden on internet
service providers. Advertising is increasingly invading public spaces, such
as schools, which some critics argue is a form of child exploitation.

The same advertising techniques used to promote commercial goods
and services can be used to inform, educate and motivate the public
about non-commercial issues, such as AIDS, political ideology, energy
conservation, religious recruitment, and deforestation.

Advertising, in its non-commercial guise, is a powerful educational tool
capable of reaching and motivating large audiences. “Advertising justifies
its existence when used in the public interest — it is much too powerful
a tool to use solely for commercial purposes.” — Attributed to Howard
Gossage by David Ogilvy.
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Public service advertising, non-commercial advertising, public interest
advertising, cause marketing, and social marketing are different terms
for (or aspects of) the use of sophisticated advertising and marketing
communications techniques (generally associated with commercial enter-
prise) on behalf of non-commercial, public interest issues and initiatives.

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. Y cucremi pUHKOBUX BiZIHOCHH peKJiaMa He icHye cama 1o cobi, a €
HEBI/IITTPHUM €JIEMEHTOM IIUX BiTHOCHH 1 IOTYKHUM BaskKeJieM, 32 JI0T10-
MOTOTO SIKOTO TPOTIATYETHCS TOW UM iHIIWH ToBap (Tocayrn). 2. Peknama
MiAMTOPSIZIKOBYETHCS IJISIM, BU3HAYEHUM IIJIAHAMKW MAPKETUHTY, i Ma€ po3-
TJISAZATICh SIK OJUH 13 YOTUPHOX KOMIIOHEHTIB MapkeTuHry (marketing-
mix) mopsiz i3 ToBapoM, 1iHo Ta 30ytoM. 3. Ha neprmomy erari Tepmin
“pexsiama” (advertising) TiryMaunBcs K myOJiuHe 3BEPHEHHS 3 METOIO 3a-
JIVUUTH STKOMOTA O1JIbIle MOTEHIIHUX IIOKYIIIiB TOr0 YK iHIIIOTO TOBAPY.
4. Terep 11e MOHATTS 3HAYHO posmmpuiocs. 5. CyTi peaqbHOI peKJIaMHO]
HisLTbHOCTI OLJIBII BiIIOBiA€ TEPMiH “KOMILJIEKC MAPDKETUHIOBUX KOMYHi-
Kauiit” (marketing communication mix), skuii 00’ eHy€ CydacHi HalPsIM-
KU PeKJIAMHOI JisIJIbHOCTI 1 BKJIFOYa€E B cebe pekjamMy B 3ac00ax MacoBOI
inpopmarii (3MI), saxo/u, SIKi CTEMYJIIOIOTH KyIIiBIIo (sales promotion),
JUSLTBHICTD, CIIPSAMOBaHY Ha (hOPMYBAHHS MO3UTUBHOI TPOMAICHKOI yM-
KU 1040 cBoro tosapy, ¢ipmu (public relations), nmomyk i yrpumaHHs
KJTIEHTA, Bi/IHOBJIEHHS CIPSIMOBAHMX JIOBTOCTPOKOBUX 3B’SI3KiB MiXK BU-
poGHKOM i crioskuBaveM (direct marketing).

Task 29
1. Read, translate (into Ukrainian) and retell (in English) the text.

COMPETITION

Competition is the rivalry of two or more parties over something,
Competition occurs naturally between living organisms which coexist
in an environment with limited resources. For example, animals compete
over water supplies, food, and mates. In addition, humans compete for
recognition, wealth and entertainment.

Competition can be remote, as in a free throw contest, or antagonistic,
as in a standard basketball game. These contests are similar, but in the
first one players are isolated from each other, while in the second one they
are able to interfere with the performance of their competitors.
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Competition givesincentives for self improvement. If two watchmakers
are competing for business, they will lower their prices and improve their
products to increase their sales. If birds compete for a limited water
supply during a drought, the more suited birds will survive to reproduce
and improve the population.

Rivals will often refer to their competitors as “the competition”, and the
term competition can also be used as to refer to a contest or tournament.

Competition may exist at different sizes; some competitions may be
between two members of a species, while other competitions can involve
entire species. In an example in economics, a competition between two
small stores would be considered small compared to competition between
several mega-giants. As a result, the consequences of the competition
would also vary — the larger the competition, the larger the effect.

In addition, the level of competition can also vary. At some levels,
competition can be informal and be more for pride or fun. However, other
competitions can be extreme and bitter; for example, some human wars
have erupted because of the intense competition between two nations or
nationalities.

Competition can have both beneficial and detrimental effects. Many
evolutionary biologists view inter-species and intra-species competition as
the driving force of adaptation and ultimately, evolution. However, some
biologists, most famously Richard Dawkins, prefer to think of evolution in
terms of competition between single genes, which have the welfare of the
organism ‘in mind’ only insofar as that welfare furthers their own selfish
drives for replication. Some social Darwinists claim (controversially) that
competition also serves as a mechanism for determining the best-suited
group, politically, economically, and ecologically.

On the negative side, competition can cause injury to the organisms
involved, and drain valuable resources and energy. Human competition
can be expensive, as is the case with political elections, international
sports competitions, and advertising wars. It can lead to the compromising
of ethical standards in order to gain an advantage; for example, several
athletes have been caught using banned steroids in professional sports in
order to boost their own chances of success or victory. And it can be harmful
for the participants, such as athletes who injure themselves exceeding the
physical tolerances of their bodies, or companies that pursue unprofitable
paths while engaging in competitive rivalries.

2. Make 5 questions to the text and answer them.
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3. Translate into English.

1. lleHTpasbHUM TTOHATTSIM, TIIO BUSIBJISIE CYTHICTh PUHKOBUX BiJTHO-
CUH, € IOHSTTS KOHKYPeHIIii. 2. KOHKypeHIlis — 1ie HallBakJIMBiIa JaH-
Ka BCi€l cucTeMu pUHKOBOTO TocrogapcTsa. 3. CTUMYJIOM, TIIO0 CIIOHYKA€E
JIFOJMHY 710 KOHKYPEHTHOI 60pOThOM, € TIPArHEHH TI€PEBEPINUTH 1HIINX.
4. TlpemMeToM KOHKYpEHIlii HAa PUHKAX € YaCTKU PUHKY, KOHTPOJIbOBaHI
TUMHU M IHIDIUMK ToBapoBUpoOHuKamu. 5. KonkypeHTHa Goporhba — Iie
JAMHAMIYHUAHN [IPOIIEC, SIKUIT CIIPHSIE KPALIOMY 3a0e31IedeHHI0 PUHKY TOBa-
pamu. 6. /[ockoHasa KOHKYPEHIIisI — TUTT PUHKOBOI CTPYKTYPH, 32 SIKOi Ha
PUHKY TIPAIIOE BeJINKA KiJTbKICTh MPOJABIIIB 1 MOKYIIIIB, SIKi HE MOXKYTh
BIUIMBATH Ha PUHKOBI I[iHK OKPEMO OJMH BiJ OAHOrO, BiZICyTHI 6ap’epu
JI7IST BXOJLy Ta BUXOJY 3 PUHKY; ICHY€E BIIBHUH TOCTYII 10 pUHKY iH(popMa-
1i1; 6J1ara, 10 peaisyoThes, € OAHOMAHITHUMU. 7. MOHOIIOIICTUYHA KOH-
KYPEHIlisi — PUHKOBA CTPYKTYPa, 32 AKOI 6e3J1iu I IIPUEMCTB KOHKYPYE,
MPO/IAI0YN HA PUHKY MU epeHIliioBaHNT TOBap.

Task 30
1. Read, translate (into Ukrainian) and retell (in English) the text.

BUSINESS TRIPS

It is highly recommended that company officials visit the countries
to examine the markets where they are considering selling their products
before any transaction occurs. Many foreign markets can differ greatly
from the United States and by visiting a country, acompany can familiarize
itself with cultural nuances which may impact the design, packaging or
advertising of the product. Moreover, traveling abroad allows one to
locate and cultivate new customers, as well as improve relationships and
communication with current foreign representatives and associates. As in
the United States, clients and customers prefer to conduct business in
person before concluding a transaction.

Typically, a successful business trip requires months of planning.

Whether this will be your first or your thousandth business trip, you
should be conscious of conduct that is considered proper during your
absence from the office. As a representative of your company, you need to
know how to behave appropriately on a business trip.

1. Pack all essential items in a carry-on bag to avoid being ill-prepared

for business if the airline loses your luggage. Showing up for a trade

66



show or a meeting with a client dressed in yesterday’s clothes will
not make a positive impression.

. Dress professionally during the entire trip. Your attire should reflect

the fact that you are on a business trip, whether you are on a plane,
on a golf course or in a conference room.

. Be prepared and be on time. You may normally arrive at the office at

8:10 every morning and not speak until after your first cup of coffee,
but clients will not take kindly to your decision to be 10 minutes late
for an important meeting and still needing to go over your notes.

. Use proper business language. Even though some business trips may

include more casual situations, such as lunch, dinner or even golf,
keep in mind that you are still representing your company, and like
the old saying goes, “Loose lips sink ships”.

. Brush up on table manners and the basics of business etiquette

before you go. This may help you avoid an embarrassing gaffe while
on your trip.

. Save all receipts from your trip so you can easily determine your

expenses when you return.

. Conduct yourself with grace and decorum at all times. If you are

uncertain about these terms, consider buying a book on business
etiquette for some light reading while on the plane.

Tips & Warnings

Ask if you can smoke before lighting up. Smoking has become
something of a social and business faux pas in recent years, and
if your companion or client is not smoking, asking permission is
essential.

Use a personal phone card to make long-distance phone calls while
you are away. This way, you won't have to reimburse the company
for these charges on the hotel bill.

Traveling in foreign countries can be tricky. Before you leave, make
sure to buy a guidebook or consult someone who has recently
traveled to your intended destination to learn about the culture and
customs.

Avoid planning leisure-time activities during your trip if they will
detract from the amount of business you are able to conduct. If you
stay out until 2 a. m. or get a sunburn at the pool, you won't be at the
top of your game for business the next day.

Stay away from pornography, alcohol and anything potentially
inappropriate during your trip. This includes renting adult films in
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your hotel room, visiting bars and being in any situation that could
result in your being arrested and, ultimately, fired.

« Keep in mind that your time is not your own on a business trip. You
belong to your employer during this time; you're not being paid to
goof off.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. City»k60BUM BiIPAIKEHHSAM BBKAEThCSI TOI3/IKA IPAL[iBHIKA 32 PO3-
HOPSKEHHSIM KePiBHUKA i AMPUEMCTBA, 00 €[HAHHS, YCTAHOBH, OpraHisallil
Ha [IeBHUI CTPOK IO IHIIIOrO HACEJIEHOTO IIYHKTY IS BUKOHAHHST CIIyK00BO-
Io IOPYYEHHS 1032 MiCLieM HOTo MocTiitHOT poOoTH. 2. Y THX BUIIAAKAX, KON
iii, AUTBHAIIL Ta 1HIIT TAPO3IIN T IITPUEMCTBA 3HAXOAATHCS B HIIIH Mic-
LEBOCTI, MiCIIEM ITOCTIHHOT pOOOTH BBAZKAETHCS TOM TiAPO3/1ii1, pobOTa B IKO-
My 00yMOBJIEHA TPYHOBUM A0roBopoM (KoHTpakToMm). 3. Ciry»k00Bi Moi3aKu
NpariBHUKIB, IIOCTiiiHA POOOTa SKUX IPOXOANUTH B I0P03i a00 Ma€ po3'izHuii
(TlepecyBHUMIT) XapaKTep, He BBKAIOTHCS BIJIPS/KEHHAMU, SKIIO iHIIE He
nepebadeHe 3aKOHOJIABCTBOM, KOJIEKTUBHUM JOTOBOPOM, TPYAOBHUM JIOIO-
BOPOM (KOHTPAKTOM ) MizK TIPAIiBHUKOM 1 BJIaCHUKOM (200 YIIOBHOBAsKEHOIO
HIM 0c06010). 4. Butparu Ha BizpssKeHHsT ocodu, sika repeGyBae y Tpyuo-
BUX Bi[HOCMHAX 3 TJIATHUKOM TIOJIATKY, BKJIIOYAIOTHCS /IO CKJIAJLy BaJIOBUX
BUTPAT IJIATHUKA TOJIATKY JIMIIE 32 HASIBHOCTI JIOKYMEHTIB, IO IiATBEP/I-
JKYIOTh 3B’$I30K TAaKOTO BiIPS/PKEHHSI 3 OCHOBHOIO JIISITTBHICTIO TTiTIPUEMC-
TBa, a caMe: 3aIIPOIIeHb CTOPOHU, KA MPUIMAE 1 AiSIbHICTD K0T 30iracThCst
3 JUSUIBHICTIO TT/IMPUEMCTBA, MO HATPABJSIE Y BiJPSIKEHHST; YKIAJEHOTO
10roBopy (KOHTPAKTY) Ta iHIINX JOKYMEHTIB, SIKi BIZPEryIb0ByIOTh a00 3a-
CBIZUYIOTH Oa’KaHHS BCTAHOBUTH IIMBLIBHO-IIPABOBI BIZIHOCHHI; IOKYMEHTIB,
1[0 3aCBIIYYIOTh YYacTh BiAPSKEHOI 0COOU B MEPEroBopax, KOH(pEePeHIisax
a0 cUMITO3iyMaX, SIKi IIPOBOAATHCS 32 TEMATHKOIO, 1110 CTOCYEThCSI OCHOBHOI
JISUTBHOCTI THITIPUEMCTBA, SIKE BiIpsiKac mpariBauka. 5. I mprueMcTBo, 1o
BiApsiKae MpaliBHUKA, 30IHCHIOE peecTpalliio ocodu, sika BUOyBa€e y Biapsi-
JKEHHSI, Y CTeliaTbHOMY KypHaJTi 32 (hOPMOIO 3Ti/IHO 3 IHCTPYKITIETO.

Task 31
1. Read, translate (into Ukrainian) and retell (in English) the text.

INSURANCE

Insurance, in law and economics, is a form of risk management primarily
used to hedge against the risk of a contingent loss. Insurance is defined as
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the equitable transfer of the risk of a loss, from one entity to another, in
exchange for a premium. Insurer, in economics, is the company that sells
the insurance. Insurance rate is a factor used to determine the amount,
called the premium, to be charged for a certain amount of insurance
coverage. Risk management, the practice of appraising and controlling
risk, has evolved as a discrete field of study and practice.

An operational definition of insurance is that it is

« the benefit provided by a particular kind of indemnity contract,
called an insurance policy;

« thatisissued by one of several kinds of legal entities (stock company,
mutual company, reciprocal, or Lloyd's syndicate, for example), any
of which may be called an insurer;

« in which the insurer promises to pay on behalf of or to indemnify
another party, called a policyholder or insured;

« that protects the insured against loss caused by those perils subject to
the indemnity in exchange for consideration known as an insurance
premium.

In recent years this kind of operational definition proved inadequate as

a result of contracts that had the form but not the substance of insurance.
The essence of insurance is the transfer of risk from the insured to one or
more insurers. How much risk a contract actually transfers proved to be
at the heart of the controversy.

This issue arose most clearly in reinsurance, where the use of Financial
Reinsurance to reengineer insurer balance sheets under US GAAP became
fashionable during the 1980s. The accounting profession raised serious
concerns about the use of reinsurance in which little if any actual risk was
transferred, and went on to address the issue in FAS 113. While on its face,
FAS 113 is limited to accounting for reinsurance transactions, the guidance
it contains is generally conceded to be equally applicable to US GAAP
accounting for insurance transactions executed by commercial enterprises.

Insurance companies may be classified as

« Life insurance companies, which sell life insurance, annuities and
pensions products.

« Non-life or general insurance companies, which sell other types of
insurance.

General insurance companies can be further divided into these sub
categories.

« Standard Lines

+ Excess Lines
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In most countries, life and non-life insurers are subject to different
regulatory regimes and different tax and accounting rules. The main
reason for the distinction between the two types of company is that life,
annuity, and pension business is very long-term in nature — coverage for
life assurance or a pension can cover risks over many decades. By contrast,
non-life insurance cover usually covers a shorter period, such as one year.

Some people believe that modern insurance companies are money-
making businesses which have little interest in insurance. They argue that
the purpose of insurance is to spread risk so the reluctance of insurance
companies to take on high-risk cases (e. g. houses in areas subject to
flooding, or young drivers) runs counter to the principle of insurance.

Other criticisms include:

« Insurance policies contain too many exclusion clauses. For example,
some house insurance policies do not cover damage to garden
walls.

« Most insurance companies now use call centres and staff attempt to
answer questions by reading from a script. It is difficult to speak to
anybody with expert knowledge.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Tepmir “cTpaxyBaHHs”, HA AYMKY 3aXiHUX (DIT0JIOTIB, Ma€ Jia-
TUHCbKe TOXO/DKeHHs. 2. B ocHOBI Hioro — cioBa “securus” i “sine”, sxi
o3HavaioTh “6e3typborauii”. 3. OTKe, cTpaxyBaHHs BiIOUBAE i€t 3acTe-
PEKeHHs, 3axXucTy Ta 6e3neku. 4. Y 6aratboX CJIOB'STHCHKUX MOBAX, Y TOMY
YUCJTi I yKPaTHChKil, BAHUKHEHHS TEPMiHA “CTpaxyBaHHS TOB’SI3YIOTh 31
cioBoM “ctpax”. 5. Odiritine TirymMadeHHsT TepMiHA B YKpaiHi HaBeJIeHO B
3axoni “IIpo crpaxyBanus’. 6. CTpaxyBaHHsg — Ii€ BU/| IIUBiJbHO-TIPABO-
BUX BI[HOCHH II[0/I0 3aXKMCTy MAHOBUX 1HTEPECIB TPOMAJISTH T IOPUANY-
HUX 0Ci6 y pasi HacTaHHsI IEBHUX MO/Iiii (CTPaXOBMX BUIIA/IKIB), BU3HAYE-
HUX JIOTOBOPOM CTpaxXyBaHHs ab0 YMHHIM 3aKOHOIABCTBOM, 32 PaXyHOK
rpomoBux (GoHIIB, M0 (GOPMYIOTHCS HIJISXOM CILUIATA POMAJSTHAME Ta
IOPUIMYHAMU 0COOAMU CTPAXOBUX IJIATEXKIB (CTPAXOBUX BHECKIB, CTPAX0-
BUX TIPEMiil) Ta /I0OXO/IiB Bi/l po3MillieHHsT KOMTiB 1ux Goumis. 7. Ctpaxy-
BaHHS — 1ie JBOCTOPOHHI €KOHOMIYHI BIJTHOCUHHU, AKI [IOJIATAIOTh Y TOMY,
1[0 CTPaXyBaJIbHUK, CIJIAYYI0YU TPOIIOBUI BHECOK, 3a0e3teuye cobi (uu
TpeTiii 0co6i) y pasi HacTaHHSA HOAil, 00YMOBIEHOI JOrOBOPOM ab0 3aK0-
HOM, CyMY BUILJTaTH 3 60Ky CTPaXOBUKA, AKWH YTPUMYE EBHUIT 00CST Bijl-
MOBIAIBHOCTI 1 17151 11 3abe31eUeHHST TIOTIOBHIOE Ta ePeKTUBHO PO3MIIITy€
pe3epBH, BXKMBAE MPEBEHTUBHI 3aX0/IU, CIIPSIMOBAHI Ha 3MEHIIIEHHST PU3H-
Ky, a TIpH 11oTpebi epecTpaxoBy€ YaCTUHY CBOET Bi/IIOBiaIbHOCTI.
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Task 32
1. Read, translate (into Ukrainian) and retell (in English) the text.

PRODUCTION, MANUFACTURING AND SERVICES

Production may refer to:

« Production, costs, and pricing, the act of making things, in

microeconomics

« A term in magic (illusion) for the appearance of something out of

thin air

« A term in theatre for a play, opera, dance, ballet, or musical theater

Specific uses

« Al production or production rule system, a computer program

providing artificial intelligence

« Economic production, or Gross domestic product, a measure of the

size of an economy

« Film production or filmmaking, the process of making a film

« Lexeme production, an abstract unit of morphological analysis in

linguistics

« A production in computer science is a rule for symbol substitution.

« Mass production, large-scale production using an assembly line

« Manufacturing, processing raw materials into finished goods

Manufacturing (from Latin manu factura, “making by hand”) is the
use of tools and labor to make things for use or sale. The term may refer to
a vast range of human activity, from handicraft to high tech, but is most
commonly applied to industrial production, in which raw materials are
transformed into finished goods on a large scale.

Manufacturing takes place under all types of economic systems. In a
capitalist economy, manufacturing is usually directed toward the mass
production of products for sale to consumers at a profit. In a collectivist
economy, manufacturing is more frequently directed by a state agency
to supply perceived needs. In modern economies, manufacturing occurs
under some degree of government regulation.

Modern manufacturing includes all intermediate processes required
for the production and integration of a product’s components. Some
industries, such as semiconductor and steel manufacturers use the term
fabrication instead. The manufacturing sector is closely connected with
engineering and industrial design. Examples of major manufacturers in
the United States include General Motors Corporation, Ford Motor
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Company, Chrysler, Boeing, Gates Rubber Company and Pfizer. Examples
in Europe include France’s Airbus and Michelin Tire. Modern proponents
of Fair Trade policy and a strong manufacturing base for the U. S. economy
include economists Paul Craig Roberts and Ravi Batra, and commentator
Lou Dobbs.

In economics and marketing, a service is the non-material equivalent
of a good. Service provision has been defined as an economic activity
that does not result in ownership, and this is what differentiates it from
providing physical goods. It is claimed to be a process that creates benefits
by facilitating either a change in customers, a change in their physical
possessions, or a change in their intangible assets.

Generally, a service can be defined as a set of benefits

« delivered from the accountable service provider, mostly in close

coaction with his service suppliers,

. generated by the functions of technical systems and /or by distinct

activities of individuals, respectively,

« commissioned according to the needs of his service consumers by

the service customer from the accountable service provider,

« rendered individually to the authorized service consumers on their

dedicated request,

« utilized by the service consumers for executing and/or supporting

their day-to-day business tasks or private activities.

By supplying some level of skill, ingenuity, and experience, providers
of a service participate in an economy without the restrictions of carrying
stock (inventory) or the need to concern xxves with bulky raw materials.
On the other hand, their investment in expertise does require marketing
and upgrading in the face of competition which has equally few physical
restrictions.

Providers of services make up the Tertiary sector of industry.

2. Make 5 questions to the text and answer them.
3. Translate into English.

1. BupobHuumii mporec — Iie CyKyIHICTh B3aEMOIIOB sI3aHUX [iii JII0-
neid, 3acobiB mpalli Ta IPUPOAM, HOTPIGHUX /IS BUTOTOBJIEHHS MTPOLYK-
ii. 2. OCHOBHUMHU eJIeMEHTaMU BHPOGHUUOIO IIPOLIECy € IPOIecC mpairi
SIK CBiZIoMa JisUTbHICTD JIFOAMHU, TIpeMeTH Ta 3acobu npaiii. 3. Ile pecyp-
CHI CKJIaZloBI BUPOOHMYOro IIpolecy, sAKi moTpebyioTh IeBHOI BUTPATH
kowTiB. 4. ITopsia 3 UM y 6araThboX BUPOOHUIITBAX BUKOPUCTOBYIOTHCS
npUpoHi rporecy (6i0I0riuHi, XiMiuHi IIPOIECH B arpapHUX Ta arpapHo-
[IPOMUCJIOBUX BUPOGHUIITBAX, CYNIIHHS, OXOJIOMKYBAHHS JeTaseil mcs
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TepMiuHOi 06po6KK Tomio). 5. IIpupoaHi mpouecu morpedyoTh BUTPAT
4acy, a pecypcu BUTPAvarOThCs TIJIbKU B Pasi iX MITYYHOI iHTeHCUDIKaITii.
6. TOJIOBHOIO CKJIa[IOBOK BHUPOGHUYOIO MPOIECY € TEXHOJOITYHUI IIPO-
1leC — CYKYITHICTb /il 31 3MiHM Ta BU3HAUEHHS CTaHy IMpeaMeTa TIpalli.
7. Ha minpuemMcTBax 31iCHIOIOTLCS PI3HOMAHITHI BUPOOHMYI IIpoIiecH,
iX TOMI/ISIIOTH TIepeayciM 3a TAKUME O3HAKaMM: IIPU3HAUYEHHS, Iepebir y
yaci, CTyIiHb aBToMaTu3allii. 8. Y po3BuHeHNX KpaiHax cepa nocayr Bu-
POGHUIITBA — BEJIMKA i BUCOKOE(DEKTHBHA Taly3b CYCIIJIbHOL AiS/IBHOCTI.
9. Hanpuxnaz, y CIIA na tpancniopri, y cdepi 3B’93Ky i TOPriBJi HUHI
cTBOpIOEThCs 1/5 dacTWHa BajioBOTO HalioHasbHOTO Tpoaykry. 10. Y
Mipy PO3BHUTKY CYCIIJIbCTBA 3POCTAIOTh HOro 1moTpedu B IyXOBHUX 6JIa-
rax, sIKi CTBOPIOIOThCS B HeMaTepiaibHii cdepi, 1110 i1 3yMOBJIIOE iCHYBaH-
Hd comiagbrol iHdpacTpykrypu. 11. CormianpHa iHdpacTpyKkTypa — 11e
HeMaTepiajbHe BUPOOHUIITBO, /€ CTBOPIOIOThCA HemarepiaibHi (GopMu
GaraTcTBa, AKi BIIrparOTh BUPIIIAJbHY POJib Y BCEOIUHOMY DPO3BUTKY
TPYAiBHMKIB, IIPUMHOKEHHI IXHIX PO3yMOBHX 1 (DisuuHUX 3AiGHOCTEN,
npodeciiiHNX 3HaHb, MM IBUIIEHHI OCBITHBOTO I KyJIBTYPHOTO PiBHS.

Task 33
1. Read, translate (into Ukrainian) and retell (in English) the text.

MONEY AND PRICE

Money is any token or other object that functions as a medium of
exchange that is socially and legally accepted in payment for goods and
services and in settlement of debts. Money also serves as a standard of
value for measuring the relative worth of different goods and services and
as a store of value. Some authors explicitly require money to be a standard
of deferred payment.

Money includes both currency, particularly the many circulating
currencies with legal tender status, and various forms of financial deposit
accounts, such as demand deposits, savings accounts, and certificates of
deposit. In modern economies, currency is the smallest component of the
money supply.

Money is not the same as real value, the latter being the basic element
in economics. Money is central to the study of economics and forms its
most cogent link to finance. The absence of money causes an economy to
be inefficient because it requires a coincidence of wants between traders,
and an agreement that these needs are of equal value, before a barter
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exchange can occur. The efficiency gains through the use of money are
thought to encourage trade and the division of labour, in turn increasing
productivity and wealth.

Money is generally considered to have the following characteristics,
which are summed up in a thyme found in older economics textbooks and
a primer: “Money is a matter of functions four, a medium, a measure, a
standard, a store”.

There have been many historical arguments regarding the combination
of money’s functions, some arguing that they need more separation and
that a single unit is insufficient to deal with them all. ‘Financial capital’ is
a more general and inclusive term for all liquid instruments, whether or
not they are a uniformly recognized tender.

In economics and business, the price is the assigned numerical
monetary value of a good, service or asset.

The concept of price is central to microeconomics where it is one of the
most important variables in resource allocation theory (also called price
theory).

Price is also central to marketing where it is one of the four variables in
the marketing mix that business people use to develop a marketing plan.

In ordinary usage, price is the quantity of payment or compensation
for something. People may say about a criminal that he has ‘paid the price
to society’ to imply that he has paid a penalty or compensation. They
may say that somebody paid for his folly to imply that he suffered the
consequence.

Economists view price as an exchange ratio between goods that pay
for each other. In case of barter between two goods whose quantities are x
and y, the price of x is the ratio y/x, while the price of y is the ratio x/y.

This however has not been used consistently, so that old confusion
regarding value frequently reappears. The value of something is a quantity
counted in common units of value called numeraire, which may even be an
imaginary good. This is done to compare different goods. The unit of value
is frequently confused with price, because market value is calculated as
the quantity of some good multiplied by its nominal price.

Theory of price asserts that the market price reflects interaction
between two opposing considerations. On the one side are demand
considerations based on marginal utility, while on the other side are supply
considerations based on marginal cost. An equilibrium price is supposed
to be at once equal to marginal utility (counted in units of income) from
the buyer’s side and marginal cost from the seller’s side. Though this
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view is accepted by almost every economist, and it constitutes the core of
mainstream economics, it has recently been challenged seriously.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. DywnKIii rpomiel, Mo BUOKPEMJIIOIOTHCS B CydacHill eKOHOMiUHii
JiTepaTypi, BiToOpaKaTh AMHAMIUHI TIPOIECH, IO BiOyBaOThCS, 1 30a-
ravyyloTh I1i BITHOCUHY AKiCHUMY 3MiHaMu. 2. [lepioio dhyHKITi€0 rpotieit
€ GyHKIS Mipu BapTOCTi, TOOTO IX CIIPOMOKHICTH BUMIPIOBAaTH BapTICTh
yCiX TOBapiB, CJAyTyBaTH MOCEPeHUKOM MTPU BU3HavYeHHi 1iHu. 3. ToBapu
MOPIBHIOIOTH 32 JIOTTIOMOTO0 TPOIIell TOMY, 1[0 BOHU, SIK 1 TPOII, € TIPO-
JYKTaMU JIOACHKOI Ipaili, MatoTh OAHOPIAHY 3 HUMU Ga3y IOPIBHSIHHS —
abcrpakTHy mpaiio. 4. BupaskeHa y rpoiax BapTiCTh TOBapy € IiHOIO.
5. ITina, abo rpomiosa hopma ToBapy, — 1e hopma Jiuiie igeaibHa. 6. Bap-
TiCTh B3YTTS, OJIATY, ABTOMOOITIB, BileOMarHiToOHIB TOTIO icHy€E X0Ya i
HEBUJMMO B CAaMUX pedax, BOHA BUPAXKAETHCSA B iX BiJIHOIIEHHI /10 30JI0-
ta. 7. Iliny Moke MaTu TiJIbKW TOW TOBap, 10 3HAXOUTHCS Y BiIHOCHIN
dopmi Baprocri. 8. Cami TPOII IIHK He MAKOTh, iX BAPTICTh He MOKe Oy TH
BUpa)keHA B HUX ke caMuX. 9. 3aMicTh IiHK TPOIIi BOJOIIOTH KYITiBeJb-
HOIO CITIPOMOJKHICTIO, SIKQ BUPAYKAETHCS B aOCOJIIOTHII KiJIbKOCTI TOBapy,
1o MOjkHA 3a HUX Kynutu. 10. Macuitab 1in Ma€ 10pujinIHuil Xapaxkrep,
3aJIeXKUTH BiJI BOJI IeP;KaBU 1 CIIYTYE /I BUPAyKEHHST He BAPTOCTI, a I[iHN
toBapy. 11. Uepes maciiTad 11iH i/jealibHa, ysIBHA I[iH, 1[0 HAJAETHCS TOBA-
PY 4K MOKAa3HWK BEJUYMHHI BaPTOCTI, TIEPETBOPIOETHCS Y MTPEHCKYPAHTHY
ab0 PUHKOBY 11iHY, BAPAKEHY B HAI[IOHAIbHIN MPOIIOBIN OUHMIIL.

Task 34
1. Read, translate (into Ukrainian) and retell (in English) the text.
BUSINESS ETHICS

Business ethics is a form of the art of applied ethics that examines
ethical principles and moral or ethical problems that can arise in a business
environment.

In the increasingly conscience-focused marketplaces of the 21st
century, the demand for more ethical business processes and actions
(known as ethicism) is increasing.!!! Simultaneously, pressure is applied
on industry to improve business ethics through new public initiatives and
laws (e. g. higher UK road tax for higher-emission vehicles).

Business ethics can be both a normative and a descriptive discipline.
As a corporate practice and a career specialization, the field is primarily
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normative. In academia descriptive approaches are also taken. The range
and quantity of business ethical issues reflects the degree to which business
is perceived to be at odds with non-economic social values. Historically,
interest in business ethics accelerated dramatically during the 1980s and
1990s, both within major corporations and within academia. For example,
today most major corporate websites lay emphasis on commitment to
promoting non-economic social values under a variety of headings (e. g.
ethics codes, social responsibility charters). In some cases, corporations
have redefined their core values in the light of business ethical
considerations (e. g. BP’s “beyond petroleum” environmental tilt).

Business ethics can be examined from various perspectives, including
the perspective of the employee, the commercial enterprise, and society
as a whole. Very often, situations arise in which there is conflict between
one or more of the parties, such that serving the interest of one party is
a detriment to the other(s). For example, a particular outcome might be
good for the employee, whereas, it would be bad for the company, society,
or vice versa. Some ethicists (e. g., Henry Sidgwick) see the principal
role of ethics as the harmonization and reconciliation of conflicting inte-
rests.

Business ethics should be distinguished from the philosophy of
business, the branch of philosophy that deals with the philosophical,
political, and ethical underpinnings of business and economics. Business
ethics operates on the premise, for example, that the ethical operation of
a private business is possible — those who dispute that premise, such as
libertarian socialists, (who contend that “business ethics” is an oxymoron)
do so by definition outside of the domain of business ethics proper.

The philosophy of business also deals with questions such as what,
if any, are the social responsibilities of a business; business management
theory; theories of individualism vs. collectivism; free will among
participants in the marketplace; the role of self interest; invisible hand
theories; the requirements of social justice; and natural rights, especially
property rights, in relation to the business enterprise.

Business ethics is also related to political economy, which is economic
analysis from political and historical perspectives. Political economy deals
with the distributive consequences of economic actions. It asks who gains
and who loses from economic activity, and is the resultant distribution fair
or just, which are central ethical issues.

2. Make 5 questions to the text and answer them.
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3. Translate into English.

1. AnMiHiCcTpaTUBHA €TWKA — Iie TPOIleC, Y XO/i SKOTO JIepKaBHUI
cysk6oBellb BU3HAYAE €THYHI CTAaHAAPTH O BHHHMKAIOUUX B YCTAHOBI
pobJieM, CaMOCTIHO aHaJIi3y€E i CTaHIapTH 1 Hece 0cobuCTy podeciii-
HYy BIJINOBIIANIBHICTh 32 TPUUHSATI pillleHHs. 2. AZIMiHICTpaTWBHA €TH-
Ka BUBYAE€ BCi MOpaJIbHI acHeKTH AisIbHOCTI AepsKaBHUX CJyKOOBLIB i
KEPiBHUKIB Ta CKJIAJIAETHCS 3 YOTUPHOX KOMIOHEHTIB. 3. [lepmmit kKoMIo-
HEHT — I[IHHOCTI — 1€ TePEKOHAHHS, [yMKH, B3AEMOBITHOCUHY 1HAWBI/IIB,
CTaBJIEHHS TPYII i CYCIIJIbCTBA [0 TaKUX IUTaHb, SIK CBOOOA, CIIpaBe/-
JIUBICTB, BIATIOBiIa/IbHICTD. 4. [[pyruit — cTaHAapTé i HOpMU — TIPUHITN-
TH, 1[0 BU3HAYAIOTH il JIT0/Iel BiATIOBIHO 0 3aKOHIB, KOJIEKCIB i TTPaBUI.
5. Tpertiit — 30BHIIIHE cepeIOBUIIE — YMOBH, B SIKMX 3/[1ICHIOETHCS TisiTh-
HICTB JIepKaBHUX CaysKO0BLIB (MOMITHYHI, collianbHi, KyabrypHi). 6. Yer-
BepTHil — opraHisaliiiHa HoBeJiHKa — PizHi GOPMU AiSJIBHOCTI CIyKOOB-
1B, 1[0 OPIEHTOBaHI HAa IHHOCTI KOHKPETHOTO CYCIIIbCTBA a00 YCTaHOBH,
opraHisaiii B paMKaX BM3HAYE€HWX CTAHAAPTIB i HOPM. 7. XapaKTepHUM
JUUISL CY9aCHOTO CYCITIJIbCTBA PO3BUHEHUX KA TANTICTUYHUX KPaiH € MOCH-
JIEHUH aKIeHT Ha CTBOPEHHST METOI0JIOTIi HAYKOBUX /IOCJII/[PKEHD B Tay3i
aaMiHicTparuBHOI eTuku. 8. Cepel METO/IB — ONMUTYBAJIBHUKH, IHTEPB'10,
36ip BigoMocTell, BUBUEHHSA KOHKPETHUX BUIIAJKIB, ICTOPUYHI aHAJIOr]
tomro. 9. [1o cyTi aamiHicTpaTMBHA €TUKA NITYKAE BiITIOBI/Ib HA TaKi MTATAH-
HSL: 110 € JOGPO 1 3710, 1[0 € TPABHJIBHUM i XUOHUM Y TIOBEIIHII AepiKaBHUX
caysKGOBIIB, SIKi MOTUBHU 1 YMOBM CIPHUSAIOTH IX €THYHiil MOBEAIHII; 110
Tpeba pobuTu 1t GOPMYBaHHS BUCOKUX MOPAJIbHUX TIPUHIUIIIB.

Task 35
1. Read, translate (into Ukrainian) and retell (in English) the text.

CUSTOMS

Customs is an authority or agency in a country responsible for
collecting customs duties and for controlling the flow of animals and
goods (including personal effects and hazardous items) in and out of a
country. Depending on local legislation and regulations, the import or
export of some goods may be restricted or forbidden, and the customs
agency enforces these rules. The customs agency may be different from
the immigration authority, which monitors persons who leave or enter the
country, checking for appropriate documentation, apprehending people
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wanted by international search warrants, and impeding the entry of others
deemed dangerous to the country.

A customs duty is a tariff or tax on the import of or export of goods. In
England, customs duties were traditionally part of the customary revenue
of the king, and therefore did not need parliamentary consent to be levied,
unlike excise duties, land tax, or other impositions.

Commercial goods not yet cleared through customs are held in a
customs area, often called a bond store, until processed.

Customs for arriving passengers at many international airports,
and some road crossings, are separated into Red and Green Channels.
Passengers with goods to declare (carrying items above the permitted
customs limits and/or carrying prohibited items) should go through the
Red Channel. Passengers with nothing to declare (carrying goods within
the customs limits only and not carrying prohibited items) can go through
the Green Channel. Passengers going through the Green Channel are only
subject to spot checks and save time. But, if a passenger going through
the Green Channel is found to have goods above the customs limits on
them or carrying prohibited items, they may be prosecuted for making a
false declaration to customs, by virtue of having gone through the Green
Channel.

Airports within the EU also have a Blue Channel. Asthe EUisacustoms
union, travellers between EU countries do not have to pay customs duties,
so long as the goods they are carrying are for personal use only (will not be
sold). Passengers arriving from other EU countries should go through the
Blue Channel. Luggage tickets for checked in luggage within the EU are
green-edged so they may be identified.

2. Make 5 questions to the text and answer them.

3. Translate into English.

1. Bigmosiguo g0 4. 15 c1. 1 MK Ykpainu MUTHUI KOHTPOJIb PO3TJIsi-
JTAETBCS SIK CYKYITHICTh 3aXO/IiB, 1O 3/IHCHIOIOTHCS MUTHUMH OpPTaHaM
y MeXax CBO€EI KOMIETEHIIT 3 METOI0 3a0€3MeYeHHsT TOTPUMAHHS HOPM
MUTHOTO 3aKOHO/IABCTBA, MTOJI0’KEHb MIXKHAPOIHUX I0OTOBOPIB. 2. MuTHII
KOHTPOJIb — IIe 3[iCHEHHS MUTHUMU OpraHaM{ YKpaiHW CIeIiaJTbHUX
Jiii, CIIpSMOBAHKUX HA AOTPUMAHHS IOPUANYHAMU i GisnyHrMU ocobamu
MUTHOTO 3aKOHOJIABCTBA YKpaiHU, MIXKHAPOAHUX Yyrojl YKpaiHu Ta Ipa-
BUJI, SIKi PETYJTIOIOTE TIOPSIZIOK BBE3EHHS, BUBE3EHHSI YN TPAH3UTY BaHTa-
KB, TpaHCIIOPTHUX 3ac06iB, BamoTu. 3. Bignosiano 1o cr. 40 MK Ykpai-
HY MUTHOMY KOHTPOJIIO T/IJISITAIOTh YCi TOBapH 1 TPAHCIOPTHI 3ac00H, IO
MEPEMIIYIOThCS Yepe3 MUTHUM KOPJIOH YKpaiHu. 4. MUuTHUIT KOHTPOJh
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TOBaPiB, TPAHCIIOPTHHX 3aCO0IB IEPEBI3HUKIB Y MYHKTaX [IPOILYCKY Y€Pe3
JlepsKaBHUN KOPJOH YKpaiHU 3/11HCHIOEThCS 117101060B0 Ta BiAOBIHO 10
TunoBUX TEXHOJOTIYHUX CXEM TPOIYCKY depe3 Jep:KaBHUN KOP/OH YK-
painu aBTOMOOIIBHUX, BOAHUX, 3ai3HUYHUX Ta IIOBITPSHUX TPAHCIIOP-
THUX 3aC00iB IIE€PEBI3HUKIB, 10 3aTBEPKY0Thcst KaGinerom MiHicTpis
Vkpainu. 5. MUTHHIT KOHTPOJIb 3[1CHIOETHCS 3 METOIO 3a0€311e4eHHS J10-
TPUMAHHS JE€P)KABHUMU OPraHaMH, IiANPUEMCTBAMH Ta iX TOCAJTOBUMU
ocobamH, rpoMagHaMU 1 IHIIUMK DI3MYHUMHU 0cOOaMU TIOPSIAKY Iiepe-
MIIIIEHHST Yepe3 MUTHY TePUTOPiI0 YKpaiHN TOBapiB i TPAHCIIOPTHUX 3a-
co0iB.
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