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ITOACHIOBAJIbHA 3AITHCKA

ExoHOMiKa € OCHOBHUM iHIMKATOPOM TJI00ATBHUX 3MiH, IO BiIOYBAIOTH-
Csl y HaIIoOMy CYCHUIBCTBI B yciX cdepax. Po3BHHEHa eKOHOMIKA J1a€ 3MOTY
CTBOPHTH OJIArOIONy9HE CYCITIIBCTBO, Y SIKOMY JIFOJIM KUTHMYTD 1 IpaIloBa-
TUMYTb JUTS 33I0BOJICHHS CBOIX 1 CYCHITBHUX 1HTEPECIB.

Mmu nparHemMo npHAGaTH TOBapH i MOCIYTH, IO aCOLFOIOTHCS 3 IPHCTOMN-
HUM Y BUCOKHAM piBHEM KHTTS. MH TaKoX HaliIeHI MEBHUMH 3410HOCTIMH
1 OTOYEHI MaTepiaIbHUMH OJlaraMi — TPUPOJIHUMH 1 TIOX1THAMH.

Mema kypcy “DinaHcn” aHTIIHCHKOIO MOBOIO — SKiCHA MiIrOTOBKa (a-
XiBIg y mpodeciiiHiii cepi Ha OCHOBI CBITOBOTO JOCBiNY, TTOCTil{HE HaBYaH-
HS HABHYKAM YUTaHHS i PO3yMIHHS aHTJIICHKOI JIiTepaTypH Y KOHTEKCTI Cy-
YaCHOTO XUTTA 1 chepr eKOHOMIKH.

OCHOBHI 3aBJaHHS:

O3HallOMHTH MalOyTHHOTrO (haxiBIsi 3 HOBITHIMH JOCSATHEHHSIMH B
EKOHOMIUHII HayIli;

HABYHTH BUTFHO OPIEHTYBATHUCS y CydacHOMY iH(hOpMAaIiifHOMY ITOTOIIi
3 METOIO YJJOCKOHAJICHHS CBOIX YMiHb 1 HABUYOK;

YIOCKOHAJIUTH KOMYHIKaTUBHI YMIHHS 1 HABUUKH aHIIIIHCHKOI0 MOBOIO
TIPY CIIUIKYBaHHI Ha po(eCciiiHi TeMH;

MiATOTYBaTH MaiOyTHROTO (haXiBIs IO HAYKOBOI MisUTBHOCTI, TPOAOB-
JKEHHS OCBITH Y c(hepi eKOHOMIKH.

HABYA/IbHO-TEMATHYHHH ITJIAH
GUBYUEHHSA OUCUUNIHU

“AHIVITHCbKA JII/IOBA MOBA”

Ne Hazpa remn
Top.

1 Twurmu exonomik (Types of economies)

2 AHai3 pUHKIB: TIOINT Ta HPONO3HIIis
(Market analysis: supply and demand)

3 PuHKoBa cuctema i °aTh GyHIaMEHTAIBHUX TUTAHb
(Market system: five fundamental questions)

4 Exonomiuni ¢pyskuii ypsny (Economic function of government)

5 Harionansauii 10Xi11, 3alHATICTH 1 QickanbHa MOTITHKA
(National output: employment, fiscal policy)
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IIPOTPAMHHH MATEPIAJT
00 6UGUEHHA OUCUUNTIHU

“AHIJIIHCBKA JJIVIOBA MOBA”

Ilpakmuuni 3anamms

Tema 1. Tunu exonomix (Types of economies)
Mema: naty ysBICHHS PO TUIIH SKOHOMIK.
TTumannsi 0o 062080petts.

Bimkpura exonomika (Open economy).
3akputa ekoHoMika (Closed economy).
[Mpuknanna ekoHOMiuHA Hayka (Applied economics).
PunkoBa exonomika (Market economy).
Jlimepamypa: a) ocHoBHa [1-4; 6-8; 13; 14; 16-20];
0) momatkoBa [6; 11; 12; 16; 21-29]

D=

Tema 2. Ananiz punkie: nonum ma npono3zuuia (Market analysis:
supply and demand)

Mema: natu ysiBIEHHS IIPO aHAIII3 PUHKIB.
Iumannsa 0o 0620680penHs

3akon npomno3utii (Law of supply).
3akon nonwury (Law of demand).
Innusinyaneauii monut (Individual demand).
®akrop nonuty (Demand factor).
Jlimepamypa: a) ocHoBHa [1-4; 6-8; 13; 14; 16-20];
0) monmatkoBa [6; 11; 12; 16; 21-29]

bl

Tema 3. Punkoea cucmema i n’amo hyHOaMEeHmMAaIbHUX RUMAHD
(Market system: five fundamental questions)

Mema: natu ysIBICHHS PO PUHKOBY CHCTEMY.
Tumanns 0o obeosopenns

1. TlopymenHns puakoBoro mexanizmy (Market failure).
2. PunkoBa cuctema (Market systems).
Jlimepamypa: a) ocHoBHa [1-4; 6-8; 13; 14; 16-20];
0) momatkoBsa [6; 11; 12; 16; 21-29]
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Tema 4. Exonomiuni ¢pynxuii ypaody (Economic function
of government)

Mema: naty ysBICHHSA PO €KOHOMIYHI QYHKIIT ypsdy.

Tumanns 0o obeosopenns

1. 3axonnwuii mratixauit 3aci6 (Legal tender).

2. Mynprrurikarop 30amancoBaHoro Orompkery (Balanced budget mul-
tiplier).

3. Harpomamxkenns kamitany ycepenuHi kpaiam (Domestic capital forma-
tion).

4. 36amancoBanuii piganii Or0pkeT (Annually balanced budget).
Jlimepamypa: a) ocHoBHa [1-4; 6-8; 13; 14; 16-20];
0) momatkoBa [6; 11; 12; 16; 21-29]

Tema 5. Hayionanvuuit 00xio, 3aunamicms i Qpickanvna nonimuka
(National output: employment, fiscal policy)

Mema: naty ysiBICHHS PO HAL[IOHAJIBHUIT JTOXI1]I.
Iumanns 0o 0b620680pents

Kiacuuna Teopis 3aiinsirocti pecypceis (Classical theory of employment).
PiBens 3aitasrocti (Employment rate).
®ickanpHa nosituka (Fiscal policy).
Kontposb Haja 3apobiieHoro miaToro i minamu (Wage-price controls).
O0csr HaioHanbHOrO BpoOHUITBa (National output).
Oco0ucri ciokuBui Butparu (Personal consumption expenditures).
Ocoowucri 3aommamkenns (Personal savings).
Ocob6ucruii noxin (Personal income).

Jlimepamypa: a) ocnoBHa [1-4; 6-8; 13; 14; 16-20];

0) monmatkoBa [6; 11; 12; 16; 21-29]

e ol

CAMOCTIHHA POBOTA CTY/JEHTIB

Baromoto ckiazioBoro hyHIaMeHTaIbHOT MiATOTOBKU CTYJCHTIB € aKTHBHE
3aIIPOBAPKCHHS. B CHCTEMY OCBITH CaMOCTIHHOI TEOPETHYHOI i MPaKTHYHOI
pPOOOTH CTYAEHTIB, METOIUYHUX PEKOMEHMAIlill 10 HamucaHHA pedepariB, a
TakoXX Oi0miorpadiyHMX MOKAKXYMKIB HAYKOBOi, HAYKOBO-METOJMYHOI 1 XY-
J0>KHBOT JTITepaTypH.

CamocriitHa poboTa mependayae:

TIOTIEPETHIO TIATOTOBKY /10 MPAKTHYHUX 3aHSTh;

5
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BUKOHAHHS CHTYalilfHUX 3ajady, 3aBIaHb 1 BIPaB y M03aayJHTOPHHI
qac;

MATOTOBKY /10 00rOBOPEHHSI OKPEMHX ITUTaHb;

MATOTOBKY JOTOBiZeH Ta pedepatiB aHTITIHCEKOI0 MOBOIO;
caMoCTiif{He BUBYEHHsI OKPEMHUX IIUTaHb TEM KypCYy;

OTJIsL] PEKOMEHI0BAHO] JIiTepaTypy aHIJIiiCbKOK MOBOIO.

@OPMHU IIOTOYHOI'O TA NIIJICYMKOBOI'O KOHTPOJIIO

[ToTo4Huit KOHTPOJIb 3HAHB 3/IHCHIOETHCSI IOMICSIIS HIJISIXOM TECTYyBaHHS
3a BUBUCHUMH TEMaMU KypCy.

[lincyMKOBHI KOHTPOJIb 3HaHb 3JIHCHIOETHCS HAMPHUKIHII CEMECTpy 3a
YMOBH ITO3UTHBHUX OLIHOK MOTOYHOI'O KOHTPOJIIO IUISIXOM IPOBEIEHHS YC-
HOTO (ITMCEMOBOI'0) ICIIUTY.

Ex3ameHaniiiHa KapTka MICTUTh OJIHE TEOPETUYHE IMUTAHHSI 1 [BA MPAKTH-
YHUX 3aBJIAHHS, 1110 Mepe0avaroTh:

YUTaHHSA Ta MepeKa3 TeKCTy BiAMOBIJHOTO HAMIPAMKY;
MOSICHEHHSI JICSIKUX TCPMIHIB;
BUTBHY Oecily Ha 3alpONIOHOBAaHY TEMY KYypCy.

Sk TBOpUE 3aB/IaHHS PEKOMEHAY€EThCS MIrOTyBaTH pedepar aHIIIiCEKO0
MOBOIO 32 BECh CITETIKYpC “AHTIIiChKa IiToBa MOBa ™.

BHUMOI'H /IO ICIITUTY

1. IpounraTn opuriHaibHUi TekcT obcsiroM 2500 IpyKOBaHMX 3HAKIB.
BinmoBictu Ha 3anMTaHHs 10 TeKCTy. [loka3aTH BMiHHS CKJIAJaTH 3alIUTaAHHS.

2. YCHO mepeKJiacTH TeKCT 3 YKpaiHChKOT MOBM Ha aHTJINHCBKY (3a Tema-
THKOIO, BU3HAYEHOIO JIJISl KOXKHOTO eTarny HaBuaHHs). O0csr nepexnany — 15
peueHb.

3. 3pobutu ycHe moBimomieHHs obcsrom 10—15 pedyeHb 3a IIMPOKUM
CIIEKTPOM TE€M, BUBYEHHX BIIPOJOBXK I[LOTO cemecTpy. MOHOIIOTIUHE BHCIIOB-
JIFOBaHHsI 000B’S3KOBO IIOBHMHHO BKIIFOYATH JIEKCUKO-TpaMaTUYHUNA MaTepial,
3aCBOEHMH TPOTITOM CEMECTPY, BIIIOBiIaTH MOBHHUM HOpMam, OyTH JIOTi4-
HUM 1 [OCJITOBHUM.

Yac Ha miaroToBKy — 1 akajemMiyHa roJuHa.

ITHTAHHA J10 ICIITUTY

1. Binkpura exonomika (Open economy).
2. 3axon nomuty (Law of demand).
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12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

SO XN YW

3akon npomno3wuiii (Law of supply).

3akonHmii marixuuii 3aci6 (Legal tender).

3akputa exonomika (Closed economy).

30anancoBanuii piunmii 6roxet (Annually balanced budget).
InguBinyansunit nonut (Individual demand).

Kiacuuna Teopis 3aiinsitocti pecypceis (Classical theory of employment).
Kontposs Haja 3apobieHoro miaToro 1 minamu (Wage-price controls).
Mynpturutikatop — 30anmancoBanoro  Oromxkery  (Balanced  budget
multiplier).

. Harpomamkennss kamitany ycepeauni kpainun (Domestic  capital

formation).

OOcsr HanioHanbHOro BupoOHUITBa (National output).
Ocob6ucruit noxin (Ersonal income).

Ocobucri 3aomiamkenns (Personal savings).

Ocobucri crioxkuByi Butpath (Personal consumption expenditures).
[opymenns punkoBoro mexanizmy (Market failure).
Ipuknanana ekoHoMiuna Hayka (Applied economics).
PunkoBa ekonomika (Market economy).

PunkoBa cucrema (Market systems).

PiBens 3aitasrocti (Employment rate).

CycninbHi Onara (Public goods).

®akrop nonuty (Demand factor).

®ickanpHa nomituka (Fiscal policy).

3mimani ekoHoMmiuHi cuctemu (Mixed economics).
AxTuBHE caib0 Toprosoro 6anancy (Trade surplus).
Brompxernuii nedinut (Budget deficit).
3oBHimHbOTOproBenbuuid gedinut (Trade deficit).
3osHinHil 0opr (External debt).

Komanna ekonomika (Command economy).
Exonomiuna nomituka (Policy economics).
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KOHTPOJIBHI 3ABJJAHHA

Bapianm 1

1. Ilepeknadimev mexcm 3 au2nitiCbKoi MO6U Ha YKPAiHCbKY ma nocma-
6me 3anumMaHHA 00 Hb020.

ECONOMIC SYSTEMS

There are a number of ways in which a government can organize its econ-
omy and the type of system chosen is critical in shaping environment in which
businesses operate. An economic system is quite simply the way in which a
country uses its available resources (land, workers, natural
resources, machinery etc.) to satisfy the demands of its inhabitants for goods
and services. The more goods and services that can be produced from these
limited resources, the higher the standard of living enjoyed by the country’s
citizens.

THERE ARE THREE MAIN ECONOMIC SYSTEMS:
Planned economics

Planned economies are sometimes called “command economies”
because the state commands the use of resources (such as labour and
factories) that are used to produce goods and services, as it owns
factories, land and natural resources. Planned economies are economies with
a large amount of central planning and direction, when the government takes
all the decisions. The government decides production and consumption. Plan-
ning of this kind is  obviously very  difficult, very
complicated to do, and the result is that there is no society, which is com-
pletely a command economy. The actual system employed varies from state to
state, but command or planned economies have a number of common fea-
tures.

Firstly, the state decides precisely what the nation is to produce. It usually
plans five years ahead. It is the intention of the planners that there should be
enough goods and services for all.

Secondly, industries are asked to comply with these plans and each indus-
try and factory is set a production target to meet. If each factory and farm
meets its target, then the state will meet its targets as set out in the five-year
plans. You could think of the factory and farm targets to be objectives, which,
if met, allow the nation’s overall aim to be reached. A planned economy is
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simple to understand but not simple to operate. It does, however, have a num-
ber of advantages:
Everyone in society receives enough goods and services to enjoy a
basic standard of living.
Nations do not waste resources duplicating production.
The state can use its control of the economy to divert resources to
wherever it wants. As a result, it can ensure that everyone receives a
good education, proper health care or that transport is available.

A major problem faced by command or planned economies is that of de-
ciding what to produce. Command economies tend to be slow when respond-
ing to changes in people’s tastes and fashions. Planners are likely to under-
produce some items, as they cannot predict changes in demand. Equally,
some products, which consumers regard as obsolete and unattractive, may be
overproduced. Planners are afraid to produce goods and services unless they
are sure substantial amounts will be purchased. This leads to delays and
queues for some products.

2. Jlexcuko-zpamamuyunuil GHAE3 MEKCHY.

Bapianm 2

1. Ilepexnadimo mexcm 3 au2niliCbKOi MOGU HA YKPATHCLKY ma nocma-
6me 3anUmManHs 00 Hb020.

MARKET ECONOMICS

The best examples of this type of economy are to be found in small South-
East Asian states like Hong Kong and Singapore, though even they are not
pure examples of market economies. Even they contain some businesses
owned and run by the state.

In a true market economy the government plays no role in the
management of the economy, the government does not intervene in it. The
system is based on private enterprise with private ownership of the means of
production and private supplies of capital, which can Dbe
defined as surplus income available for investment in new business
activities. Workers are paid wages by employers according to how skilled
they are and how many firms wish to employ them. They spend their wages
on the products and services they need. Consumers are willing to spend more
on  products and  services, which are favoured. @ Firms
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producing these goods will make more profits and this will persuade more
firms to produce these particular goods rather than less favoured ones.

Thus, we can see that in a market economy it is consumers who decide
what is to be produced. Consumers will be willing to pay high prices for
products they particularly desire. Firms, which are privately owned, see the
opportunity of increased profits and produce the new fashionable and fa-
voured products. Such a system is, at first view, very attractive. The economy
adjusts automatically to meet changing demands. No planners have to be em-
ployed, which allows more resources to be
available for production. Firms tend to be highly competitive in such an envi-
ronment. New advanced products and low prices are good ways to increase
sales and profits.

Since all firms are privately owned they try to make the largest profits
possible. In a free market individual people are free to pursue their own inter-
ests. They can become millionaires, for example. Suppose you invent a new
kind of car. You want to make money out of it in your own
interests. But when you have that car produced, you are in fact moving the
production possibility frontier outwards. You actually make the
society better off by creating new jobs and opportunities, even though you
become a millionaire in the process, and you do it without any
government help or intervention. Not surprisingly there are also
problems. Some goods would be underpurchased if the government did not
provide free or subsidized supplies. Examples of this type of good and service
are health and education.

There are other goods and services, such as defence and policing that are
impossible to supply individually in response to consumer spending. Once de-
fence or a police force is supplied to a country then everyone in this country
benefits. =~ A cornerstone of the market system is  that
production alters swiftly to meet changing demands. These swift changes can,
however, have serious consequences. Imagine a firm, which switches from la-
bour-intensive  production to one where new technology is
employed in the factory. The resulting unemployment could lead to social as
well as economic problems. In a market economy there might be minimal
control on working conditions and safety standards concerning products and
services. It is necessary to have large-scale  government
intervention to pass laws to protect consumers and workers.

2. Jlexcuko-cpamamuunuil anaiz mexcmy.

10
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Bapianm 3

1. Ilepexnadimo mexcm 3 au2nilicbKoi MOGU HA YKPATHCLKY ma nocma-
6me 3anumanHs 00 Hb0Z20.

MIXED ECONOMICS

Command and market economies both have significant faults. Partly be-
cause of this, an intermediate system has developed, known as mixed econo-
mies. A mixed economy means very much what it says as it
contains elements of both market and planned economies. At one
extreme we have a command economy, which does not allow individuals to
make economic decisions, at the other extreme we have a free market, where
individuals exercise considerable economic freedom of choice without any
government restrictions. Between these two extremes lies a mixed economy.
In mixed economies the government controls some
resources whilst others are used in response to the demands of
consumers. Technically, all the economies of the world are mixed: it is just
the balance elements between market and planned elements that
alters. Some countries are nearer to command economies, while others are
closer to free market economies.

So, for example, Hong Kong has some state-controlled industry, while
Cuba has some privately owned and controlled firms. The aim of mixed
economies is to avoid the disadvantages of both offers. So, in a mixed econ-
omy the government and the private sector interact in solving economic prob-
lems. The state controls the share of the output through taxation and transfer
payments and intervenes to supply essential items such as health, education
and defence, while private firms produce cars, furniture, electrical items and
similar, less essential products.

The UK is a mixed economy: some services are provided by the state (for
example, health care and defence) whilst a range of privately owned busi-
nesses offers other goods and services. The Conservative government under
Margaret ~ Thatcher  switched  many  businesses  from  being
state-owned and controlled to being privately owned as part of its privatiza-
tion programme. This has taken the UK economy further away from the
planned system.

2. Jlexcuko-cpamamuunuil anaiz mexcmy.

11
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Bapianm 4

1. Ilepexnadimo mexcm 3 au2nilicbKoi MOGU HA YKPATHCLKY ma nocma-
6me 3anumanHs 00 Hb0Z20.

ECONOMIC FORCES

Human wants are unlimited, but the resources necessary to satisfy those
wants are limited. Thus, every society is faced with the identical problem, the
problem of scarcity. Since there is not enough of everything to go around, eve-
ryone — individuals, business firms, and government — needs to make choices
from among the things they want. In the process they will try to economize, to
get the most from what they have. With this in mind we can define economics
as the social science that describes and analyzes choices from among scarce
resources to satisfy its wants. The need to choose is imposed on us by our in-
come, wealth and ability to borrow.

The food you eat, the home you live in, the clothes you wear, and the way
you spend your leisure time are all affected, in part, by economic forces. The
study of economics will help you to live a fuller life.
Economic forces also affect decisions in the world of business. The more you
know about the subject, the better career decisions you will be able to make.
The development of modern economics began in the 17th
century.

Since that time economists have developed methods for studying and ex-
plaining how individuals, business and nations use their available economic
resources. Large corporations use economists to study the way they do busi-
ness and to suggest methods for making more efficient use of their employees,
equipment, factories, and other resources. Economists have two ways of look-
ing at economics and the economy. One is macro approach, and the other is
the micro.

Macroeconomics is the study of the economy as a whole. Microeconomics
is the study of individual consumers and the business firm. The resources that
go into the creation of goods and services are called the factors of production.
The factors of production include natural
resources, human resources, capital and land. The price paid for the use of
land is called rent. Rent becomes income to the owner of the land. Econo-
mists call the physical and mental effort that people put into the creation of
goods and services labor or human resources.

The price paid for the use of labor is called wages. Wages represent in-
come to workers, who own their labour. Capital is something created by peo-

12
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ple to produce other goods and services. A factory, tools and
machines are capital resources. The term capital is often used by business
people to refer to money they can use to buy factories, machinery and other
similar productive resources.

2. Jlexcuko-cpamamuunuil anaiz mexcmy.

Bapianm 5

1. Ilepeknadimo mexcm 3 au2nitiCbKoi MO6U HaA YKPAIHCLKY ma nocma-
6éme 3anumMaHHs 00 Hb020.

MARKET ECONOMIES

Market economies are directed by prices. Prices ration scarce
recourses, and they motivate production. As a general rule, the scarcer some-
thing is, the higher its price will be, and the fewer people will want to buy it.
Economists describe this as the rationing effect of prices. Prices encourage
producers to increase or decrease their level of output. Economists refer to
this as the production-motivating function of prices. Prices send out “signals”
to buyers and sellers, keeping the economy
responsive to the forces of supply and demand.

In a free market economy, prices are determined by the interaction of the
forces of supply and demand. Perfectly competitive markets are those in
which many buyers and sellers, with full knowledge of market
conditions, buy and sell products that are identical to one another. Demand is
a consumer's willingness and ability to buy a product or service at a particular
time and place. If you would love to own a new pair of athletic shoes but can't
afford them, economists would describe that your feeling are desire, not de-
mand. If, however, you had the money and were ready to spend it on shoes,
you would be included in their demand
calculations.

The law of demand describes the relationship between prices and the
quantity of goods and services that would be purchased at each price. It says
that all else being equal, more items will be sold at a lower price than at a
higher price. The degree to which price changes affect demand will depend
upon the elasticity of demand for a particular item.

If total revenue increased following a price decrease, demand would be
elastic. If the price decrease led to a decrease in total revenue, the

13
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demand for the item would be described as inelastic. The demand for some
goods and services will be inelastic for one or more of the following reasons:

They are necessities.

It is difficult to find substitutes.
They are relatively inexpensive.
It is difficult to delay a purchase.

Sometimes things happen that change the demand for an item at each and
every price. When this occurs, we have an increase or a decrease in demand.
Supply, which is the quantity of goods or services that sellers
offer for sale at all possible prices at a particular time and place, varies di-
rectly with price. In other words, at a higher price, more goods and services
will be offered for sale than at a lower one, and vice versa. The price at which
goods and services actually change hands is known as the equilibrium, or
market price. It is the point at which the quantity
demanded exactly equals the quantity supplied. Market price can be
represented graphically as the point of intersection of the supply and
demand curves. Shifts in demand or supply will affect market price. When
everything else is held constant, an increase in demand will result in an in-
crease in market price, and vice versa. Similarly, an increase in supply will
result in a decrease in price, and vice versa. The market price is the only price
that can exist for any length of time wunder perfect
competition conditions. Perfect competition exists when the following condi-
tions prevail: Buyers and sellers have full knowledge of the prices quoted in
the market.

2. Jlexcuko-cpamamuunuil anaiz mexcmy.
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