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ITIOACHIOBAJIBHA 3AIIHCKA

LixxoM MpUPOIHO BUKOPHUCTOBYBATH HAsBHI MIPUPOIHI W MaTepialbHi pe-
Cypcu — poOoUy CHITy Ta YNpPaBIiHCHKI 3M10HOCTI, IHCTPYMEHTH ¥ MaIlIWHH,
3eMJII0 i MiHepanbHi OaraTcTBa — Ui BUPOOHHWIITBA TOBApiB 1 MOCIYT, IO
3aI0BOJIGHSIOTH HAIIll MaTepiabHi moTpedn.

Came TaKy IisSUTBHICTD, 3/iMICHIOBaHY B paMKaX OpTaHi3aIliifHOro MexaHi-
3My, Ha3UBAIOTh eKOHOMIuHOW cucmemoro. OCHOBY Oy/b-KOi €eKOHOMIYHO]
CHCTEMH CKIIaIaloTh (piHaHCH 1 piHAHCOBA HisUTBHICTE.

Merta kypcy “@iHaHCH” aHTJIHCHKOIO MOBOIO — IIATOTYBaTH MalOyT-
HBOTO (axiBId 70 TpodeciiHOi MisSIBHOCTI Ha OCHOBI CBITOBOTO JOCBIY,
chopMyBaTH HABUYKH YHTAHHS 1 PO3YMIHHS aHTIIMCHKOI JIITEpaTypu y KOH-
TEKCTi Cy4acHOTO JKUTTS 1 chepr eKOHOMIKH.

OCHOBHI 3aBJIaHHS:

O3HallOMHTH MalOyTHBOTrO (haxiBIsi 3 HOBITHIMH JOCSATHEHHSIMH B
EKOHOMIUHII HayIIi;

HABYHTH BUTFHO OPIEHTYBATHUCS B CydacHOMY iH(hOpMAaIiifHOMY ITOTOIIi
3 METOIO YJJOCKOHAJICHHS CBOIX YMiHb;

YIOCKOHAJIUTH KOMYHIKaTHBHI YMiHHSI aHTJTIHCHKOIO MOBOIO ITPHU CITiJI-
KyBaHHI Ha nipodeciiini Temu;

MiATOTYBaTH MaitOyTHROTO (haXiBIsI IO HAYKOBOI MisUTBHOCTI, IPOAOB-
JKEHHS OCBITH Y c(hepi eKOHOMIKH.

HABYA/IbHO-TEMATHYHHH ITJIAH
GUBYUEHHS OUCUUNIHU

“AHI'JITHCBbKA JIIV/IOBA MOBA”

Ne Hazpa remn
Top.

1 MakpoeKoHOMiYHa HecTaOUTbHICTE: 6e3p0o0iTTs i iH IS
(Macroeconomic destabilization: unemployment and inflation)

2 MakpoeKOHOMIYHUH aHai3: CyKyITHHH MOIHT Ta CyKyITHA
nponosutiist (Macroeconomic analysis: aggregate supply and aggregate
demand)

3. Exonomiune 3poctanns (Economic growth)

4 Bromkernuit nedinur i nepxasuuii 6opr (Budget deficit and public debt)

5 CydacHi ekoHoMiuHi mpobsiemn (Modern economic problems)
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“AHTJTIHChKA JJII/IOBA MOBA”

Ilpakmuuni 3anammas

Tema 1. Maxkpoexkonomiuna necmadinvhicms: 6e3podimms i inghnsn-
uin (Macroeconomic destabilization: unemployment and
inflation)

Mema: naty ysiBICHHS PO MAaKPOEKOHOMIUHY HECTaOIbHICTb.
Iumanna 0o 0b6eoopents

INnepindasiuis (Hyperinflation).
Jedmsuis (Deflation).
MakpoekoHoMiuaui aHaii3 (Macroeconomics).
Hesaiinsricts pecypcis, 6e3poditTst (Unemployment).
OuikyBaHa iH(usinis (Anticipated inflation).
Pisens 1iH (Price level).
Exonomiune nependauyenus (Economic perspective).
Crardusinis (Stagflation).
Jlimepamypa: a) ocHoBHa [1-4; 6-8; 13; 14; 16-20];
0) monmatkoBa [11; 12; 21-29]

Tema 2. MakpoekonomiuHUl ananiz: CyKyRHUIL RORUM Ma CYKYnHA
nponosuyin (Macroeconomic analysis: aggregate supply and
aggregate demand)

Mema: naty ysiBICHHS PO MAaKPOEKOHOMIUHHI aHaIi3.
Iumanna 0o 0beoopents

MakpoekxoHomiunuii anani3 (Macroeconomics analysis).
®akrop nonuty (Demand factor).
Jlimepamypa: a) ocnoBHa [1-4; 6-8; 13; 14; 16-20];
0) nonartkosa [11; 12; 21-29]
Tema 3. Exonomiune 3pocmanns (Economic growth)
Mema: naty ysiBICHHS PO €KOHOMIYHE 3POCTAHHSI.

Iumanns 0o 062060pens.

3Ha4YeHHs eKOHOMIYHOT0 3poctanus (Importance of economic growth).
Burpatn i mpoxykruBHicTh mpatti (Costs and labour productivity).

. IIpaueButpati (Man-hours).
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Texuiunuii mporpec (Technological progress).
Ocsira i npodeciiina niaroroska (Education and vocational training).
Exonomiuna mozens (Economic model).
Exonomiunwmii anani3 (Economic analysis).
Edekr mynbrumtikaropa (Multiplier effect).
Jlimepamypa: a) ocnoBHa [1-4; 6-8; 13; 14; 16-20];
0) nomarkosa [11; 12; 21-29]

Tema 4. brooscemnuii deghiyum i depocasnuit o6opz (Budget deficit
and public debt)

Mema: naty ysiBIEHHs PO OI0KeTHUN NediluT 1 JepkaBHUN OOpr.
Humanns 0o 0b6eoeopens

Crpykrypuuii nedirur (Structural deficit).
Peanbunii (OromketHmit) aedinur (Actual deficit).
Ingycrpianbha noiituka (Industrial policy).
Hepxapuuii 6opr (Public debt).
Honana Bapricts (Value added).
IuBecruriitai ToBapu (Capital goods).
Kamitamomictkuii ToBap (Capital-intensive commodity).
Jlimepamypa: a) ocHoBHa [1-4; 6-8; 13; 14; 16-20];
0) monmatkoBa [11; 12; 21-29]

Tema 5. Cyuacui ekonomiuni npoonemu (Modern economic problems)
Mema: naty ysiBIECHHS IIPO CydacHi €eKOHOMIYHI MPOOJIEMH.
Iumanns 0o obeoeopenis

Cycninbai ToBapu (Public goods).
HecnpomosxkHicts nepikaBroro cexktopa (Failure of public sector).
IIpob6aemu Boui (Freedom problem).
Hepxapuuii cexrop (Public sector).
Punxosa noxituka (Market policies).
Bousns nignpuemuunrsa (Freedom of enterprise).
IponykruBHicTh mpaii (Labour productivity).
[Moxin mpaui (Division of labour).
IMoxin ¢ynkuiii BnacHocTi 1 kepyBanHs (Separation of ownership and
control).
Jlimepamypa: a) ocnoBHa [1-4; 6-8; 13; 14; 16-20];
0) nonarkosa [11; 12; 21-29]
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CAMOCTIHHA POFOTA CTYJEHTIB

Baromotro ckiazioBoro hyHIaMeHTaIbHOT IATOTOBKU CTYJCHTIB € aKTHBHE
3aIIPOBAPKCHHS B CHCTEMY OCBITH CaMOCTIHHOI TEOPETHYHOI i MPaKTHYHOI
pPOOOTH CTYJeHTIB, METOOUYHUX pEeKOMEHIAlill 10 HamucaHHS pedeparis,
KYpCOBHX JUILIOMHHX i MariCTepchKux poOiT, a Takoxk Oibmiorpadidaux 1mo-
Ka)KYHKiB HayKOBOI, HAYKOBO-METOIMYHOI 1 XyI0)KHBOI JTiTepaTypH.

CamocriitHa poboTa mependayae:

TIOTIEPETHIO ITIATOTOBKY /10 MPAKTHYHUX 3aHSTh;

BUKOHAHHS CHTYalI{HUX 3aJad4, 3aBAaHb 1 BIIPaB y [03aayJHTOPHHI
qac;

MATOTOBKY /10 00rOBOPEHHSI OKPEMHX ITUTAHb;

MATOTOBKY JOTOBiZeH Ta pedepartiB aHTITiIHCEKOI0 MOBOIO;
caMoCTiiHe BUBYEHHSI OKPEMHUX IIMUTaHb TEM KypCY;

OTJIsL]] PEKOMEHI0BAaHO] JIiTepaTypy aHIJIiFICbKOK MOBOIO.

DOPMHU IIOTOYHOI'O TA ITIJICYMKOBOI' O KOHTPOJIIO

[ToTo4HuUit KOHTPOJIb 3HAHB 3/IIHCHIOETHCSI IOMICSIIS LIJISIXOM TECTYyBaHHS
3a BUBUCHUMH TEMaMU KypcCy.

[lincyMKOBHI KOHTPOJIb 3HAHB 3JIHCHIOETHCS HAMPHUKIHII CEMECTpy 3a
YMOBH ITO3UTHBHHUX OLIHOK MOTOYHOI'O KOHTPOJIIIO IIUISIXOM IPOBEIEHHS YC-
HOTO (ITMCEMOBOI'0) ICIIUTY.

Ex3ameHaniiiHa KapTka MICTUTh OJIHE TEOPETUYHE NMUTAHHS 1 [BA NPAKTH-
YHUX 3aBJIaHHS, 110 Iepe10ayatoTh:

YUTaHHSA Ta MepeKa3 TeKCTY BIAMOBITHOTO HAMIPAMKY;
MOSICHEHHSI JICSIKUX TEPMIHIB;
BUTBHY Oecily Ha 3allpONIOHOBAaHY TEMY KYypCy.

Sk TBOpUE 3aBJaHHS PEKOMEHAYEThCS IIITOTyBaTH pedepar aHriiCbKO0
MOBOIO 32 BECh CITETIKYpC “AHTIIHCHKA IiToBa MOBa™.

BUMOI'H J10 ICIITHTIB

1. IIpounTaTty OpMriHANIBHUN TEKCT aHIIIIHCHKOI MOBOIO obcsrom 3000
JPYKOBaHUX 3HaKiB. /l03BOJISE€THCS KOPHCTYBATUCS CIIOBHUKOM.

2. YCHO mepeKJiacTH TeKCT 3 YKpaiHChKOI MOBM Ha aHTJIHCBKY (3a Tema-
THKOI0, BU3HAYCHOIO JIJIsl KOXKHOTO eTany HaBuaHHs). OOcsr nepexnany — 25
peueHb.

3. 3pobutu ycHe moBimomieHHs obcsrom 20-25 pedyeHb 3a IIMPOKUM
CIIEKTPOM TE€M, BUBYEHHX BIIPOIOBXK I[LOTO cemecTpy. MOHOIOTIUHE BHCIIOB-
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JIFOBaHHsI 000B’3KOBO IIOBHMHHO BKJIFOUATH JIEKCUKO-TpaMaTUYHUNA MaTepial,
3aCBOEHMH TPOTITOM CEMECTpPY, BIIIOBIIaTH MOBHHUM HOpMam, OyTH JIOTi4-
HUM 1 TTOCJIIIOBHUM.
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Yac Ha miaroToBKy — 1 akajemMiyHa roJuHa.
Jnst Hal3MIOHINX CTYACHTIB MOXKJIMBE KOMYHIKaTHBHE 3aBJJaHHSL.

ITUTAHHA /10 ICITHTY

lNnepiadmnamis (Hyperinflation).

Hedmsmis (Deflation).

MaxpoexonoMiganit anami3 (Macroeconomics).
HeszaitasricTs pecypcis, 6e3pobitrts (Unemployment).
OuikyBana in¢unis (Anticipated inflation).

Piens min (Price level).

Exonomiune nependadenns (Economic perspective).
Crardmsmis (Stagflation).

MaxpoexoHoMiuaui aHami3 (Macroeconomics analysis).
®axrtop momuty (Demand factor).

. 3HaveHHs eKoHOMiYHOTO 3poctaHHs (Importance of economic growth).
. Butpatn i npoxykruHicTh npari (Costs and labour productivity).

. Ipanesurparu (Man-hours).

. Texniunuii mporpec (Technological progress).

. Ocgira i mpodeciitaa miaroroska (Education and vocational training).
. Exonomiuna moneins (Economic model).

. Exonomiunmii anani3 (Economic analysis).

. Edexr mynprumtikaropa (Multiplier effect).

. Crpyxrypuuii nedinut (Structural deficit).

. Peamsumii (OromxetHmit) nedimut (Actual deficit).

. Impyctpianena momituka (Industrial policy).

. Hepxasnwmii 6opr (Public debt).

. Honana Bapticts (Value added).

. ImBectumiiini ToBapu (Capital goods).

. Kamitanomictkwuii ToBap (Capital-intensive commodity).

. CycmineHi ToBapu (Public goods).

. Hecripomoxwicts mpepxkaBHoro cexropa (Failure of public sector).

. Hepxasnmii cextop (Public sector).

. PunxoBa nomituka (Market policies).

. HponyxrusHicts mpati (Labour productivity).
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KOHTPOJIbHI 3AB/TAHHA

Bapianm 1

1. Ilepeknadimbv mexkcm 3 au2niticbkoi Moéu Ha YKpaiHcbKy i Ooaiime
6i0n0gioi Ha 3aNUMAaHHA.

The Federal Reserve:
Central Bank of the United States

The Federal Reserve System is the nation’s central bank. It provides
essential services to the banking community, and it functions as a bank for the
federal government. The Federal Reserve also make and implements
monetary policy for the United States and is an important supervisor and
regulator of banking organizations.

The structure of the Federal Reserve System can be compared to a
pyramid. At the pyramid’s base are the nation’s depository institutions.
Federal law requires these institutions to report certain deposits to the Federal
Reserve and to maintain reserves on some of these deposits. Reserve accounts
are noninterest-bearing deposits and are maintained either directly or
indirectly with the Federal Reserve System. At one time, the reserve
requirement applied only to deposits at certain commercial banks, but the
Monetary Control Act of 1980 extended the requirement to deposit at all
banks and thrift institutions.

In the middle of the pyramid are the 12 Federal Reserve Banks. Each
Reserve Bank serves one of the nation’s Federal Reserve Districts.

At the top of the pyramid is the Board of Governors of the Federal
Reserve System, commonly referred to as the Federal Reserve Board. The
Board consists of seven persons, appointed by the President of the United
States and confirmed by the Senate for fourteen-year terms. The terms are
staggered, so that one term expires every two years. The long terms and
staggered appointments are designed to contribute to the independence and
stability of the Board.

Questions:

1. How is the structure of the Federal Reserve System organized?

2. Who appoints and confirms the Board of Governors?

3. It the structure of the US Federal Reserve System similar to the structure
of the National Bank of Ukraine?
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2. Komynikamuene 3a60anns.

Bapianm 11

1. Ilepeknadimv mexkcm 3 au2niticbkoi Mo6u Ha YKpaiHcbKy i Ooaiime
6i0n0gioi Ha 3anUMaHHA.

BANK LOANS

Recently banks have started to offer many new facilities to their
customers. There are new types of accounts, cheque cards, cash cards, credit
cards, insurance cover, investment services.

However, one of the most important services banks offer is that they lend
money to their customers. The methods available for a customer to borrow
from his bank and the rate of interest he is charged, vary from country to
country and bank to bank.

One way of borrowing is to overdraw on your account. This is useful if
you only wish to borrow a small amount for a short time. The interest rate on
overdrafts depends upon the bank rate. In the U. K. at the moment it is 12 %
over base rate i. e. 23 %. Of course you can only have an overdraft with your
manager’s permission.

Another way is to arrange a ’personal loan’. A personal loan is for a fixed
period of time usually 3—5 years. Many people take out a personal loan, for
example, to buy a car. Each month the customer makes a payment on the loan
to the bank. The main advantage of a personal loan is that the interest rate is
fixed. In the U. K. at the moment it is 19 %.

Of course, for both a personal loan and a long term loan the bank requires
some kind of security e. g., shares.

Questions:

1. What facilities have banks started to offer their customers?
2. When is it useful to overdraw on your account?
3. Isit possible to get a personal loan’ in Ukraine? Yes/No? Why?

2. Komynixamuene 3a60auHus.
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Bapianm 111

1. Ilepeknadimv mexkcm 3 au2niticbkoi Moeu Ha YKpaiHcbKy i Ooaiime
6i0n06i0i ha 3anumann.

DIFFERENT KINDS OF MONEY

What makes money valuable? Why is a piece paper marked $10 worth
more that one marked $1? You could say there is no reason. It’s true that a
special kind of paper is used to make dollar bills, and they are pretty, but
that’s not what makes them valuable. The real reason money is valuable is
that everyone believes it is.

Ancient economies had no paper money or coins. Some used barter —
trading one thing for another. Others used all kinds of objects as money. Any
object would do, as long as there was not an unlimited amount of it. Animals
or metals were popular, and so were manufactured products like jewellery or
weapons. Wealth in ancient Greece was measured in tools or cattle. This kind
of money had two purposes. First. It was useful in itself. Tools and cattle can
be used for farming. And second, it was a way to symbolize and measure
value. A house, for example, would be valued at a certain number of tools or
cattle. This greatly simplified trade. Other societies used money that was
totally symbolic. For instance, American Indians used wampum, which is
made from seashells. And until recently on the Pacific island of Yap, people
used large stone discs as money.

In most places these types of money died out because more practical
forms of money were invented. People started using precious metals, such as
gold and silver, that were easier to carry around than tools or stones. And in
the eighteenth century, paper money was introduced. At first people were
suspicious of the new currency, but they came to accept it because the
government or bank issuing it would exchange an equal amount of gold for
the paper. A $10 bill really was worth $10 of gold. But now, people are used
to the idea that the government doesn’t have to back its money with gold.
Everyone believes that a $10 bill is worth $10 and that is good enough. But if,
for some reason, people ever lost faith in paper money, ten dollars wouldn’t
be worth the paper it’s printed on.

Questions:

What were the first kinds of money?
Why are gold and silver useful as a kind of money?
Why were people suspicious of paper money?

B =

2. Komynikamuene 3a60annsi.
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Bapianm 1V

1. Ilepeknadimbv mexcm 3 au2nilicbKoi MO6U Ha YKpPaiHCbKy i Oaiime
6i0n06i0i Ha 3anUMAHHAL.

HAVE YOU EVER SEEN AN AD FOR A FERRARI ON TV

Probably not. You won’t find ads for laundry detergent in the financial
magazines either. Advertisers have to choose their medium (e. g. TV, radio,
magazines, newspapers, street advertising) carefully.

Millions of people see a TV commercial. How many of them have enough
money to buy a Ferrari? Even in wealthy communities like Aspen, Colorado
or Newport, Rhode Island only a tiny percent of people have the cash for a
Ferrari. Maybe only 0.01 % of the TV audience has enough money for that
kind of luxury! On the other hand, nearly all of us buy laundry detergent.

TV commercials cost lots of money, and a specialist magazine or a serious
newspaper doesn’t sell space cheaply. Therefore, the important thing for an
advertiser is to target the ad effectively.

Questions:

1. Will you find ads for laundry detergent in the financial magazines?

Yes/No? Why?

2. Where are ads for a Ferrari likely to appear? Why?

3.  What groups do advertisers divide population into? What major criteria
is this division based on?

2. Komynixamuene 3a60aunus.

Bapianm V

1. Ilepeknadimbv mexcm 3 aH2iliCbKOi MO6U Ha YKPAiHCbKy i Oaiime
6i0Nn06i0i Ha 3anNUMAHHA.

DIRECT CONTACT PUBLIC RELATIONS
Modern organizations are also concerned about the effects of their actions
on people outside their target markets. These people may have little contact
with the organization but feel it affects their welfare in some way. Unless the
organization understands their concerns and communicates its goals and
interests, they may misinterpret, distort, or be openly hostile to the
organization’s actions. Communication to correct erroneous impressions,

11
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maintain the goodwill of the organization’s many publics, and explain the
organization’s goals and purposes is called public relations (PR).

Unlike the other promotion mix elements, public relations is concerned
primarily with people outside the target market, although it may include them.
Government agencies, communities in which plants are located, consumerists,
environmentalists, stockholders, and college professors are some of the
groups reached by an organization’s public relations efforts.

The discussion that follows focuses on one of the approaches to
conducting PR:

Direct Contact Public Relations

Direct Contact with a public includes letters, plant tours, visits by public
relations personnel, and company-sponsored events. Employers who recruit
on college campuses may write personal letters to professors explaining their
management philosophy and required qualifications for student interviewees.
Plant tours often are scheduled by breweries and soft drink bottlers. Visits by
PR personnel include speakers at civic and service club meetings to explain
their firms’ goals and policies that may be of interest to the local community.
Company-sponsored events include craft fairs, youth athletic programs, and
events such as Manufacturers Hanover Corporation’s corporate challenge
running races. Hospitals often sponsor blood pressure screening clinics at
shopping malls as part of their PR effort. This type of direct contact PR also
helps in generating publicity for hospitals. Hospitals like Humana also often
schedule tours of their facilities, especially in connection with the addition of
new services or equipment. These tours also help in generating publicity.

Questions:

1. Why do companies use public relations?
2. What kinds of activity does direct contact with a public include?
3. What types of direct contact PR are likely to lead to publicity? Why?

2. Komynikamuene 3a60anns.

12
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