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IOACHIOBAJIBHA 3AITHCKA

VY cydyacHHX yMOBaxX CHCTeMa CTYICHEBOI BHIIOI OCBITH € BaXIIMBUM Ha-
MPSIMKOM OTITHUMI3AIlil MiIrOTOBKA HOBOI Te€HepaIlil CIeiamicTiB 31 3HAHHIM
IHO3eMHHX MOB, MaKCHMaJIFHOTO 33J0BOJICHHS OCBITHIX MoTpe® ocobucrocTi
i cycminecTBa, AudepeHmiamii mpogeciifHol maroToBKH, BXOHKEHHS YKpai-
HHU Yy CBITOBHH MPOCBITHUIIBKUHA MPOCTIip, TOTOBHICTH MpOo¢)ecioHaliB, sKi Bi-
JHHO BOJIOMIIOTH AHTJIIHCHKOIO MOBOIO 1 3HAIOTh aHTJIOCAKCOHCHKY KyJIbTYpY.
CryzneHTn BUBYAIOTh Kype aHIIIINHCHKOT MOBH 3 | Kypcy amst Toro, mo6 rapaH-
TYBaTH 3[aTHICTb MPAIOBATH 3 Ii€10 MOBOIO. TaKMii MiJIXif CIIOHYKA€E 10 SIK-
HaWIIMPIIOTO 3alpOBA/KEHHS 1 €()EKTUBHOTO BHKOPUCTAHHS CaMOCTIHHMX
(hopM HaBUaHHS, PO3BUTOK TBOPUYMX 3MIOHOCTEH MalOyTHIX MOJOIIINX CIIe-
IiaJIiCTIB.

[epmoveproBa yBara MpUIUTAEThCS MIATPUMII Y CTYACHTIB iHTEpECY IO
HaBYaHHS. Y MiITOTOBJEHIN mporpaMi 3 aHTITIHCHKOT Ai10BOT MOBH B Mixkpe-
rioHapHIN Akaznemil yrpaBIliHHS TIEpPCOHAIIOM, /1€ BUBYCHHS iHO3EMHUX MOB
Ma€ TpiopUTETHE 3HAUCHHS, Peali3yeThCs HOBHM KOHLETITYaIbHUN TiIXif 10
HaBYaHHS MalOyTHIH MOJIOIINX CIEIIaJiCTiB 31 3HAHHSIM aHTJTIHCHKOT MOBH.

Merta BHBYCHHS Kypcy ‘‘AHTIICBKA AiI0Ba MOBa” — HaBYUTUCH MPABHU-
TBHIH 1 JIOTiYHIN apryMeHTallii, 3p03yMiJo i TOYHO BHKJIAIATH JTyM-KH, OMaHy-
BaTH METOJM CKJIaJIaHHS IHCTPYKIIH 1 IPOTOKOJIIB; HABUUTUCH KOPHCTYBATH-
Csl CIIOBHHKAMH 1 JIOBITKOBIMH MaTepiajlaMH aHTIIHCHKOI0 MOBOIO. OCKIIBKA
JIeKIIi1 BUKJIAIAaf0THCS aHTITIHCHKOI0 MOBOIO, IIepeI0adacThesi JoOpe BOJIOIH-
HS HEIO CTY/ICHTaMH.

OCHOBHI 3aBJlaHHS KypCY — HaBUNUTH CTY/ICHTIB:

BHUKOPHCTOBYBATH KOHTEKCT Ta 1HII MOXIIMBOCTI JUIs TOrO, 100 3po-
3YMITH 3HAYEHHS] MOBHOT OJIHHUIL;

PO3YMITH 1 BMITH 3aCTOCOBYBATH MOJIEINI, MPaBHUia 1 BUHATKH 3 Tpa-
BWJI, BCTAHOBIICHI TSI MOBHUX (D)OPM 1 CTPYKTYP;

BUKOPHCTOBYBATH TEOPETUYHI 3HAHHS Ha IIPAKTHIII;

PO3YMITH 1 BMITH BUKOPHCTOBYBaTH (OpMaibHy i HeopMambHy (op-
MH MOBH;

OpIEHTYBATHUCH y HETEpeI0aUCHUX CUTYAIIIsIX;

BHUBYATH JIOCBiJl i MEPCHEKTUBH JIIOACH, SIKi KUBYTh B AQHIJIOMOBHHX
KpaiHax;

3HATH KyJbTYPHI Tpaaulii KpaiHu, sKi BUpaKeHl y MOBI, 1 BUBYaTH 3a-
raJbHONPUHHATI COLialibHI HOpMH (TIpaBWJia HANMCaHHS aJpecH Ha
KOHBEPTI TOILIO).
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HABYAJIbHO-TEMATHYHHUH ITIAH
6UGUEHHA OUCUUNTIHU

“AHTJITHChKA JIIZIOBA MOBA”

No
Hazpa Temu
Top.
1 AHTIiiichKka MOBa JJIs1 OCOONMBHX ITLICH, JJIS CIICIiaicTiB pi3HUX chep

(Business English)

2 Hinosuii etuket (Business etiquette)

3 IMomryku po6otu (Job hunting)

4 3acobu komyHikaniit (Means of communication)
5 Besnuxka Bpuranis (Great Britain)

IIPOTPAMHHH MATEPIAJT
00 6UBYUECHHA OUCHUUNTIIHU

“AHTJITHCbKA JIJIOBA MOBA”

Ilpakmuuni 3anamms

Tema 1. Anzniiiceka moea o1 ocodusux yineil, 0asa cneyianicmis
piznux chep (Business English)

Mema: 03HAaAIOMUTHCS 3 OCHOBHUMH ITOHATTSIMHM I1JIOBOT aHTUIIHCHKOT MO-
BH.

Tumannsi 0o 0b620680petins.

1. [imoBa anrmiiceka MoBa misa cremianbaux mineid (English for special
purpose).
2. JlimoBa aHrmilichKa MOBa IS pi3HHUX Kareropii cieniamictiB (English for
special people).
3. BinMmiHHICTB AiTOBOT aHTTIHCHKOI MOBH BiJl 3BU9aiiHOi cTangapTHOI (Dif-
ference between Business English and Standard English).
4. Amnani3z notpe0 y BUBUCHHI aHIITiHcEKO1 MOBH (Analysis of needs in Eng-
lish teaching).
5. o HeoOXigHO JUTsi BUBUEHHS Ji10BO1 aHTmiichkoi MmoBu? (What is nec-
essary for Business English teaching?)
Jlimepamypa: a) ocHoBHa [2; 4-9];
0) momatkosa [1; 3; 10].
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Tema 2. Hdinoseuii emukem (Business etiquette)

Mema: ynoCKOHAJIIOBATH KOMYHIKaTHBHI HABHYKH CITIJIKYBaHHSL.

Iumanns 0o 062060penis.

1. TumoBi MoBHI ¢pasu npu npeseHTauii cebe 1 3HAWOMCTBI 3 IHIIMMHU
(Typical phrases by introduction and meetings).
2. Ipusitanus (Greetings).
Tumnosi ¢paszu ans nmoyarky posmosu (Typical phrases for conversation
beginning).
Tunosi ¢pazu 3rogu/nesronu (Typical phrases for likes and dislikes).
Tumnosi ¢pazu Budbayenus (Typical phrases for apologizing).
Tunosi ¢pasu npomanns (Typical phrases saying goodbye).
®opmu npoxanns (Formulas of requests).
®opmu 3anpomenns (Formulas of invitations).
JinoBa moBa cminkyBauHsi y Bemukiii bpuranii (Business English in
Great Britain).
10. Tlcuxomoriunuii Tect (Psychological test).
Jlimepamypa: a) ocuoBHa [2; 4-9];
0) nonmatkosa [1; 3; 10].

W

00Nk

Tema 3. llowyku pobomu (Job hunting)

Mema: 03HAOMHUTHUCS 3 OCHOBHUMH TPABHJIAMK OpPraHi3allii MoIIyKy po-
6oTH.

Iumanns 0o 062060penis.

1. TligroroBka mo cmiBOeciau 3 arutikeHToM (Preparation for an interview
with an applicant).

2. Ocobwucrti sikocti (Special qualities).

3. OcoOnuBi BMiHHS Ta HaBMYKH NpaniBHUKIB cdepu ekoHomiku (Special
skills and abilities of an employee).

4. ®opwmu pestome (Types of resume).

5. OcHOBHI mpaBmia JuIs YCHIIIHOTO ojepxaHHs podoru (Main rules for
getting successful jobs).

6. Ilopaau mis ciyx6oBoro migsuiieHHs (Some advice of job promotion).

7. Jesiki XapakTepuCTHKH KBami(ikalliiHIX BUMOT 3a PI3HUMHU ITpodecisiMu
y ctepi ekoHomiku (Some characteristic qualification desires for differ-
ent professions in the field of economy).
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8. Mesiki criocodu 60opothbu 31 ctpecom (Some methods of fighting with
stress).

Jlimepamypa: a) ocHoBHa [2; 4-9];

0) nonarkosa [1; 3; 10]

Tema 4. 3acodu xomynixkayiin (Means of communication)
Mema: o3HalioMUTHCS 3 (DYHKI[IOHYBaHHSIM OCHOBHHUX 3aC00iB KOMYHiKa-
iH.
Iumanus 0o 0b62o6opents

Tenedon. Meta i 3aBnanns cuinkysanss (Telephone).
Tenerpama (Telegram).

Tenekc (Telex).

Kowmm’totep (Computer).

W=

Jlimepamypa: a) ocuoBHa [2; 4-9];
6) monatkoBa [1; 3; 10]

Tema 5. Beauxa bpumanin (Great Britain)

Mema: chopmyBatu ysiBiieHHs 1po Benuky bpuraniro.

Iumanns 0o 062060pens.

I'eorpadiune nonoxxenns (Geographical position).
JepxaBHuit ycrpiit (State structure).
IonitTuuni maprii (Political Parties).
ExoHomiuHa cutyanist (Economic situation).
Kynbrypai tpaguuii (Culture traditions).
Bunarni nistai (Some outstanding people).
Jlimepamypa: a) ocHoBHa [2; 4-9];
0) nonarkona [1; 3; 10]

SARNANE I S

CAMOCTIHHA POBOTA CTY/JEHTIB

Baromoto ckiazioBoro hyHIaMeHTaIbHOT IIATOTOBKU CTYJCHTIB € aKTHBHE
3aIPOBAPKCHHS. B CHCTEMY OCBITH CaMOCTIHHOI TEOPETHYHOI i MPaKTHYHOI
POOOTH CTYAEHTIB, METOANYHAX PEKOMEHJAIIN II0JJ0 HAITMCaHHA pedeparis,
a Takoxx 0i0morpadiyHUX MOKaXKYMKIB HAYKOBOi, HAYKOBO-METOJANYHOI 1 Xy-
J0>KHBOT JTITepaTypH.
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CamocriiiHa po00Ta CTYACHTIB nepeadavae:
MOTIEPEIHIO MIATOTOBKY /10 MPAKTHYHUX 3aHSTh;
BUKOHAHHS CUTYalliiHUX 3a/1a4, 3aBJaHb i BIPaB y [1033aayAUTOP-HUK
Jac;
MiAFOTOBKY /10 0OrOBOPEHHST OKPEMHX MMUTAHb;
IiATOTOBKY JIOTIOBiJIel Ta pedepaTiB aHIIIIICHKOI0 MOBOIO;
CaMoCTiiHe BUBYCHHSI OKPEMHUX ITHUTaHb TEM KYPCY;
OTJIsI]] PEKOMEHIOBAHO] JIiTepaTypH aHrIiiChKOK MOBOIO.

®OPMH IIOTOYHOI'O TA NI[ICYMKOBOI'O KOHTPOJIIO

[ToTouHHMit KOHTPOJIB 3HAHb CTYACHTIB 3AIHCHIOETHCS MIOMICSIS IUIIXOM
TECTYBaHHS BiIOBITHO IO BUBYCHUX TE€M KypCY, IiICYMKOBHI — HAIPUKiH-
i ceMecTpy 3a HasBHOCTI MO3HTHBHHX OLIHOK MOTOYHOTO KOHTPOJIO IIIS-
XOM YCHOTO (TIMCHMOBOTO) iCIIHTY.

Ex3ameHamiiiauii OiIeT CKIAIAE€ThCA 3 OJHOTO TEOPETHYHOTO IMHUTAHHS i
JBOX IIPAKTUYHHX 3aBJaHb 1 repenodavae:

YHTaHHS 1 IepeKa3 TeKCTY BiJIIOBIIHOTO HAIMPSIMKY;
MOSICHEHHSI OKPEMHX TEPMIHIB;
BiJIbHY O€Ciy Ha 3alpPOIIOHOBaHY TEMY KypCYy.

Sk TBOpuUE 3aBJaHHS PEKOMEH/IYEThCS MIArOTOBKA pedepary aHriiicbKoo
MOBOIO 32 BECh CIIELKYpC “AHrIIiiicbka 1oBa MoBa™.

BUMOI'H /10 ICIIUTY

1. [pounTtatn opuriHanbHU TekcT obcsaroM 1500 mpykoBaHHWX 3HAKIB.
Bignosicty Ha 3anuTanHs 10 TekeTy. [lokazaT BMIHHS CTAHOBUTH IUTAHHS.

2. YCHO mepeKIIacTi TeKCT 00cAaroM 15 peueHb 3 yKpalHChKOI MOBH Ha aHT-
THCBKY (32 TEMATHKOIO, BU3HAYEHOIO I KO)KHOTO €TaIly HaBYAHHS).

3. 3pobutn ycHEe MOBIJOMJICHHS 33 IIMPOKHAM CIIEKTPOM TEM CEMECTPY.
MoHomoriuHe BUCIOBIIOBaHHS 00csiroM 10—15 peueHbp 00OB’SI3KOBO TOBH-
HHO BKJIOYATH 3aCBOEHHH MPOTITOM CEMECTPY JIEKCHUKO-TPaMaTHIHUIA MaTe-
piai, BiIMOBigaTH MOBHUM HOpMaM, OYTH JIOTi9HHM i TIOCITiTOBHUM.

Ha miaroToBKy BiIBOAUTHCS OJJHA aKaJeMidHa TOJMHA.

ITHTAHHA /IO ICIIUTY

1. JlimoBa aHTmiiChKa MOBA JIs CHEIIalbHUX IiIEH.
2. JlinoBa aHTiilchbKa MOBa JUIsl PI3HUX KaTeropiil CriemiaiicTiB.

7


http://www.fineprint.com

34.
35.
36.

37.
38.
39.

BigMmiHHICTB Mi0BOT aHIJIIHCHKOT MOBH BiJl 3BUYAHHOI CTAHAAPTHOI.
Amnani3 norped y BUBUCHHI aHTJTIHCHKOT MOBH.

[Ilo HeOOXiAHO I BUBUEHHS Ii0BOI aHTIIHCHKOT MOBH?
Posnb eTuKeTy B JIJIOBOMY CITIJIKYBaHHI.

3HaloMCTBO 1 IPHUBiTaHHSI.

Onuc 30BHIIIHBOTO BUIIISAY J1JIOBOT JIFOJJUHU.

Tunu noBeAiHKYU B CYCILIBCTBI.

SIk mpaBMIILHO CKJIAa€ThCst aBTOOIOrpadis?

Oco0ucTi SIKOCTI KaHuaTa.

3MICT CYNpPOBIJJHOTO JIUCTA.

CriBbecifia 3 KaHUIATOM Ha T0Cay.

Bubip mpodecii.

Po3symoga 1 ¢izuuHa nparis.

Hlnsxu qocsirHeHHs npodeciifHoro ycmixy.

OtpumanHs poboTn y Benukiii bpuranii.

SIk mpaBMIIBHO 3aTIOBHIOETHCS pe3tome?

HaiiBaxxnuBini ckiiajioBi pe3rome.

3MicT GJIaHKY 3as1BH ITPO MPUHHATTS HAa POOOTY.

3pa3ok peKOMEeH/aIli.

[paBuina cniBOeci .

[epconan mianpueMcTaa.

Crparerii ynpasJiiHHS [IEPCOHAIIOM.

CTBOpEHHS KOMaH | 1J1sl Oi3HeCy.

3unaueHHs abpesiarypu “EFE”.

IT’ste puc “EFE”.

3HavyeHHs TepMiHa “0i3Hec”.

Oxapakrepusyiite 10 HapsIMKIB IOBOI aHTTIHCHKOT MOBH.
OCHOBHI npaBuIIa 3ycTpivi Ta MPUBITAHHSL

Cnocobu 60poThOH 31 CTPECOM.

Turosi ¢pasu yis moyaTky po3MOBH.

[IpaBuiia MoBeNiHKH, IO PEKOMEHIYIOTHCS AJIsl JIFOJIUHH, K2 HAMaraeTh-
Cs1 BIIAIITYBATHUCS HA POOOTY.

KoHkpeTHi MpuKiIaay OLiHKHY CIiBOECiIu.

Topaau 11010 MOKPAIICHHS B3aEMOBITHOCUH 3 KEPIBHUKOM.
XapaxkTepucTHKU KBali(iKaliiHUX BUMOT 32 PI3HUMHU INpodecisiMu y
cdepi eKOHOMIKH.

Tenedonnmii 38’430K.

Moga TeneOHHHX TIEPErOBOPIB.

InTepHeT — Haifiikagima iHdopmallis 3 yChOro CBITY.

8
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40. TIpaBuna KOPUCTYBaHHS KOMII IOTEPOM.

41. Ac xOMIT'IOT€pHO] CIIPaBH.

42. Tlonsrts Tenexomnii/akcumine.

43. TlpaBumna HaJCUIAHHS TeJETPaMH.

44. Teorpadiune nmonoxeHus Benukoi bpuranii.
45. CxianoBi HalioHanbHOTO JoXony Bemukoi Bpuranii.
46. JlepxaBHuii ycTpiii Benmukoi bpuranii.

47. Tonitiuni naptii Benukoi bpuraHii.

48. Exonomiuna cutyaiis Bemukoi bpuranii.
49. KynbrypHi Tpaguuii Bennkoi bpuranii.

50. Bwuparni gisiui Benukoi Bpuranii.

KOHTPOJIbHI 3AB/IAHHA
Bapianm 1

1. Iepexnadims mexcm 3 an2nincoKoi MOGU HA YKPATHCHKY.

BICC is a large multinational with about forty thousand employees
worldwide and a turnover of approximately four billion pounds. The group’s
main activities are construction and the manufacture of cables.

There five different divisions in the group. The first division is Balfour
Beatty. It is Britain’s leading construction company with a turnover of around
1,700 m pounds.

The company is famous for its work constructing motorways, buildings
and the channel tunnel.

The next division is BICC Cables.We are the largest manufacturer of fibre
optic cables in Europe and we now own the Italian company, Ceat Cavi, Cel
Cat in Portugal, part of CGC in Spain and KWO in the former East Germany.
BICC Cables is expanding fast in Asia too and it has a turnover of 1,183 m
pounds.

There are three overseas divisions, Australasia, North America Cables and
BCC Cables Asia Pacific. Australasia’s.

Principal activities are cables, piping and wholesaling and it has a
turnover of 595 m pounds. North America Cables.

Operates in the US and Canada and it is the market leader in medium
voltage power cables. And finally, BCC Cables Asia Pacific. Based in Singa-
pore, this division is growing fast.
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It is responsible for the manufacture and marketing of the groups’ cable
products in the important Asia-Pacific region.

2. Ilepeknadims dianoz 3 yKpaincoKoi Mo6u HaA aH2iliCLKY.

- Ilani Xay, n. C.

- Hobpunens, m. C.

- JoOpunens, mani Xay.

- Cipatite, Oyap macka.

- IlpekpacHuil 1eHb, Un HE TaK?

- Tak, nyxe. Sk cripasu, 1. bpayH?

- He myxe nobpe, . C.

- IlIxoma gyTw, ane croaiBaTAMEMOCS Ha Kparlle.

- Tak, s Ha 11e croxiBatock. Y maHi Xay € i/1es, K MOJMINIINUTH HaIli Ji-
JIOB1 BITHOCHHU.

- HoOpe. [JaBaiite mociryxaemo ii.

Bapianm 11

1. IIepexnadimy mexcm 3 an2nitcoKoi MOGU HA YKPATHCHKY.

Richard Thomas, a brilliant electronics engineer, left the company he had
worked with for ten years in order to set up his own business. He felt there
was a gap in the market for low-priced computer components.

Richard's bank manager was impressed by his experience and by the
business plan he presented. An overdraft facility of J25,000 was quickly
arranged.

This, together with Richard's savings of J15,000 provided the start-up
capital for the firm, Computex.

He began by hiring another person to help him develop the components.
The two of them spent the next six months producing the type of products
they felt the market needed. When they had built up a good supply of
components, they set about trying to sell them.

To Richard's surprise, however, this proved very difficult. Many potential
customers seemed to be suspicious of the low prices of the products. Why
were they so much cheaper than those of more famous, well-established
competitors, they wanted to know?

Other customers clearly saw Richard's company as a newcomer not to be
trusted — a cowboy outfit who would be here today and gone tomorrow.
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2. Ilepeknadims dianoz 3 yKpaincoKoi Mo6u HA aH2ilICHKY.

A Tyt B iHIIIH cipaBi (3 OUTOBUM MHUTAaHHSM), alie HE XOTiB BTPATHTH
MOJKJIMBICTH HoOaunTHcs 3 Bamu, 1. I1.

Hyxe muio 3 Bamroro 60ky, askyro. Moxe, BUII'€Te 9ar0 9 KaBU?
Kagu, Oynp macka.

SAx Bami cipasu?

Jobpe. A sk 1010 HAIIAX JiTOBHUX BimHOCHH? BoHM nepcnexTrBHI?
Tak. Bararto mo 3anexuts Big Bac, . Crieppoy.

Topni, sKImO He 3amepedyeTe, s XOTIB OM MPU3HAYNTH HACTYIHY 3y-
cTpiu 3 Bamu, ckaximo, Ha wetBep. S imy no Kuea y m’satHUIO Yy
JPYTill OJIOBHHI JTHS.

MeHe e BIAIITOBYE. SIKIIO MIOCH 3MIHUTHCS, Oy/Ab Jacka, IMOJ3BO-
HIiTh MeHi. [{o geTBepra.

Toxi no werBepra. Bu myxe moopi, nsakyro. [llacnmuBuii, o 3HOBY 3y-
ctpiBcs 3 Bamu, 1. [1. JIo moGadeHHs.

Jlo mo6aueHHs.

Bapianm 111

1. IIepexnadims mexcm 3 an2niticoKoi MOGU HA YKPATHCHKY.

We are a multinational company with a quarter of a million employees
and there are over a hundred and twenty subsidiaries worldwide. The group
has a turnover of thirty one thousand, six hundred and twenty six million
ECUs and our holding or parent company is located in the Netherlands.

About half our sales are to the consumer market and half are to the
professional and industrial markets. Altogether we manufacture and sell over
a million different electrical products. The group is also working in joint ven-
tures with other partners.

For example, we are expanding our activities in China at the moment,
developing business ventures with the People’s Republic.

2. Ilepeknadims peuennsn 3 yKpaincbKoi MOGU HA AH2IIICHKY.

woh W=

SIkuii-HeOyb OIMT Ha Ballli TOBApH.
SIka MICTKICTh PUHKY.

MicueBi yMOBH 1 IepeBarm.

Ha siki ce3oHHI (akTopu citig 3BaxaTn?
[TnanyBaHHS TOBApPHOT'O ACOPTUMEHTY.

11
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6. 3 SIKOK KOHKYPEHIIIEI0 BU CTUKAETECH?
7. MicueBi TOpProBeyibHI NpaBHia i 3BUUKH.
8. Bgzaraui »k MapKeTHHT BKIII0YA€ KOH IOHKTYPY PUHKY.

Bapianm 1V

1. Ilepexnadims mexcm 3 an2niticbKoi MOBU HA YKPATHCHKY.

Today, the world faces many environmental problems: global warming,
desertification, pollution and many others. Most people think that
governments should solve these problems; but we at Volvo believe that
industry should help, too. As an auto manufacturer, it is our responsibility to
make products that are environmentally friendly. But me also have to satisfy
the consumer, in terms of comfort, price and efficiency.

One example of this is the catalytic converter, which was introduced on
Volvo vehicle in 1974.

The catalytic converter has greatly reduced carbon monoxide emission
from our vehicles.

However, we still have to reduce carbon dioxide emission, and to do that,
there are three things we have to do immediately. We have to burn less
gasoline, we have to experiment with alternative fuels and, more generally,
we have to improve the design of our engines.

As a result of research, we now realise that we should also change our
methods of production; for example, we are now reducing the amount of
freon used to make plastic auto parts.

It is essential to agree on international standarts for protecting the
environment.The problems are serious, and everyone should be concerned;
but we believe that positive action will have positive results. With efford and
cooperation, we can have a green future.

2. Ilepeknadims peuenns 3 yKpaincbKoi MOGU HA AH2ITICHKY.

1. MapkeTHHT BKJIIOYA€ TaKOXK (MTOKPUBAE) TMONITUKY IIiH, YIIPaBIiHHS 30y-
TOM (TIpoJIa’KeM) 1 MICIAPOIaKHAM 00CITYTOBYBaHHSIM.

YHUKHYTH (HE JOIYCTHTH) HAaIBUPOOHUIITBA.

OJ¥H 3 BXJIMBHX 3ac001B IPOCYBaHHS TOBApYy.

Mo>KyTb BHIaBaTUCS 3 TIEIO K METOIO.

[Tpu BuBUEHHI Mepexi 30yTy B Wil KpaiHi.

[Ticns BUBUEHHS Pi3HUX (AKTOPIB.

KopucryBatucs c1abKuM HOIMTOM Ha CBITOBOMY PHHKY.

Nk wd
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8. BuBuaroum MIiCTKICTh PHHKY JUIS IIbOTO TOBapy.
9. BukopucroByBatH 3aco0u MacoBoi iH(opMallii /1 peKJiaMu TOBapy.
10. 306inbInyroun o0csT 3aKyHiBIli TOBAapy MOPIBHSHO 3 MUHYIIUM POKOM.

Bapianm V

1. Ilepexnadims mexcm 3 an2niticbKoi MOBU HA YKPATHCHKY.

Having completed the SWOT analysis, the company can now evaluate its
objectives and perhaps work out new ones. They will ask themselves
questions; such as: Are we producing the right products? What growth rate
should we aim at in the next five years? Which new markets should we break
into?

The remaining task is to develop appropriate strategies to achieve the
objectives. The organisation decides what actions it will take and how it will
provide the resources to support those actions. One strategy may be to build a
new factory to increase production capacity. To finance this, the company
may develop another strategy, the issuing of new shares to the public.

Company planning and strategic decision-making are key activities of top
management. Once they have been carried out, objectives and targets can be
set at lower levels in the organization.

2. Ilepeknadims peuenns 3 yKpaincbKoi MOGU Ha aH2ITICHKY.

ITizmaraTi 3HWKI 3a THIATIX TOTIBKOTO.

Bytn pivicHuM nrmie Tofi, KO ToBap He Oyze TpoTaHH.

OpeprkaTH J¥cCTa 3 IPOTIO3HIIIEIO0 “peghepenc apryuiia”.

3a ymoBu Bamoro miaTBepmKkeHHS MPOTATOM 15 JHIB 3 TaTH IBOTO JIKC-
Ta.

BcraHoBUTH KOHTAKT i3 (hipMOFO, IO Ma€ TapHY PEITyTaIliio.

3a yMOBM IOTpUMaHHS HAIIMX 3arajlbHAX YMOB TIOCTaYaHHS.

Bingsigatn BucraBounmii KOMepIiifHII IEHTP.

Ckragaté i HaACWIATH MIOPIYHUHA MPOTOKOJ MPO B3aEMHI MOCTaYaHHS
TOBapY.

JlokmaTHO OTMHCYBaTH ITPONIOHOBAHUI HAMH TOBAp.

10. TpuOyTH B IOPT BYACHO IS 3aBaHTA)KEHHS TOBApY.

D=
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